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|AUGUST 1956 six DOLLARS A YEAR—ONE DOLLAR A COPY 


Patios are big favorites of architects and builders everywhere — page 124 


@ Editorial: Let’s do something about money! — page 144 
Landscaping can help sell your house — page 168 
See what’s happening in the East’s newest housing boom — page 158 


How the right house can make a 50’ lot really spacious — page 152 


FOR COMPLETE CONTENTS SEE 


PAGE 12 
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«ee with Gold Seal! 
NAIRON* CUSTOM 

| AND OTHER 

*f} QUALITY GOLD SEAL 
ON-GRADE FLOORS 


















OTHER GOLD SEAL ON-GRADE FLOORS... 











NAIRON STANDARD—Good in every room in the house... 
very resistant to grease, cleaners, alkalies, bleaches. Easy to 
keep clean. Available in 9” x 9” tile, 34 patterns. 





RANCHTILE®—Exclusive, resilient, highly soil-resistant, Designed 
for use over floors, with or without radiant heat. Beautiful 
in living, den, or bedroom areas. 9” x 9” tile in standard 
gauge, 15 patterns. 





VINYLBEST—The all-purpose tile . . . moisture-resistant, as acid 
and alkali-resistant as true vinyl. Ideal for kitchens because 
of its stain and grease resistance. 9” x 9” tile, Ye” and 14” 
gauge, 19 patterns. 


Whatever the type of on-grade installation—from volume mar- 
ket to custom home—there’s a Gold Seal floor to increase its 
beauty, its value, its salability. 

Nairon Custom plastic tile is 4%” homogenous plastic 


; hang : ‘ CORK TILE—Adds quiet dignity and comfort underfoot to a living, 
which carries its colors clear through the full thickness, 4 oa = 


den or bedroom area. A natural insulator. Unsurpassed in 


Styled with elegance for the custom built home, Nairon resistance to soiling in the cork tile field. 4%” and 34” gauge. 
Custom adds a sales value that far exceeds its cost. A superior Sizes: 9” x 9", 6” x 12", 12” x 12”, light or random. 
plastic product, it is stain and solvent resistant, amazingly ASPHALT TILE—Cuts initial costs. Unusual resistance to moisture 
easy to maintain, and resists the heaviest loads and wear. and alkalies. 9” x 9” tiles, 4%” and 3%” gauges. 41 patterns. 
Gold Seal Nairon Custom Venetian, Sequin and RUBBER TILE—Luxurious-looking, exceptionally resilient . . . quiet 
“Marble” . . . three distinctive designs with a wide range of and comfortable underfoot. Available in 9” x 9” tiles. 14” 
colors for today’s home builder. and standard gauge. 21 patterns. 


FOR HOME OR BUSINESS: 


INLAID BY THE YARD—Linoleum « Nairon* Standard + Nairontop* 
RESILIENT TILES— Rubber + Cork + Nairon Custom + Nairon Standard 
Vinylbest + Linoleum + Ranchtile® Linoleum + Asphalt 


PRINTED FLOOR AND WALL COVERINGS fe, ee A). ) — ) 
Congoleum® and Congowall® . on) ae O UL ‘€ ré AL 
RUGS AND BROADLOOM— LoomWeve* ee cea | | — 


FLOORS AND WALLS 


THE LOOK THATS YEARS AHEAD 








*Trademark 


©1956 CONGOLEUM-NAIRN Inc., Kearny, N. J. 





Which Location is 








HEAT-A-LITE 


iNuTone Electric Heaters 
are the World’s Safest, 
jbecause they are built 
UP IN THE CEILING... 
jout of harm’s reach! 


'No danger of shocks or 
burns due to accidental 
contact with wall heater. 
Children can’t poke toys 
or fingers into element. 
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for a Bathroom Heater ? 
up in the CEILING. of course 


RADIANT: 


NuTone Ceiling Heaters 
provide ‘balanced heat” 
all-around-body. Save 
valuable wall space. 


4 Models, all U.L. listed 
HEAT-A-LITE Models 
with Light...Heater 
and Air Circulator. 
Also RADIANT Model. 
$24.95 to $64.95 list. 


Cincinnati 27, Ohio 





KHAUST FANS ¢ RANGE HOODS e DOOR CHIMES ¢ FOOD CENTERS e CEILING HEATERS 





NuTone, Inc., Dept. HH-8, 
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Exclusive precision Swiss process brings new custom appearance! 
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BondWood 





tongue & groove 
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Deep, Deep Beauty! Sawn for durability. 





Easily Installed! Paperfaced 19” x 19” units of 








>» Unexcelled Stability! Unique construction makes for 
7 tighter fit, because of patented design 


Square edged slats, unbeveled. A full 5/16” of 


sixteen 4%" x 4%” squares. Laid in mastic 


he and assembly. - », gleaming beauty—can be refinished 4 over concrete or wood subfloor. 
_ % , countless times. i 
_ . r & 
* . 
4 
“ 
3 egy 


Now, all the way from Switzerland, Harris brings 
you a new method of lending a custom appear- 
ance to any home. Picture prospects’ ‘‘ohs’’ and 
“ahs” as they see BondWood’s patterned beauty 
...thrill to its eye catching design... glow to its 


warmth and richness. BondWood truly sets the 
pattern for faster home sales. You can create this 
atmosphere for sales at a moderate cost... en- 
hance your reputation for quality and value. Write 
today for color folder and name of nearest supplier. 





HARRIS MANUFACTURING CO., 800 E. WALNUT ST., JOHNSON CITY, TENN. 





THE FINEST IN FLOORING SINCE 1898 


Hanis 


OUR PRODUCTS ARE EXHIBITED IN THE NATIONAL HOUSING CENTER, WASHINGTON, D. C. 


HOUSE & HOME, Published monthly by TIME INC., 


Subscription 


August 1956. Volume 10, Number 2. 


9 Rockefeller Plaza, New York 20, N. Y. Entered as second-class matter at New York, N. Y. 


price $6.00 a year. 









































For as little as $50.00, you can speed up the sale of 
your houses by giving your customers what they want 
—what you yourself would like to have—all the step- 
saving convenience of REMCON switching. @ Bedside 
control of lights throughout the house is only one of 
the ways REMCON can add exciting sales appeal to any 
house. From the same panel, the home owner can flood 
house and grounds with light to frighten away 
would-be burglars. @ In the kitchen, silent REMCON 
convenience switches save the woman of the house 


Which would you choose 
for your own home? 









CONVENTIONAL SWITCHINS with the tedious bedtime job of turning off forgotten lights in the attic, basement, and garage 





REMCON SWITCHING with a REMCON master switch panel at bedside that turns off lights upstairs, downstairs, everywhere! 


hundreds of steps a day. And, thanks to REMCON, you 
can economically place switches at two, three, four 
or more entrance points to the living room. @ The 
development of simplified REMCON low-voltage switch- 
ing opens a new era in home lighting. Never before 
has it been possible to add so much to your houses for 
so little. @ For more information about REMCON, 
speak to your electrical contractor or write to... 
Dept. RB-61, Pyramid Instrument Corporation, 
630 Merrick Road, Lynbrook, New York. 


RERKRACO NJ low-voltage convenience switching sells houses. 
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Three hundred B&G Hydro-Fio 





Owner: The Winston Park Corporation, Oak Park, Illinois Consulting Engineers: Erwin Gerber and A. Pancani, Newark, N. J. 
Architects: Erwin Gerber and A. Pancani, Newark, New Jersey Heating Contractor: W. L. Harmony Co., Yonkers, New York q 
Engi : Edwin H k, Chicago, Illinois General Contractor: Mucon Inc., Oak Park, Illinois 

$7,500,000 worth of homes sold in two and one half days monplace. The versatility of water as both a heating and 

must be something of a record for fast selling! cooling medium—its ability to provide the ultimate in 


comfort and convenience at low operating cost—its flex- 


Obviously, many factors influenced such a demand for 
ibility, offer the builder a new selling lift. 


these homes in the Winston Park project at Melrose Park, 
Illinois. Not the least is the fact that they are equipped All the advantages of a B&G Hydro-Flo System can be 


with baseboard forced hot water systems using B&G included when building...or the owner can add them to 4 
Hydro-Flo equipment. The appeal of controlled radiant the basic heating system as his budget permits. Summer 
heating, plus a year ‘round supply of domestic hot water, cooling —zoning—snow melting, are all available at the 

are plus selling values builders are rapidly discovering. ownet’s convenience for further contribution to luxuri- 

The major problem of the large scale builder is to create ous living. In the meantime, he enjoys the best in 

homes with features which raise them out of the com- heating...comfort with economy. 


ONLY WATER OFFERS ALL FIVE 




















COMFORT HEATING SUMMER COOLING SNOW MELTING HOT FAUCET WATER 























The heating plant, equipped with 
B&G Hydro-Flo Products, as in- 
stalled in Winston Park Homes. 
Note the compact space saving 
arrangement. The boiler has a 
built-in domestic water heater. 
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Canadian Licensee: §. A. Armstrong, Ltd., 1400 O’ Connor Drive, W. Toronto, Canada 


#Reg. U.S. Pat. Off. 




















Builder Donald W. Johnston uses FoLtpoor as movable partition 
in typical Imperial Home, Peoria, IIl. 


Imperial Homes Choose Foldoor! 


For making homes sell faster, you can’t beat FoLDOOR 
by Holcomb & Hoke. These are the folding doors that 
operate easiest—with 61% less hinge friction. That look 
better—with exclusive cornice for a ‘‘finished” look. And 
that are sturdy—as proved in thousands of installations. 
That’s why Donald W. Johnston chose Fotpoor by 
Holcomb & Hoke for his entire Imperial Homes project 
at Peoria, Ill. That’s why, whether you’re building one 
home or 1,000 in 1956, it will pay you to investigate 
Holcomb & Hoke’s line of folding doors. Remember, only 
Holcomb & Hoke makes a complete fabric-covered line. 
Three price ranges for every home... a deal for every- 
body —a deal for you! 


INSTALLING DISTRIBUTORS IN ALL PRINCIPAL CITIES 
In Canada: FOLDOOR OF CANADA, Montreal 26, Quebec 


HOLCOMB & HOKE 


FOLD} ooR 


THE SMARTEST THING IN DOORS 


® 


HOLCOMB & HOKE MFG. CO., INC. 
1545 Van Buren St. 
Indianapolis, Indiana 


Please send full details on FoLDOOR 


NAME____ 





ADDRESS sellin 


|p SEES rene MOMS 5 -s 
fe SEF GRR ae OP eR 


eeeerererererereeweoeeeeeeereereereeeeeereereerereeeee 


HOUSE & HOME 














1. Your prospects are about to discover the newest idea 


in home comfort... in 


The newest comfort for up-to-date homes is sound conditioning with Armstrong 
Cushiontone . . . and now the multi-million audience of Life is reading about this new 
idea every month. This new LIFE campaign will make sound conditioning 

with Cushiontone one of the most worth-while extras you can add to your new 

homes. On the next two pages, you'll find how you can take advantage of this new 
home comfort and the Life campaign promoting it. 





2. Now LIFE helps you sell homes 
sound conditioned with Cushiontone 


Life’s nation-wide impact will help sell the newest idea in home com- 
fort — sound conditioning with Armstrong Cushiontone. Every 
month, the 26,000,000 people who read Life will see full-page ads 
that tell how Cushiontone ceilings add quiet and smart appearance 
to any room in the house. 








New ceilings add quiet and beauty 
to contemporary or traditional interiors 





Full Random* Cushiontone is equally at home in new houses or old 

in modern or early American settings. This smart ceiling de- 
sign belongs as much in the living area and family room as it does in 
the kitchen and game room. 

In new homes, Cushiontone quiets noise in open planned areas or 
where appliances pose a noise problem. If an older home is being 
remodeled, Cushiontone will cover cracked plaster ceilings quickly 
and without mess. 

Your prospects will be impressed with the difference a Cushion- 
tone ceiling makes — even on normal conversation. Cushiontone 
takes the sharp edge off noise and keeps it from spreading around. 

















* TRADE-MARK 























4. Install complete ceiling 
—and quiet, too—in one 
operation 











Armstrong Cushiontone provides a complete ceil- 
ing that’s quick and simple to install. Apply furring 
strips to joists, then staple or nail Cushiontone. 
The tongue-and-groove joint speeds installation 
and levels each tile. All painting, plastering, and 
joint treatment are eliminated. Although a Cush- 
iontone ceiling costs a little more than a regular 
ceiling, the difference is minimized when you con- 
sider the extra beauty, comfort, and sales appeal it 
brings your homes. 


















5. Put LIFE into your home 
promotion 


















You can take advantage of this new Life campaign by including 
Cushiontone in your fall building plans. Put signs in front of your 
model home, display posters in every sound-conditioned room, 
and hand out free literature to prospects. For a complete supply 
of Cushiontone promotional materials, see your Armstrong dealer 
or write Armstrong Cork Company, 3708 Sixth St., Lancaster, Pa. 


; “H 


this home t 
sound conditioned with 


Armstrong CUSHIONT 









6. Four top home magazines also 


ee presell prospects on Cushiontone 
ae se = The millions of readers of American Home, Better Homes & Gardens, 





Home Modernizing, and Sunset are already familiar with Cushiontone 
sound conditioning. And now that Life’s huge audience has been 

a added, almost every new home prospect in your area will regularly see 
S full-page Cushiontone advertising. 











Plan your fall homes with 





(Armstrong BUILDING MATERIALS 


Temlok® Roof Deck * Temlok Sheathing * Temlok Tile * Cushiontone® Ceilings 
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3 KEYS TO 
STRONGER PLASTER 


When it comes to precision, KEYBEAD meets the most exacting requirements. It’s 
made straight. And it’s delivered on the job just the way it comes from the machine— 
straight and true from end to end. 

That means better plaster corners on the job. They’re straight and true... 

a mark of quality for your house. 

In addition to giving your jobs exceptional precision at corners, you get stronger corners 
with KEYBEAD. The nose is of heavier steel than other standard beads. What’s more, 
the plaster completely fills the corner, flowing readily through the open, multi-directional 
reinforcing mesh. That’s why KEYBEAD corners stand up better. 

For best results, insist on KEYBEAD on your next lath and plaster job. 


Keymesh « Keycorner « Keybead « Keyweld 
Keystone Nails * Keystone Tie Wire 

KEYSTONE STEEL & WIRE COMPANY Keystone Furring Nails « Concrete Nails 
Peoria 7, Illinois 
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Apply it to any type of construction. You save on material; you save on Keybead is a precision material. 
Especially suited to column fireproofing. application; you give higher quality That’s why lathers can do better work 
It’s strong. It’s stiff. It’s straight, because Keybead is the straightest corner- with it. And besides, it gives a full, 
It’s so easy to plumb and nail. bead on the job that money can buy. strong solid plaster corner. 


















































MIDWEST’s combination of basically better design plus the best of 
materials and construction methods add up to a better product—a 
home you can build and sell—competitively. 


Leading builders everywhere are turning to prefabrication for the 
important extra benefits needed to meet the requirements of today’s 
building market—benefits that provide a better service in planning, 
cost control, and variety of design. 





You can put yourself in a better competitive picture by changing 
to MIDWEST. 


We will be glad to send you the details—write today for full information, | 


— There are still opportunities for inde- 3 
ae pendent sales representatives in Ohio, 
Illinois, Indiana, Michigan, West Vir- 
ginia, Kentucky, Pennsylvania and 
New York. Write for full information. 
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MIDWEST 


MIDWEST HOUSES, INC. 


awn 334 © MANSFIELD Oem me) 
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TILE-TEX FAMILY 
35TH ANNIVERSARY - 

















ta 





in Hexachn ome! 


FLEXACHROME—the iit ceaaiee floor tile that has 
long been a favorite in schools, offices, etc. because of its 
ability to resist grease, dirt and wear—is now available 
in the economical 1/16’ gauge for homes in the popular 
HOLIDAY (terrazzo-type) pattern. For just a little more, 
you can add much more sales appeal to your houses. Ask 
your Tile-Tex flooring contractor for details or write 
“‘Tile-Tex, Chicago Heights, Illinois.” 


TILEXTEX 


A Division of 
THE FLINTKOTE COMPANY 


GENERAL OFFICES: CHICAGO HEIGHTS, ILL. 
NEW YORK * NEW ORLEANS * LOS ANGELES * TORONTO 


*Reg. U.S. Pat. Off. 






+Trademark of The Flintkote Company 
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From California to Mass 


ALFRED W. HALPER 


says: 


PERRY LAYTON | | 


backed by } 
NATIONAL ADVERTISING 


| more homes heat with Coleman 


than any other brand! 
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“The Calas Company, Inc. 
Dept. HH-165 
. Wichita’ 1, Kansas 


= justia Please send me your FREE booklet 1956 
. home builders ‘merchandising program” and complete informa- 
tion on your 1956 Coleman line. 














Mail this 
Coupon for your 


FREE:/95 


Home Builders 
ene ttl Program 
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Firm Name 
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This year, pack more prospects into your exhibition 
homes... and merchandise for extra sales. Coleman’s 
new “Home Builders Merchandising Program” has 
everything you need, including signs, posters and 
pennants for decorating your open house. Also 
suggested newspaper, radio and TV advertising — 
plus special gifts for your prospects that keep on 
selling after they get home. Mail coupon for your 
FREE booklet today! 


“Blend -Brin 


puts more SELL into your homes! 


* Show prospects this $1000 Bond * Cuts installation time in HALF 
that guarantees their winter comfort— —slashes your costs. Gets heating 
and see their interest grow! Only theex- _ crew in-and-out fast, without delay- 
clusive Coleman Blend-Air heating sys- _ing other trades. All parts pre-fabricated. 
tem lets you offer a guarantee like this! 








* This cooling story helps sell whether 
you install now, or owner adds later: 
fresh hot or cooled air. Give constant Blend- Air cooling proved outstanding in 
gentle circulation, plus individual tem- NAHB Air Conditioned Village, Austin, 
perature control in every room. Result; | Tex.—gives you the best humidity con- 
Home owners stay sold, help sell their trol, keeps temperatures uniform all 
friends on buying from YOU! through the home! 


% Exclusive blenders make the dif- 
ference. Blenders mix room air with 











Available in upflow or downflow models > 






install the water heater 
that can’t rust 
COLEMAN Vit-Rock 


Exclusive rock lining can’t rust ever — backed by 
the strongest guarantee for any water heater: 
10-year warranty and $500 Bond! 





COLEMAN Since 1900— 

makers of lamps, lanterns, 

camp stoves, home heating 

and air conditioning. 

The Coleman Company, inc. 
Wichita 1, Kansas 
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What makes one home sell faster than another? 


Even though the rest of the house is the same 
...a modern convenience like a KitchenAid 
Automatic Dishwasher built into the kitchen 
will make the difference... bring immediate 
and enthusiastic approval from house buy- 
ing prospects. But it will pay you to make 
sure it's a Kitchen Aid—not just a dishwasher! 
Only the KitchenAid has the exclusive 
Hobart revolving power washing action 
that positively removes even the toughest 
dried-on foods... greases. 

Only the Kitchen Aid has the separate mo- 
tor and blower fan that circulates electrically 


heated air for clean, quick, sparkling dryness. 
The KitchenAid front-loading feature and 
the two independently sliding cushion coated 
racks give convenience, greatest capacity, 
quietness and assurance that even the most 
delicate glassware will be perfectly safe. 
The KitchenAid is simple to install in any 
model—undercounter, free standing, sink- 
dishwasher combination, built-in counter 
height (illustrated)—whether gravity drain 
or automatic pump-drain style. The 
KitchenAid undercounter model comes in a 
variety of beautiful front finishes—Copper, 


hhitchenAid 


The Finest Made... by | if 


The World’s Largest Manufacturer of Food, Kitchen and Dishwashing Machines 


Satin Chrome, White or a color can be 
arranged to match any kitchen decor. 

Try adding a built-in KitchenAid Dish- 
washer to your sales talk; you’ll find it a 
mighty good sales clincher. 

KitchenAid Home Dishwasher Div., The 
Hobart Manufacturing Co., Troy, Ohio. In 
Canada: 175 George Street, Toronto 2. 


eococere oe ee eee eee 


KitchenAid Home Dishwasher Div. 
The Hobart Manufacturing Co., Dept. KHH 
Troy, Ohio 


O Please send me literature. 


0 Please send name of nearest distributor. 
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Let these experts help you decide — 


John G. Clarke, F Leland Lee, Pres. Irving Rose, Pres. 


Realtor Builder, Tt Lee Construction Co. a Edward Rose & Sons, 


; Portland, Ore. bugs Dallas, Texas Inc., Detroit 


Home Trade-ing 


’ John R. Worthman 
Mal Sherman Realtor & " J. R. Worthman, Inc. 
Baltimore, Md. ‘ Fort Wayne, Ind. 


Will they work for 


Now, with the cooperation of leading authorities, Honeywell brings 


you a comprehensive treatment of this important question 


The increasing use of home trade-ins makes it important for you to find out 
now if trade-ins will work for you. 

Honeywell—a leading manufacturer of products for the home—has just 
published a series of six informative booklets. These summarize the individual 
experiences of five of the nation’s leading trade-in exponents. Information 
was also accumulated from entries in the Acapulco Derby Trade Conditioning 
Contest and from industry trade publications. 


You'll learn how other builders have answered 


these important questions: 


With whom and on what basis shall | trade? 

How do | appraise, sell and finance the used home? 

What are my capital requirements? 

What about title, reconditioning, real estate functions? 

What about multiple and chain-reaction trades? 

How about retaining trades as income property? 

What about trade-in wholesaling—can you trade up as well as down? 


What legal aspects deserve special consideration? 


Honeywell 
Serving the building industry 


PRODUCTS FOR THE HOME - Electronic Moduflou * Tap-Lite + Fire-Bell + Zone Control + Air Conditioning Controls 


THEY'RE 


— TRADING 


You can’t afford to be uninformed about the potentialities 
of trade-ins in your business. Honeywell is making the 
entire kit of six booklets available to you as a non-profit 
service to the industry. Simply send the coupon below, en- 
closing $1.00 to help cover cost of preparation and mailing. 


Mail this Coupon Today! 


HONEYWELL 

Dept. HH-8 

Minneapolis 8, Minn. 

Gentlemen: 

Please send me the entire series of 6 booklets entitled 


“A Future For You In Trading Homes?’’ I am enclos- 
ing $1.00 to cover mailing and publication costs. 


Name 





Firm 





Address 





City. _Zone____State 








GRADE MARKED * TRADE MARKED 














THE DURABLE GARDEN REDWOOD EXTERIOR BRINGS BEAUTY TO THE 
INTERIOR OF THIS HOME, IN THE SPAN OF A PANE OF GLASS. YOU'RE 
LOOKING AT THE REASON SO MANY CONTEMPORARY HOMES, DESIGNED 


FOR INDOOR-OUTDOOR LIVING, ARE BUILT WITH CALIFORNIA REDWOOD. 


CALIFORNIA REDWOOD 


CALIFORNIA REDWOOD ASSOCIATION 
576 SACRAMENTO STREET 


SAN FRANCISCO 11, CALIFORNIA 


ARCHITECT: GREGORY AIN, A.I.A. 
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New “Color Blended” Formica Patterns Sl, pt youl 


LINEN 
Petal Pink 
Lipstick 
French Blue 
PEARL 


Cardinal 
Primrose 
Gulfstream 


SKYLARK 


Primrose 
Pink 
Aqua 


MILANO 
Pink 

Gray 
Antique 


more than 70 colors to choose from 


Samples of New Formica Colors—also 
information on Formica's Model Home 
Merchandising. Fill in coupon now. 


DEMAND THIS CERTIFICATION 


The sales magic of Formica Sunrise colors and the Formica 
name is no accident. Blending of Formica surfaces with 
appliances in the smart new colors has been made easy with 
the fashion-right color styling of Raymond Loewy. 

Formica is a household word with your customers. All the 
benefits of genuine quality Formica are yours to profit by, for 
less than $3.00 over the price of a low cost plastic material in 
an average kitchen. 

Your customers ask for Formica because it is a brand name 
they know and trust. 

We protect this faith in our product by certifying every 
sheet with a wash-off Formica marking. It is for your pro- 
tection and guarantee that you are getting genuine Beauty 
Bonded Formica. 

Insist that the sheet marking of genuine Formica be left 
on the top until your house is sold. 


FORMICA CORPORATION ittizaicdycyanamio 
4586 Spring Grove Avenue, Cincinnati 32, Ohio 
In Canada: Arnold Banfield & Co., Ltd., Oakville, Ontario 


(J Please send me free samples of the new 
Formica Sunrise Colors. 


(-] Model Home Merchandising information 
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DAMP CLOTH » Pays in Performance NAME 
Good Housekeeping = 


Sera 
Subsidiary of = ADDRESS 


Tt 


RUB OFF WITH LOTS OF BAR SOAP 
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Seeing is believing. If this wash-off identification is not on the surface, it’s not FORMICA4_ 


AUGUST 1956 





pbinbiniéd.n aoe ee 








Two favorable impressions are better than one. And that’s how Ro-Way 
garage doors can help you sell homes. 

First, Ro-Way doors invite inspection of your entire property. Their 
clean, persuasive styling complements any architecture. Creates eye- 
catching interest. Attracts more than a fair share of home-buying pros- 
pects. 

And when you’re closing the sale, Ro-Way’s smooth, quiet perform- 
ance helps out again. Here’s easy action up or down—from a perfectly 
balanced overhead type door you open or close with little effort. Favor- 
able impression No. 2. 

We could go on. There’s Taper-Tite track and Seal-A-Matic hinges 














for weather-tight protection. Mortise and tenon joints both glued and © COMPLETE PROTECTION 

steel doweled for extra strength and long life. And exclusive Ro-Way 

hardware, both Parkerized and painted to prevent rust and stain. + pet Sree eres j 
These quality features please home buyers, let them know you e FINISHED APPEARANCE | 

haven't skimped . . . anywhere. See your Ro-Way distributor now. Or e AN EXTRA ROOM 








write direct for free literature. You'll like our line. 
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RESIDENTIAL e INDUSTRIAL e COMMERCIAL 
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Nationwide sales and instal- 
lation service. See your clas- 
sified telephone directory for 


ROWE MANUFACTURING CO, 


nearest Ro-Way Distributor. fe 
qa 1174 HOLTON ST., GALESBURG, ILLINOIS 
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Sell those prospects with quality-extra 
MOE Light Inspiration-Lighting! 









































From the welcoming doorway lighting to the smart 
ceiling lights in the bedrooms, beautiful Moe Light 
fixtures add those quality-extras that turn prospects 
into buyers. Nationally advertised in influential, home- 
maker magazines from coast to coast, Moe Light Inspi- 
ration-Lighting fixtures are recognized by women as 
the choice of leading interior decorators—a sure indi- 
cation that the home is quality throughout! 





M-1029. For Bedroom or M-4062. For Kitchen, Bath 
Dining Area. Stippled glass or Dining Area. 16” dia. 
19” dia. Brushed Brass and Perforated Brass or Chrome 
Black finish. and White finish. 


4 
we eee ee Ome ew eee ewe mee 


With women, as well as men, to please, it makes 
good sales sense to provide good lighting in every room 
: —fixtures that are attractive by day—glamorous by 
night. Look at the Moe Light “Quality-Extra” exam- 











& Be. 











a ples on this page and mail the coupon for your per- 
i sonal copy of the complete-line Moe Light Catalog. 
4 M-1074. For Living Room M-1096, For Living Room : 
or Dining Area. 20” dia. | or Dining Area. 18” dia. It will help you sell homes. 
Finish: Black or Terra Textured Fibre-Glass shade. 
Cotta with Brushed Brass. Brass trim. : 
"Nm a we ear iae 4 








THOMAS INDUSTRIES INC., MOE LIGHT DIVISION, Dept. HH-8 
410 S. Third St., Louisville 2, Ky. 

C] Please send full-color Catalog on Inspiration-Lighting. 

(_] Include brochure on outdoor garden lighting for patios and terraces. 


* 


Originators of MOE ner Inspiration-Light 


DIVISION 


1 
: 
THOMAS INDUSTRIES INC. | 
ing 
NAME Be) EEE careers Sette feos care eee eee ne we ; ites “ 
Cor eey Cee a 2 ee ee 


In Canada: 1401 The Queensway, Toronto 14 
Ontario, Canada 


ADDRESS___ (ata cenisianitm as picasa ka cata d ee eee ae 


CITY. 





i 
' 
H 
Executive Offices —410 S. Third St., Louisville 2, Ky. ' 
i 
H 
: 
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as in The World’s 


Greatest New Buildings it’s 


RICHMOND 


@ 


Richmond plumbing fixtures 
gain further recognition by 
being chosen for installation 
in a growing number of 
famous buildings the world 
over. The same pattern of 
success is being repeated 
in the residential field. 
Here, Richmond’s engi- 
neered quality, distinctive 
styling and trouble-free per- 


formance are producing com- 
plete consumer satisfaction. 


The 
Fastest 
Growing 
Name in 
Plumbing 
Fixtures 


ILLUSTRATED: 


The Empress “Hush Quiet” 
water closet with elongated or 
round front rim; The Richledge 
lavatory; The Shelton counter 
top ledge sink; The Breslin re- 
cess tub...in seven sparkling 
pastels or Richmond’s famous 
whiter-white. 
Write for illustrated catalog 
RICHMOND PLUMBING FIXTURES 
Division of 
Rheem Manufacturing Company 
16 Pearl Street, Metuchen, N. J. 


Richmond Creates the Finest Bathroom and Kitchen Plumbing Fixtures, Heating e Cooling Equipment 
Other Rheem Products: WATER HEATERS «© WATER SOFTENERS * WEDGEWOOD GAS RANGES AND CLOTHES DRYERS ¢ STEEL AND FIBRE CONTAINERS 
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When they’re on the verge of signing... 


Suppose you’ve convinced this young couple that the know about the building materials you will use to 
design and layout of your model house is just what make their house sound and solid. For example, they 
they want. You’re not finished yet. They still want to may ask you about the roof. 


A Barrett Roof helps make the sale 


You can help gain the confidence of your prospects with To be able to offer a Barrett roof as an extra selling 
a roof of Barrett Asphalt Shingles. Through proved feature costs you no more. Barrett Shingles are avail- 
performance and national advertising, Barrett has built able in a wide range of styles and appealing colors. 
consumer recognition for fine roofing. Your Barrett dealer has the complete line. 


BARRETT DIVISION 
Allied Chemical & Dye Corporation 
Barrett DUBLECOTE® MULTI-SHINGLES,® 40 Rector Street, New York 6, N. Y. 


featured in the Saturday Evening Post, 


have a double coating of asphalt and BARRETT ROOFS 


a double layer of mineral granules on 
the exposed butt where wear is greatest, THE GREATEST NAME IN ROOFING 


AUGUST 1956 



























drafty. Temperature’s never the same. 


NOT THIS! This family’s uncomfortable—really uncom- 
fortable. Floors are cold. Ceilings are hot. The whole house is 





BUT THIS! Now, they’re constantly comfortable. In tests, 
Waterbury COMFORTROL heating has shown less than 1° tem- 






perature variation from floor to ceiling. 


New kind of heating gives constant comfort 
...hour after hour after hour 


Few things that you can offer 
home buyers will interest them 
more than constant comfort. New 
Waterbury CoMFORTROL By-Pass 
heating provides comfort morn- 
ing-noon-and-night. 


COMFORTROL anticipates out- 
side temperature changes long 
before they affect comfort. It 
mixes cool air with warm air to 
provide the exact temperature 
called for by outdoor and indoor 
thermostats. Its continuous sup- 
ply of clean, fresh humidified air 


Fe ee ea ea 
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; helps you 

1 sell homes! 4 
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adds warmth at the same rate as 
it is lost through walls, windows 
and attics. There are no drafts, 
no hot and cold cycles of temper- 
ature. In tests with Waterbury 
CoMFORTROL, rooms have shown 
less than one degree temperature 
variation from floors to ceilings. 


Your prospects choose one 
house over another because it is 
a better value. Increase the value 
of your houses by offering the 
constant comfort of Waterbury 
COMFORTROL. 


COMFORTROL combines perfectly 
with a Waterbury cooling unit. 


Send for FREE booklet: "IT TAKES MORE THAN 
HEAT TO BE COMFORTABLE” 


That’s just what Waterbury’s new 
COMFORTROL booklet is all about. 
Thirty-two pages of facts, illustrated 
by famous cartoon- 
ist Tom Henderson, 
on the new kind of 
heating that will 
help you sell more 
units. 

Write: Water- 
man-Waterbury 
Co., 1150 N. E. 
Jackson Street, 
Minneapolis 13, 
Minnesota. 








BY PASS HEATING ® 


| Waterbury Confit 


By the makers of world-famous Waterbury furnaces and air conditioners 
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Reduce costs with Crezon plywood siding... here’s how ! 


IRR Ii rama 


You save money all along the line when you use Crezon plywood siding. 


SAVE ON MATERIAL. You need fewer square feet per job and 
there’s practically no trim loss. Crezon siding has a waste factor 
from trim loss of only 1% compared with the accepted waste 
figure of 20%. And, FHA accepts Crezon siding with or with- 
out sheathing depending on local conditions. 


SAVE ON LABOR. You run fewer courses with Crezon because 
it’s wider — 12”, 16” and 24”. (Most wood siding comes in 8” 
or 10” widths.) Crezon also butts precisely, nails easily without 
drilling . . . requires fewer man-hours. 


SAVE ON PAINTING. The “perma-paintable” Crezon surface 
has a special affinity for paint. The Crezon “tooth” makes paint 
go on easier—-saves paint and painting time. Two coats do the 


CREZON PLYWOOD IS AVAILABLE IN PANEL CREZON IS IDEAL FOR WEATHERPROOF GABLE 
ENDS AND SOFFITS. This model house by U. S. 
Steel Homes uses Crezon plywood gable ends 
and soffits for low cost weather-proof protection 
and “perma-paintability”. 


SIDING, TOO. One man easily handles large 
panels available in all standard thicknesses and 
widths. Crezon siding needs no special nails or 
tools or construction techniques. 





job of three. Crezon plywood siding holds paint years longer 
than non-overlaid wood. And Crezon can’t check or blister. 


Try Crezon on your next home or commercial construction 
job and see for yourself. 


Crezon siding is available through these leading plywood manufacturers and 
their distributors. Write for further information. 


Georgia Pacific Plywood Company, 600 N. Capital Way, Olympia, Washing- 
ton * Edward Hines Lumber Company, 77 West Washington Street, Chicago 
2, Illinois * Milwaukie Plywood and Door Inc., 815-31st, Milwaukie, 
Oregon * Mount Baker Plywood Inc., 2929 Roeder Avenue, Bellingham, 
Washington * Roseburg Lumber Company, P. O. Box 1091, Roseburg, Oregon 
* St. Paul and Tacoma Lumber Company, Tacoma, Washington * United 
States Plywood Corp., 55 West 44th Street, New York 36, New York * Walton 
Plywood Company, P. O. Box 1120, Everett, Washington 


WHY CREZON PROTECTS. Crezon is an overlay 
of tough phenolic restn and cellulose fibre. This 
durable protective coating is bonded into ply- 
wood siding. Resistant to heat, cold, even steam. 
Won't splinter or check. 


The permanent protective overlay for plywood 


A PRODUCT OF CROWN ZELLERBACH : San Francisco 19, California 
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VINYL TILE flooring =, 
gives years more ae 
care-free wear! .~ 


WRIGHT Vinyl Tile provides the ultimate 
© in rugged serviceability. Here is truly durable 

tile flooring, resisting the hardest abuse 

from scratches, scuff marks, stains 

Acids, alkalis, and grease are quickly 

removed from its water-proof, non-slip 
surface. Impervious to temperature 

change, it will not warp, buckle or crack. 


WRIGHT MANUFACTURING COMPANY 
Div. of Mastic Tile Corporation of America 
too, than with any other type of. resilient . Dept. W14-8, P.O. Box 986, Newburgh, N.Y. 


Maintenance is easier, more economical 


tile flooring 

Completely homogeneous, WRIGHT vinyl 
meets the most exacting quality es: NAME 
control specifications. Its smooth, i ADDRESS 
even surface never loses its brilliance, : 
and the deep, clear colors retain. their 


full richness even after years of wear. 


| Telanze)elamel-> aan larcse-lit-bele)ammm (ele). @ialcem dalcmr-len'e-1aie-)o4-i3 
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WRIGHT MANUFACTURING COMPANY Division of Mastic Tile Corporation of America 
Houston, Texas « Joliet, [lI]. - Long Beach,Calif. - Newburgh, N.Y 


ke fF 








why you'll be far ahead with 


jv’ OPTIONAL KOLO 
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PLEASES ‘‘STYLE-CONSCIOUS’’ NO DELAYS ALONG THE WAY 
HOME BUYERS Although Pryme-Shakes (or Pryme- 


THE PLAN ...IN A NUTSHELL 
Under the Optional Kolor Plan, red 


cedar Pryme-Shakes or Shingles, fac- 


tory-primed (gray), are sold as a unit 
with Fynal-Kote, a heavy-bodied lin- 
seed oil base finish coating. Formulated 
for uniform, one-coat coverage, Fynal- 


Kote is available in 22 modern colors. 


NEATNESS INSURED WITHOUT 
“EXTRA EFFORT”’ 


, Since Fynal-Kote conceals construction 
blemishes, shake application and trim 
painting can be speeded. Color match- 
ing problems and touch-up time are 
both eliminated. In most cases, these 
savings in labor and materials more 
than cover the costs of applying Fynal- 
Kote. 


With the Optional Kolor Plan expanded 
to include the entire Creo-Dipt line, 
you can offer your customers an un- 
equalled selection of 8 styles of red 
cedar shingles and shakes in 22 attrac- 
tive pastel and deep tone colors. Every 
architectural need can be met with ease. 





WINS QUICK APPROVAL 


The Optional Kolor Plan provides the 
sure way to harmonious sidewall beauty. 
When your customer sees the results, 
he will be quick to give you an un- 
qualified “OK”. So, too, will the FHA, 
for the Optional Kolor Plan fulfills 
2-coat minimum requirements. 


Shingles) and Fynal-Kote are sold to- 
gether, Fynal-Kote colors can be req- 
uisitioned after shakes are delivered. 
Construction can proceed without wait- 
ing for sidewall color selection. With 
top quality materials assured, work 
moves smoothly from start to finish. 


NO “‘LEFT-OVERS”’ TO WHITTLE 
DOWN PROFITS 


With Pryme-Shakes and Shingles fur- 
nished factory-primed in gray, on-the- 
job inventories are cut 75% to 90%. 
By the same token, you won’t be loaded 
with an odd assortment of shakes pre- 
stained in a variety of colors after each 


PRYME-SHAKE STARTER STRIPS 
New, easy way of applying the first course 


(Sold under the Optional Kolor Plan) 


AUGUST 1956 


All-in-one units consisting of 18” 
processed red cedar Pryme-Shakes, 
backer board and wood strip, 
Pryme-Shake Starter Strips are the 
perfect choice for the first course 
wherever scored red cedar shakes 
are used. They’re big, easy to 
handle and easy to line up. They’re 
permanently assembled, too! Heavy 
duty stainless steel staples go all 
the way through shakes, backer 
section and wood strip to form a 
permanent lock, 


job is completed. Balance can be used 
on the next job. 


CREO-DIPT COMPANY, INC. 
North Tonawanda, N. Y. 


Mail complete information to us, without obligation: 
( Optional Kolor Plan [] Pryme-Shake Starter Strips 





Title 





Firm 





City 





State 
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more profitably! 


Light for Living provides « 


visible, dramatic selling tool 
in every room of your homes! 


Next month, during National Home Week, watch! See the 
growing number of custom and merchant builders using 
Light for Living as a profit-making, traffic-building sales 
tool. Because Light for Living is so dramatic, so easy to see 
and appreciate, it is the showpiece of Live Better Electrically 
—and an important part of “Operation Home Improve- 
ment”’ and the national “House Power Program.” 


HERE’S A COMPLETE PACKAGE of 8 helpful booklets 
to help you create Light for Living in the homes you build. 
You'll get many excellent ideas to help add sales value 
through better lighting. It compares the cost of Light for 
Living with 39 other home selling features; shows how to 
make rooms seem larger with wall and valance lighting, 
more dramatic with downlights and spots. Gives tips on 
choosing fixtures. Plus a pocket-size copy of “How To 
Decorate And Light Your Home’’—an authoritative book 


Progress ls Our Most Important Product 
GENERAL @® ELECTRIC 


Zz 





Wall-to-wall valance lighting dramatizes draperies and ceiling. The lighted wall 
bracket over the buffet is another instance where Light for Living provides an 
excellent selling tool in a builder’s model home. Light for Living lets your pros- 
pective buyers “picture themselves” in your home. Builders everywhere are finding 
that Light for Living makes friends fast, and helps sell homes even faster . . ¢ 
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Model homes spring to life with a few personal 
touches and Light for Living. Add curtains to 
the kitchen . . . a cannister set . . . a few decora- 
tive trinkets. Then watch how Light for Living 
makes the room glow with warmth, charm .. 
and effective sell. 










Light for Living is decorative . . . but it’s more 
than that alone. It is the functional use of light 
throughout the home. It means light that is 
pleasant to live with; light that’s easy on the 
eyes; light that is just right for a thousand 
seeing tasks around the home, 


which wins high praise from decorators, architects and 
builders everywhere—and sells for $6.75 in the hard-cover 
edition. Make Light for Living sell more homes for you— 
faster and more profitably. 





THE WHOLE LIGHT FOR LIVING STORY IS IN THIS 
NEW BUILDER’S PACKAGE— YOURS FOR ONLY $1090 


e Builder’s Book Of Lighting 
e How To Decorate And Light Your Home 


e Lighting Fixture Guide 
e Wall Lighting Guide 
e Lighting Recipes e Dimming Systems 


e@ Outdoor Lighting e Selling Sentences 











General Electric Company, Large Lamp Dept. HH-8 
Nela Park, Cleveland 12, Ohio 


Please send me Builder’s kits at $1.00 each. 


NAME 





STREET 
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COLOR-STYLED 
by 


Certain-leed 


NEW DIFFERENT 


SHADOW - CAST 


THICK BUTT SHINGLES 


Not a blend—not a solid color—but a COLOR-TONE 
. . . subtly shaded from light to dark, creating the 
effect of a single color-tone over the whole roof, 
broken only by deep shadows. 


The natural shadow cast by the extra-thick tab is 
deepened by the shadow line at the bottom of the 
shingle. 


Mr. Builder . . . give your homes an “extra” in color 
and styling with Shadow-Cast Shingles. Make your 
homes more saleable than ever. For additional infor- 
mation, get in touch with your nearest Certain-teed 
supplier... or write direct to us. 








Available in pastel tones of: 


SHADOW-CAST CORAL « SHADOW-CAST GRAY 
SHADOW-CAST JADE « SHADOW-CAST BROWN 





\| CERTAIN-TEED PRODUCTS CORPORATION 


Griain weed i ARDMORE, PENNSYLVANIA 
@, T _ EXPORT DEPARTMENT: 100 EAST 42ND ST., NEW YORK 17, N.Y. 
ae dk MA A A PRODU A ASPHALT ROOFING ¢ SHINGLES ¢ SIDING ASBESTOS CEMENT SHINGLES 
GYPSUM PLASTER * LATH © WALLBOARD © SHEATHING * ROOF DECKS 


a > 
REG. U.S. PAT. OFF. 
; ee ae. FIBERGLAS BUILDING INSULATION « ROOF INSULATION « SIDING CUSHION 
Gualty mane Corteln. . . Getlefggtton Cuarangagg PRO PAINT PRODUCTS—ALKYD © LATEX ¢ CASEIN © TEXTURE « PRIMER-SEALER 
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More beautifully styled than any line you've [ 
ever seen, more power-packed with functional 
features than any refrigerator-freezer you've 
ever known, more advantages on the price | 
tag and in installed cost than you've ever | 
had — far more, that’s PREWAY’S Bilt-In Re- | 
frigerator-Freezer. . 
That's hot news for builders, good news for 
architects who are planning with clients. The | 
proof is here — illustrated and factual in PRE- | 
WAY’S detailed specification bulletin. Mail | 
the coupon today for full information. 


Eight-Plus Cubic Foot 
Eye-Level Refrigerator 


shelf capacity equal to that 
of 11 cubie foot conven- 
tional size. Glacier blue 
door liners and trim in 
both freezer and . 
refrigerator. 





















Spacious 
“Door Store” 











in both freezer 
elie Ma-siglel-tashiels 
compartments. 








Easiest to install 
. ° . . U : 
just slide-it-in — that's all 
There are no surprise hidden 
installation costs to consider with 
a PREWAY Refrigerator-Freezer. 
This all-in-one unit just slides in 
place. It is self-supporting from the | 
floor up, requires no building of 
cross members to support the freez- | 
er-refrigerator cabinets. 
A formed steel frame is supplied | 
to fit between the cabinets and the | 
floor. The compressor is self-con- 
tained in the same cabinet with the 
refrigerator and freezer — no need to 
build a separate compartment for the 
compressor! This method makes in- 
stallation simple, eliminates the dan- 
ger of tubing fractures, kinking, etc. 
... greatly minimizes installation costs. 


a 














2856 Second Street, N. 
Inc. Wisconsin Rapids, Wis. 


Please send me full information on 
PREWAY’S Bilt-In Refrigerator-Freezer. 


: ; quick-release 
Self-Defrosting Giant trays. 


no bothersome, Zero Storage 
messy Compartment 
drip pans. 156 Ib. y 
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you need VISQUEEN film in the 





ead 






. 
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In crawl spaces, for example, gallons of water 
can extrude from the ground every day to 
condense on joists and’ flooring. A covering 
of 4 mil VISQUEEN keeps it away from this 
vulnerable area permanently. 

VISQUEEN film is the best permanent pro- 
tection against moisture you can use under 
slabs, on the warm side of.stud walls and 
top floor ceilings; between subfloor and floor. 

Dozens of money-saving on-the-job uses, 
too. Close openings in bad weather. Cover 
tools, equipment, mill work, easily-damaged 
materials. Use it again and again to cover in- 


THE VISKING CORPORATION 


Plastics Division, Terre Haute, Indiana 


IN CANADA: VISKING LIMITED, LINDSAY, ONTARIO 
IN ENGLAND; BRITISH VISQUEEN LTD., STEVENAGE 
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Photo courtesy of Scholz homes 


completed work. Use it as a tent over a whole 
structure to speed winter work. A roll con- 
taining 2000 square feet of 4 mil vISQUEEN 
weighs less than 40 pounds. 

Only vISQUEEN film is AVAILABLE in all 
these sizes: 3, 4, 6, 8, 104%, 12, 14, 1644, 20, 
24, 25, 28 and 32 feet. 


important! VISQUEEN film is all polyethylene, 
but not all polyethylene is VISQUEEN. Only 
VISQUEEN, produced by process of U.S. Patents 
No. 2461975 and 2632206, has the benefit of re- 
search and resources of The VISKING Corporation. 


look for this name on the selvage 


information request tag 


clip this tag. 
attach to letterhead, mail. 


HH8-1410 





World’s largest producers of polyethylene sheeting and tubing 

















Take a minute before 





you fill out this coupon! 


Take a minute to consider what you expect from a prefabricated 
home manufacturer. 

if it’s merely the delivery to your site of a well-designed house 
package at the right price, we certainly welcome your inquiry. 

We at Heritage Homes believe, however, that our role is far more 
than that. We stand ready to serve you as a close business partner, 
on the sound basis that “business is service’. As a result, we offer 
a rather unusual combination of services in company with our 
basic house package. 

Our parent organization is the Peter Kuntz Company, which 
operates more than fifty lumberyards throughout the Midwest. An 
affiliate is the North Central Mortgage Acceptance Corporation. 

You will find that your problems receive individual attention... 
your requirements quick, personal service. It is our firm purpose to 
work closely with our builder-dealers, counseling on cost-cutting 
construction methods, creating promotions for each project. Our 
success must be based on your success. 

This partnership concept can mean a progressive step-up in starts 
and sales. Dealerships for Heritage Homes builders are available, 
particularly within our five-state delivery area. Fill out the coupon 
now to learn more about this truly rare business opportunity. 


HERITAGE PRE-CRAFT HOMES 
19628 Nottingham Rd., Cleveland 10, 0. 


Tell me more about Heritage Homes. 


Name 





Street___ 
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lama builder] realestate man [| other] 


An exciting new concept 
in marketing new homes 


e Prospect-pleasing architect designs 

¢ Practical color planning 

e Mortgage financing service, FHA-VA 
e Field engineering service 

e Acceptable to mortgage loan officials 
e Optional appointment items 

e Effective advertising and promotions 


Plus a basically improved method of home 
construction, featuring modular units with 
mortised framing, tongue-and-groove panels, 
windows installed in their panels, complete ir- 
terior door assemblies, factory-engineered roof 
trusses..and proved economies in erector’s costs, 


Heritage 


PRE-CRAFT 


Homes 


A product of 
THE INDEPENDENT LUMBER COMPANY 
19628 Nottingham Rd., Cleveland 10, O. 
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_ Culor Comes To The Kitchen with Customline Appliances. Make 
your choice from gleaming stainless finish, Coppertone and five 
new Colortones: Sunburst Yellow, Coral Pink, Meadow Green, 

Woodland Brown ad caine Blue. 


MIBAIRIE BU LT: INS, AND YOU'LL SEE 


OFFERS 
GREATER VARIETY, FEATURES, PROFITS! 


All built-ins aren't alike! A comparison of Hotpoint 
Built-In Ranges with those of the other 3 leading ap- 
pliance manufacturers shows that Hotpoint offers you 
more models to choose from—more features to 
help you sell your homes. And, Hotpoint offers com- 
parable superiority in built-in refrigerator-freezers and 
dishwashers as well. 

It costs you no more to enjoy the extra sales appeal 
of these superior appliances, because Hotpoint wants 
builder business and has the prices to get it! And, with 
Hotpoint Customline, you also enjoy all these additional 
advantages: 

Finest quality 
© Fast, low-cost installation 
@ High consumer acceptance 
© Powerful national advertising 
Strong local merchandising 
© Top appraisal value * 
e Kitchen design service 
Whether you're building $10,000 or $100,000 homes, 
you'll find the right models for your market in Hotpoint’s 
complete line. They'll help you sell your homes faster 


and at greater profit. Contact your H@tpoint Distribu- 
tor's BUILDER SPECIALIST today! 











Hotpoint 9-foot Modular Kitchen with 
high oven. Color is Sunburst Yellow. 


new 
modular kitchens 


THE APPLIANCES OF THE FUTURE 
TO HELP SELL YOUR HOMES TODAY! 
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WITH HOME 
BUYERS 


IT® LOVE 
AT ARST SIGHT 


Hotpoint 7-foot Modular Kitchen with under counter oven. Color is Coral Pink. 


Hotpoint 7-foot Modular Kitchen with separate wall oven. Color is Meadow Green. 

















PREPARATION and 
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Your homes will be * ‘the talk of the town’ with these ex- 
citing new Hotpoint Modular Kitchens. Women lose 
their hearts when they see the handsome combination of 
colored, pushbutton appliances and gleaming stainless 
steel countertop. 


Distinctive and beautiful, compact and efficient, these 
units are the newest development in kitchens—and the 
hottest sales feature your homes can offer. 


You'll like the way Hotpoint Modular Kitchens have 


’ been designed for fast, low-cost installation with normal 


skills and materials—no tricky hook-ups to cause expensive 
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on-site slow-ups. And, these compact new units save floor 
space, while giving you complete freedom to plan kitchens 
that offer a new high in styling and convenience. 


Hotpoint Modular Kitchens can be included on the 
mortgage for only a few dollars a month. They're avail- 
able in 5 beautiful Colortones—Sunburst Yellow, Coral 
Pink, Meadow Green, Woodland Brown, and Sea- 
foam Blue. 


Be the first builder in your community to capitalize on 
this great new home selling feature. Contact your Hot- 
point Distributor’s BUILDER SPECIALIST today! 
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Precision Homes of Indianapolis, 
Indiana, supplies builders with 
handsome, packaged homes like 
the Brentwood pictured above. 
Selling prices range from $8,500 
to $30,000. 
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John E. Baver, president of Precision Homes, says— 





“When we select equipment for hun- Homes, they know we're giving them 
dreds of homes, we have to be absolute- the best. The. public’s preference and 
ly sure of its performance and its sales respect for Hotpoint are vital factors in 
appeal. closing home sales. 

“We're sure of Hotpoint—and so are “Hotpoint quality is symbolic of the 
American home-buyers. The minute superior values we try to build into 
they see the Hotpoint name in Precision every detail of our homes.”’ 















Hotpoint 
Refrigerator- 

| Freezers feature 
eI “Big Bin” storage, 
Frost-Away 
defrosting, many 


Hotpoint Appliances 
offer you... 
















































other work-saving 
<< Hotpoint Home Laundries EE Eee natin cotta 
1. An unequalled reputation for ~N are completely avto- ad 
, : “_ moatic—they'll wash and N 

superior quality that helps you an dry ALL types of : 
sell your homes. z@Ge *~ fabrics! 4 
2. A complete variety of bee For beauty 4 
prices, models, and finishes th As tuna ee F | 
for homes in every price available in Color- and distinction— 4 
category. tones, Coppertone, a 

— and Stainless 4 
3. Maximum evaluation and ; Cola tone 3 
higher mortgages from fi- — : . or 






nancing agencies. =~) _- SGESStaW ii cla. te Hotpoint Table Top Water 

P ae. Heater—Famous Calrod® 
units assure Magic + 
Circle® Heat! i 













4. Powerful advertising and 
merchandising support. 












The Hotpoint name will help you 
sell and finance your homes—so 
contact your Hotpoint Distributor’s 
BUILDER SPECIALIST for information 
about these famous appliances and the 
Hotpoint Kitchen-Laundry Design Service 
for builders! 
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“SAFETY-SYSTEM” INDIVIDUAL GAS VENT TABLES 





wes ) 
Allowable Span of Vent Operation, Expressed as Rated Hourly 
Heat Input (1000 BTU Per Hour) of Gas Appliance Being Vented. 
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"Now there's method instead of madness 





Used to be no two heating contractors could agree on 
gas vent installations. Often this resulted in unneces- 
sary labor ... Rube Goldberg contraptions . . . and 
troublesome damage later on. But there’s no excuse 
any more — not with the new Metalbestos “Safety 
System” Gas Vent Tables. 


This modern building method now makes it easy to 
do a streamlined installing job that’s sure to be safe. 
And by specifying Metalbestos gas vent pipe, you’re 
doubly sure for the life of your homes. 


Why not order free copies for your files? 
“Safety System” Gas Vent Tables can be a great help 
to your architects and engineers in determining the 





space requirements for vent installations. Based on 
scientific research and extensively lab- and field-test- 
ed, these tables were developed by the manufacturers 
of Metalbestos— the original double-wall gas vent. For 
your copies, contact the nearest Metalbestos supplier 
—or write to Dept. D-38. 


Another first by the leader in Gas Venting 
METALBESTOS sion 


Stocked by principal jobbers in major cities. Factory warehouses in 
Atlanta, Dallas, Newark, Des Moines, Chicago, New Orleans, Akron. 

























UPSON ANNOUNCES 


2 


DESIGNED FOR THE SPECIAL REQUIREMENTS OF 
PREFABRICATORS AND PROJECT BUILDERS 


As a builder, you will see at once the great 
advantages now yours in Upson Super-Bilt. 
For here is a board built the way builders 
told us they wanted it built. 

The surface is smooth, tough, and hard. It 
comes in giant panel sizes—big enough to cover 
a whole wall. Goes up easily by power nailing 
or any other conventional method. And you can 
fill nail holes fast—completely, perfectly. 

Super-Bilt is 6 times stronger and supplies up 
to 31% times greater insulating value than most 






dry wall materials. Has built-in vapor barrier 
for exterior walls. 

You will find that the surface of Super-Bilt 
sands extremely well. Even an inexperienced 
workman will do an expert job without marks 
or fiber lift. Paints and decorates economically 
due to superior sizing of new surface. 

To find out how Super-Bilt can produce 
new economies in prefabrication or project 
building, write, wire or mail the coupon for com- 
plete information. 
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PHANTOM TAPE SYSTEM 


A specially designed tape. Applies easily and 
quickly. Follow simple directions and you get 
a well bonded square corner that looks like the 
board itself. Edges are feathered to blend in with 
the surface of Upson Super-Bilt Board and 
become completely invisible when painted. Be 
sure to get details on the Upson Phantom Tape 
for corners. Our representatives will gladly give 
you a demonstration. Write or mail coupon. 





ef 


Applying Phantom Tape at inside corner. Starting at ceiling, 





press creased tape into place. Then slide Applicator down- 
ward over tape. Apply pressure with putty knife. 















PROVEN QUALITY YOU CAN TRUST 











UPSC 


wall and 
ceiling products 
siding, sheathing 


94% wood fibers laminated for great strength 
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The Upson Company, 833 Upson Point, Lockport, New York 


Please rush me information 
[-] Upson Super-Bilt. 
Corners. 


(] Upson Phantom Tape System for 
[_] Have representative call on me for demonstration. 





Name 
Position 


Name of Company 





Street City 
















NEW KELVINATOR 
UTOMATIC DISHWASHER 


Will Help Sell New Homes! 





It’s Loaded With Proven Features To Help You Sell! 
Convenient Front Loading! Full Service For Eight! 
There’s None Better! 


Women from coast to coast have enthusiastically approved 
the new Kelvinator Dishwasher in thousands of thorough 
field tests. Women are unanimous that here is the dish- 
washer that does the job faster, cleaner, easier, better. 


It is filled with features that help sell new home buyers. 
Dish racks and silver basket roll out on nylon rollers for 
easiest loading. Screen on lower rack assures trouble-free 
operation—prevents silverware or other articles from 
damaging impeller. Two swirl and two power rinses assure 
sparkling clean dishes, yet the new Kelvinator uses far 
less hot water than in hand washing. 

Powerful 1000 watt heating element not only assures 
fastest drying but constantly and automatically brings 
water back up to correct temperature for best washing 


Go Maclwusecatove int he years ahead! 
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results. It also provides quick pre-heating of serving plates. 
The new Kelvinator Dishwasher fits under any standard 
cabinet top and is available with gravity or pump drain. 
Get full information now, write Kelvinator Division, 
14250 Plymouth Road, Detroit 32, Michigan today. 


Your Choice of Colors 


BERMUDA PINK « BUTTERCUP YELLOW «+ SPRING GREEN 
BROWN «+ WHITE 


American Motors Means Sy: More For Americans 
























d! 


= & HOME 





THIS MONTH’S NEWS 


(index to the top stories) 


Housing market: federal road build- 
ing program means new op- 
portunities, new problems for 


builders 


FHA MPR’s: new, stiffer rules for 
landscaping leave leeway for 


local variations 


Housing segregation: NAACP de- 
cides to fight it with grass-roots 


education, too 


Russian housing fails to impress 
18-man NAHB delegation, back 
from 30-day tour of Soviet.p. 59 


Mortgage market: Jenders think 
FHA may raise interest rates 
after Congress quits 


Materials and Prices: survey lists 
156 = building materials — sup- 
pliers among 500 biggest US 


firms 


Brick makers grabhing more of con- 
struction dollar; expect 9% gain 


in production this year....p. 67 


Urban renewal: OHI sparks rise in 
repair loans in several cities but 


nationwide gain is only 3% .p. 73 


Community facilities: builders see 
metropolitan government as an- 
sSwer [to school, Sewerage and 


water problems.......... p. 85 


Public housing: Commissioner 
Charles E. Slusser gives PHA 


thorough face washing....p. 95 


Prefabrication tight mortgage money 
hits industry hard; but producers 


expect an upswing 


Statistics and Indexes: 
Starts by states...... p. 
Housing starts 
FHA, VA applications. p. 
Mortgage quotations .p. 
Materials prices ....p. 
Boeckh housing costs. 
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ROUNDUP 


Home building continues downward trend 


All the homebuilding indices are still falling. 

Housing starts for the first six months are 17.7% below 1955. Seasonally adjusted, 
the rate for June was only 1,070,000—lowest of the year. Sales are reported poor 
in many markets (40% off in Kansas City). 

FHA applications were off 24% from May in June. VA appraisal requests sagged 
20% (see p. 49). Prefabbers report shipments down 22.5% for the first five months 
of the year (see p. 103). Even building materials prices, long the symptom of selec- 
tive inflation in building, have now dropped slightly. The mortgage market continues 
tight (see p. 62). 

But overall the nation’s economy is booming so much that one mortgage banker 
observes: “Sure, the building contractor is hurting—a littlek—but who cares?” 


How GM’s Roger Kyes envisages the house of tomorrow 


Roger M. Kyes, vice president of General Motors in charge of Frigidaire, grows 
enthusiastic when he talks of the future for built-in home appliances. “As of now,” 
says he, “just about 2% million homes out of 50 million have some form of cooling 
or are air-conditioned—less than five out of 100. By 1965 I expect 60 out of every 
100 homes to be so equipped.” Kyes speculates on the possibility of a central refrig- 
eration system, like central heating, that will have, for instance, a fur storage closet, 
a refrigerated cabinet for cosmetics and perishable medicines. 

He thinks future refrigerators may do away with the mechanical compressor and 
refrigerant and run instead by electronics with no moving parts. He foresees com- 
pletely automatic laundry equipment that will convey, sort, clean, iron and fold, a 
washing system that will wash, rinse and dry the kitchen floor automatically in min- 
utes (“That is not such a wild dream as you might think; I’ve seen it done”), a fully 
automatic house with its own source of power, atomic or solar, its own water and 
disposal system independent of well or main. 


Housing bill strategy may boomerang for FHA 


Look for Congress to clamp a tighter rein on FHA insuring authority next year. 
The key reason conservative elements in the House were able to bottle up the 1956 
housing bill in committee—at least up to when this was written—was that FHA turned 
out to have some $2 billion of unused insuring authority. That is enough to get 
through until next January when the new Congress can vote it more. 

This unique situation frustrated the customary strategy of pro-public housing legis- 
lators. Normally, they hold continued life for FHA a hostage for a public housing 
program, simply by tying the two together in an omnibus housing bill. No matter 
which way the mid-July impasse ends, few congressmen will be happy about FHA 
having talked them out of more than a year’s authority to do business. Capital Hill 
insiders expect next year’s Congress to pare FHA insurance authorizations to a 
minimum. 


Washington inside: new look in FHA...will FNMA cut prices? 


Quietly, FHA is easing up on more and more tough regulations. Latest items: 
CO-Op sponsors are now allowed to pay mortgage discounts (see p. 63); a new charter 
has ended much red tape for rental housing (see p. 55); trade-in regulations have been 
eased (July, p. 128); and field offices have been told to be “less specific” about apply- 
ing all MPRs to old houses (July, News). At the same time, FHA is raising quality 
standards. Latest instance: new, stiffer MPRs governing lot improvements (p. 52). 
FHAides would like to work out “reasonable compromises” to clear up cases still 
pending from investigations of 608 windfalls. But Dept. of Justice is opposed, insists 
FHA get tough. Upshot: FHA may reluctantly file more law suits. 


Insiders think FNMA may boost its mortgage discounts—after Congress quits... . 
Big item holding up White House nomination of John R. B. Byers, Newark CPA, as 
Home Loan Bank chairman, is opposition by Sen. Knowland (R, Calif.). Knowland 
has his own candidate for the job. . . . Electrical contractors say they are withdrawing 
financial support from Operation Home Improvement. 

NEWS continued on p. 44 











sweet talk selis 





».. sells the woman, who really decides which home to buy! 


Here's how In-Sink-Erator—and only In-Sink-Erator— 





helps you sell, with alluring ads that tell her what she wants to hear! 


Sell the woman and you sell the home. Of all gar- Ladies’ Home Journal, and many more. Hundreds 
bage disposer makers, only In-Sink-Erator talks of women, sold on In-Sink-Erator, will look with 
to women in language they like and understand new interest at the kitchens of your homes— 
. .. in costly, big-space ads in magazines women IF they’re equipped with IN-SINK-ERATOR 
read most, trust most: Vogue, Glamour, McCall’s, ... boldly pointed out at your point of sale! 


Convincing selling aids help speed your sale! 


Colorful model home promotion aids—billboards, job signs, sink displays, booklets prepared by home- 
making experts of leading women’s magazines promote your home development. . . help you develop and 
close the sale. And it’s all yours, when you install this low-cost sales feature in your model homes! 
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SINK DISPLAY BILLBOARD 


HOMEMAKING 
BOOKLET 











In-Sink-Erator Manufacturing Co. ae 
1207 Fourteenth Street ind its power to help sell homes. 
Racine, Wisconsin oF mail this coupon today! — 


Gentlemen: Please send information about In-Sink-Erator 
Garbage Disposer, and about your new, different, woman- 


minded plan to help us sell more homes. : ‘wisest ch ice taco lowenal 





Name 





Company 





Address 





City. Zone State 
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SUIT BY MOLLIE PARNIS, HAT BY ADOLFO FOR EMME 


darling, you’re much too nice to be a garbage collector 


...and you're much too modern to fuss with food waste the old-fashioned way. In a truly up-to-date kitchen, there's no 
more garbage mess... because there's no more garbage! Thanks to In-Sink-Erator, the advance-design garbage disposer, 
drippy, smelly garbage is gone from your life for good. You. simply turn on the cold water in your sink, flip a switch, and 
whisk food waste down the drain. Even hardest solids are shredded, quietly... washed away, quickly—all for pennies a 
day! Hurry and ask your plumber about In-Sink-Erator, available in the decorator colors shown below. Look for this modern 


home-planning feature in model homes in your community. In-Sink-Erator Manufacturing Company, Racine, Wisconsin. 


In-Sink-Erator® 


Originators and perfecters of the garbage disposer 
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HOUSING MARKET: 


How the $33 billion federal highway 
program will affect home building 


The $33 billion federal road building program, which will bring new and 
bigger roads to every major US metropolitan area, confronts builders with 
both opportunities and problems. It means: 


1. Vast new suburban areas, once considered too remote, brought minutes 

closer to the urban core thus making them coveted residential sites. 

2. As the new suburbs are developed, multiplying problems of planning and 
community facilities. 

3. Continuing inflation of land prices as speculators (and smart farmers) 
price up any land which benefits from an expressway passing near. 

4. More decentralization of industry to the rural fringes of the suburbs, 
creating new home markets among their employes. 

5. An opportunity for builders to establish new commercial centers in the 
far-out” suburbs. 

6. Material shortages, particularly cement, may pinch until producers catch up 

on their expansion. 

Federal road aid provides that the US will pay for 90% of roads in the 
interstate system and increase money available for its 50% share of the cost 
of other federal highways. Most new highways will have limited access, with 
no traffic lights. The 13-year program will be financed by higher gasoline 
and tire taxes, 


Anticipated results of this new master network of highways are not based 
on speculation. Enough cities have already built expressways to establish a 
pattern. For example: 


‘> Completion of the TappanZee bridge across the Hudson River above New 
York is transforming Rockland County into a commuting area. 

>In 1948 when work began on the Oakland-San Jose (Calif.) Freeway, 520 
acres alongside it had been selling slowly for three years at $500 an acre. The 
price soon went up to $2,000 and by the time that part of the freeway was 
finished in 1953, had soared to $7,100 an acre. In that time 3,000 new homes 
were built on the land. 

> While Atlanta was still building its North Expressway, Builders Fred G. Fett, 
Jr. and Walter Tally, started building near the proposed right-of-way. Even 
~ the expectation of the expressway resulted in booming sales. 

_» The Hollywood Freeway, opened by sections from 1950 to 1953, is credited 
_by many an expert as the trigger of the housing boom in the San Fernando 
Valley. On the other side of Los Angeles, the Santa Ana Freeway was largely 
bracketed by subdivisions built in anticipation of its construction. 


City planners hope the highway bonanza can be tempered with sane land 
use so it will not worsen problems of urban sprawl. Some are pessimistic. 


The Highway Research Council, division of the National Academy of 
Sciences, has started to study how urban growth may be affected by the big 
highway boom. Says one project official: “We hope to plan urban development 
in undeveloped areas suited to the automobile age. We hope the result will be a 
plan for a contemporary city.” 

Dennis O’Harrow, executive director of the American Society of Planning 
Officials, cautions: “One result will be more metropolitan problems. It will 
encourage shopping centers—many of which will go broke—but will still 
bring complaints from the central business district and probably with some 
justification. It will be hard on them. I’m afraid the overall effect of the 
highway program may be to encourage much development in advance of our 
ability to take care of it.” 

Warns Realtor John O. Chiles of Atlanta: “Indiscriminate development 
without planning may mean that houses built as a result of new expressways 
will have to be torn down some day to make room for more expressways.” 


MARKET BRIEFS 
New forecast: 1,150,000 starts 


Private housing starts will fall 12.2% to 
1,150,000 this year, according to the latest 
government forecast. 

But because of rising costs and larger 
homes, dollar volume of new private hous- 
ing will be off only 8% from 1955 levels. 
say the Commerce and Labor Depts. Last 
year, new residential nonfarm construction 
totaled $14.9 billion. This year, they expect 
it to reach $13.7 billion. 

Last November, the two departments pre- 
dicted 1.2 million private starts this year, 
compared to 1,310,000 in 1955. Their new 
prophesy is 4% lower. (Their new forecast 
for dollar volume is 3.8% lower.) Reason: 
government experts had predicted a down- 
turn in housing, but in common with many 
others, they underestimated it. 

The departments blame housing’s drop 
on mortgage money. “Funds for longterm, 
low-down-payment mortgages at low interest 
rates have remained relatively scarce longer 
than was foreseen,” they say. 

The decline in housing will be more than 
offset by increasing building of utilities, 
highways, sewage plants and water supply 
facilities—which help builders indirectly. 


New models needed 


“The best hope for advance in the 
rate of house building is development of 
new models that will stimulate the in- 
terest of home buyers who are able and 
willing to buy better housing but who 
are not compelled to buy or to trade 
up.” 

That advice comes from Economist 
Arthur M. Weimer and Executive Vice 
President Norman Strunk of the US 
Savings & Loan League. Easier credit, 
they warned in the league’s ‘Quarterly 
Letter,’’ is not the whole answer to fall- 
ing housing starts (though it would 
help). Say Strunk and Weimer: “Buyer 
interest remains strong but purchasers 
are becoming increasingly selective. 
Consequently, properties that do not of- 
fer attractive design and styling .. . 
with large, well planned lots, tend to sell 
slowly.” 


Vacancies hover at 2.7% 


Residential vacancies across the nation re- 
mained at 2.7% between the last quarter of 
1955 and the first quarter of this year, says 
the Census Bureau. 

This compares with 2.3% vacancies earlier 
in 1955 and 1.8% in 1950. 

Vacancies in owner-occupied homes for 
sale—reported for the first time—were less 
than 1% in the first three months of 1956. 
Vacancies in rental property reached 5.6% 
of all rental property—about twice the 1950 
rate. 

In FHA-insured rental projects, the 
trend is the other way, suggesting that 
congressional crippling of FHA rental pro- 
grams is beginning to be felt in the market. 
FHA rental vacancies fell to 3.2% at the end 
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of 1956’s first quarter. This reverses a three- 
year trend. Vacancies were 2.8% in 1953, 
3.5% in 1954 and 4.4% last year. Current 
vacancies—based on an actual count of 
FHA’s 520,000 rental units—vary widely: 


Region Vacancy Region Vacancy 
rate rate 

New England . 1.1% Mid-Eastern .. 2.6% 

Far West ..... 3.0% Southwest .... 8.3% 

NAREB’s_ semi-annual market survey 


turned up much the same story. In 92% of 
220 areas studied, vacancies in single-family 
detached rental homes ran 2% or less. Only 
6% of the cities showed vacancies between 
3% and 5%, only 2% were experiencing 
vacancies above 5%. 


The local look: Los Angeles 


Take a good look at what is happen- 
ing to new housing in Los Angeles 
County if you want to see why home 
builders are not crying more about fall- 
ing starts. 

From January through May, building 
permits for dwelling units were off 
14% from the same period in 1955 
(33,943 vs. 39,718). But dollar volume 
of permit valuations fell only a neg- 
ligible 0.04% (from $545,843,000 to 
$545,610,000). LA County is the heart 
of the busiest home building market in 
the nation. 


Family formations bounce back 


A new government report has cast more 
doubt on whether family formations have as 
much to do with demand for new homes as 
is popularly supposed. 

The Census Bureau counted 43,436,000 
nonfarm households in the US as of April. 
This was an increase of 1,193,000 over the 
April 1955 figure—the largest year’s increase 
since 1951 and a whopping 41% _ bigger 
increase than Census reported between 1954 
and 1955 when households increased only 
835,000. 

The year-to-year figures swing widely be- 
cause of sampling errors. Yet prophets of 
overbuilding have used the low increase in 
household formations last year to bolster 
their warnings of danger ahead. If the house- 
hold formation figures denoted a market for 
housing, sales and starts should be rising in- 
Stead of falling this season. 

The average annual increase in households 
from 1953-56 inclusive is close to 978,000. 
Economists say such four-year averages are 
more trustworthy than annual data. 


Rents climb 1.2% in year 


Residential rents rose 1.2% during 1955 
after rising more than 20% in the preceding 
five years, BLS figures show. Moreover, in 
some cities where rents were decontrolled 
early and postwar residential building has 
been heavy, rents decreased last year. 

Comparison: in Houston, where rents 
were decontrolled in Oct., 1949, BLS’ rent 
index dropped 0.9% last year; in Los 
Angeles, decontrolled in Dec., 1950, rents 
rose only 0.1%. At the same time, in both 
New York and Philadelphia—still under rent 
control—rents rose 0.9%. 


NEWS continued on p. 49 








Figures refer to per- 
centage of total US 
housing starts each state 
accounted for last year. 


How much of US home building does your state do? 


Fifteen states account for 75% of US 
home building and six account for 49%. 

This concentration shows up in a new 
compilation of starts-by-states made by the 
Depts. of Labor and Commerce. 

The situation in 1955 (see table) varied 
from 1954 by less than 1%. In 54 the 
same six states (California, New York, Texas, 
Illinois, Michigan and Ohio) accounted for 
49.1% of housing; 15 states produced 
75.2%, with only one change in the list 
(Georgia ranked 15th in °54 and Wisconsin 
was 16th). 

Booming California topped the list both 
years by the same wide margin. Nearly a 
fifth of the nation’s new nonfarm dwelling 
units have gone up in California in both °54 
and °55. At the other end of the scale, 23 
states last year accounted for less than 1% 
each of total housing. Five—Idaho, North 
Dakota, Maine, Wyoming and Vermont— 
accounted for 0.1% or less. Vermont brings 
up the rear. 
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HOME BUILDING BY STATES (1955) 


RANK STATE 
1 California ..... 
2 New York .... 
3 i. Oe 
4 a eee 
5 Michigan ...... 
6 Ses 
Subtotal 
7 Pe. oi cas 


8 New Jersey ... 

9 Pennsylvania 
10 Virginia ....... 
11 Maryland ..... 
12 Massachusetts .. 
13 Wisconsin ..... 
14 eee 
15 Washington 
Subtotul 


16-49 Others 279,472 
TOTAL 


Source: Commerce and Labor Depts. 


NoNFarM 
STARTS 


60,588 
$65,857 
53,069 
53,052 
44,558 
32,309 
30,404 
25,203 
21,283 
21,185 
21,042 
867,962 
(& D.C.) 


1,147,434 


How US incomes are expected to rise by 1965 


These new figures on how dramatically US incomes are moving up show that between 
now and 1965 the number of families earning under $5,000 will fall from 15% to 9% 


million. The number between $5,000 and $7,500 will stand still. 


% oF US 
TOTAL 
18.5 





But the number earning 


over $7,500 will jump from 10.3 million to 20.5 million! That means twice as many families 
over $7,500 as the nation will have left under $5,000. The data was compiled by Fred 
Lindsay of the US Chamber of Commerce for Nation’s Business. 














Lloyd Moe (left) and Harry Moe, owners of Brentwood 
Building Corp. in Madison, Wis., now build 15 to 25 
homes a year at $18,500 and up. Their Brentwood Village, 
platted for 225 homes plus park and professional service 
center, has about 45 homes, all sheathed with Bildrite. 


Zebrawood...teakwood 


For $10,000 homes or $100,000 homes, Bildrite 
offers greater bracing strength, better insulation, ease 
of application, and really important cost savings. Cuts 
quick and clean with hand or power saw . . . goes on 
fast... reduces your waste to absolute minimum. 

















=| 


‘We picked Bildrite solely for 


quality... yet saved $65 per M” 


...say builders Lloyd and Harry Moe, who also 
designed this luxurious lakeside home at Madison, 
Wisconsin. 

Valued at close to six figures, the home was 
built with just one thought in mind—to make 
everything the best that money could buy. Many 


.and Bildrite Sheathing 


rooms are panelled in rare, costly woods, including 
teakwood from Africa and zebrawood from the 
Belgian Congo. 

With money no object, what sheathing would 
you expect a top-ranking builder to use? “In our 
opinion,” say these builders, “there’s only one 
‘best,’ so of course we used Bildrite. Yet, compared 
to wood, it saved us about $65 per 1,000 feet.” 

Want full facts on Bildrite? Write Insulite, 
Minneapolis 2, Minnesota. 


build better and save with 


INSULITE 


S INSULITE, Made of hardy Northern wood 


Insulite Division of Minnesota and Ontario Paper Company, Minneapolis 2, Minnesota ee 
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THERE’S A NEW TREND 


Owner: Dr. Edwin E. Miller 


Architect: Sam Good & Associates 
Contractor: Spider Johnson & Sons 


New Medical Building uses 


IN BATHROOMS! 





Plumbing Contractor: N. M. Griffin Corp. 
Plumbing Wholesaler: Square Supply Co. 


the World’s Finest Bathroom Fixtures! 


This is the Clinch Avenue Medical 
Building in Knoxville, Tennessee. It’s 
modern in every way for the comfort 


and convenience of patients . . . includ- 
ing bathroom fixtures of the newest de- 
sign by Universal-Rundle . . . pioneer 


in fine bathroom fixtures for 55 years. 

Universal-Rundle developed tech- 
niques to produce fixtures of the whitest 
white—by actual scientific test. And 
U/R was first to make bathroom fix- 
tures which are color-matched closer 
than the eye can see . . . with six beau- 


THE WORLD’S FINEST BATHROOM FIXTURES BY 


Universal 


tiful decorator colors to choose from. 

Universal-Rundle also perfected a 
one-fire “Hi-Fired” method of firing 
vitreous china which produces a finish 
harder than steel for lasting beauty and 
cleanliness, and which resists chipping, 
scratching and staining for years! 

Write for complete catalog showing 
models, rough-ins, and specifications. 
Also see the U/R section in Sweet's 
Architectural and Light Construction 
Files. Universal-Rundle Corporation, 
432 River Road, New Castle, Pa. 


NEW-STYLED FIXTURES 
for home, institutional, 
commercial and industrial use. 


Chateau Lavatory 





Como Water Closet 


Pp Rundie 


Plants in Camden, New Jersey; Milwaukee, Wisconsin; New Castle, Pa.; Redlands, California; Hondo, Texas 
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News 





Military housing program goes into high gear 


Capehart Act military housing, moving 
slowly since the first project was bid in 
March, is going into high gear. 

In August and September, 11,376 units 
in 21 projects are due to be bid. Estimated 
cost: $153,526,000. 

Another five projects, covering 4,718 units 
with an estimated cost of $63,693,000 were 
bid in late July. 

Builders get in the act 

Home builders, showing more interest in 
building military family quarters than ever 
before, fared well in bidding on the first 
seven projects, though outnumbered two-to- 
one by general contractors. The record: 


>» Ralph E. Bush, Norfolk, Va. home builder, 
was low bidder on 270 units for Redstone 
Arsenal at Huntsville, Ala. He bid $3,338,000, 
nearly $260,000 below his nearest competitor, 
Contractor J. W. Bateson Inc. of Dallas. Build- 
ers William and Jack Demetree of Jacksonville 
bid $3,644,700. 

» Centex Construction Co. of Dallas, 1955’s big- 
gest builder, was low bidder on 500 units at 
Eglin Field, Fla. A. Kaplan & Sons of Engle- 
wood, N. aiso home builders, placed second. 
p> Other builders are joining syndicates with 
contractors to get jobs. ~Alcon Development 
Corp., a combine of three Los Angeles con- 
tractors and two home builders, was low bidder 
at $6,117,000 on 525 units to be built at Fort 
Lee, Va. and the Richmond Quartermaster 
Depot. 

Members of the syndicate are contractors 
Gunther and Shirley Co., H. C. Smith Co. and 
Myers Bros. with builder B. C. Deane and a 
fifth “silent partner,” also a builder. Although 
the first three firms are primarily general con- 
tractors, they also have built homes in Los 
Angeles. 

» Alcon was second low bidder on 600 units for 
Ft. Eustis, Va., a job won by J. W. Bateson 
Inc. for $6,820,000. Alcon and Bush were both 
within $30,000 of the low bid. 

» Floyd A. Harrison, builder of Oklahoma City, 
was low bidder on 211 units at Fort Carson, 
Colo. but all bids were rejected as too far over 
the FHA appraisal. 

pA combination of builder Dan Ponder and 
coniractoi C. H. Levell of El Paso won the first 
Capehart job, 944 units at Abilene (Tex.) AFB. 


awelling units 


> Only job on which no home builder even bid 
was for 284 units at Ft. Bragg, N.C. Winning 
bidder: Contractor H. L. Coble of Greenboro, 
N.C. 

Builder syndicates forming 


Reports from other areas where Capehart 
projects are to be built indicate home build- 
ers will be bidding in force. In Little Rock 
and El Paso, builders have formed syndicates 
to bid jobs too big for them to finance alone. 

There will be plenty of jobs to bid. Latest 
report from FHA’s armed forces housing of- 
fice shows 151 projects committed totalling 
71,320 units. The Capehart law gives the 
Pentagon until Sept. 30 to get commitments 


for up to 100,000 units. 
The complete list of projects scheduled: 


ARMY AND AIR FORCE Ft. Carson, Colo... 500 
Location Units Rky. Mt. Arsl., Colo. 20 
Ft. Rucker, Ala.... #1290 Ft. MeNair, D.C.. 16 


Redstone Arsl., Ala. *270 Ft. Benning, Ga... 1000 
2 Rk. Ra. Sta., Cal. *33 Ft. McPherson, Ga. 107 


Ft. Ord, Calif. .... *189 Camp Stewart, Ga. 388 
Ft. Benning, Ga. ..*1000 Gite Cy. Eg. D., Ill. 65 
Jeffer’ville QM, Ind. *24 Ft. Sheridan, Ill.... 150 
S’ky Hill AFB, Kan. 535 Jeffer’ ville QM, Ind. 24 
Ft. Knox, Ky. ....*2042 Ft. L’v’worth, Kan. 300 
Ft. Holabird, Md... *198 Ft- Riley, Kans. .. 433 
DA Ree’g. Sta., Md. *12 Ft. Knox, Ky. .... 2042 
Ft. Hancock, N.J.. *25 Camp Johnson, La. 100 
Ft. Wd’worth, N.Y. *120 re Pek, Las ..ss< 2000 
Ft. Bragg, N.C. ..*1016 Fort Holabird, Md. 198 
Killeen Base, Tex... *125 LaPlata ARS, Md.. 12 
Ft. Belvoir, Va. ... *618 Ft. Meade, Md. .... 1000 
Vint Hill Fms., Va. *13 Ft. Ritchie, Md. ... 70 
* Bids to be opened in Ft. Banks, Mass. .. 26 
July and August. Ft. Devens, Mass... 450 
Natick QM Cntr.... 50 

ARMY (65 projects) Ft. Len. Wood, Mo. 639 
Location Units Mead Gen. Dpt, N.J. 23 
Fort McClellan, Ala. 300 Ft. Dix, N.J. ..... 702 
Redstone Arsl., Ala. 670 Ft. Hancock, N.J... 25 
Ft. Rucker, Ala.... 600 Ft. Monmouth, N.J. 120 
Ft. Huachuea, Ariz. 575 White Sands, N.M.. 134 
Y’ma T’st St., Ariz. 209 Wingate Dpt., N.M. 8 
Pine B’ff Arsl., Ark. ee 238 
Benecia Arsl., Calif. 14 Ft. Totten, N.Y. .. 72 
Camp Irwin, Calif. 350 Ft. W’worth, N.Y. 120 
Ft. Ord, Calif. .... 189 Ft. Bragg, N.C. .. 2000 
2 Rk. Ra. Sta., Cal. 33 N. C’b’land Dp., Pa. 91 
Oakland AB, Calif.. 88 Phila. QM Depot... 46 
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Housing starts are now 17.7% below last year’s level. In the first 
half of the year, starts reached only 567,000, compared to 689,900 in 
the first six months of 1955. June starts sank to 104,000 (102,300 
private, 1,700 public). Accordingly, the seasonally adjusted annual rate 
fell to a low for the year—1,070,000 starts—compared to a rate of 


1,110,000 in both April and May. 
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44,395 to 35,620). 
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C'l'ton Tr. Dp., S.C. 12 Stewart AFB, N.Y. 300 


Ft. Jackson, S.C... 300 Suffolk AFB, N.Y. 350 
Ft. Bliss, Tex. .... 900 Syracuse AFS, N.Y. 216 
Killeen Base, Tex.. 125 Pope AFB, N.C. 560 
Ft. Belvoir, Va. ... 618 Seymour-J’son, N.C. 1500 
Ft. Eustis, Va. .... 600 G’d F’ks AFB, N.D. 240 
Ft. Lee, Va. 500 Minot AFB, N.D. 150 
Richmond QM Dp.. 25 Lock’b’ne AFB, O.. 400 
Fort Story, Va. 150 Y'gstown AFB, O.. 250 
Vint Hill Fms. Sta.. 13 Altus AFB, Okla.. 700 


Ft. Lawton, Wash. 66 A’dmore AFB,Okla. 750 
Schofield Bks., T.H. 1326 C’ton-S’man, Okla.. 500 
Ft. Shafter, T.H. 100 Klamath Falls, Ore. 220 
Tripler Hosp., T.H. 164 G. P’b’gh MAP, Pa. 280 


AA locations ...... 2687 Olmsted AFB, Pa.. 140 
Char’ton AFB, S.C. 600 

TOTAL .......23,.847 M’tle Bch. AFB,S.C. 800 
McGhee-Tyson, Tenn. 181 

Sewart AFB, Tenn. 87 

Air Force (69 projects) Abilene AFB, Tex. 1000 
Luke AFB, Ariz.. 795 3ryan AFB, Tex... 135 
Yuma MAP, Ariz... 320 Ed. Gary AFB, Tex. 215 
B’th’ville AFB, Ark. 360 Foster AFB, Tex... 500 


Lit. Rock AFB, Ark. 1535 Laredo AFB, Tex.. 345 
McClellan AFB, Cal. 125 Laughlin AFB, Tex. 500 


Oxnard AFB, Calif. 200 Webb AFB. Tex... 460 
Travis AFB, Calif. 500 F’child AFB, Wash. 250 
Hamilton AFB, Cal. 500 Geiger AFB, Wash. 228 
Dover AFB, Del. .. 1000 M’Ch’d AFB, Wash. 1000 
Buck’ham AFB, Fla. 470 Bong AFB, Wis. 350 
Eglin-Hurlburt, Fla. 500 Truex AFB, Wis... 523 


H’stead AFB, Fla.. 1570 A’d’sen AFB, Guam 1050 
Tyndall AFB, Fla.. 420 Hickam AFB, T.H. 600 
Moody AFB, Ga. .. 500 

Bkr. Hill AFB, Ind. 680 TOTAL 
Forbes AFB, Kans. 640 

S’ky Hill AFB, Kan. 535 Nay (17 projects) 
M’C’nell AFB, Kan. 490 Point Mugu, Calif.. 360 


36,680 


England AFB, La.. 300 Mojave, Calif. ..... 695 
Dow AFB, Me. ... 685 Albany, MCSD, Ga. 160 
Andrews AFB, Md. 280 Glyneo NAS, Ga. 590 


H’scom AFB, Mass. 670 Gt. Lakes NTC, Ill. 590 
W’over AFB, Mass.. 200 Winter Harbor, Me. 20 


Sawyer AFB, Mich. 340 New River, N.C. .. 435 
Duluth MAP, Minn. 240 B’fort MCAS, S.C.. 2565 
Minn.-St. P. IAP.. 190 Chase Field, Tex. .. 225 


Col’bus AFB, Miss.. 480 Waikele NAD, T.H. 43 
Gr’dview AFB, Mo. 700 Cp. S’th, Oahu, T.H. 168 
Lincoln AFB, Neb. 600 W. L’ch, Oahu, T.H. 37 
Nellis AFB, Nev... 395 Lualualei Br., T.H.. 34 
Stead AFB, Nev... 645 Barbers Pt., T.H... 1140 
P’mouth AFB, N.H. 1700 Kaneohe Bay, T.H. 921 
MeGuire AFB, N.J. 2000 W'’iawa, Oahu, T.H. 160 
Griffiss AFB, N.Y.. 460 USNB, Pearl H’bor 650 
N. Falls MAP,N.Y. 290 
Plat’bgh AFB, N.Y. 1685 BOER ccccccce 8,793 
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FHA and VA applications, already well under last year’s levels, 
plunged sharply in June. FHA applications dropped 24% (from 
24,278 in May to 18,331). VA appraisal requests fell 20% (from 
Dropping applications virtually guarantee that 
housing starts will nosedive in the fall. FHA and VA account for 


44.5% of the nation’s output of new homes. 
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What has a Youngster 
got to do with Insulation? 





Just this: Anyone can handle Balsam-Wool insu- 
lation without getting “‘splinters’”’ in his fingers... 
the clean, non-irritating, cellulose insulating mat 
is so gentle, so easy to handle on the job. No won- 
der carpenters and contractors like to work with 
Balsam-Woo!l! 


But with all its gentleness, Balsam-Wool is a 
tough insulation. Sealed in rugged liners, it with- 
stands handling on the job—doesn’t tear easily, 
pull apart or settle. Rugged spacer flanges (a rein- 
forced flange for application to framing) simplify 
application. 

Add to that high insulating efficiency... .resist- 
ance to moisture and to wind...and you have the 
reasons why millions of builders and home owners 
have found Balsam-Wool a sure way to insulate. 








Balsam-Wool insulation is sold by lumber deal- 


The non-irritating qualities of Balsam-Wool are illustrated by ers only. It’s a quality insulation through and 
this workman, who is handling Balsam-Wool fiber freely in through, designed for the home which requires 
using it for calking around a window frame. After calking, a year-round comfort plus low heating or air condi- 
vapor seal is applied over the fiber. Photo also shows how tioning costs. Wood Conversion Company, Dept. 
Balsam-Wool helps provide protection from wind infiltration 236-86, First National Bank Building, St. Paul 1, 
by filling cracks and crevices. Minnesota. 


BALSAM-WOOL 


Blanket Insulation 
clean and non-irritating 
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FHA MINIMUM PROPERTY REQUIREMENTS: 





New rules on landscaping call for one 
tree per lot, grading with fertile soil 


FHA has just adopted a complete revision of rules governing landscaping and 
lot improvements for one- and two-family houses. 

The new minimum property requirements are stiffer. But they give local FHA 
offices more leeway in applying them to local conditions than MPRs governing 
most other house features. FHA sets forth its basic. rules (officially known as 
“objective requirements”) in broad terms. It spells out “‘acceptable standards” 
which will meet the basic rules, but also invites local offices to develop “local 
acceptable standards” to fit local areas. 


The new MPR, Sec. 800, will probably go into effect about Oct. 1. 


The date may vary from area to area. Moreover, FHA officials expect it will 
be late August or early September before the Government Printing Office finishes 
printing the 21-page revision and FHA distributes copies throughout the nation. 
Meanwhile, FHA technicians ask: “Please don’t deluge us with requests for 
copies. There aren’t any.” 


These are the principal changes: 


Tree and shrub planting: This will now be required for “screening of objectionable 
views and providing adequate shade.” Adequate shade, say the acceptable standards, means 
at least one tree per lot, “preferably at the southwest side or corner of the house.” This 
was the most controversial item as FHA staffers and industry experts hammered out the 
new rules in a series of huddles starting last year. So thorough was the study that FHA’s 
MPR task force under William J. O'Connor, deputy to Chief Architect Neil Connor, even 
brought eight FHA field architects to Washington for six weeks to review early proposals. 
Foundation planting will be required to soften the line between house and ground. FHA 
wants more foundation planting for tenant-occupied homes than owner-occupied, but soil 
and climate conditions vary so much the requirements are not spelled out, leaving them, 
in effect, up to local chief underwriters. 


Maximum slopes: Acceptable standards establish a 2-1 slope as maximum for cut 
and fill banks (some steeper slopes may be approved locally). The new rules also provide 
for transition or rounding of the top and bottom of the bank for easier maintenance. 
FHA says some builders have been getting away with slopes almost impossible to negotiate. 


Grading: FHA will be more insitent on finished grading of lots. Up to now, all it 
required was rough grading on the theory that buyers would finish it themselves and save 
money. But it hasn't worked out that way. The new rule will require finish grading of the 
entire lot except where existing grades and soil conditions make it unnecessary. FHA will 
require that soil be “suitable for lawns or plant growth or such that it can be made suit- 
able by the owner without removal of large quantities of soil or importation of large 
quantities of new soil.” 

Driveways: Ribbon-type driveways will be permitted where acceptable locally, if 


straight and made of cement concrete. 


Walks: FHA will be more specific about entrance walks. A minimum 3’ wide walk 
is prescribed (in acceptable standards) for the main walk, 2’ for service walks. Approach 
walks cannot be used for drainage. If they form a natural sluiceway for water because 
land slopes toward them from both sides, other drainage must be provided. Where a walk 
leading to a house does not go through to the street or sidewalk, but connects with a 
driveway, the driveway must be widened from 8’ to 10’ minimum for the distance it serves 
double duty. 


Rough grading: FHA will require more definite controls to prevent damage to walks 
and drives from settlement of the subgrade. Moreover, acceptable standards demand that 
topsoil and “desirable existing trees, shrubs and ground cover” be “preserved and pro- 
tected” during construction—“where practicable.” 


FHA is now shooting for a complete overhaul of its MPRs by next January. 


Everything is being restudied, say FHA technical men. But the main aim will 
be to complete consolidation of MPRs into a few or even a single document in- 
stead of the 30-odd in force now. 

Major revision of wiring standards may be included. Its aim: increase mini- 
mums to new houses can accommodate all the new appliances. An advisory 
group has been working on the rules almost a year. Electrical contractors say 
the new rules are being delayed by builder stalling. Builders retort that upgrading 
is helping price their houses out of the market. 


Stiffer insulation requirement may also involve reduction of the allowable 
heat loss limit from 55 to 50 Btu. 












10-year warranty for hot 
water heaters is urged 


FHA is being urged to require a ten-year 
warranty on hot water heaters. 

The recommendation was made by Build- 
ing Research Advisory Board after a study 
at FHA’s expense. FHA has been deluged 
with complaints from all over the country 
that water heaters are failing (leaking exces- 
sively or not heating water properly) just 
after expiration of the one-year warranty 
now required by law. 

BRAB’s committee of experts suggested 
that FHA require heater makers to 1) re- 
place any part that is defective in material or 
workmanship for one year, 2) replace the 
entire heater free up to five years if the tank 
leaks, 3) replace the heater on a shared cost 
basis up to ten years if the tank leaks. 

FHA has never required a manufacturer’s 
guarantee to be passed on to a buyer. Offi- 
cials say BRAB’s ideas raise problems. For 
instance, what if the house is sold? Suppose 
the maker of a better water heater offers a 
15-year warranty? Will FHA be able to give 
a house with that heater a higher valuation? 


FHA invites six women 
to review MPR revision 


FHA is planning a return engagement of 
at least five of the 103 women who took 
part in the Women’s Housing Congress in 
May. Purpose: to get their views on the 
overhaul of MPRs due in January. 

The women were picked on the basis of 
their leadership in the Women’s Congress 
(H&H, June). Date of their visit has not 
been set. They are: Mrs. Willard H. Eaves 
of Ashland, Ky., Mrs. Mary Ihinger of To- 
peka, Kan., Mrs. Ralph E. Peters of Waban, 
Mass., Mrs. W. P. Radcliff of Haskell, Tex. 
and Mrs. Frederick VanDenbergh of Phila- 
delphia. They will be joined by Mrs. Frances 
Hendy, president of the Arcose Building Co. 
of Cincinnati. She was not a member of the 
Women’s Congress. 


FHA liberalizes charter 
for rental projects 


FHA has approved a new charter form for 
its rental housing projects. 

It is part of the trend inside the housing 
agency to ease up many a rule that was 
tightened during the windfall scandals. 

Now, says FHA General Counsel Robert 
Wolf, “as long as the sponsors make their 
payments and maintain their property, FHA 
will hive no concern about what they do 
with their cash. But at the moment of de- 
fault they will not be able to take any money 
out.” 

Under the old charter, stockholders and 
sponsors were not allowed to take any sal- 
aries from the rental corporation. Now they 
can. 

The new charter lets sponsors put in a 
note or redeemable stock for 70% of equity 
capital. The other 30% must be non-redeem- 
able stock. This is only a formalization of 
existing practice, Wolf says. 

One change eliminating red-tape will let 
rental increases be approved automatically 
where they do not exceed rates originally 


continued on p. 55 
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A WEISER LOCK ON THE DOOR TELLS THE WORLD 
“HERE’S A BUILDER WHO USES THE FINEST MATERIALS”... 


You couldn’t say it better if you hung a sign on the front 
door. For the high quality of Weiser Locks is readily 
recognized by prospective buyers and the conclusion is 
obvious...“if this builder uses the finest locks, he has no 
doubt used other quality materials throughout the house.” 

And prospective buyers will be impressed with the rich, 


good-looking finishes of brass, bronze, chrome or two- 


tone — finishes that add dollars to the value of the house 
in any buyer’s eyes. 

Yes, when a builder uses Weiser Locks he adds a power- 
ful sales feature to his home...a feature that will pro- 
vide years of guaranteed trouble-free service. There are 
no regrets when you buy quality, so next time — specify 


WEISER. 


R WEISER LOCH $s 


WEISER COMPANY © SOUTH GATE, CALIFORNIA 








Fenestra sets the fashion in window beauty... 





“Fenestra Color-Styled Steel Windows are an 


important selling feature of our homes...’ 





This 3-bedroom plan with over 1000 square feet of floor area, 
full basement and attached garage is built by Edward J. 
Cassilly, Jr., Inc. The children’s playground is a unique 
idea which occupies the youngsters while mother and dad 
look over the model home. Notice the large glass areas 
provided by removing the muntins from the Fenestra 
Casement Windows. Try this idea yourself! 





This plan built by William S. Cassilly, Inc., gives the buyer 
4 large bedrooms and 2 full baths. With approximately 1500 
square feet of floor area and a full basement, there’s plenty 
of room for growing families. Smartly contrasting colors of 
the Fenestra Steel Windows accent the beauty of this 
handsome contemporary styled home, 





That’s the experience of William S. Cassilly and 
Edward J. Cassilly, Jr., in their development of 
Valcour Hills, Laclede Station Road, St. Louis, Mo. 

In the fast-building Southwest section of St. Louis 
County, Valcour Hills is a planned community of 
169 homes. It is the latest of several complete 
suburban areas developed by the Cassilly brothers. 

The buyer has a choice of 3- and 4-bedroom homes 
priced from $16,500 to $19,500 with FHA or GI 
financing. Each house is carefully sited on the rolling 
land and gently curving streets of this new com- 
munity. The contemporary designs feature full 
basements, attached garages, fully sodded lots and 
choice of interior and exterior color schemes including 
Fenestra Color-Styled Steel Windows. 

The Cassillys say, “‘After trying several other 
types of windows, we found Fenestra satisfied our 
customers and solved many problems of installation 
and call-backs for us. Fenestra Windows with com- 
bination inside/outside trim save us 15-20 carpenter 
man-hours per house. And, the New Fenestra Color- 
Styling program ties in perfectly with our policy of 
giving the buyer a choice of interior and exterior 
decorative schemes. Jt’s an extra selling feature at 
no extra cost!” 


Fenestra Color-Styling can make 
your homes outstanding, too! 


Progressive builders from coast to coast agree with 
Bill and Ed Cassilly on the extra sales appeal and 
building economy of Fenestra Color-Styled Steel 
Windows. The powerful Fenestra color-advertising 
program in Beller Homes & Gardens and other leading 
































national magazines continues to help you sell your 
homes faster . . . at a better price! You can take 
advantage of it now by featuring Fenestra Color- 
Styled Steel Windows in your homes. If your model 
home is already completed, you can still offer this 


CNESTTM 


STEEL-STRONG WINDOWS 





New Fashion in Window Beauty as an optional 
feature. Your local Fenestra Representative will be 
happy to co-operate with you in every way. Call 
him today—listed in the Yellow Pages—or mail 
the coupon, below. 


Fenestra Incorporated 
Dept. HH-8, 3401 Griffin St., Detroit 11, Michigan 


Please send me complete information on Fenestra Color-Styled 
Steel Windows for my new development of homes. 


Name_ 
Firm 
Address 


City 





BATHROOM FIXTURE COLORS FROM NATURE’S STUDIO 





Imagine your bathroom with the soft, warm tones of a desert canyon, 
ranging from light cream to deep, stone-brown. Add walls of subdued 
yellow, accessories of blue-green, and you have a bathroom your 
family will enjoy and your friends will admire for years to come. 


Like Nature's subtle shades, Beautyware fixture colors readily lend 
themselves to many delightfully different decorative treatments. 


And Beautyware fixtures include such practical features as safety 
bathtub, stain-proof finishes, and trouble-free fittings. 


In every way, your choice of Briggs Beautyware will reflect your 
good taste in bathroom fixtures—and will provide you with an 
unusual opportunity for fresh, new bathroom color styling. 


Briggs Manufacturing Company, 300 Buhl Building, Detroit 26, Michigan 
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La Salle Bathtub, Lindsay Lavatory, Prince Closet-—in Beautyware Sandstone 
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These sketches show three other 


decorative color treatments for 














Beautyware Sandstone fixtures. 
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shown in the project analysis. Some projects 
have not charged the rents originally planned. 
They may do so now merely by notifying 
FHA. Where project operators are seeking 
rent increases because of increasing costs, 
they now can get action from field offices in- 
stead of Washington. 

FHA overruled complaints by Sen. Harry 
Byrd (D, Va.) and the General Accounting 
Office involving use of rental income before 
mortgage payments start. Byrd charged that 
the Park City project in New York grabbed 
a “windfall” of rental income before amorti- 
zation. GAO has urged that all net rent be- 
fore FHA indorses a mortgage be used to 
amortize it. 

But the new charter lets rental income, as 
long as it stays within the corporation, be- 
long to the corporation, no matter when 
received. 


Hotel use of 608 units 
upheld by federal court 


For the first time, a federal court has 
ruled that a 608 project can be used as a 
hotel. 

The decision involved the 156-unit Darl- 
ington Apartments in Charleston, S. C. They 
are owned by Contractor Leonard D. Long. 

In effect, the Charleston court ruled that 
since the Darlington was built in 1951, be- 
fore the 1954 Housing Act banned use of 
608 apartment projects as hotels, it is not 
bound by that law. FHA argued in its suit, 
filed more than a year ago, that the law did 
apply and that Long was violating it by 
renting apartments for less than 30 days. 

District Judge Walter E. Hoff ruled that 
the Darlington must give priority to persons 
wishing to occupy units for more than 30 
days, but a “reasonable number” of the units 
can be rented for shorter periods. He warned 
that the Darlington must not be advertised as 
a hotel and that it must continue to file a 
schedule of charges on all units with FHA. 

The judge said there was apparently an 
“error in judgment” in selection of a site for 
the $1,626,000 Darlington. The apartment 
project, though air-conditioned, is outside the 
city limits of Charleston beside an industrial 
area consisting mainly of fertilizer plants. It 
has 100 efficiencies, 41 one-bedroom apart- 
ments, and only 3 two-bedroom units and 2 
penthouses. 

In 1954, Long was acquitted in San Juan, 
Puerto Rico, of charges he conspired to de- 
fraud the government in construction of 
FHA housing projects there. 


S&Ls persuade Congress 
to block reorganization 


Savings and loan men have persuaded 
Congress to block President Eisenhower’s 
proposed reorganization of the Home Loan 
Bank Board. 

The President, acting under his powers to 
reorganize the government, had proposed to 
split the Federal Savings & Loan Insurance 
Corp. off from the Home Loan Bank Board. 
The House of Representatives rejected the 
plan on July 5. Under the reorganization act, 
rejection by a constitutional majority of 
either house kills a proposal. 

For S&Ls, the House action means they 
have won their major legislative fight of the 
session. 


LEGISLATIVE OUTLOOK: 
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Housing bill hits snag in House rules 
committee on public housing issue 


The 1956 housing bill hit a familiar snag during the closing days of Congress—the 
House rules committee. And the leading issue on which the bill snagged was equally 


familiar—public housing. 


In a virtual reenactment of its 1955 play, the Rules committee received the House 
banking committee’s housing bill with its 50,000 public housing units per year for 
three years and refused to vote it out. The vote: 6 to 4 with two Southern Democrats 


voting with four Republicans. 


With the issue clearly drawn the pulling began. 


Democratic leaders in the banking committee refused to bring up another bill. 
Republican Congressmen shared a strong inclination simply not to vote any housing 
bill at all this year. Their fear: if even a bare bones bill were voted out by the House, 
a House-Senate conference would probably restore a lot of public housing as it did 


last year. 


HHFAdministrator Albert M. Cole, in an unusually strong attack on pending legis- 
lation, called the House measure “unrealistic, excessive and ill-conceived.” Retorted 
Sen. John J. Sparkman, chairman of the Senate banking committee: “buckshot bar- 


rage of meaningless cliches.” 


There was a notable lack of alarm by NAHB and NAREB. While they said they 
wanted a housing bill passed, it seemed clear that if no housing bill meant no public 
housing they would not be too unhappy if there were no housing bill. 


At this impasse, President Eisenhower summoned his legislative leaders to 
Gettysburg and gave them a list of his priority legislation. Among the measures: 


a housing bill. 


Administration strategy called for Rep. Charles Halleck (R, Ind.) House Repub- 
lican Whip, to jockey the housing bill onto the floor, then get a substitute bill approved 
—probably without public housing. With such a bill as a bargaining point it was the 
Administration’s feeling that compromise measure would have no more than the 
35,000 public housing units asked by the President. 

A one-year extension of the VA housing for World War 2 vets seemed likely to 
pass Congress. The new cut-off date: July 25, 1958. A second year would be 
allowed to close a deal contracted before the cut-off. 


Pentagon gets new formula 
for buying Wherry housing 


Congress has given the Defense Dept. new 
ways to acquire Wherry Act military family 
housing. 

The new military public works law allows 
purchase of Wherry housing on the basis of 
FHA replacement cost minus depreciation. 
The old law, much less attractive to owners 
of the nation’s 83,000 Wherry rental units, 
emphasized a project’s rental income. Thus 
the sicker the project, the lower the appraisal. 

The new law also allows the Pentagon 
to condemn a Wherry project if an owner 
balks at selling, thus letting the courts judge 
what is a fair price. 

No matter how the Defense Dept. may 
acquire a project, the owner will get only the 
difference between the sales price and the 
outstanding mortgage. 

Though Congress has indicated it would 
like to see Wherry housing liquidated, De- 
fense officials indicated that they expect to 
use the power to buy sparingly. Moreover, 
Congress has not appropriated any money 
for the purchases. 





US aid for sewer plants 
expected to help builders 


More federal aid to help local communi- 
ties finance sewage treatment plants has been 
approved by Congress. The legislators have 
not yet voted money to make it work. 

The new program, specifically aimed at 
stream pollution, provides federal grants of 
$50 million a year for 10 years. Cities can 
get 30% of the cost of a sewage treatment 
plant up to a maximum grant of $250,000. 
The law also allows an advance equal to 
30% of the cost of preliminary surveys and 
planning. 

The program will be administered by the 
Water Supply and Water Pollution Control 
Program of the US Public Health Service. 

Agency officials said they believe the pro- 
gram will help suburban counties tie existing 
privately owned plants together and so en- 
courage building in nearby areas which now 
have no sewer service available. They said 
the program may also encourage cities to ex- 
pand existing disposal plants and make serv- 
ice available to suburban areas beyond the 
corporate limits. NEWS continued on p. 57 
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Decoresq Corlon 
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More home buyers want plastic floors today than ever be- 
fore, and a recent survey shows that about 6 out of 10 
consumers prefer flooring in sheet form, Now you can give 
this combination of features to any home—even one with- 
out a basement—for the new Armstrong Corlon can be 
installed safely over grade-level concrete. This wonderful 
flooring is available in 10 best-selling styles—8 colors in 
the Terrazzo design shown in the photograph above and 
2 handsome Decoresq motifs. 
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ibasementless houses 


--a sheet vinyl flooring 


that goes right down over the slab 


Now you can offer the extra sales appeal of a virtually 
seamless vinyl plastic sheet flooring in your slab con- 
structed houses—with a new type of Armstrong Cor- 
lon that has been specially developed for installation 
over on-grade concrete subfloors. This is especially 
good news for builders, because Corlon is today’s most 
popular sheet plastic flooring with home buyers. Its 
fashionable designs open up a wide range of new 
decorating concepts for basementless houses — rich 
decorative effects that will make these houses more 


appealing to more prospects. 





On-Grade Floors 










Cork Tilet 


Below-Grade = Plex=eaath bp 
Floors SOK 
Asphalt Tile ISK 
Excelon Tile 
Rubber Tile 

Custom Corlon Tile 








The Armstrong Bureau of Interior 
Decoration will be glad to help you 
% « or your color consultant create ex- 
clusive floor designs and color 
schemes for your next model home. And because of 
the general preference among homemakers for Arm- 
strong Floors, it’s a good idea to let your prospects 
know that you use them by featuring them in your 
advertising and pointing them up in your model 
homes. Builders’ sales aids are available to help you do 
this: floor identification signs for every room, flooring 
literature imprinted with your name, model home floor 
policy, newspaper ad-mats and slugs, radio and TV 
commercials, and sales pointers for salesmen. For 


either of these services—the decorating assistance or 





tOne foot above grade, drainage away from floor, 









Decorating and merchandising services 


New backing, new adhesive 

The new Armstrong Hydrocord* backing, perfected 
in the Armstrong laboratories, permits sheet plastic 
flooring to be put down over a slab. In addition to the 
exclusive new Hydrocord backing, which is completely 
unaffected by the alkaline moisture present in on- 
grade concrete, a new Armstrong adhesive, No. $-235 
Hydrocord Adhesive, bonds this flooring directly to 
the grade-level concrete subfloor. No lining felt is used 


. . installation is fast and economical. 


As a result of recent product developments 


and improvements—and the for- 
mulation of new adhesives—you 
now may select resilient floors 
for use over concrete on grade 
and below grade with almost as 
much freedom as for suspended 






Cnidien PRdieaa eee Asphalt Tile subfloors. The diagram at left 
Excelon Tile Conductive Asphalt Tile : 4 ess ; ae: epee 
Custom Corlon Tile Rubber Tile shows the extent of today S Se- 


lections. 

In addition to new Armstrong 
sheet vinyl Corlon and the old 
favorite, Armstrong Asphalt Tile, 
homes built with slab concrete 
subfloors may now have floors of 
Armstrong Rubber Tile, Cork 
Tile, homogeneous vinyl Custom 
Corlon Tile, or vinyl-asbestos 
Excelon Tile. 


special merchandising aids—get in touch with your 
flooring contractor or the Architectural-Builder Con- 
sultant in the Armstrong office nearest you or write 
direct to Armstrong Cork Company, 308 Sixth St, 
Lancaster, Pennsylvania. 


(Armstrong 


THE MODERN FASHION IN 


FLOORS 


LINOLEUM © PLASTIC SHEET CORLON® * EXCELON® VINYL-ASBESTOS TILE 
CUSTOM CORLON PLASTIC TILE * RUBBER TILE 
CORK TILE « ASPHALT TILE e« LINOTILE® 





When modern gals inspect them 


will your homes be selling you? 


Easy-to-clean Milcor Casing Bead will please them 


Who is more important to please in selling a home 
than the lady? No one — because she’s the one who 
spends most of her hours there. She’s the one who 
has to keep it neat, clean and liveable. 


That’s why she likes Milcor Casing Bead around 
doors, windows, and other wall openings. In the spirit 
of modern design, it blends into the plaster wall. It 
can’t collect dust. And because it’s made of steel, it 
can’t crack, splinter, swell, warp, or mar under impact. 

















Savings in finishing make the final cost actually 
less than for wood casings. The finish requires no 
sanding, no filling, less painting. 


Send today for Milcor Catalog No. 254, 


MircoR 


Casing Bead 
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A variety of styles is available— 
in solid-wing and expansion-wing 
types. Shown is Milcor No. 4 
Expansion Casing Bead. 






INLAND STEEL PRODUCTS COMPANY 
<a> DEPT. H, 4057 WEST BURNHAM STREET e@ MILWAUKEE 1, WISCONSIN 


BALTIMORE ¢ BUFFALO @ CHICAGO e CINCINNATI @ CLEVELAND ¢& DALLAS ® DETROIT 
KANSAS CITY @ LOS ANGELES @ MILWAUKEE e MINNEAPOLIS @ NEW YORK @ ST. LOUIS. 
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Ike vetoes Congressional 
review of military housing 


A bill which would have let two Congres- 
sional committees review every proposed 
military family housing project was vetoed in 
mid-July by President Eisenhower. It was 
part of the military public works bill. 

The President asserted the review proviso 
violated the constitutional principle of sepa- 
ration of powers. The measure would have 
prevented the Pentagon from spending money 
authorized for Capehart and other housing 
projects until it had “come into agreement” 
with the House and Senate armed services 
committees on the need for them. The 
screening was backed by NAHB and 
NAREB, who have complained of over- 
programming of military housing. 


Windfall scandals bring 
first criminal conviction 


FHAs windfall scandals of 1954 may be 
forgotten, but they are not yet gone. Items: 
>» The government finally won its first crimi- 
nal conviction—in a case bearing no relation 
to Sec. 608 or windfalls. Richard C. Mc- 
Cormick, former Baltimore automobile deal- 
er, was found guilty by a federal jury in 
Washington, D. C. of lying to a grand jury 
during the FHA investigations. 

He was charged with falsely denying he 
was paid $25,000 in fees for steering builders 
to a law firm which said it could let them 
know where the government planned to put 
up military housing. McCormick argued that 
the payments were “loans,” not fees. 
> Sidney Sarner of Richfield, Conn., who 
heads the 13 corporations which comprise 
the Linwood Park 608 project in Fort Lee, 
N.J., was hauled into federal court in New- 
ark after a judge cited him for contempt. He 
was charged with not producing company 
records as ordered. The records were sought 
by FHA, suing Sarner to collect an alleged 
windfall of $2,426,821. Sarner was released 
on his own recognizance until court reopens 
in September. 
> FHA announced that it will take over the 
144-unit Westhaven Park apartment project 
in Amarillo, Tex. FHA contends the owners 
have refused to supply construction cost in- 
formation. Attorney L. A. White, who repre- 
sents the project sponsors, charged in reply 
that FHA-regulated rent ceilings make it im- 
possible for the project to pay. 


While old bones were rattling in the closet, 
FHA was facing a new barrage from the 
man whose nose for the unsavory helped set 
off the 608 scandal. Sen. Harry Flood Byrd 
(D, Va.) sniffed into reports on FHA from 
the General Accounting Office and said he 
found situations which could breed scandal. 

He cited GAO’s comment that there were 
irregularities and inefficiencies in FHA offices 
in New York, Kansas City and Cleveland 
and in 22 slum clearance projects in 15 cities. 
He asked both President Eisenhower and 
HHFAdministrator Albert Cole about it. 

The President wrote back that Cole would 
investigate. Cole’s election-year findings: 
“There is no substantial danger of a recur- 
rence of the windfall practices exposed by 
this administration.” 
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Builders find Soviet housing technology 
backward: few skilled workers, hand tools 


An 18-man NAHB delegation—liberally 
exposed to concrete and cxviar—has returned 
from Russia with a low opinion of Soviet 
housing. 

In a month-long trip, the builders covered 
6,315 miles—most of it by air—visiting 14 
Russian cities (where they were served caviar 
for breakfast, lunch and dinner.) 

What they did not like: 
>» There is very little one-family housing in 
Russia. The standard housing, built by the 
government, are apartments five to nine 
stories high. 
> Russia’s skilled labor pool, decimated by 
war, is tiny. Skilled workmen go to public 
works projects. Most housing labor is un- 
skilled women. Result: finishing work— 
plumbing, plastering, painting and wiring— 
is all poor. 
> Russians are not maintenance-conscious. 
When poor finishing shows up in scaling 
paint and falling plaster, they let it go. 
>» The Russians try to provide an average of 
9 sq. meters per person in housing. Soviet 
citizens are still packed in at the rate of 6 to 
7 sq. meters per person. This plus poor 
maintenance tends to make even the newest 


Soviet apartment building a slum _ within 
months of completion. 

>The Russians are neglecting hand tools 
while building with cranes and _ bulldozers. 
The builders said they saw no wheelbarrows 
in Russia nor any well-made shovels or 
trowels. 

On the positive side the US delegation was 

impressed by: 
>» Progress in the use of concrete, particularly 
in hydro-electric dams and in prefabricated 
concrete structural parts. Prefab concrete is 
one Soviet answer to its shortage of skilled 
labor, the US builders were told. 
» City planning. Streets are wide. There are 
many public parks and recreational areas. 
Buildings are set back from the sidewalks. 
Reasons: |) war-damaged cities were able to 
start their planning from scratch; 2) the gov- 
ernment is the only land owner. 

Before the American delegation left Rus- 
sia, it had two day-long meetings with 100 
members of Russia’s Ministry of Construc- 
tion. Reported Delegation Chairman Earl W. 
Smith of El Cerrito, Calif.: “They were very 
eager to get all suggestions we could give 
them on how to improve their building.” 


NAACP sets new tactics to promote 
integration, raps NAHB, administration 


The Natl. Assn. for the Advancement of 
Colored People says it is going to switch 
tactics in its fight against segregation in 
housing. 

Now, the accent will be on social instead 
of legal strategy. Plans call for intensive 
local campaigns “designed to tell our story.” 

The Urban League has already started 
such a program with meetings at Elizabeth, 
N.J. and Columbus, Ohio (both were limited 
to invited experts in the field; the press and 
public were barred). 

Delegates to NAACP’s annual June con- 
vention in San Francisco showed approving 
interest in the idea. Madison Jones, NAACP’s 
chief housing adviser, said it means “asking 
branches to sit down with the local real 
estate board, local affiliates of mortgage 
bankers groups, local affiliates of NAHB to 
arrange meetings to show them our side of 
the picture. We think this is a technique to 
dispel fears.” (Some delegates complained: 
“Builders won’t even sit down with us. We’ve 
written letters that are never answered.” 

Although Mrs. Constance Motley of New 
York, NAACP’s legal expert on housing 
litigation, said persuasion has become more 
important than court action to fight housing 
segregation, NAACP laid plans to seek two 
new laws attacking segregation in many 
states. It wants: 

1. Laws akin to New York State’s Metcalf- 
Baker Act which prohibits segregation in any 
FHA or VA-aided project of 10 or more 
units on contiguous land. (Enforcement of 
the law, which applies to units “built, re- 
paired or maintained” with government-in- 
sured loans, came under jurisdiction of 


Charles Abrams’ State Commission Against 





Discrimination July 1. But Abrams has in- 
dicated he will tread softly for a _ while, 
stress education instead of public hearings 
which can end with a cease-and-desist order. ) 
NAACP thinks it has a good chance of get- 
ting a law like New York’s adopted in New 
Jersey. The Illinois legislature defeated one 
at its last session. 

2. Amendments to savings and loan acts to 
forbid granting mortgage loans on a segre- 
gated basis. New Jersey adopted such a law 
in December 1955. 

Other points in NAACP’s housing program: 
>It blasted NAHB—by name—for advocat- 
ing “planned housing developments directed 
toward any specific minority group.” 
>» It demanded Congress investigate “the prac- 
tices of mortgage institutions, real estate 
boards and home builders which in fact 
maintain segregated neighborhoods by a 
‘gentleman’s agreement.’” It condemned 
builders, realtors and lenders who refuse “to 
make loans to qualified minority group mem- 
bers except in certain restricted areas.” 
p> It attacked the Eisenhower administration 
for not doing more to promote integrated 
housing. 

Having thus militated in favor of equal 
treatment, NAACP asked for some special 
treatment for Negroes. It: 

» Urged a “substantial increase” in public 
and middle-income housing. (42% of public 
housing is now Negro-occupied. ) 
» Ordered all NAACP branches to “press 
for adequate and qualified minority repre- 
sentation on all local public agencies in- 
volved in urban renewal and other housing 
programs.” 

NEWS continued on p. 62 
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The Calculator that Prints proves its business versa- 
tility with builders, too. The framework of this busi- 
ness continually expands and contracts as it takes on 
jobs; allows no room for bulky and expensive office 
machines . . . but a single compact “99” Calculator can 
handle every operation, whether checking material 
invoices, preparing estimates, figuring costs, even 
doing payroll computations... and printed tape gives 





a permanent record for check-back on every operation. 

Your business faces many of the same needs for a 
Calculator, so may we suggest the very useful “99” as 
the most economical way of solving your business 
figuring problems. 


Rremunygton. Fland 
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“Gold Bond JWINSWLATION 


saves us $350 on each of our 
York Air Conditioned Homes!” 
















Says LEON N. WEINER of 
Franklin Builders Homes, Inc., 
Wilmington, Delaware. 
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“We're building 800 homes on two tracts of land,” 
says Mr. Weiner. ‘400 of these homes will offer our 
prospects famous York Air Conditioning. Gold Bond 
TWINSULATION made this special feature possible 
because of its extra insulating action. In fact we were 
able to save $350 on the smaller cooling plant needed, 
thanks to TWINSULATION. On 400 homes that comes 
to $140,000! And, of course, we are able to offer 
buyers of our homes both lower cooling and lower 
heating costs — important points in our sales story. 
“We save on the cost of applying the insulation, 


ROCK WOOL INSULATION 


NATIONAL GYPSUM COMPANY 











This imaginative home in Wilmington is typical of thousands 
of homes built in the Philadelphia-Wilmington area by Frank- 
lin Builders. Rock Wool Applicators: Paul Wilson; Air Condition- 
ing: York Corporation, York, Pa.; Architect: Theodore Brandow. 


too. Our men say that TWINSULATION blankets are 
stiffer, go up faster because the rock wool is sealed to 
both sides of the covering. 

“TWINSULATION’S quality is typical of the reasons 
why we've used Gold Bond building products exclu- 
sively for over five years. Famous brand names like 
Gold Bond help our sales promotion, too.” 

For the complete story on how Gold Bond 
TWINSULATION can cut your costs and help sell your 
homes, call your Gold Bond salesman or write direct 
to National Gypsum Company, Buffalo 2, New York. 


RAY Bond 


BUILDING PRODUCTS 
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Will FHA boost interest rate? Some MORTGAGE BRIEFS & 
4 “39 New demand for mortgages? 
say ‘yes—when Congress quits | va ho 
Commercial banks are beginning to an 
make a strong bid for savings deposits. 22! 
Will FHA’s interest rate—pegged at 442% for the last two years—soon be The move may have major significance als 
boosted in line with the general rise in interest rates? for home. building: some experts feel a 
cane . ‘ P ° j 149 u 
There is growing feeling among mortgage bankers that FHA may do just that sure commercial banks cannot pay 212% 
ro of ‘ interest on savings accounts without pri 
if Congress does not extend VA loans for World War 2 vets. FHA has clung ate ; : a 
Ap : Sys ee Awe switching a bigger percentage of their ¢ 
to 42% mainly because officials do not dare put it higher than VA, which is money into mortgages. | 
limited by law to 442%. If VA becomes a dead duck, the inhibition would The trend is new. A year ago, for on 
vanish. FHA can go as high as 6% without further action by Congress. instance, Manhattan’s big Finest Natl. by 
City Bank was paying 2% on savings in 
Dissatisfaction with the 414% rate is widespread. Lenders call it a accounts. Now, it has hiked the rate ° 
ha ‘ . : s 5 14,0/ + : my al 
fiction. Builders object to paying discounts up to 4 points. to 21%; Chase Manhattan Bank is bid ya 
ding 214% for savings. Detroit banks a 
In Cleveland, VA and FHA deals have dropped from 61% of total housing are offering 214% on any savings kept fan 
os : : i it. ani 
sales to 45% in a year. Conventional deals increased from 37% to 52%. In se a oe than a ag = = yal 
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Oklahoma City, some builders say they have quit building rather than continue : — ide = 
dis thei f _ York Savings banks). Boston commer- P 
to pay iscounts Out of their protit suege. ~ cial banks have lately hiked their rates for 
Only apparent deterrent to a hike in the FHA interest rate would be political from 1 or 114% to 2%, and are ac- 1 
reaction. But some influential government leaders think a raise in the rate—after tively advertising for new accounts. 4 
Congress adjourns—would have no political backfire at all. : ; ; a 
; FHA discounts climb again 
The mortgage market continues tight. There were scant signs last ca ae ; mis 
: . . is ‘ Sec. 203 mortgages for i 
month that the predicted late summer easing was on its way. a OF erty ae oe ~ 
immediate delivery in the secondary market fro 
There were more secondary market sales but little change in prices. Savings rose again in June, but not so fast as in May. pre’ 
banks, relatively inactive for several months, reentered the market but chiefly FHA reported the average July 1 price was fror 
. . . . 97.6, gs 1 98. 2 
in search of bargain-priced VA paper. a ee Fee ee May - 
Most temiiies t th ial P by the fourth if f h 1. The figures dovetail with results of House 
ost lenders expect the market to ease by the fourth quarter, if for no other & Heine's saiver Cision). Bak ladicate ‘the De 
reason than a dearth of mortgages—the consequence of low starts in most mortgage market is bottoming out. 
areas. The most optimistic prediction came from Mortgage Banker John Hal- FHA’s data are based on opinions of di- F 
perin of New York: “Savings banks tell us we can look for a thaw to start rectors of 71 insuring offices, not actual bent 
atwe y 16 3 ” transactions. Latest figures: FH, 
between Aug. 15 and Sept. L. OFFERING Prices, FHA 2038s ony 
. P . ‘ Immediate Delivery 
The rate of increase in savings bank deposits snapped back from a July 1 June1 Mayt bad. 
fall-off in May and June. Part of the reason: higher interest rates. zone ee ee eae and 
Northeast ........ 99.7 99-par 99.7 99.8 reco 
Opinion on the outlook for 1957’s mortgage market is divided, though most eee eee? coping a ee foct 
PSS. LS ti : 5 as : 96-S 97. 98.2 
share the pessimistic opinion of W. A. Clarke, Philadelphia mortgage banker, North Central ....97.38 96-99 97.1 97.9 boo: 
who commented: “As long as business continues at a high level I see nothing nema seeeeees “tp pee iy =e 
° ° 9 | errs ‘ 94-9§ g 98. 
in the foreseeable future to make mortgage money any easier.” he ET a ae 91.6  94-par 97.8 9838 Al. 
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MORTGAGE MARKET QUOTATIONS (Sale by originating mortgagee, who retains servicing.) SI 
As reported to House & HOME the week ending July 12 boar 
VA 41s FHA 41/25 (Sec. 203) (b) “ 
smas 
30 year, 25 yr. Minimum down*- Minimum down*.- 25 year, state 
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New York 99-par 99-par 99-par 99-par 99-par 99-par New York 99-par 99-par 99-par 99-par 99-par 99-par linke 
Philadelphia 97b 97b 98b 98b 98 98 Philadelphia 99 99 99 99 99 99 oa 
San Francisco 95 94 95-95! 9412-95 97 96-97 San Francisco a a a ‘a 98-99 a orca 
Wash., D.C. 97 96'/2-97 97'/2 97 971-98 97'/2 Wash., D.C. 9812-99 98 99 98'/2 99 98!/2 the 
aly. 
> Immediate covers loans for delivery up to 3 months; future covers loans for *7% down on first $9,000 g a 
delivery in 3 to 12 months. SOURCES: Boston, Robert M. Morgan, vice pres., Boston Five Cent Savings ya 
Bank; Chicago, Maurice A. Pollak, exec. vice pres., Draper & Kramer, Inc.; more 
> Quotations refer to prices in metropolitan areas; discounts may run slightly Cleveland, William T. Doyle, vice pres., Jay F. Zook, Inc.; Detroit, Harold Fin- down 
higher in surrounding small towns or rural zones, ney, exec. vice pres., Citizens Mortgage Corp.; Houston, Donald McGregor, exec. cost 
> Quotations refer to houses of typical average local quality with respect to bd N cha T. J. Bettes Co.; Jacksonville, George Dickerson, Stockton, Whatley, home 
Declan: tenethels dai “aientretion. Davin & Co.; New York, John Halperin, pres., J. Halperin & Co.; Philadelphia, 
W. A. Clarke, pres., W. A. Clarke Mortgage Co.: San Francisco, Raymond H. 
NOTES: a—no activity, b—very limited market at this price. Lapin, pres., Bankers Mortgage Co. of California. 
Al 
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FI'4A eases discount ban 


FHA bowed to the inevitable last month. 
It decided to let some buyers of FHA-insured 
housing pay mortgage discounts—legally. 

fhe new order covers only multifamily 
housing. It will affect chiefly Sec. 207 rental 
and Sec. 213 cooperative projects. But Secs. 
220, 221 and Title VIII military housing are 
also included. (Since FHA does not try to 
control the price of sale housing, the home 
buyer pays the discount in the form of higher 
prices—despite administrative fiction to the 
contrary.) 

Up to now, FHA has imposed no ceiling 
on discounts that may be paid—presumably 
by sponsors and builders—on mortgages sold 
in the secondary market. But a lender origi- 
nating a mortgage for his own portfolio was 
barred from charging the borrower more 
than one and one-half points on a multi- 
family housing project. Henceforward, FHA 
announced, it will make no distinction be- 
tween lenders originating for their own 
portfolio and lenders’ originating loans 
for re-sale. 

The agency acted after several co-op ven- 
tures in New York were refused loans unless 
FHA would permit a discount reflecting the 
market price of mortgage money. Said Com- 
missioner Norman Mason: “FHA is opposed 
in principle to the collecting of discounts 
from purchasers. (But) it may be unfair to 
prevent individuals and cooperative groups 
from proceeding at all.” He called the new 
rule “temporary.” 


Debenture rate raised 


FHA has boosted the interest on its de- 
bentures effective July 1—from 2% to 3%. 
FHA issues 20-year debentures to pay off its 
insurance commitments when a loan goes 
bad. The increase applies to Secs. 203, 207 
and 903. The hike not only gives official 
recognition to rising interest rates. It also 
focuses attention on whether FHA will 
boost its 442% mortgage interest rate. 


AIA studies proposals for 
hurricane building code 


Should all homes along the Eastern sea- 
board be built to withstand hurricanes? 

AIA, mindful of the storms which have 
smashed middle-Atlantic and Northeastern 
States in the last three years, has named a 
“hurricane-resistance committee,” headed by 
Architect Clinton Gamble of Fort Lauder- 
dale, Fla., to investigate and recommend. 
(Every Florida coastal city has had a rigid 
hurricane code since the big storms of the 
late 20's.) 

The Florida code, in effect, requires houses 
tied into one unbreakable unit. In concrete 
block-stucco construction (which predomi- 
nates on the Florida east coast), footings are 
linked to the concrete tie beam by steel rein- 
forcing rods. Wood members are bolted to 
the tie beam, roof rafters are anchored by 
galvanized brackets. 

Gamble thinks it would cost about $500 
more to build a small frame house with a tie- 
down plan. (Galvanized brackets, the key item 
cost 15¢ each. Brackets for an average frame 
home would cost about $75.) 

NEWS continued on p. 66 






AUGUST 1956 


WHITESTONE ROOFING MARBLE 
in e-Mmobu- best: no Come beCe Mm ob u-Kein teri 
DIFFERENCE that sells! 
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WILLINGHAM-LITTLE STONE CoO. 
55 Marietta St., N.\W.— Room 1323 
Atlanta, Georgia 


Please send me samples and information on Whitestone Roofing Marble. 


Name 
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City —— 





5328 Truscon Series 138 Double-Hung Steel Windows 
used in Winston Park Subdivision where . . . 














IN 1955 THEY SOLD OUT 300 





600 additional homes are now under construction for 1956— 
using 10,000 Truscon® Double-Hung Steel Windows—Series 138. 
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e Prices averaged $24,000 
e1500 buyers on waiting list 


The builders of Winston Park in Melrose Park, Illinois 
(near Chicago), broke all known national sales records 
for homes in their price class. They sold out 300 over 
one week end and had buyers standing in line for more. 


The Winston homes are the split-level type with 2000 
to 2150 square feet of living area, priced from $21,500 
to $28,500. They contain three bedrooms, 1% to 24% 
baths, finished recreation rooms, basements, attached 
one- and two-car garages, built-in oven with counter-top 
range. Truscon Series 138 Double-Hung Steel Windows 
are featured. 


The Truscon ‘138” is the trouble-free window. It is 


HIGHEST QUALITY REPUBLIC 
STEEL KITCHENS now avail- 
able to builders in Turquoise, 
Pink, Yellow— or White. 
Republic Steel Kitchens 
are loaded with selling 
features to give you the 
"custom kitchen” look at 
standard kitchen price. Spe- 
cial cabinets for built-ins, 
See your Republic Steel 
Kitchens Distributor, or send 
coupon. 


QUALITY CONSTRUCTION CALLS FOR "CONCRETE PLUS” Truscon Welded Wire Fabric. 
It reinforces and protects concrete slabs in driveways, foundations, steps, floors and 
patios. Truscon Welded Wire Fabric lays flat, is easily handled and placed. Can be 


delivered assembled. Simple anchors allow fast, easy 
erection in any type of wall. All hardware is attached. 
Your only field work is glazing and painting to match 
your own color styling. 

Stainless steel weather stripping and stainless steel 
sash balances are built-in. The window is ready to 
receive standard Truscon full or half screens, storm sash 
or KoolShade Screens. 

A wide range of types and sizes is quickly available 
through Truscon dealers, backed by all the facilities of 
Truscon’s nation-wide warehouse service. Send coupon 
now for complete Truscon Metal Window Catalog. 


QUALITY ROOF DRAINAGE PRODUCTS now are made of 
stainiess steel. Republic's Berger Division manufactures 


Mi 


bent, shaped and fashioned on the job. Available through Truscon warehouses in |asts for life. Send coupon for facts. 


a easy-to-handle rolls. Pennies buy you “concrete plus.” 
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REPUBLIC STEEL CORPORATION 

Dept. C-2212 

3122 East 45th Street, Cleveland 27, Ohio 

Please send me more information on these Republic Steel products for 
quality home construction: 
0 Truscon Steel Windows 
O Republic Steel Kitchens 


Name Title 
Firm 
Address 


0 Truscon Welded Wire Fabric 
0) Stainless Steel Drainage Products 











Zone State 





a complete line of ready-to-use drainage items and 
accessories—all made of Republic ENDURO® Stainless 
Steel. And competitively priced. Stainless resists rust and 
corrosion, resists damage, cannot stain painted siding, 
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MATERIALS & PRICES: 


156 building suppliers ranked among 
500 biggest US industrial companies 


Companies which supply the building industry have prospered as much as the 
industry itself. 

The proof lies in the list of the 500 biggest US industrial firms just published 
by House AND Home’s sister magazine, FORTUNE. Of the 500 firms listed, 26 sell 
more than half of their output to the construction industry. Another 130 companies 
sell at least a part of their production to some segment of the building industry. 
Taken together, the lists give impressive evidence how important the $43 billion a 
year of new construction (of which $15 billion for home building is far and away 
the largest segment) is as a market for US industry. Companies are ranked accord- 
ing to 1955 sales. 


THESE FIRMS SELL MORE THAN HALF THEIR OUTPUT TO CONSTRUCTION: 


"55 Ist 4 '56 
Rank Company Sales Assets Profits Profits 


55 |'54 ($000) ($000) ($000) ($000) 
99 100 American Radiator & Std. Sanitary 339,576 232,275 22,634 4,431} 


104 102 Crane 331,421 219,412 9,030 2,132 
109 114 Weyerhaeuser Timber 316,733 373,755 49,241 11,383 
123 117 Johns-Manville 284,741 216,947 23,511 4,111 
137 146 U. S. Gypsum 258,686 253,900 40,381 9,701 
144 144 Armstrong Cork 249,386 151,289 14,542 3,698 
229 246 U. S. Plywood 150,566 122,847 7,527 2,660 
233 241 National Gypsum 148,219 148,074 15,764 4,578 
248 274 Otis Elevator 141,547 101,970 12,243 2,516 
256 204 Combustion Engineering 135,778 113,060 5,625 2,204 
257 360 Certain-teed Products 135,433 77,962 8,055 1,237 
266 248 Tecumseh Products 129,453 43,297 6,285 na 
295 323 Long-Bell Lumber Co. 105,749 90,655 9,730 1,942 
| 306 300 Flintkote 100,996 75,309 4,946 633 
326 408 Georgia-Pacific Plywood 91,966 58,817 6,203 1,860 
330 333 Lone Star Cement 91,514 104,381 14,779 2,708 
348 369 Hines (Edward) Lumber 85,623 40,849 5,204 na 
365 355 Ruberoid 82,134 56,248 4,511 661 
412 420 Celotex 7i,137 54,575 5,082 1,532 
415 429 Lehigh Portland Cement 70,895 87,231 11,262 1,538 
418 435 Ideal Cement 69,972 72,056 13,813 2,221 
424 456 Carey (Philip) Mfg. 68,020 43,358 2,637 108 
430 417 Harnischfeger 66,253 49,598 1,529 1,318 
447 480 National Homes 62,310 56,988 2,101 na 
| 465 485 Mullins Manufacturing 59,831 41,933 1,664 na* 
466 470 Congoleum Nairn 59,759 62,353 2,246 397 
+ Does not include foreign subsidiary earnings. * Acquired by Am. Radiator & Std. Sanitary. 


THESE COMPANIES HAVE A STAKE IN BUILDING: 


RANK COMPANY SALES PROFITS 17 45 Continental Can 666,266 24,172 
"55°64 ($000) ($000) 50 49 Inland Steel 659,706 52,466 
52 62 Anac 2 " 536,246 35,256 
1 1 General Motors 12,443,277 1,189,477 ss * 6 ace de ae - er? Sone 
4 3 US Steel 1,097,680 370,099 pee: va re , vere a Dt aes ae 
< ‘ ‘ 2e ‘D. 322,019 48,28 
S 6 Cheysler 3,466,222 100,063 ss vt oe -sios ni pitta eran sg 
6 4 General Electric 3,095,352 200,924 Pare — exuiiie a r 
8 12 Bethlehem Steel 2,096,617 180,192 : ET a ane 
2 : 57 68 Pitts. Plate Glass 581,966 61,434 
10 10 Du Pont (E, I.) 60 59 Olin Mathi Ch sl =e 
De Nemours 1,909,197 481,556 ara Are aa ee ee 
61 81 Borg-Warner 552,192 41,076 


17 13 Westinghouse Electric 1,440,977 42,803 
































62 71 Kennecott Copper 548,266 125,516 

18 19 Goodyear Tire & Rub. 1,372,176 59,666 65 54 Allis-Chalmers 535,069 24,805 

21 28 Republic Steel 1,188,560 86,271 66 72 National Lead 533,729 47,890 

22 24 Union Carbide 68 75 Caterpillar Tractor 523,893 34,773 

& Carbon 1,187,153 69 87 Monsanto Chemical 522,349 42,170 

24 25 Firestone Tire & Rub. 1,114,870 77 69 Dow Chemical 470,742 37,414 

26 23 Radio Corp. of Amer. 1,055,266 79, 78 American Cyanamid $51,088 38,714 
28 382 US Rubber 925,539 33,559 83 103 Crown Zellerbach 414,080 44,128 

$1 26 Douglas Aircraft 867,504 28,215 88 97 Reynolds Metals 384,888 34,307 

33 35 Alum. Co. of Amer. 845,028 87,601 90 85 Philco 313,359 8,423 

36 83 Borden 810,127 21,654 91 89 Owens-Illinois Glass 370,348 27,022 

' 38 44 Goodrich (B. F.) 755,017 46,662 95 108 Phelps Dodge 353,416 72,319 
42 55 )=6Jones & Lauyzhlin Steel 696,538 50,104 100 104 Deere 339,576 28,336 

413 50 Armeo Stee 692,683 64,351 114. 83 Aveo Manufacturing 299,332 758 
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289 
290 
294 
297 
302 
304 
305 
307 
318 
320 
322 
323 
325 
332 
338 
362 
376 
378 
380 
381 
394 
400 
401 
402 
408 
10 
420 
426 
435 
438 


449 
450 
454 
457 
474 
476 
477 
480 
482 
488 


“signifies item of information is ne 


147 


463 
475 
357 


General Tire & Rub. 
Minn. Mining & Mfg. 
Libbey-Owens-Ford 
Glass 
Whirlpool-Seeger 
Kaiser Alum. & Chem. 
Colo. Fuel & Iron 
St. Regis Paper 
Allegheny Ludlum 
Steel 
Wheeling Steel 
Minneapolis-Honeywell 
Reg. 
Revere Cop. & Brass 
Crucible Steel 
Smith (A. O.) 
Babcock & Wilcox 
Koppers 
Kimberly-Clark 
Archer-Daniels-Midland 
Glidden 
Admiral 
Carrier Corp. 
Pittsburgh Steel Co. 
Sharon Steel 
American-Marietta 
Grinnell Corp. 
Rohm & Haas 
Owens-Corning 
Fiberglas 
Rheem Manufacturing 
Norton Co. 
Corning Glass Works 
Air Reduction 
Bridgeport Brass 
Scovill Manufacturing 
Ingersoll-Rand 
Anac, Wire & Cable 
Ameriean Machine & 
Foundry 
McLouth Steel 
McGraw Electric 
Worthington 
Kaiser Steel 
Oliver Corp. 
Link-Belt 
General Cable 
Granite City Steel 
Eagle-Picher 
Stewart-Warner 
Fairbanks, Morse 
U.S. Pipe & Foundry 
Acme Steel 
Blaw-Knox 
Porter (H.K.) Co. Ine. 
Yale & Towne Mfg. 
Detroit Steel Corp. 
Keystone Steel & Wire 
Amer. Chain & Cable 
Interchemical 
Pocahontas Fuel 
Hooker Electrical 
Maytag 
Stanley Works 
Wagner Electric 
Electric Storage Battery 
Fibreboard Products 
York Corp. 
Lukens Steel 
Square D 
Motor Wheel 
Copperweld Steel 
Cerro de Pasco 
Minn. & Ont. Paper 
I-T-E Circuit Breaker 
Murray Corp. 
Bucyrus-Erie 
Amer. Forest Prods. 
Remington Arms 
Mueller Brass 
Ceco Steel Products 
Robertshaw-Fulton 
Controls 
Bird & Son 
Cutler-Hammer 
Climax Molybdenum 
Butler Manufacturing 
Servel 
Wood (Alan) Steel 
Laclede Steel 
Visking 
Bohn Alum. & Brass 
Pittsburgh Coke & 
Chemical 


jfigures in parentheses are losses 


295,731 
281,861 


281,544 
280,363 
268,133 
257,543 
257,057 


233,291 
228,473 
223,978 
221,024 
216,982 
202,362 
190,015 
176,732 
171,181 
165,340 
163,183 
161,644 


161,294 
160,620 
160,528 
157,664 
149,232 
148,601 
146,943 
145,446 
145,218 


145,001 
144,987 
142,496 
140,872 
136,149 
133,600 
129,453 
129,368 
116,294 
114,480 
113,811 
111,919 
111,267 
109,861 
109,161 
106,100 
104,923 
101,803 
101,381 
101,125 
100,489 
94,781 
94,182 
93,067 
92,497 
92,289 
90,751 
89,818 
82,714 
79,308 
78,727 
78,596 
78,490 
74,090 
73,143 
73,026 
72,917 
71,737 
71,297 
69,010 
67,738 
64,349 


64,033 
61,700 
61,575 
61,122 
60,839 
58,614 
58,376 
58,191 
57,747 
57,496 


56,572 


9,705 
34,699 


36,046 
14,130 
28,565 
10,887 
19,048 


14,986 
17,296 


19,279 
11,282 
13,209 
6,013 
13,487 
10,415 
20,290 
5,750 
8,404 
2,427 
8,487 
7,515 
7,988 
11,110 


5,004 
6,163 
2,707 
11,300 
6,172 
2,444 
6,433 
4,680 
6,318 
9,500 
6,079 
4,748 
4,832 
10,555 
6,267 
5,643 
4,668 
2,585 
6,452 
2,426 
1,731 
8,386 
2,990 
2,365 
14,029 
7,437 
1,776 


+ (4,047) 
2,552 
4,047 
5,079 
2,217 


3,093 


at available 
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Plywood makers to offer 
new package house deal 


A major drive to increase use of plywood 
in homes, schools and churches is being 
readied by the Douglas Fir Plywood Assn. 

The goal: to boost sales of fir plywood 
56% by 1960—to 7.5 billion feet per year 
(1955 sales: 4.8 billion feet). 

Heart of the promotion is a new tech- 
nique in house construction said to use 5,000 
ft. of plywood per unit as compared to the 
400 ft. in the average new home. Architect 
Chris Choate of Los Angeles, who origi- 
nated a successful prefab panel system for 
Builder Cliff May, has worked out a new 
structural scheme for the plywood associa- 
tion. 


Fewer framing sizes 


Full details of the Choate plan have not 
been disclosed. Essentially, it will reduce the 
number of framing sizes in the house to a 
fraction of the number in the average new 
home. There will be a limited number of 
board, stud, joist and rafter lengths. All parts 
are to be pre-cut off-site and sold in a 
package. 

When the promotion starts in the fall, the 
Choate packages are to be offered to builders 
through local lumber dealers. Joseph Weston, 
research director for DFPA, hopes the 
package will help small builders to compete 
with prefabbers and large on-site builders. 
He predicts the new package will let anyone 
build a home on his own lot at a price close 
to that of a comparable house in a project. 

A prototype house is being built near Ta- 
coma, Wash. Bugs—and insiders say there 
are several—are being worked out there. 
Next, DFPA plans to build samples in key 
cities across the nation. 


‘Two homes for every family’ 


Other plans outlined for 250 plywood 
manufacturers, meeting in Gearhart, Ore.: 
» Architects have been retained to design 


index : 1926 -1929 = 100 
a3: 








both schools and churches, using more ply- 
wood. 

> W. E. Difford, managing director of DFPA, 
announced that the assn. will plug the 
theme, “Two Homes for Every Family,” with 
the thought of encouraging construction of 
more vacation and leisure-time homes (using 
plywood, of course). 


News 





> DFPA will build a new headquarters in 
Tacoma to house expanded research and 
technical staffs. 

The plywood makers re-elected Howard 
Garrison, former vice president and general 
manager of Evans Products Co. of Coos Bay, 
Ore., as president. A. W. Agnew of Sonoma, 
Calif., was re-elected vice president. 


Brick industry, regaining lost markets, 
will boost production 9% this year 


Brickmakers think they are getting back 
more of the building dollar. ; 

A new survey by Economist Robinson 
Newcomb for the Structural Clay Products 
Institute shows that: 

1. Brick and structural tile production and 
shipments rose 14% last year while lumber 
output climbed only 
4.7% and cement pro- 
duction climbed only 
9.4%. 

2. Another 9% _ gain 
in brick production is 
in prospect for this 
year. It compares with 
a probable increase in 
all construction of only 
1%. 

3. Brick makers are 
boosting capacity even 
faster than sales— 
twice as fast as the building industry is 
expanding—because Newcomb’s studies have 
convinced them they can sell the increased 
output in the years just ahead. Last year, 
they boosted capacity 9.9% compared to 
a 7.4% for cement and 2.1% for steel. 
This year, brickmakers are boosting capacity 
another 1% a month. 

Newcomb’s survey is a good demonstration 
of how cooperative research can benefit the 
housing industry. As SCPI Promotion Direc- 
tor Bill Walsh observed at the New York 





NEWCOMB 








Boeckh’s building cost index—for residential structures—went 
up 0.6 of a point to 273.6 in June. Col. E. H. Boeckh blamed the 
rise on higher labor costs. Materials prices seemed to be standing still 
except for lumber, which slumped slightly. New York City experienced 
a 5 point rise after a wage increase for all trades. 
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went up 2.4%. 


luncheon last month where Newcomb re- 
vealed his findings: “We never knew how big 
we were before or how adequately we were 
serving our markets.” 

Newcomb thinks his brick figures are the 
most accurate ever compiled. His staff got 
data on 80% of the country’s brick plants— 
representing 85% of the industry’s capacity. 
With it, they were able to tabulate 400 million 
more bricks produced in 1954 (i... 14% 
more) than the Census survey had shown. 
The output of glazed and unglazed facing 
tile was 11% greater than Census has re- 
ported, Newcomb thinks. 

During the last 30 years, the brick and tile 
industry has struggled through a deep trough. 
From a peak of 13.9 billion brick equivalents* 
produced in 1925 the industry showed a steady 
decline in production through the depression 
and World War II, hitting a low of 1.8 billion 
brick equivalents in 1933. It began reviving 
after the War. In 1953, production reached 
7.6 billion brick equivalents. In 1954 it 
gained 5% to reach 8 billion brick equiva- 
lents. Last year production jumped another 
14% to 9 billion brick equivalents. 

“We're convinced we're on the way back,” 
says Newcomb. 


*A brick equivalent, according to SCPI, is an 
average modular sized brick 2%,” x 35%” x 75%” 
weighing 4.4 Ibs. 
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Building materials prices fell slightly for the second straight 
month—from 130.8 in May to 130.6 in June. Until May prices had 
climbed steadily since July 1954. Plywood dropped 1.7% more, BLS 
reported, after a 4% drop in May. But the price of window glass 











WHATS NEW 


market today! 


Grade for grade, Tree Life Hemlock’ is the best buy on the 


From California, where it’s preferred for exposed plank and beam 
ceilings, to the Midwest where rough board and batten siding is 
rapidly taking hold, there is a marked swing to Tree Life Hemlock. 
Cost and quality-conscious prefabricators like National Homes 
specify it for framing. Several Northwest builders use it exclu- 
sively on luxury homes, schools and commercial jobs. 


Actually, Tree Life Hemlock offers a combination of strength, 
appearance and low cost found in no other wood. It has greater 
strength-weight ratio than Douglas fir. Rivals redwood for appear- 
ance, easy finishing. Works as easily as choice white pine. Straight 
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grain and proper drying give it freedom from warping and twisting. 


Certainly no other wood product is more carefully made. At St. 
Paul mills, select old growth logs are manufactured with the accu- 
mulated knowledge, skill and experience of 66 years. Tree Life 
Hemlock is milled full size, very carefully kiln dried, conservatively 
graded, fairly priced. See your supplier for details, or use coupon. 


* TREE LIFE WEST COAST UPLAND HEMLOCK is a different and 
distinctly superior species (Tsuga heterophylla) grown high on the 
western slope of the Cascade mountains. Straight grained, not brashy, 
it has fewer and smaller knots, NO pitch pockets. 
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Tree Life Hemlock is available in 
all sizes, grades and patterns. 
End stamped for identification. 


Highly durable, hemlock provides 
attractive and economical siding 
for homes, commercial buildings. 


Ideal for cabinets and built-ins, 
good-looking hemlock fits trend 
toward natural wood interiors. 


Warm, soft-toned hemlock panel- 
ing adds value, salability to any 
home. Takes finishes beautifully. 


Stiff, twist-resistant hemlock 
structural members fully meet 
building code stress requirements. 


Tree Life Hemlock flooring with- 
stands heavy wear. Actually 
mellows and hardens with age. 














National Homes, nation’s largest 
prefabricator, uses hemlock fram- 
ing for panelized wall sections. 


Dryness, great strength- weight 
ratio makes hemlock ideal for ex- 
posed plank and beam ceilings. 


Uniformly clear grain, careful 
kiln drying make Tree Life Hem- 
lock moldings easy to nail, finish. 
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ST. PAUL & TACOMA LUMBER co. | 
Department HH, Tacoma 2, Washington 


Please send basic Tree Life Hemlock Catalog, 
Specification Guide and other data. 


TREE LIFE 


FOREST PRODUCTS 


Hemlock Lumber e Douglas Fir Lumber e Fir Plywood Name 
e Plyaloy® Overlaid Plywood Siding e PlyGlaze® High- 
Density Overlaid Plywood e Moire® “Brushed” Plywood 
e Texture One-Eleven e Knotty Pine and Cedar Plywood 
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It Takes No Cabinet Space 


My prospective home buyers are all agog when 
I open the above-stove cabinet and show them 
it's empty... With the Power-Hood the ventila- 
tor is completely contained in the hood... 
absolutely no loss of cabinet space by venti- 
lator or duct installations. 


It Slashes Installation Costs 


Comes pre-wired ... installs with just one duct 
opening and six sheet metal screws... And 
there‘'s absolutely no time-consuming cabinet 
cutting. 


It Offers Highest Efficiency of All 


The new, exclusive, super-powered Fasco 
TURBO RADIAL IMPELLER WHEEL offers higher 


air delivery, less noise ...than all other con- 
ventional blower wheel ventilators ...even on 
long duct installations. And it requires no 
servicing. 


and look... 
The Hood is Adjustable... 


Will Fit Exactly The Hood Space I Have... 
From 30” to 42”, And it adjusts to fit non-plumb 
installations where walls and cabinets are not 
square, 


Available in White and Copperoid Enamel, 
Solid Stainless Steel. 








GET COMPLETE DETAILS AND PRICES TODAY... YOU'LL BE 
SPECIFYING FASCO POWER-HOOD TOO! 


FASCO Industries, Inc. 10 AUGUSTA $1 


ROCHES#en 2; N, Y., 


U.ScA 
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Mergers, sell-outs sweep 
appliance industry 


Competition among the nation’s appliance 
makers—now reaching the cut-throat stage-- 
means doom for many of the weaker firms. 
many experts think. Mergers and _ sell-out 
are becoming commonplace. 

The number of manufacturers still in 
business is down to 150. But Wall St. circle. 
now predict that in a few years there may be 
only ten full-line appliance makers left. 

The number of companies making re- 
frigerators has dropped from 30 to 21 in a 
year. Last year 52 companies made freezers. 
There are only 32 left. The number of com- 
panies making TV sets has dropped from 175 
to 50 in two years. Room air conditioner 
manufacturers have been reduced from 100 
to 50. 

Some mergers were aimed at enabling a 
single firm to offer a full line of appliances. 
(Example: consolidation of RCA with Estate, 
Whirlpool and Seeger). Such growth, how- 
ever, brings even more pressure on the inde- 
pendent maker of one or two appliances. 
The full-line company also finds it easier to 
advertise: all its products benefit from 
plugging its brand name on any of them. 
The full-line company also finds it easier to 
get distributors and dealers. 

Independents have tried to undercut their 
bigger competition by offering larger dis- 
counts to dealers. But full-line companies can 
match or better the discounts. 

So far, the buyer is the beneficiary of this 
rugged competition. Manufacturers cry that 
he is buying many appliances at little more 
than cost. After the shakedown? A return to 
normal markups looks likely. 


Lack of installers worries 
air-conditioning makers 


In its biggest boom ever, residential air 
conditioning is running into a shortage of 
installers that threatens to become chronic. 

Some big makers fear the problem will 
limit the growth of central cooling. (Room 
conditioners are having a_ sellout season, 
after recovering last year from a _ 1954 
shakeout that saw the room-unit industry 
build twice as many units as it sold, forcing 
many makers out of business. ) 

Central conditioners are plentiful, says 
Robert H. Lodge, sales manager for the pack- 
aged conditioner division of Mitchell Mfg. 
Co., but “there just are not enough qualified 
people to install them when the weather gets 
hot.” Lodge says the pinch is affecting build- 
ers, too, although most builders have their 
coolers put in early or late in the year 
when contractors will bid lower because 
they are not so busy. 

Lodge predicts 170,000 central air-con- 
ditioning units will be sold this year, a 
50% jump from last year’s mark. He hopes 
appliance dealers will team up with air- 
conditioning contractors to do a complete 
sales and installation job, but he concedes: 
“The air-conditioning contractor doesn’t want 
to cooperate. He remembers the appliance 
dealer stole the room cooler sales market 
from him.” 
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This new idea in light control 
costs little...adds so much 


... Use it to help sell your homes 


You know how hard it is . . . sometimes . . . to 
offer prospects functional and decorative ad- 
vantages that are really new and special. 

Well, here you have something! Very spe- 
cial. LuxTRoL Light Control. A revolutionary 
new lighting concept. 

Just by the turn of a dial, Luxtrot Light 
Control creates any level of light . . . from 
dark to full bright. From full bright to dark. 
Always the perfect level of light for any oc- 
casion, any activity, any mood. 

You can install LUxTROL with complete 
confidence. It is made by a leading producer 
of commercial light-control systems. 


new L_LUxX< TROL, 3086 Demers Ave., Dept. H 


Light Control 
sta 


A product of 
The Superior Electric Company 


It is a precision-made, soundly engineered 
autotransformer-type unit. Not a rheostat. 
Approved by Underwriters’ Laboratories. And 
it is low-cost. 

LUXTROL is efficient... silent...safe. And 
it’s as easy to incorporate into your plans as 
the outmoded “on-off” wall switch it replaces. 

LUXTROL controls incandescent, fluorescent 
or cold-cathode lighting. So you can recom- 
mend it for any type of building. 

Ask your distributor to give you a demon- 
stration of Luxtrot Light Control, without 
delay. We'll send you his name, and complete 
information by return mail. Just use the 
coupon below. 


The Superior Electric Company 


Bristol, Connecticut 


Please send me full design data on new 
LuxtTroL Light Control .. . and the name 
of my LuxtTrRoL distributor. 


Name 
| LS ee a ae Sn eee ee ee 
City______Zone__State 









‘This is- forme! 


A REPUBLIC STEEL KITCHEN 





WITH A STAINLESS STEEL SINK 








The lovely, durable, practical satin finish that 
bespeaks quality! ENpurRo” Stainless Steel sinks — 
in a full range of sizes—are stock items in Republic 
Steel Kitchens. And at a reasonable price. 

What a sales feature for your homes! If you are 

not yet using this modern “designed for built-ins” 
line, you’re not getting the most for your 

kitchen dollar. Check your costs, then see what the 
flexibility of the Republic Steel Kitchens line 

can offer you— regardless of price bracket. 

And no extra cost for Harmony Hues! 















REPUBLIC STEEL MEANS SERVICE, ECONOMY 


Republic Steel, alone, offers the economy of 
mine-to-market production. Dependable service. 
Planning guidance. Economical installation. 
Quality that eliminates expensive call-backs. 
Get the complete story from your Republic Steel 
Kitchens distributor, or use the coupon. 











REPUBLIC STEEL 
| KITCHENS 


in Classic White * Largo Yellow 








Tempo Turquoise * Prelude Pink 








REPUBLIC STEEL KITCHENS, Builder Sales 
1038 Belden Avenue, Canton 5, Ohio 






Send me complete information on Republic Steel Kitchens 
and the name of my nearest distributor. 






Firm 





Individual 





Address. 








County —— al acti cas NINO a cca hci ee gules 





| 
| 
| 
? City —__. Zone ae 
| 
| 
| 


eee ee ee ee ee ee ee ee ee ee ee ee ee ee eS ee 





| 
| 


| 
| 
| 


Re ee ee ee ee ee ee ee ee ee ee ee oe eo ee ee 











Uniform thickness, square corners, straight 
edges...these are the dimensions you demand in 
the floor tiles you specify. Kentile, Inc., through 
precision manufacturing processes and labora- 
tory controls, brings you these features. Every 
Kentile, Inc. floor tile is as dimensionally stable 
as modern science can create. This, plus a true- 


Dimensional stability in floor tile 


ness and clarity of controlled color; built-in dur- 
ability; surface smoothness; ease of cleaning and 
maintenance, have made all types of Kentile, 
Inc. flooring the world’s most popular line of re- 
silient tiles. The vinyl tile illustrated above is 
Kerry Green, one of the many beautiful colors 
available in the KenRoyal line of fine floor tiles. 


KENTILE, INC. America’s largest manufacturer of resilient floor tiles 


KENTILE Asphalt Tile, Carnival Kentile, Corktone Kentile/KENCORK, Cork tile for Floors and Walls/KENRUBBER, Rubber Tile/KENFLEX, 
Vinyl Asbestos Tile, Carnival Kenflex, Corktone Kenflex/KENFLOR Vinyl Tile, also available by-the-yard/KENROYAL Vinyl Tile/SPECIAL 
KENTILE, Greaseproof Asphalt Tile/THEMETILE, KENSERTS, Decorative Inserts/KENCOVE, vinyl wall base/KENBASE, wall base. 








relaxing...playing...working 


f 


MODERN FAMILIES WANT 


WHITE-RODGERS. ..|.contro_s 


FOR 


The active family of today needs dependable MODERN 
temperature control . . . all through the house. COMFORT! 
To meet their constantly changing requirements, 

depend on White-Rodgers “Controls for Modern 

Comfort.” They’re engineered for accurate, 

trigger-quick response to temperature changes, 


and to give W-R’s famous extra-best in service! 


COMPLETE, COORDINATED HEATING 
CONTROL SYSTEMS .. . engineered for 
easy installation, accurate adjustment and 
long, trouble-free service . . . using oil or 
gas as fuels . . . with warm air, hot water 


or steam as mediums. 


WHITE-RODGERS Controls for Modern Comfort 


HEATING + REFRIGERATION + AIR CONDITIONING 


St. Louis 6, Missouri * Toronto 8, Ontario 
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How are fixup drives doing? Federal 
Reserve figures show loans up 3% 


How much are Operation Home Improvement and other rehabilitation drives 
boosting home modernization and remodeling? 


Now that OHI has been promoting fixup full-blast for six months you can 


begin to see the evidence. 


Results are scattered so far. One reason: OHI has mounted hard-hitting local 
drives only in a few big metropolitan areas; its biggest impact is in small towns, OHI 


says. The returns suggest two things: 


1. Overall, neither OHI nor anything else has had a major effect on dollar volume 
of remodeling—yet. Best clue is the Federal Reserve Board’s data on consumer 
credit, although it is far from conclusive because the only figures directly applicable to 
repair and modernization loans cover only loans from banks. The Fed reports 
modernization loans for the first quarter of the year were up a little over 3% from 
1955—from $4.65 billion to $4.81 billion. At the same time, other consumer loans 


(excluding autos) zoomed 13%! BUT— 


2. Where OHI, or local groups acting toward the same goal—have done a thor- 
ough promotional job, results have been spectacular. 


Here is how House & HOME correspondents across the nation size up the 


situation: 


Seattle, OHI’s prize example, reports 
permits up 48%. So successful was OHI’s 
first neighborhood fixup campaign, in Queen 
Anne Hill (May, News) that 24 other 
Seattle-area communities have asked OHI to 
do the same for them. Chairman Robert V. 
Blackstock thinks the pilot project shows the 
building industry has done a “miserable pub- 
lic relations job.”” A survey showed most peo- 
ple have little idea of how to get remodeling 
done and how to finance it. “Our biggest job 
in OHI,” says Blackstock, “has been to sell 
the industry, not the public.” 

OHI officials themselves report dollar vol- 
ume of remodeling permits up 50% in Oak- 
land, Calif., up 33% in Dubuque, up 30% 
in Kansas City, up 72% in Odessa, Tex. 

On the other hand, additions, alterations 
and repairs dropped 5% in New York State 
during the first four months of 1956. 

Los Angeles reported a decline. 

Bank loans, in many cities, are a better 
clue to how much fixup is going on than re- 
modeling permits. For one thing, minor jobs 
usually require no building permit. More- 
over, home owners and contractors alike 
often do not take out permits. In California, 
state and federal officials estimate loans for 
major fixup jobs are running $20 million a 
month—$240 million a year. On top of that, 
many jobs are paid for out of checking ac- 
counts and through open-end mortgages. 


Omaha alterations permits are up 67% 
but local builders and bankers give OHI lit- 
tle credit, because there has been little local 
promotion. Even so, the US Natl. Bank says 
home improvement loans doubled to $260,- 
000 in the first four months of this year. 
(Repair loans were off nationally throughout 
1955, as a result of FHA’s drive against 
Shady operators. FHA loans fell 33% and 
dollar volume shrank 27.5%.) 


Many banks say they would promote home 
repair more, but dared not for lack of money 
to lend. “Interest is tremendous,” said the 
vice president of an Omaha bank, “if we had 
the money we could increase home improve- 
ment loans 25 to 50%.” 

Now, a big trend away from FHA title I 
loans is running across the country. 

Sacramento banks, for instance, have 
practically abandoned FHA, but Crocker- 
Anglo reports modernization loans up 30% 
—despite fact that perhaps half of homes in 
the area are less than five years old. 

The giant Bank of America, experts figure, 
is averaging between $8 and $9 million a 
month in home fixup loans, almost none 
through FHA. Even before the suede shoe 
investigations of 1954, FHA Commissioner 
Guy Hollyday called the bank on the carpet 
over FHA repair loans. Since the investiga- 
tions, FHA in northern California, which 
used to get $5 million a month in Title I 
business from the Bank of America, is down 
to $500,000. For their own repair loans, 
some California banks charge up to $8 dis- 
count, which is 15% interest. FHA’s $5 dis- 
count is only 9.7% interest. 

Buffalo modernization permits are up 
only about 7%, but Marine Trust Co., 
city’s biggest bank, experienced a 28% jump 
in dollar volume of repair loans in the first 
four months of the year (FHA, bank’s own 
plan and personal loans for home improve- 
ments). Marine Trust has distributed more 
than 180,000 “Fix in °56” folders of its own 
design. Manufacturer’s & Traders Trust Co. 
claims a 110% jump in home improvement 
loans in the first four months of this year— 
87% in FHA and 175% in its own plan. 

Denver Lumber Dealer William K. Barr, 
who was local OHI chairman, reports: “We 
couldn’t get enough interest to carry on the 
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promotion.” Dollar volume of permits for 
remodeling is off 31% city,wide, but Central 
Bank & Trust Co. reports dollar volume of 
home improvement loans up 32% in first 
four months after aggressive advertising and 
promotion. 

An OHI song ranks third on the local hit 
parade in Eugene, Ore. 

Here is how dollar volume of building 
permits for housing alterations and repairs 
looks in ten cities—some with OHI drives, 
some without: 


1st 5 mos. 1st 5 mos. CHANGE 
of 1955 of 1956 IN 
City VALUE VALUE VALUE 
Buffalo*t} ....... $2,285,592 $2,439,000 +6.7% 
Corpus Christi... 1,256,537 689,756 —45.1% 
ee is vawdad 917,900 631,620 —31.1° 
Houston} ....... 2,641,349 5,780,511 +118.0% 
CT ncacawie 223,904 372,741 +67 .0% 
Portland, Ore.* .. 521,605 651,900 +24.9% 
Sacramentot+ 1,117,968 1,439,845 +28.7% 
San Francisco ... 1,978,589 2,117,347 +7.0% 
Ss SAE os cc ctcce 823,987 789,507 —4.2% 
DOMME Kactcarces 857,960 1,271,000 +48.0% 
* 1st four months ++—I ncludes homes, 


industry and =  com- 
mercial, but local of- 
ficials say volume is 
“very largely’’ homes 


+ metropolitan area 


Renewal box score: 1,800 
units of FHA Sec. 220 


Is urban renewal, whose tortoise-pace has 
been the despair of housing’s Republican ad- 
ministrators, at last beginning to show real 
signs of progress? 

FHA Commissioner Norman Mason 
trotted out these encouraging figures last 
month: 
>» FHA approved Sec. 220 commitments for 
1,800 housing units ($21% million) during 
the first six months of the year. 
>» Since the 1954 Housing Act created it, 220 
commitments have now reached 2,500 units 
and $28 million. They are concentrated in 
just five states: New York, New Jersey, 
Pennsylvania, Ohio and Utah. 
> Applications for 2,250 units more in New 
York, Pennsylvania and Michigan are now 
being processed by FHA. 
> HHFA has certified 39 renewal projects in 
13 states as eligible for FHA Sec. 220. 


Builder-pioneer in fixup 
plans to quit field 


Builder Herman Schmidt of Washington, 
D. C., one of the nation’s first home builders 
to go into rehabilitation, is getting out of the 
field “as fast as I can.” 

Since 1950, Schmidt has rehabilitated some 
75 decrepit dwellings, half a dozen down- 
town, Negro-occupied neighborhoods in the 
capital. He _ intended 
to sell the renovated 
structures. Last month, 
he still had 50 of them 
on his hands. They are 
“pretty well” rented 
but Schmidt, like most 
builders, feels he can- 
not afford to tie up his 
_ ae limited capital in real 
SCHMIDT estate holdings. 

Moreover, Schmidt reports, “the Washing- 
ton market has changed now so a Negro 
doesn’t want to buy in a depressed area 
even if it is a good house.” 

Schmidt thinks FHA’s stubborn insistence 
on applying the same minimum property re- 
quirements to rehabilitation as to new hous- 

continued on p. 77 
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NO CEILING ON COMFORT HERE ! 


But, plenty of ceiling on cost! 


That’s because lightweight, easy- 
handling Chase copper tube for 
radiant heating installs faster! Per- 
fectly tempered, it easily unrolls 
into position on ceiling or floor. 
Comes in long 60 and 100-foot 
lengths that result in fewer joints. 
Connections are quickly made 


with simple soldering techniques. 


Even the rugged carton for 
Chase copper water tube is de- 
signed to speed handling...save 
time! It’s color-coded for easy 
identification of type and size. Has 
a center hole big enough for a firm 
grip. Can be stacked, rolled or 
carried with ease! 


Proof that Chase copper water 
tube cuts installation time is the 
fact that it is being used in many 
of the largest housing develop- 
ments where over-all costs must 
be low! 

If it’s radiant heating, be sure the 
system is made with Chase copper 
tube and solder-joint fittings. 








Chase # 


BRASS & COPPER CO. 


WATERBURY 20, CONNECTICUT * SUBSIDIARY OF KENNECOTT COPPER CORPORATION 


ae 


The Nation’s Headquarters for Brass, Copper and Stainless Steel 
Atlanta Baltimore Boston Charlotte Chicago Cincinnati Cleveland Dallas Denver Detroit 
Milwaukee Minneapolis Newark New Orleans NewYork Philadelphia Pittsburgh Providence Rochester St. Louis 


Grand Rapids Houston Indianapolis Kansas City, Mo. Los Angeles 
San Francisco Seattle Waterbury 
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MARLITE WALLS AND CEILINGS 


beautiful way to lower ‘‘in place” costs 


Cost goes down, customer satisfaction goes up with 
Marlite Plank and Block. This new prefinished panel- 
ing cuts installation time from days to hours. . . means 
quality job completions, when promised. The secret? 
Marlite's exclusive tongue and groove joint. It sim- 
plifies installation, speeds fitting, conceals all fastening. 

This easy-to-handle paneling will please your cus- 
tomers, too, The baked melamine plastic finish is soil- 
proof. Highly resistant to smudges, stains, moisture— 
it never needs painting, requires only an occasional 
damp cloth wiping. 


that’s the beauty of M 


From attic to basement, Marlite is “at home” in 
every room. It’s readily available in beautiful “Com- 
panion Colors” styled by Raymond Loewy Associates, 
plus distinctive wood and marble patterns—all in semi- 
lustre finish. See your building materials dealer, refer 
to Sweet’s File, or write Marlite Division of Masonite 
Corporation, Dept. 822 Dover, Ohio. 


‘ cod ® 
arlite 
plastic-finished wall and ceiling paneling 


MARLITE DIVISION OF MASONITE® CORPORATION 





\CECO WINDOWS-—THE LINE DESIGNED WITH THE BUILDER IN MIND 















































































































“ROW HOUSES ?”’ 


NO SUCH THING WITH A COMBINATION 
of CECO WINDOWS 





Home after home with duplicated architectural design— 


but each has individual “‘personality.”’ That’s a promise 





when each is equipped with a combination of different 





types of Ceco Windows. Ceco offers you more variety in 
steel and aluminum windows than any other manufac- 
turer. We keep a mighty close check on what “window- 
wise” home-buyers want. Ceco is ready to help you choose 


the right windows for different homes, whether they’re 





in a low-cost housing development—or whether they’re 











custom-built jobs. For better steel and aluminum win- 





dows, for better home building, better call your Ceco 


man today! You’ll be money ahead if you do. 


Aluminum Double-Hung 
Residential Window, Series 50-B 
A Ceco feature window because sash: float 


ve AMERICA’S WIDEST LINE OF STEEL AND ALUMINUM WINDOWS AND SCREENS 





CECO STEEL PRODUCTS CORPORATION 


Offices, warehouses and fabricating plants in principal cities 
General Offices: 5601 West 26th Street, Chicago 50, IIlinois 
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Window-Walls Casements Sliding Windows Basement Windows Double-Hung Windows Picture Windows Hopper-Vent Windows Awning Windows : 
‘ 

In construction products Ceco Engineering makes the big difference ..,. Windows, Screens and Doors/Metal Lath/Metal Roofing Products/Steel Joists/Concrete Reinforcing 
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ing has been the “biggest factor” in preventing 
rehabilitation from working on a wide scale 
across the nation. (FHA has just backed 
down on this with an order that lets local 
directors waive some MPRs for old houses 
[July, News].) 

Both FHA and VA refused to underwrite 
mortgages on Schmidt’s rehabilitated units, 
most of which were two-story brick row 
houses on lots as narrow as 13’. It was the 
narrow lot, says Schmidt, that proved to be 
the insuperable hurdle. Schmidt says he 
bought the units at prices ranging from $1,200 
to $2,700 each, spent from $2,000 to $4,500 
fixing them and sold them at prices ranging 
from $7,000 to $11,250. 

So many of the fixed-up houses he sold to 
Negro families on conventionally financed 
contracts have come back to him that Schmidt 
now gloomily concludes: “Rehabilitation is 
profitable if you don’t try to upgrade too 
much—if you don’t do it thoroughly.” 

Yet Schmidt also believes: “You can’t 
mass-produce remodeling jobs without tear- 
ing down an awfult lot of the old house.” 

A big source of Schmidt’s troubles, say ex- 
perts who have watched his efforts, is that he 
picked neighborhoods which were not part of 
comprehensive rehabilitation or urban renewal 
plans. The result was that his rehabilitated 
units became a too-small island of better-but- 
more-expensive housing in neighborhoods still 
dominated by blight and decay. 

As much as anything else, this may have 
killed his market. 


Renewal suffers setbacks 
in New Orleans, Miami 


While urban renewal is making progress 
in cities like Chicago, it is falling down 
badly in other cities. Items: 


>» Last fall URA Commissioner James Follin, 
visiting Miami, hailed it as “one of the na- 
tion’s top 12 cities in getting decrepit build- 
ings torn down by code enforcement.” The 
Miami Herald wasn’t so sure that was the 
whole picture. Editors put Reporter Law- 
rence Thompson on the story. His nine- 
article series summed up: Miami may be 
building the country’s most modern slums. 
Negro shanties are being torn down to make 
room for three and four-story apartment 
houses but no room is left for recreation and 
overcrowding was everywhere. “The big 
problem,” he wrote, “is that there is no 
master plan for redevelopment of the area.” 


> New Orleans finally gave up plans for its 
big St. Monica urban renewal scheme as 
property owners of the area cried out in pro- 
test against plans to tear down their hovels. 
The owners supported the original plan for 
rehabilitation of the area but city and fed- 
eral officials had abandoned that idea when 
it became obvious the project could never get 
off the ground. The city had planned to ask 
the legislature for a law enabling it to con- 
demn land, clear it and resell to private indi- 
viduals for redevelopment. After receiving 
protests against the overall plan, however, 
the city fathers decided to skip the whole 
thing. 
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New breed of city official arises out of 
struggles to cope with urban renewal 


A new kind of official is developing out 
of the push to solve city housing problems. 

He is the housing coordinator. 

In the last year and a half, five US cities 
have named high-ranking officials to spend 
full or nearly-full time coping with housing 
and its brother-problems, urban renewal and 
redevelopment. Chicago, the pioneer in this 
field, has had a housing coordinator since 
1947. 

Cities with the oldest and worst housing, 
most of them along the eastern seaboard or 
in midwest industrial centers, are likeliest to 
have recognized housing as a major problem 
by appointing a man to coordinate it. Typi- 
cally, the coordinator is appointed by and re- 
ports directly to the mayor. Several have 
served before as the mayor’s executive assis- 
tant—a pretty good indication of how politi- 
cally charged housing and renewal can be. 
The private industry might well ponder the 
fact that most of the rest come from a career 
background in public housing. 

The titles vary, but the duties are much the 
same in the six major cities with housing 
staffers at work. The men and their jobs: 


Chicago’s Housing and Redevelopment Co- 
ordinator James C. Downs Jr. is a top policy- 
maker who continues to operate his private 
business (Real Estate Research Corp.). He 
concentrates on liaison with the city council 
and attends meetings of the city’s planning 
and housing bodies as the mayor’s representa- 
tive. He is paid $30 an hour for his time 
and advice. 

His $17,000-a-year deputy, D. E. Mackel- 
mann, a blunt-talking German who came to 
this country in 1929 and finished his educa- 
tion in political science at the University of 
Chicago, is the full- 
time man in charge of 
housing coordination. 
He copes with the 
gamut of housing prob- 
lems—from policy con- 
ferences in Washington 
to removing such basic 
obstacles as relocation 
difficulties from the 
path of Chicago’s re- 
building program. 

Mackelmann_ was 
brought up in the busi- 
ness. In 1937 he was executive director of 
Chicago’s Metropolitan Housing Council (now 


H&H staff 





MACKELMANN 





the Metropolitan Housing and Planning Coun- 
cil), later was an assistant regional represen- 
tative for the division of defense of the Hous- 
ing Coordination and National Housing 
Agency in Washington. After Army service, 
he joined the office of the housing expediter 
in Washington, left that for his new city job 
when Mayor Martin H. Kennelly set up Chi- 
cago’s first housing coordinator office in 1947. 

Mackelmann’s staff includes a public rela- 
tions director, administrative assistant, two 
planners, two research assistants and several 
draftsmen. His 12 relocation workers, con- 
centrate primarily on relocating families from 
highway routes; Chicago’s housing agencies 
do their own relocation. Mackelmann pre- 
pared the city’s workable program and for six 
months supervised the staff of the Community 
Conservation Board, the new agency which 
will be in over-all charge of saving fringe 
areas. He has just completed work on a new 
housing code and is beginning a study of West 
Side conservation problems. He also has 
charge of a 13-week TV series on urban re- 
newal which will be broadcast on a local 
station. 


Philadelphia’s William L. Rafsky, 36, was 
executive assistant to former Mayor Joseph 
S. Clark Jr. before becoming the city’s first 
housing coordinator in January °54 at a salary 
of $15,000. Before he came to Philadelphia 
he was research and education director for the 
AFL’s hosiery workers, served three years as 
a labor economist with the War Production 
Board, was personnel director for a novelty 
manufacturing company in New York. 

Rafsky’s definition of his present job; “To 
formulate a policy for improving neighbor- 
hoods and providing such residential con- 
struction as will be free from blight genera- 
tions from now.” He works with the plan- 
ning commission, the housing authority, the 
redevelopment authority and the department 
of licenses and inspections. Others? “There‘s 
hardly an activity in the city I don’t come in 
contact with.” His main problem, Rafsky tcld 
a congressional subcommittee last October, is 
“an inadequate housing supply for all those 
who are below the high-income brackets.” 
Main intramural problem: “The inability to 
obtain from the planning commission a com- 
prehensive plan for the entire city—a com- 
plete and total statement.” 

Will the housing coordinator become a fix- 


continued on p. 80 





















Smooth, easy-cleaning, decorative— uses for melamine laminate panels are multiplying fast! 


Among the most decorative and durable of all plastic 
materials are the laminates made by fusing resin-impreg- 
nated paper into solid panels under high heat and pressure. 

For many years these melamine laminates* have been 
a preferred surfacing for counters and work areas, as well 
as for fine furniture. Now their functional and ornamental 
qualities are being utilized for wainscoting, wall paneling, 
toilet partitions, doors, shower stalls, elevator cabs, push 
and kick plates, store and bank fixtures. 

Easy-to-care-for melamine laminates require a minimum 
of maintenance — never need painting or finishing. The 
smooth surface washes clean with a damp cloth, and 
resists scratching, denting, chipping, cracking, burns and 
stains. It withstands heat up to 275° F. It is unharmed by 


Present and future applications of plastics in construction are under constant 
study by Monsanto’s structural Plastics Engineering Groun. 

You are invited to check them for expert technical counsel. 

Monsanto Chemical Company, Room 507, Springfield 2, Mass. 


alcohol, most acids and alkalis or boiling water. 

3uilding suppliers stock melamine laminates in a wide 
range of deeptones, pastels, mosaics, marbleized effects, 
wood grains and all-over designs. The panels are available 
in two thicknesses (1/10 inches and 1/16 inches), in widths 
from 30 inches to 48 inches, and in lengths up to 16 feet. 

These sheets cut neatly with a saw, and cement per- 
manently to smooth plaster walls (cured), gypsum lath, 
sheathing grade plywood and building blocks. Properly in- 
stalled, melamine laminates do not swell or warp. 
* Monsanto supplies melamine resins for decorative laminates 
sold under these trade names: Consoweld, Corlex, Decarlite, Far- 
lite,-Fiberesin, Lamin-Art, Micarta, Nevamar, Panelyte, Pionite, 
Plastilight, Railite, Resilyte, Richelain, Textolite. 
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month after month... 


151% million‘ men and women“live by the book” 


...and the book is Better Homes and Gardens ! 


4,250,000 DELIVERED COPIES EACH MONTH 


‘Living by the Book’”’ is no abstraction! 

It’s always something definite and concrete —to do, to make, to buy. It’s 

Dad fixing a leaky faucet. It?s Mom laying out a rose bed or planning a 
patio buffet supper for family and friends. It’s Sis 
doing her room over. It’s Junior dreaming about the 
portable outdoor barbecue Dad’s been hinting at. It’s 

a family conference on a combination vacation-uranium 


hunt first seen in the Book! 


Separately and together, every member of the 
family turns to Better Homes & Gardens for 
help with today’s tasks, inspiration for tomor- 
row’s plans. That’s why they refer to it, affection- 
ately, as “the Book’. It’s more than a book. It’s the 





spark for the warm friendly fire that burns 


LVRS = aN 
Ae q' yh everywhere on America’s hearthstones! 
HHS KE | 
. ff ¢, ae 7 Isn’t this the way you use it? 
a 
ty “7 *15,500,000 people read an average issue of BH&G! One- 
y. third of the 123,800,000 people 10 years of age and older in 


the U.S. read one or more of every 12 issues. That’s 44,150,- 


000 people—and over 40% of them are men! 


during the year... 


143 of America reads Better Homes and Gardens! 


Meredith Publishing Company, Des Moines 3, lowa 
*A 12-Months’ Study of BH&G Readers, Alfred Politz Research, Inc., 1956 
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building in water shortage areas’? 








makes the 
most complete line 
of space-saving “air-cooled” 
residential air conditioners 







The modern trend is to usAIRco 
Kooler-aire because it operates on 
electricity only . . . eliminates water 
supply and disposal problems! It con- 
sists of 2 parts: an air-cooled condens- 
ing unit, which is usually located 
outdoors, connected by copper tubing 
to a housed cooling coil. Kooler-aire 
occupies very little space inside of the 
| home. All usAIRco packaged air con- 
ditioners are fully warranted and real- 
istically priced. 


No matter what type of furnace you use 
(if any), USAIRCo has the proper cooling coil! 


V-type cooling coil 
section for placement 
on outlet side of lo- 
boy andhi-boy warm 
air furnaces. 


Counterflow cooling 

coil section for use 

below furnace with 

air discharge at 
ttom. 





Coil-blower set is 
easily installed in 
homes that do not 
have central heating 
systems. All com- 
ponents available in 
sizes from 2-7 hp. 


Air-cooled Add-on Year ‘round 


Horizontal air-flow 
cooling coil section 
fits easily into main 
duct trunk. 











for further details write John I. Craig 


UNITED STATES AIR 
: CONDITIONING CORPORATION 


2900 TABOR ROAD, PHILADELPHIA 11, PENNSYLVANIA 
Export: 13 E. 40th St., N. Y. 16, N. Y., U.S.A. 





USAIR¢a 


30 YEARS OF AIR CONDITIONING 
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ture in municipal life? Says Rafsky: “T feel 
that cities need a much more organized set-up 
in the field of housing. So they need sonie- 
thing akin to a coordinator.” 


Baltimore moved toward coordination |: st 
summer by giving Oliver C. Winston, exec u- 
tive director of the city’s housing authority 
for the past eight years, the title of urban 1e- 
newal coordinator. Winston, who formerly 





was a regional director for PHA and was | 


president in 1953-54 of the Natl. Assn. of 
Housing & Redevelopment Officials, calls the 
coordinator position “a deputy mayor’s job.” 
Many Baltimoreans urged creation of the 
post on the ground that the 26 public and pyi- 
vate agencies operating in the city were botch- 
ing the renewal program. Winston thinks that 
it is “all to the good” that coordinators are 


different and attack their jobs differently. He | 
also believes, about renewal in general, that it | 


will be a “full five years” before any city finds 


a “completely satisfactory way to run this | 


thing.” 


Oakland, Calif. is just beginning to coordi- : 
nate. Since last September, Fred H. Squires | 


Jr., 38, a former assistant to the mayor, has 
been $9,600-a-year coordinator of urban re- 


newal. He attended the University of Cali- 


fornia, went to work for Mayor Clifford E. | 


Rishell in 1949. So far, Squires has only a 
secretary, but thinks he will get an assistant 
and a small staff of inspectors from other 
departments soon. Squires works closely with 
the city’s Citizens Committee for Urban Re- 
newal, an exceptionally able group headed by 
Norris Nash, a Kaiser Co. vice president on 
loan to the city (Kaiser is paying his salary) 
for a year. Oakland is about to form another 
unpaid group called the housing advisory and 
appeals board, which will hear appeals from 
citizens required to make improvements or 
changes under the renewal program. 


Dallas named A. Alexander Bul, 34, Nether- 
lands-born urban planner, as urban rehabilita- 
tion coordinator last June. Earlier he was city 
zoning commissioner and administrative assis- 
tant to the city manager. “My job is to see 


that the committee [the mayor’s Citizen Hous- 7 


ing Rehabilitation Advisory Committee] and 
the municipal agencies all go in the same di- 
rection,” says Bul. Dallas is working on two 
pilot areas — one blighted, one a transition 
area. 


Washington, D.C. has an Army officer in 


charge of its coordinating efforts. Col. Robert 


E. Mathe is putting in a three-year assignment | 


as assistant engineer commissioner for urban 
renewal. 


Milwaukee’s first housing coordinator is 


Sol Ackerman, 33, former program analyst 
with the Chicago Land Clearance Commis- § 
sion. Hired in July, he advises the mayor and 


common council on slum clearance problems | 


and coordinates clearance projects. 

A few other cities have part-time officials 
(Richmond’s coordinator is chief of public 
works), formerly had a coordinator (Chicago 
Heights had one until its renewal program 
bogged down), or are getting ready to appoint 
one. Mayor Robert Wagner of New York 
has been urged to name a coordinator of 
middle income housing to help stimulate 
housing to rent at $20 and $30 a room. 


NEWS continued on p. 85 
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RE SEDO, 


Jucritve ling by A 


This smart, new, pull-down fixture has reel concealed 


Here is one of the brightest, brand-new ideas in 
the long history of home lighting! Virden has 
concealed the reel in the canopy. 


Hanging 33 inches from the ceiling, the fixture 
spreads its beams over a wide area and can be 
pulled down instantly and easily to any 
desired length up to 53 inches, 

concentrating its beams in a smaller area. 


Its generous 18-inch hood comes in a 

variety of finishes— brass, copper, pink, 

white or black. Three 60-watt lamps, 

shielded by a frosted glass diffuser, provide soft 
but efficient illumination. 


The thin, strong cable—artfully hidden by the 
smart, coiled, black cord—disappears into the 
decorative ceiling canopy as 
the fixture is raised. 


Shown here is but one of the 
many styles of Virden reel- 
concealed pull-down fixtures— 
all designed to blend skillfully 
with countless varieties of room 
arrangements and furnishings. 








Write today for Catalog No. 56, 
showing in full color all of the 
popular Virden styles, including 
the Virden line of pull-down 
fixtures. 


Member of American Home Lighting Institute 









John C. Virden Co., Dept. HH-8, 6103 Longfellow Ave., Cleveland 3, Ohio 


Please send me Catalog No. 56. 





Address 





City Zone State 
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A REAL DOOR THAT FOLDS! 


styled by Paul McCobb 


the newest 
outstanding 
Grant 
product 


development 
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features 


Solid Panels: The solid panel construction 
of this Grant door is a revolutionary 
development in a folding door at moderate 
price. The Grant Folding Door has crisp, 
clean lines, blocks sound, hangs rigid 
without billows or rustle. Knock on it. 

It sounds and feels like a door. 


Space Saving: Frees an average of 

14 square feet of floor space (19 square feet 
of wall space) for living space, better 
arrangement of furnishings. 


Durable — Easy to Maintain: Viny! 
surface can be wiped with a damp cloth— 
scrubbed if necessary. Tough and long- 
wearing, resists scuffing, color is permanent. 


Easy Installation: Only a screwdriver is 
needed to install the Grant Folding Door 

in standard door openings in minutes. 
Readily adaptable to non-standard openings. 


Decorative Flexibility: Color styled to 
harmonize with modern or traditional 
furnishings. Attractive design of handles, 
track and other details, also specially 
styled by famous Paul McCobb. 


> Ask for your copy of fully descriptive specifications 


booklet, the swatch book showing the attractive colors 
available and texture of the non-scuffing vinyl finish. 


sra nt ling Woo 


Pi a REAL DOOR THAT FOLDS” 


Grant Pulley and Hardware Corporation 
31-79 Whitestone Pkwy., Flushing 54, N.Y. 
944 Long Beach Avenue, Los Angeles 31, Calif. 


Other Grant Products: 

Sliding Door Hardware * Drawer Slides 

Drapery Hardware ¢ Sliding Door Pocket Frames 
Sheaves and Tracks * Pulls * Industrial Slides 
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Revolutionary new plywood subfloor-underlay 


‘saves up to 500” per house’ 


“The new 2-4-1 panel and girder system saves us up to $500.00 per house 
over shiplap and joist construction,” reports Ken Larsen, president Continental 
Construction Co., Seattle. 

“Cost studies show two kinds of savings. First, in labor and materials on 
the floor itself. Second, contingent savings on heating and plumbing contracts, 
plus lower costs on sheathing, siding, painting, concrete steps and landing, 
due to 12” less exterior wall height.” 

The exact amount you can save with new 2+ 4-1 plywood depends on local 
costs and the type of construction you are now using. But whether it’s fifty or 
five hundred dollars, 2-4-1 panel and girder floors will save money . . . pro- 
vide truly superior construction .. . give your houses a “close to the ground” 
look previously possible only with slabs. Write for proof. 


2+4-+1 is combined subfloor and underlay- 
ment. Panels are’ x 8’ x14" thick. Finish floor 
may be hardwood, tile, linoleum or carpet. 
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| ¥g"' space 
Stud —» ate 2+4+1 plywood subfloor 
2 x 4 plate» c —+ 
2x6 sill E , 
aanhad a rue Bevel ends of girders Support 2 x 4 blocking . 
around gu oe. V2" air space all around Girders set flush with footings lower house with framing anchors Si 18” min. 
girders ae Lam about 12”. Result: important savings in materials or toe nail [2 
x “s"| \ Metal termite shield 4 and labor plus attractive “low-lying” feeling. 
- required; or mop pocket . 

See local civ oumalt asphalt roofing Co 

Mr * A 4x4 - 
ee ..¢ .+1 V2" anchor bolt set 6” 





~-al. in foundation wall 


FOR MORE INFORMATION, write Douglas Fir Plywood Association, Tacoma 2, Washington 
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y Pres k 2 jobs —1 material—solid subfloor—smooth underlay—spans 4’ 
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Buyers like electric heating . . . si 


Want a new feature that draws favorable attention to your new 
homes? Try G-E electric radiant heating. Look at all the advan- 
tages it offers: 


Saves space. Instead of having a central heating plant consisting 
of furnace, fuel tank, chimney, pipes, ducts, radiators or convectors; 
the G-E radiant heating system takes no usable space for it con- 
sists of a special heating wire that is imbedded in the ceiling of 
each room ... it cannot be seen... it cannot be heard. 


Comfortable. Individual room thermostats permit separate con- 
trol of the temperature in each room. Temperatures within each 
room can be maintained, with little variance between floor and 
ceiling. 


ght unseen 


Convenient. No annual servicing plan is required; the home- 
owner doesn’t even have to worry about his fuel running short, 
for his electric utility operates the “furnace” for him, supplying 
him with dependable, clean, efficient heat from electricity. 


The name General Electric assures you and your customers of 
product quality. G-E sales literature and outdoor signs help to 
attract buyers into your houses. 


Call on your General Electric radiant heating installer or your 
electric utility for additional information, including the cost of 
installing and operating electric radiant heating in your area, Or 
write to Wiring Device Department, General Electric Company, 
Providence 7, R. I. 


Progress /s Our Most Important Product 


GENERAL @@) ELECTRIC 
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COMMUNITY FACILITIES: 
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Builders see metropolitan government 
as solution to road, school, sewage woes 


Home builders have shifted their sights on 
the community facilities problem. The new 
target: metropolitan government. 

Their reason: an area-wide urban govern- 
ment to deal with the problems of schools, 
sewage and water systems can eliminate 
the costly conflict, duplication and confusion 
of politically fragmented urban areas today. 
(The typical large metropolitan area is served 
by 150 separate government agencies.) 


E pluribus unum 


A metropolitan government would have 
only one building code instead of dozens. It 
would have only one planning and zoning 
board with one set of regulations instead of 
dozens of boards with as many different 
ideas and standards for land use, planning 
and lot and street sizes. 

No US city has a modern-style metropoli- 
tan government today.* But across the nation 
virtually every major metropolitan area is 
suffering severe urban growing pains. Most 
are scrambling for some form of regional 
control to tackle problems that have outrun 
the ability of existing governments to solve. 

These cities have learned that tax paying 
ability and the need for taxes do not follow 
political boundaries fixed years ago. Grow- 
ing residential areas seldom have the broad 
tax base of industry and commerce to finance 


* Technically, New York City established something 
close to metropolitan government in 1898 when 
five adjacent counties merged to become Greater 
New York. The city has failed to keep pace with 
that early start, however, in part because its 
metropolitan expansion has crossed politically im- 
penetrable state lines. 


needed community facilities and services. 

Sometimes these areas struggle along with 
inadequate facilities and services. Lately, they 
often coerce the home builder into providing 
most or all of the facilities needed for the 
homes he builds—and sometimes for a lot of 
still-unbuilt homes as well. Even so, there 
remains a big gap between services in a new 
residential area and its older urban 
neighbors. 


Ways & means 


Approaches toward metropolitan govern- 
ment vary with the character of the area and 
the seriousness and complexity of its prob- 
lems. A few lucky cities, notably in Texas 
where state laws make it easy, have merely 
extended their boundaries. Others have city- 
county consolidation plans. In most areas, 
such easy solutions are politically impossible. 
Voters won't have them. 

Out of this impasse, metropolitan govern- 
ment arose as a compromise. It has much 
salve for local pride: towns and villages re- 
tain their identity, local officials keep their 
jobs, citizens keep a local government to 
cope with local problems. Toronto, Canada, 
first city in North America to try it, is find- 
ing “metro” government to its liking after 
less than three years’ trial. 

The nation’s top planners, meeting at 
Michigan State University in East Lansing in 
May, had this to say on the form of metro- 
politan government: 

“While complete consolidation of all local 
government is one of the theoretical possi- 
bilities, it is neither a likely nor desirable 
solution except possibly in new and relatively 


HOW METROPOLITAN GOVERNMENT WORKS: 





News 






small or emerging metropolitan communities. 
Serious consideration should, however, be 
given to the development of general metro- 
politan governments with limited functions 
leaving all other functions to existing local 
communities.” 

So far, US metropolitan regions have 
taken only a halting first step toward metro- 
politan government: formation of myriad 
area-wide authorities to handle special jobs— 
public transit, roads, harbors, parks, water 
supply. Some have put planning on a re- 
gional basis. 

From there, a few regions are beginning to 
inch toward real metropolitan government. 
Some of the evidence: 


>» Pittsburgh and Allegheny County’s metro- 
politan study commission has proposed intro- 
duction of a charter amendment bill in the 
Pennsylvania general assembly next year. 
The group recommended a new county gov- 
ernment with control over planning, zoning, 
building, sewage and garbage, fire and police, 
tax assessing and collecting, highways, rec- 
reation, mass transit and public schools. Op- 
position—as usual—comes from _ smaller 
communities. 


>» San Francisco’s Chamber of Commerce has 
decided to start a study headed toward 
metropolitan government. Some of the impe- 
tus was supplied by an ex-San Franciscan, 
Executive Editor Albert L. Furth of For- 
TUNE, who warned in a talk there that 
failure to face mounting regional problems 
could result in chaos and confusion. 

He explained: “I am convinced that the 
bold and imaginative men of San Francisco 
must reach out to find their opposite num- 
bers across the Bay and up and down the 
neighboring valleys . .. and they should 
make common cause to break through the 
bureaucratic barriers of town and county 
lines and the provincial jealousies that some- 
times are even more formidable.” 

continued on p. 88 


Federation of city and suburbs takes the noose from Toronto’s neck 


Toronto, Canada, first city in North Amer- 
ica to establish metropolitan government, is 
winning its battle against urban strangulation. 

Three years ago Toronto faced problems 
like those facing many US cities today. Tax- 
poor suburbs, lacking an adequate industrial 
to residential assessment ratio, were unable to 
provide facilities and services for new homes 
for the area’s thousands of new. residents. 
Building was curtailed. The city was slowly 
choking. 

Toronto officials, realizing that the future 
of the entire area was threatened, proposed 
amalgamation of all cities into one. The 12 
suburbs jealously fought to retain their 
identity. In 1953 the Ontario legislature 
ordered—still over the objections of many 
of the suburbs—a compromise plan of 
metropolitan federation.. 

The suburbs retain their identity and cer- 
tain powers. They handle garbage disposal, 
public health, sale of electricity, licensing and 
local regulations. (At first they also con- 
trolled police and fire departments but these 
have since been designated as metropolitan 
functions. ) continued on p. 88 
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Major improvements made in Greater Toronto since metropolitan government took over 
two and a half years ago are indicated on this map. The shaded area in the center (1) in- 


locations on the map. 


dicates the City of Toronto. Suburban townships are numbered at right, keyed to their 













LOOKERS will be 
LOOKING for quality house features 


Put this name to work for you 








































You’ve made an important step toward winning and air-conditioning savings (heat loss through 
prospect approval, if your model home features Thermopane with 4%” air space is only half that 
Thermopane® insulating glass. Its popularity is through single-pane windows) . . . no storm sash 
growing by leaps and bounds. Capitalize on this to buy, wash, hang, take down and store’’. 
fact. Identify the Thermopane in your house with For further information, call your L-O-F Distrib- 
window sill ‘‘tent”’ display cards (shown above). utor or Dealer listed under ‘‘Glass” in the yellow 
Or, offer Thermopane as an option, if your plans pages of phone books. Or 
specify single-glazing. It adds but a dollar or two write for complete data. 
to monthly mortgage payments and gives your Libbey ‘Owens: Ford Glass 
salesmen a big plus to talk about. Briefly: ‘‘More Company, 608 Madison Se 
comfort without drafts near windows .. . heating Avenue, Toledo 3, Ohio. insulates window 


Two Panes of Glass 















Bondermetic (metal- / 
Free cards (illustrated above) available for your model en sae 
homes. Order by form TP-54 from your L:O-F Distributor. ct Lerten 


LIBBEY‘OWENS*FORD @ Great Name in Glam 
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How to:install 


2] Ship oak tloor 
ccc Ver concrete slabs 


this modern construction method. 
Strip Oak Flooring is nailed to 
screeds cemented to the slab. 


eka ake A 
¥ Be ; 


LOW-COST METHOD IS FAST AND TROUBLE-FREE 





















For greater sales appeal in your slab-on-ground houses Oak Floors are preferred by home buyers every- 
use Strip Oak Flooring ... installed the money-saving where. They give slab homes greater warmth and 
way illustrated here. comfort. Beauty and durability are important sales 

The “screeds-in-mastic” method of providing a sound features. With the “screeds - in - mastic” installation 
nailing surface for Strip Oak Flooring over concrete is method the cost of using Oak Floors is within range of 
used by builders throughout the country. It’s easy, fast even lowest-budget homes. Mail coupon below for 
and effective, and has the approval of lending agencies. your free copy of complete step-by-step instructions. 





1. Spread mastic over surface of 2. Lay short lengths of 2x4 on 12” 3. Nail Strip Oak Flooring at each 
waterproofed slab. centers. Lap joints. screed intersection. 


ee ee ee ee ee oe CO 


Mail coupon for FREE 
Installation Manual 


National Oak Flooring 
Manufacturers’ Association 


NATIONAL 866 Sterick Building 


Memphis 3, Tennessee 















ak LR Please send a free copy of “How to Install Hardwood 
MANUFACTURERS’ Strip Floors over Concrete Slabs.” 
ASSOCIATION 
Name = gies 
Sterick 
Memphis 3, Tenn. Address — 
4. Finish in usual manner, or use 
prefinished flooring. a oe oe i oo 
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Hotel Muehlebach 
and Muehlebach Towers 
Kansas City, Mo. 





| oe on an American tradition is no 
simple task. The men who had the responsi- 
bility of planning the 18 story addition to one of 
America’s great hotels — the Muehlebach, faced the 
task by specifying only the best. When it came to 
wiring devices, they insisted not only on smart 
appearance, but also dependable operation and long 
life. Naturally, they chose Pass & Seymour. Over 
sixty years of leadership in the wiring device in- 
dustry have made Pass & Seymour the choice of 
architects and builders for every type of construction, 


In a luxury hotel, every detail is important. Barney 
L. Allis, president of the Trianon Hotel Co., was able 
to draw on the experience of people like Architects 
Neville, Sharp and Simon; Mechanical Engineer 
William L. Cassell; and Electrical Contractor John D, 
Hilburn of the Boese-Hilburn Electric Company. To 
match quality appearance with quality performance, 
they used Pass & Seymour's switches, outlets and 
Uniline® wallplates throughout the hotel. 


On the left are two of the quality wiring devices 
specified for the Hotel Muehlebach. For informa- 
tion on these and other devices in the complete 
quality line, write to Dept. HH-14, 





PASS & SEYMOUR, INC. 


SYRACUSE 9, NEW YORK 
71 Murray St., New York 7, N. Y. 1229 W. Washington Blvd., Chicago 7, Ill. 
In Canada; Renfrew Elec. & Refrig. Co., Ltd., Renfrew, Ontario 













... Metropolitan government 
gives Greater Toronto new life 
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The metro government took charge of | 
water, sewage disposal, planning and «x n-| 
struction of arterial highways, education,! 
transit, tax assessments, parks and all capiial 
outlays. The federated government is headed 
by a council of 25—one from each of the i2 
suburbs, 12 from Toronto and a chairman. 
The first and only chairman of the council | 
since its creation has been Frederick G. 
Gardiner, former chairman of Toronto’s | 
planning board. 3 

Since met government started functioning ” 
in January 1954, it has breathed new life | 
into the suffering city. Toronto is exploding. © 
Housing starts have risen from 9,400 in 1953 7 
(the all-time high was 13,000 starts in’ 
1951) to 16,300 in 1954 and finally to 22,375 
in 1955. Extension and enlargement of facili- | 
ties have opened up vast new areas to de- 
velopment. Items: 
>A complete and adequate water system is 
well on its way to completion. Capacity of 
the main water plant will increase from 100 
million to 200 million gallons a day. 
> Capacity of the main sewage disposal plant 
doubled. Another one is being built. 
> Work is under way on a lakeshore express- 
way to carry 100,000 cars a day from the 
western suburbs to downtown. 
>» Six high schools and 59 elementary schools 
have been built. Additions have been made to | 
91 existing schools. 
> The first Canadian subway has been com- 
pleted. 
>A new golf course is open. Land is being 
acquired for parks. 
>» Assessments throughout the area are being 
equalized and a master plan for future de- 
velopment will be completed by 1958. 

But the major accomplishment of the past 
three years—there is wide agreement on this 
—has been public acceptance of the principle 
of metropolitan government. 


. .. US cities search solutions 
to problems of rapid growth 


continued from p. 85 





>» Dayton, O., spurred by a series of articles 
on community facilities problems in the Day- 
ton News—formed a citizens committee to 
study the problem of overlapping government 
and recommend solutions. 
> Fifty public officials from New York, New 
Jersey and Connecticut met in Manhattan 
at the invitation of Mayor Robert Wagner 
to discuss the Gordian problems of the New 
York metropolitan area (22 counties and 550 
municipalities). They appointed a six-man 
committee, with Mayor Wagner as chairman, 
to study how to mesh their efforts on traffic 
and transportation, juvenile delinquency, rec- 
reation, housing, water supply, air and water 
pollution, sewerage disposal and long range 
urban planning. 
> An Illinois legislative commission went to 
Toronto to study that city’s metropolitan 
government and to see if it is adaptable to 
the Chicago area. (There are more than 500 
governmental units around Chicago.) 
> Milwaukee and Atlanta are attacking the 
problem by annexation, though Milwaukee’s 
continued on p. 91 
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FOR ADDITIONAL INFORMATION AND NEAREST SOURCE WRITE TO SIMPSON LOGGING CO., 1008 WHITE BUILDING, SEATTLE 1, WASHINGTON 
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smaller neighbors are opposing the plan 
bitterly. 

» fhe Nashville Board of Realtors is hope- 
fully pushing a consolidation plan for Nash- 
ville and Davidson county, spurred by the 
hizhly favorable report on a proposed $37 
million sewer program recommended by the 
Nashville and county planning boards. The 
system would serve outlying, as well as city, 
residential developments. 

» Studies which may lead to metropolitan 
government are underway in Houston, Flint, 
Mich., Louisville, Portland, Ore., Los Ange- 
les, Cincinnati and Indianapolis. 

>» Miami, which had been moving toward met 
government faster than most cities, suffered 
a setback in court. A home rule charter 
amendment scheduled to go before the 
voters in November (statewide approval is 
needed) was ruled unconstitutional. Propo- 
nents hope to get the decision reversed in the 
state Supreme Court. 

Some supporters of met government in 
Miami have attacked the proposed new char- 
ter, also due to go before the voters in No- 
vember, claiming it is so watered down with 
concessions to jealous municipalities as to be 
useless. 
bin Pennsylvania, the state legislature _re- 
jected a bill to let cities create districts for 
water and sewage service beyond corporate 
limits after suburban towns protested that it 
would mean annexation. 

Commented the Philadelphia Bulletin sad- 
ly: “the furor . . . indicates one thing—that 
metropolitan areas will continue to run 
themselves on a piecemeal basis for a very 
long time to come.” 
> Michigan State University announced that 
it will set up an administrative unit to help 
cities and towns solve their problems, much 
as the college agricultural extension system 
helps the farmer. 


$50-a-permit park fee 
voided by Detroit court 


Detroit home builders have won another 
battle against an antibuilding ordinance 
adopted to solve community facilities 
problems. 

Last March, an ordinance which binned 
the use of dry wall construction was ruled 
invalid in Redford Township (pop. 50.000), 
on Detroit’s western outskirts. 

Now, another Redford Township  ordi- 
nance, requiring home builders to pay a $50 
fee for parks and recreation with each build- 
ing permit application, has been declared un- 
constitutional by a Wayne County circuit 
court. 

Township officials had repealed the ordi- 
nance on the eve of a suit brought by the 
Builders Assn. of Metropolitan Detroit on 
behalf of the Antoine Building Co., a mem- 
ber firm. 

Commented association President Rodney 
M. Lockwood: 

“The importance of the decision lies 
in the ruling that ordinances requiring 
payment of special fees only by new 
home builders is discriminatory and that 
Payment of revenue raising taxes can- 
not be made a condition precedent to 
issuance of building permits.” 


NEWS continued on p. 95 
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Mr. Builder: 


Will Electric Heat 
Sell Homes? 


Electric Home Heating is the dramatic, new application of electric 
power that captures the imagination of home buyers all over 
America. Paced by the fabulous growth of the electrical industry, 
Electric Home Heating has all the Sales Magic of a radically new 
and different way of heating. Never before has so much interest 
and attention been focused on the benefits of electric living. Now 
you can add Electric Heating to the latest electrical developments 
that help build sales for you. 


IT’S ALL SET 


After careful design and development the stage is set. As the 
world’s largest manufacturer of electric heating equipment, Edwin 
L. Wiegand Company offers you an, unmatched line of electric 
home heating products developed out of thirty-nine years of pio- 
neering in the design, development and application of electric heat 
exclusively. 


PROMOTION HELP, TOO! 


A complete packaged promotion program is ready to help you 
exploit Electric Home Heating in your market. Backed by strong 
national advertising, it will put the dramatic new sales appeal of 
Electric Home Heating to work for you. 

Write, wire, or phone your nearest Chromalox Representative 
. . - he'll help you with information, ideas, and applications of 
Electric Home Heating. 


Edwin L. Wiegand Company 


7770 Thomas Boulevard, Pittsburgh 8, Pennsylvania 
























$ «2 } 
ROOM SHOWN IN V-GROOVED BIRCH! 
To brighten the daylight effect of this large 
cheerful living room you would do well to : 
t “ use G-P birch. Its mellow, satiny tone im- j 
H cate parts a warm glow in complete accord with 
ees modern sunny living, and as you can see, 4 
el this room will always extend an open in- 4 
a ’ vitation. ; 
all oe eae About 53c a foot : 
5 f Also available in Savannah Paneling He 


Average home buyers BUY 
a better-than-average home FASTER |. 


offer them the dramatic beauty of real wood 
with low cost G-P Prefinished Hardwood Paneling 





























assurance on both questions. Your choice of 
G-P V-grooved Hardwood Paneling helps 
him picture a scene of family happiness and 
good living surrounded by these hospitable 
rooms. This, plus the knowledge that the 
enduring quality and beauty of wood will 
bring the same picture to future owners, is 
what makes average home buyers buy faster. 


Your prospect is actually upgrading himself 
when he considers buying this house. He 
wonders if it will be pleasant to live in, and 
since he probably plans to move into an 
even better home within five years or so, he 
wonders if this house will resell easily. The 
greater value and distinctive appearance of 
G-P Hardwood Paneling give him quick 
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V-GROOVED HONEYTONE OAK. 











V-GROOVED RED GUM. Excitingly 


V-GROOVED CHERRY. Its subtle V-GROOVED BLOND CATIVO. Most V-GROOVED WALNUT. Classic rich- 





charm blends into traditional or 
contemporary settings bringing a 
quiet elegance that adds decor to 
either motif. About 72c a foot. 


popular in modern homes because 
of its smooth flowing simplicity. 
Its light, easy-on-the-eye tone adds 


ness and distinctive grain combine 
to make walnut popular for both 
home and office settings. About 


Also available in G-P Savannah 
Paneling Clip System. Honeytone 
about 52c a foot. (Clip system 


figured in a deep natural tone that 
is exotic and pleasing to home- 
makers and decorators alike. ... 
About 48c a foot. 


apparent spaciousness to small 72c a foot. 


rooms at low cost. About 47c a it. 


Look at the advantages G-P Hardwood 


Paneling offers for profitable installation: 
®@ Completely prefinished and ready to install—no further finishing 


or waxing required. 


@ V-grooved on the veneer joints to simulate random planking. 

@ Edges of panels eased for continuous plank effect. 

@ Back sealed for stability. 

@ 4 ft. by 8 ft. and 4 ft. by 7 ft. sizes available in 4-inch thickness. 








|} RIPPLEWOOD .. .. textured plywood 
panels . can be painted in lovely 
two-tone color effects. 12'x 8’ wall— 
| as little as $24.00. 


G-P STRIATED PLYWOOD*... striking 

|| painted or stained . . . grooves help 
conceal joints. 12'x 8’ wall—as little 
as $27.00. 


*Patent applied for, 





about 60c.) Blond Oak about 56c 
a foot. (Clip system about 65c.) 


GEORGIA-PACIFIC 

















po SEND FOR FREE LITERATURE ame mm mem mee mee a a 
I Georgia-Pacific Corporation I 
| Dept. HH856, 270 Park Avenue, New York 17,N. Y. | 
Please send me sales literature on G-P Prefinished Hardwood Paneling. 
| NAME | 
| COMPANY. | 
STREET. | 
, ear. STATE | 
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promotional opportunities 


for franchised American Houses Builders! 








Plan to build the ‘‘Rosewood”—newest House of Vision by American Houses, 
Inc.! You’ll get the benefit of nationwide attention, because this moderately-priced 
home is being featured in the October issue of Living for Young Homemakers! 
You'll get added sales, because a full-color advertisement in the same issue lists 
all cooperating builders! You’ll be able to offer smart styling, rock-solid construc- 
tion, a thoughtful plan, and quality that can’t be matched at anything like the 
price! All this—plus a power-packed collection of selling helps! Write today for 
more details! 


3-bedroom, 2-bath “Rosewood”, designed to sell in the medium price range 











ELVING 
The first House of Vision appeared in the May 1956 =" 


a issue of Living for Young Homemakers. Within one 
a 

<> month of the promotion, American Houses builders had 
ERICAN meaa-S sold hundreds of these and similar models. 


American Houses Inc. 


Creators of the House of Vision 
Dept. HH-856, 165 West 46th Street, New York 36, N. Y. 
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Build better...sell faster... 
with shower enclosures of Alcoa Aluminum 





It doesn’t cost. you any more to install a better Alcoa doesn’t make shower enclosures. We 

shower enclosure... one made of enduring, good- make the bright, lasting aluminum that helps ( 

looking Alcoa Aluminum. And the very features give so many homes extra sales appeal. For the 

that make it a good value for you give you a names of companies making shower enclosures 

powerful sales advantage. of Alcoa Aluminum, contact our nearest Alcoa | 
It can’t rust . . . ever. It resists corrosion . . . sales office. Or write Aluminum Company of 

better than anything else you could install. It America, 1969-H Alcoa Bldg., Pittsburgh 19, Pa. | 


can’t peel or chip... for the bright surface is 
aluminum. It needs no scouring or scrubbing to Bp THE ALCOA HOUR — Television's Finest Live Drama, 
keep it new looking . .. year after year after year. ay Alternate Sunday Evenings t 










WE CHOSE p 
ALCOA VU. 
Your Guide to the Best in Aluminum Value | ALUMI . & \ 


MILL PRODUCTS 





i 
ALUMINUM COMPANY OF AMERICA e: 
‘ 
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PUBLIC HOUSING: 





Slusser, first GOP boss, clamps down 
on local authorities to save money 


Public housing is getting the most thorough face-washing in its 19-year 
history under PHA Commissioner Charles E. Slusser. 


He is the first Republican appointee to head the New Deal-spawned agency. 
In four years, the former mayor of Akron has: 


1. Returned $885 million to the Treasury by pressuring many of the nation’s 
733 local housing authorities to sell their tax-exempt bonds to the public 
and pay back construction loans advanced by PHA. 


2. Recovered $155 million by speeding up liquidation of World War II tem- 
porary housing—the ugly rows of barracks-like boxes. In three years, PHA has 
sold 200,000 units, now has only 48,584 left in the bottom of the barrel. 


3. Tightened up contracts with local authorities (which manage some 415,000 
federally subsidized units) despite hostility, cries of outrage and some open 
defiance by disgruntled public housers. 


Tighter contracts are aimed at stopping some of the extravagance and 
fumbling administration Slusser found when he took over PHA in 1953 
and went out across the country on a 30,000-mi. inspection trip. Items: 


> The Jackson, Tenn., housing authority, the commissioner found, had contracted to pay 
almost twice the appraised value for some property. Slusser unearthed a Tennessee case 
where a local housing authority official had an interest in the site. Tighter contracts now 
give PHA more control over filing of condemnation cases and acceptance of resulting 
court awards. 
>In another southern city, a housing authority official who owned a furniture store 
placed an order with his own firm for equipment for a public housing project. PHA made 
him return his profit. Now, tighter contracts give PHA review power over local authority 
budgets. 
> Slusser found local authorities issuing too many costly change-orders while construction 
was in progress. Such action, he says, usually means “something is wrong.” Now, tighter 
contracts prohibit local authorities from issuing change-orders without specific PHA 
approval. Moreover, local authorities must use architects to inspect work-in-progress. 
> Joseph F. Kinnan, the executive director of the Bradenton, Fla. housing authority 
embezzled $37,000—a whole year’s payroll. He could be—and was—prosecuted and 
convicted, but PHA could not oust the local housing commissioners that let such 
skulduggery flourish under their noses. Now, tighter contracts let PHA seize any local 
authority that fails to remedy any “default or breach” within 30 days after Washington 
demands it. 

Slusser uses his seizure power more aggressively than his Democratic pred- 
ecessors on public housing’s throne. PHA recently took over 1,000 units in 
Galveston, Tex. (July, News). It was the first time PHA had taken over a 


local authority for alleged mismanagement. 


High cost of land stymies projects; 
public housers ask more US help 


Public housers, confronted by just as tough a land-cost problem as private 
builders, are asking the government to bail them out. 


They are promoting the idea of getting Title I redevelopment land write-downs 
to defray the stiff cost of buying sites. Now, public housing authorities must 
pay “fair market value” for the land they buy and take off the tax rolls. 


The result is local housing authorities are finding it harder and harder to 
locate land cheap enough to make projects feasible. 


Public housers are urging HHFA and its Urban Renewal Administration to 
ease other rules. They want to let cities credit their waiver of realty taxes on 
public housing count as their one-third contribution toward redevelopment 
projects. 

Present rules, they complain, saddle public housing with the cost of tearing down 
continued on p. 98 
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How public housing’s boss 
views his job, problems 


Few people in private housing realize how 
big a house-cleaning Charles Edward Slusser 
has given US public housing. 

Slusser has kept it quiet deliberately, realiz- 
ing that any applause from public housing’s 
opponents would make his job that much 
harder. 

The 58-year-old PHA commissioner pre- 
sides—somewhat remotely—over the biggest 
housing construction and management empire 
in US history. Through 733 local authori- 
ties, he is responsible for management of 
some 415,000 units already built. More than 
20,000 units are under construction and 
55,000 more have an unwelchable pledge of 
federal aid. 

Unlike his immediate and only superior in 
the government housing hierarchy, HHFAd- 


Reni 





PHA’S SLUSSER (R) AND CURRIE 


A realtor and a banker from Akron 


ministrator Albert M. Cole, Slusser did not 
become a convert to public housing on as- 
suming federal office. He supported it and 
fought for it during his unprecedented five 
terms as mayor of Akron, Ohio despite his 
background as a real estate man. 

Bob Slusser—Bob is his family nickname 
—holds few doctrinaire views. He deplores 
what he calls the “cold war that for some 
lack of logic must be carried on between 
advocates of public housing and some 
members of the real estate fraternity.” 
He argues: “Real estate boards and builder 
groups would be better off if they would face 
the fact that a certain amount of public hous- 
ing is unavoidable. Then they would be in a 
stronger position to impose proper limits on 
the program and could exercise more effec- 
tive influence over selection of the local of- 
ficials who run it.” 

Although he was mayor of a strong labor 
town, Slusser actively supported the presiden- 
tial candidacy of the late Sen. Robert A. Taft 
in 1948 despite Taft’s warning that this might 
be political suicide for Slusser. Instead, Slus- 
ser, running for re-election, won easily. 

The public housing commissioner was born 
Nov. 20, 1897 on a Portage County, Ohio 

continued on p. 99 



















What's Behind 
the Shift 

to Aluminum 
Sliding 

Glass Doors? 


For years wood and steel have been the accepted materials for sliding glass 
doors. Today, aluminum has become, more and more, the preferred metal. 








re 


iui 








What’s behind this change? 


1. Aluminum combines strength with new manufacturing flexibility. Result: mass 
production economies plus the advantages of k.d. (knock down) design. 


2. Aluminum has a lifetime finish. Result: no painting is required; no 
warping or sticking occurs to interfere with door operation. 


3. Aluminum is a modern metal of unusual capabilities. Result: a structurally 
sound door which offers easy operation and positive weathersealing. 


4. Aluminum is beautiful. Result: Mr. and Mrs. Home Buyer find special appeal 
in the smart, satin-like finish of aluminum sliding glass doors. 


These are a few of the many reasons behind the shift to aluminum sliding glass 
doors. In the specialized field of quality all-aluminum sliding glass doors, 

| the foremost name is Ador. For complete information write to: 

| Ador Sales, Inc., 2345 West Commonwealth Avenue, Fullerton, California, 

or see your nearest Ador dealer. 














Sliding glass doors are among the home buyers’ “most wanted” features. 
The easy operation and beautiful finish of aluminum doors hold special appeals. 





A a 07 z America’s Foremost 


All-Aluminum Sliding Glass Door 


Ador header extrusion. 
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Ador threshold extrusion. 
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STEEL 


Frame of this steel 
sliding glass door 
shows damaging cor- 
rosion. Paint layers, 
plus exterior and 
interior rust affect the 
operation of steel 
sliding units. 


STEEL 


Welded steel doors 
are heavy, cumber- 
some units. Here truck 
crane is required to 
move 16’ unit on job 
site. Installation and 
handling are more 
difficult, more costly 
due to weight 

factors involved. 


precision character of aluminum doors. 


CASE FOR ALUMINUM 


Ador interlocker extrusion. 


Forty feet long and eight feet high is this 
Ador installation, illustrating the strength and 


ALUMINUM 


Ador door frame, 
after long exposure to 
salt air, shows beauti- 

ful finish completely 
free of corrosion. 
Ador's Alumilite finish 
eliminates both paint- 
ing and surface 
maintenance. 


ALUMINUM 


16’ Ador aluminum 
door can be carried 
by one man. Delivered 
to the job site as k.d. 
unit, door is easily 
assembled and 
installed in 30 to 60 
minutes. Economical 
packaging of k. d. door 
reduces shipping costs, 
eliminates damage. 








Structurally engineered aluminum sections like 
these are used in the Ador sliding glass door. 

Note how aluminum permits the use of special shapes 
necessary for the strength and flexibility required 

of sliding glass doors. 










































the extra sales appeal of 
can now be added to 


LOWER PRICED HOMES 
with Langfir — 


the OPEN FIREPLACE 





COMPLETE FIREPLACE FORM 


ARE YOU TAKING ADVANTAGE OF THESE 
TIME AND MONEY SAVING FEATURES ? 


1. Adjustable Flue Connection . . . where needed. 
flue connection enlarges to support larger flue tile. 


2. Extra Large Smoke Dome . . . gives gradual 
funneling from throat all the way to the flue. 


3. New Tight-Seal Throat Damper . . . seats 


tightly all around without packing. 


4, Exact Draft Control . . . Intermediate settings 
control excess heat loss, in a simple Rachet or 
popular outside “Rotary”. Neither relies on short- 
lived springs or friction. 


5. Well Proportioned Opening . . . Depth and 
height are carefully related to gain broadest view 
of fire, most radiant heat and fuel capacity. 


6. Square-Sides... gives larger heating chambers, 
easier brick lay-up, saves masonry. 


7. All-Around Sealing Flange . . . gives quick, 
permanent leak-seal around hearth as well as front. 


8. Air Inlets and Outlets . . . conveniently located, 
“Ductops” lift to form difficult part of ductwork. 


9. Firebox Walls . . . back and side walls angled 
for greatest heat. Heavy boiler plate . . . double 
welded for greater than “one-piece” strength. 


10. Extra Long Baffles . . . in heating chambers, 
conduct incoming cool air to heat center at back 
wall. 


See your LOCAL BENNETT SUPPLIER 


for full details and low prices on the new mason 
designed Benefire Unit, and also the complete line 
of dampers, ash dumps, grilles, grates, lintels, etc. 


Write to 856 Call Street for complete new catalog. 








PY . @ 
WITH Lyenofire THE WHOLE FIREPLACE 
COSTS LESS . . . OPENS A WIDE NEW 
MARKET IN LOWER PRICED HOMES 


Now you can incorporate your customer's 
“dream” fireplace even in your moderate 
priced homes. Benefire is the complete fire- 
place form . . . saves up to a ton of costly 
masonry on each fireplace . . . builds a per- 
fect fireplace quicker and easier . . . New 
throat damper really closes tight, without 
packing . . . New “Ductops” make duct 
work cheaper than laying solid masonry . . . 
Let’s look at some of the new features that 
now put an open fireplace within the reach 
of all your customers. 


THE COMPLETE FORM 
FROM HEARTH TO FLUE... 
Benefire is a complete form —all 
around and right up to the flue. 
Just set the unit on the hearth, 
place the flue on the unit, and 
lay up the masonry. 


NEW SQUARE FORM... 
Square sides on the new 
Benefire eliminates slow, 
troublesome diagonal courses. 
Incidentally the bigger air 
chambers of the new Benefire 
occupy more space, save ma- 
44 sonry in addition to giving 
larger heating capacity. The 
“i average size now “displaces” 
116 bricks —half a ton of 
masonry. 














NEW “DUCTOPS” .. . Here is 
a real time saver. Just bend up 
the “knock-outs” to the required 
angle and you have a form for 
the troublesome part of the duct 
work. Now with “Ductops” it’s 
actually faster and cheaper to 
build ducts than to lay solid 
masonry. If you run the outlets 
straight up and have the grilles 
near the ceiling (where they 
look and work best) you can 
save up to another half-ton of 
masonry! 


BENNETT - TREEAND TN 
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slums. Tearing down slums was the socia 
goal that sold public housing to the natio: 
in the Depression. Now that public housin; 
is established, many of the officials wh 
operate it want that tie-up rescinded. 

Item: the National Capital Housing Author 
ity has told the District of Columbia govern 
ment it is just about licked on acquirin; 
sites in Washington. 

Item: PHA recently warned the Paterson 
N.J. housing authority that eight acres 
proposed to buy in a redevelopment are: 
would cost too much. PHA figured the $1.3 
million price tag would have made the land 
cost $4,000 a unit. 


Site selection bumps up 
against race segregation 


Racial segregation is posing an _ increas- 
ingly tougher problem for public housing. 

Even in so-called liberal northern cities, 
proposals to plant a public housing project 
in predominantly white neighborhoods often 
touch off stormy protests. The real reason 
for objection often masquerades behind a 
cloud of secondary complaints. The real 
reason is too many people still do not want 
Negroes in their neighborhoods. The law 
says public housing must be color blind. 
Cases in point: 
>The Philadelphia Housing Authority 
planned to build 2,850 units on 21 scattered 
sites—the size of the projects to range from 
20 to 200 units. Public reaction in several 
areas was outrage. One of the principal rea- 
sons: the seldom-voiced fear that Negroes 
would be assigned units in white neighbor- 
hoods. 

The outcome: the city council finally 
approved a 2,500 unit program on 14 sites. 
All sites which had stirred controversy were 
eliminated in the revision. The authority 
barely met PHA’s deadline for submissions. 
» While Philadelphia had to scurry to find 
sites to qualify for an allocation, Washing- 
ton’s National Capital Housing Authority— 
faced with the same situation—was saved by 
PHA. For the first time, PHA signed a con- 
tract without first getting a list of the sites. 
The Washington authority will have a year to 
find sites for 1,500 low-rent units for families 
displaced by urban renewal programs. 
> Home owners in Columbus, Miss., attacked 
a plan for a 380-unit project, claiming that 
it was merely the first step in a government 
effort to open the door to integration. 
>» In Chicago, where the question came up 
five years ago, it came up again, though not 
in a public housing project. Residents of the 
northwest section fought a city redevelop- 
ment project because the land was to be 
resold to a private individual and residents 
feared he would build homes for Negroes. 

The basic reason for the problem is plain: 
there is not enough land within existing 
Negro areas to accomodate all Negro fam- 
ilies displaced by slum clearance. Housing 
authorities must either encroach on neighbor- 
ing white areas or ignore the ghetto line and 
put new units wherever they can find vacant 
land. Either way, they run into neighbor- 
hood opposition because so many whites still 
object to sharing their living space with 
Negroes. 

Recently PHA begin to encourage local 
housing authorities to set up smaller projects, 
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acquiring smaller sites and so eliminating the 
need to get the superblock sites which PHA 
has promoted for years. 

Explains regional PHA Director Herman 
D. Hillman of New York: “Where a given 
number of units can be scattered through a 
neighborhood which will be improved 
through urban’ renewal, code’ enforce- 
ment or other means, it may be possible to 
salvage existing values and arrest deteriora- 
tion.” It is becoming increasingly evident 
that creation of excessively large develop- 
ments is hampered by the scarcity of suit- 
able sites. Furthermore it is becoming in- 
creasingly apparent that public housing 
developments should spread their benefits 
over as large a neighborhood as possible.” 

It is becoming increasingly apparent also, 
however, that this “spread of benefits” is 
meeting considerable resistance in the neigh- 
borhoods affected. 


‘Love babies’ will bring ouster, 
project boss warns 


Single mothers must stop having “love 
babies” or get out of public housing in Cin- 
cinnati. 

This local ruling followed protests from 
clergy, social workers, and other tenants. 
Reports Housing Authority Director Harry 
L. Reece: “Some of the women are actually 
amazed when told they can’t continue having 
babies.” He says he does not know how 
many illegitimate children live in his 4,345 
public housing units. 

The Cincinnati Independent, Negro weekly, 
says it had been contacted by many “irate 
tenants who contend the new policy is an 
invasion of their rights, [but] others think the 
new policy is a good thing. They say single 
women have been known to have a succes- 
sion of night visitors, frequent brawls and 
other irregularities without regard for their 
children.” 

Reece will not oust the love babies already 
in the subsidized housing. But unwed mothers 
were asked to sign statements that they 
understand that if another child is conceived 
after April 1, they must move within 45 days 
after it is born. 


PHA expected to fall short of 
45,000 units it could build 


The Public Housing Authority expected to 
fal! nearly 5,000 units short of getting under 
contract the 45,000 units authorized by Con- 
gress as the July 31 deadline approached. 

In mid-July, PHA had signed contracts for 
19,920 units. Officials said that they would 
double that figure before the °56 fiscal year 
authorization ended. 

Among this year’s projects are several tiny 
ones on scattered sites. While managing 
these projects is harder, PHA Commissioner 
Slusser notes that if the government ever 
decides to liquidate public housing the small 
projects will be the easiest to sell. 

Most of the 1956 units have been allo- 
cated 1) to cities and small agricultural 
towns in the South and 2) to the big indus- 
trial cities of East and Midwest. 

The Atlanta office, handling allocation for 
most southern states except the middle south 
area around Washington, has 102 projects 
underway, taking in 6,765 units. These range 
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A Look of Luxury: 


BUT PRICED TO SELL 


THE VAST MIDDLE-INCOME MARKET: 








The Monterey — NAHB and Parents Magazine Award winner. 3-bedroom 1003 sq. ft. 
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DESIGNED FOR ALLEN HOMES 


DOD Yew 


A.1.A 


The Van Nuys — 1328 sq. ft. 3-bedroom 


You needn’t hesitate to switch to ALLEN Homes... for with Allen you 
have a full line of the most outstanding designs available! With an emphasis on 
quality... you'll find feature after feature built into every model to 
make them more sales-appealing. We urge you to examine our line for yourself 
— price them out — so that you will learn first hand how ALLEN 

Homes can fit into your plans for a more profitable future! 


ALLEN homes 


CUSTOM FLENIBILITV = PRODUCTION LINE ECONOMY 





Now, new exterior plywood with 
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WHAT COULD BE SIMPLER? Duraply can be nailed right to the studs with no sheathing, no building paper. 
Big size of panels means you can close in a house in a day . . . save extra material and cost of installing them. 

















overlay faces cuts building costs 
Easy-to-work Duraply 


Siding needs no sheathing — 
ho priming coat 


h | ow you can make real savings in con- 

struction time and cost with new Weld- 
wood Duraply . .. and what a whale of a dif- 
ference it’s going to make in your profits! 
Duraply is exterior grade plywood with per- 
manently bonded faces of tough, smooth 
Crezon. And that Crezon overlay makes 
Duraply completely unlike any other type of 
plywood you've ever worked with. Now — 
with Duraply — you can: 


1. Save price of sheathing and cost of in- 
stalling it. In areas where building codes 
permit, you can use Duraply as a sheathing- 
siding all in one! No separate sheathing 
needed. You can actually nail Duraply right 
to the studs. For this, Duraply should be used 
in a minimum of 34” thickness. You'll want 
to use Duraply for gable ends and soffits, too. 


2. Save on painting costs. The supersmooth 
Crezon surface of Duraply takes paint better 
and holds it longer than a wood or shingle 
surface. Two coats of paint on Duraply actu- 
ally give the same protective cover as 3 coats 
on ordinary wood surfaces. Strong, durable 
Duraply is completely weatherproof — stands 
up to water, harsh sunlight, drastic tempera- 
ture changes. 

Duraply is available in v-grooved (to give 
the effect of random-width planking) and 
plain panels. Panels go up quickly, can be 
fabricated with ordinary tools. Available with 
Crezon overlay on one or both surfaces. Panel 
sizes: 4’ x 8’, 4’ x 9’, 4’ x 10’; five thicknesses, 
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Weldwood 
DURAPLY’ 


A product of 
UNITED STATES PLYWOOD CORPORATION 
Weldwood—The Best Known Name in Plywood 














PAINTING IS A SNAP WITH DURAPLY. You not only save 
cost of primer and labor, but also the drying time. A 
Duraply-built house can be completely painted while 


an ordinary house is still getting its finish coat. 





from %¢” to 34”. Duraply is also available 
in precut lap-siding. The lap-siding panels are 
cut 12” x 8’ and 16” x 8’ in 34” thickness, 
packaged 10 panels to a carton. Furring strips 
are preattached to the bottom edges to pro- 
vide a deep shadow effect and backup wedges 
are included in each carton. Aluminum cor- 
ners are also available. For information and 
a free sample of Duraply, send the coupon 
below. You can see Duraply at leading lumber 
dealers or at any of our 87 offices in principal 
cities. In Canada: Weldwood Plywood, Ltd. 


United States Plywood Corporation HH8-56 
55 West 44th St., New York 36, N. Y. 


SEND ME full information and free sample of new Duraply. 
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AIR CONDITIONING SELLS TODAY’S HOMES 





tty. 


“Our homes include air conditioning 










right from the drawing-board” says Leon Weiner, president, 


“In 1952 we realized that air conditioned 
homes would soon be a must,” says Mr. 
Weiner. “Since then, every one of our houses 
has had York air conditioning built in at the 
drawing-board. Air conditioning is one of the 
up-to-date advances that make our homes 
the popular homes they are.” 

In Franklin homes, Mr. Weiner and his 
associates have set out to incorporate all the 
latest proven advances. During 1955 they 
built 120 homes in North Wilmington—all 
air conditioned. 

*‘We’re doing all we can to supply a home 
that’s up to the minute,” continues Mr. 


Why you should always insist on units charged with “Freon” 








e Mr. Weiner beside the installation of a 3-ton York 
air conditioner in a 2,300-ft.-sq. Franklin home. 
Mr. Weiner’s oldest installation has operated trou- 
ble-free with its original charge of ‘‘Freon’”’ since 
August, 1952. 
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Weiner. ‘“‘One of the things that keep Frank- 
lin Builders out in front is air conditioning. 
We give our buyers air conditioning at a 
good price, and they love it.” 

USE THESE SURVEY FACTS TO HELP SELL 
THE AIR CONDITIONED HOMES YOU BUILD 
When Du Pont asked owners what they 
enjoyed most about their air conditioning, 
these were some of the answers given: 


Feeling of coolness.............. 41% 
Sleep much better............... 22% 
Freedom from humidity .......... 9% 
Rooms clear of dust.............. 8% 
Feel more efficient at work...... 7% 


When you select air conditioning units for 
the homes you build, don’t take the refrig- 
erant for granted. No component is more 
essential to the efficient, trouble-free opera- 
tion of air conditioning equipment. That’s 
why it’s so important to specify Du Pont 
“Freon”’ refrigerants for the air condition- 
ing equipment you install. 

When you specify a “Freon” refrigerant, 
you can be sure it will not give you any 
trouble from acids or moisture. Du Pont’s 
25-year experience manufacturing “Freon” 
is your assurance of unsurpassed quality and 
purity. And you can be sure “Freon” re- 
frigerants are safe—nonflammable, nonex- 
plosive, virtually nontoxic. 

So plan to include air conditioning in the 
homes you build and, when you do, insist 
on a dependable Du Pont ‘“‘Freon”’ refrig- 
erant for the cooling system. 


Franklin Builders, Wilmington, Del. 


Du Pont’s new market survey, from which 
these figures were taken, was conducted 
among urban and metropolitan households. 
Figures represent per cent of respondents 
who now own air conditioning. Only leading 
reasons are shown. e 

Take a tip from successful builders all 
over the country who have found that home 
buyers today demand the comfort and con- 
venience of air conditioning. You can stay 
ahead of competition and sell homes faster 
by including year-round air conditioning in 
the homes you build. It’s the modern way 
to sell the prospect. 


* 


Learn how air conditioning has helped 
others sell homes. Send for the Du Pont 
brochure, ““What Successful Builders Think 
of Home Air Conditioning.” For your free 
copy write to E. I. du Pont de Nemours & 
Co. (Inc.), “Kinetic”? Chemicals Division 
128, Wilmington 98, Delaware. 


— <> 


25 years of 


SAFE REFRIGERANTS 
***Freon” is Du Pont’s registered trademark 
for its fluorinated hydrocarbon refrigerants. 
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in size from four units in towns like Haley- 
ville and Winfield, Ala. to a high of 500 in 
Birmingham. Only 22 of the 102 projects 
involve more than 100 units. 

These allocations pale when placed along 
side those of New York with its 8,000 units. 
Other industrial centers: Chicago, 3,250, 
Philadelphia 2,500 and Pittsburgh, 1,000. 

Significantly there were 18 states in 
New England, the Great Plains, mountain 
states and Far West which had no new pub- 
lic housing at all. Only 10 states west of 
the Mississippi had allocations among those 
projects approved and under contract in mid- 
July. 

Why so many southern states with public 
housing? The answer is mostly political. 
Public housing needs the support of southern 
Congressmen. Without this support, it would 
probably be rejected in toto. 


. . . Slusser, PHA boss, brought 
top aide with him from Akron 


continued from p. 95 
farm outside Akron. He grew up there and 
in Bloomington, Ill. where he earned pocket 
money by driving a horse-drawn delivery 
wagon for Grocer Frank Nierstheimer. (Some 
40 years later, he had an unexpected reunion 
with his old boss. As PHA commissioner, 
Slusser dedicated a public housing project in 
Bloomington. He found the former grocer 
on the platform with him as chairman of 
the local housing authority.) 

After serving overseas during World War 
I, Slusser went to work for Firestone Tire & 
Rubber Co. In 1930, he quit as head of the 
company’s construction and maintenance 
division to start his real estate and insurance 
business in Akron (it is now run by his two 
sons and brother-in-law). He was elected to 
the city council and board of education, 
then became mayor in 1944, 

When he decided what public housing 
needed was closer supervision from the top, 
Slusser turned to Akron for the man to do it. 
John Dean Currie, now 48, who had been his 
director of finance while Slusser was mayor, 
became deputy PHA commissioner. Currie 
is a former Akron banker. 


CANADA: 
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Shipments drop 22% from last year 
but producers expect 2d half recovery 


The mortgage pinch is hitting the prefabbers hard. The industry has given 
up hope of getting 10% of the new housing market this year. It will settle for 
7%, just what it got in 1955. 

This mid-year picture is based on a House & HoME survey of most of the 
bigger-volume prefabrication firms. 

Instead of 120,000 units the industry now foresees output this year of 
75,000 to 80,000 units. (Last year’s 7% of starts was 93,000 units.) 


Prefab shipments have actually fallen off 6.5% more than private housing 
starts. 


Shipments for the first five months of 1956 were 24,951—22.5% under 
the 32,175 shipped in the same five months of last year. Prefabbers feel they 
have been hit harder by the tight mortgage market than have conventional 
builders. Reason: a larger part of prefab business is FHA- and VA-financed. 





Bright spots offset prefab problems, however. 


Prefabbers are shipping more large homes. Prices are up 3 to 5%. So 
dollar volume will drop much less than unit production this year. 

President James R. Price of National Homes says the industry seems to be 
making sales inroads in areas where it has been weak—though the Midwest 


is still the prime market. 


National Homes—which accounts for one-third of the prefab market— 
shipped 7,752 units the first half of this year compared to 9,659 in the first 
half of ’55—a drop of 19%. But Price predicts a much better second half. 


So do other prefabbers. 


First half shipments equal to or even higher than last year’s were reported 


by a few prefabbers. 


Scholz Homes says shipments are up 12% with the biggest gains in the 
East. Richmond Homes reports shipments up 8%. Harnischfeger Homes 
announced that dollar volume is up from °55 but shipments are “below 


? 


expectations.’ 


Admiral Homes reported shipments equal to °55. Lumber 


Fabricators reported shipments off 10% but added that prefab sales are 
improving greatly in the southeast. American Homes reported shipments down 
but expected large projects to boost the rate during the second half of °56. 


Tight mortgage market brings protest from builders 


Canada’s home building industry is kicking 
up a fuss over tight mortgage money, but up 
to mid-July the government was standing pat. 

Amid rising demand for loans of all kinds, 
interest rates are climbing and money for 
54%2% National Housing Act mortgages is 
growing scarcer. In May, the Bank of Canada 
raised the bank rate (interest of loans to 
chartered banks) to a record 3%—on top of 
three increases in the previous eight months. 

Worried builders, campaigning in concert 
for relief, deluged politicians with wires cry- 
ing: “The government’s tight money policy is 
strangling NHA and throwing builders into 
idleness.” 

The result: alarmist newspaper headlines 
and a couple of heated sessions in Parlia- 
ment. Public Works Minister Robert Winters, 
the government’s housing spokesman, replied 
cooly: “Government-guaranteed loans are not 
available as a right to everyone to ask for 
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them. It is a matter of banks and lending 
institutions awarding credit on the same 
selective basis as applies for other industrial 
and commercial activities.” Winters forecast 
little change in Canadian housing between 
1955 and 1956. 

Backing him up, President Stewart Bates 
of Central Mortgage & Housing Corp. (Can- 
ada’s equivalent of HHFA plus FNMA) re- 
ported after a cross-country tour “While 
shortages (of money) are developing in some 
areas, most builders are still able to make 
arrangements for NHA mortgage commit- 
ments in sufficient amounts to satisfy them.” 
Builders seemed unmollified. President Harry 
Long of Canada’s Natl. House Builders Assn. 
cried that builders are “being used as shock 
troops in the government’s tight-money cam- 
paign.” One result: more builders are show- 
ing interest in higher-priced homes, financed 
conventionally at 612%. 


Home improvement loan 
limits are boosted 


The Canadian government has just adopted 
two important amendments to the National 
Housing Act—both involving existing houses. 

Most important to builders is a big boost 
in the limits on home improvement loans 
(similar to FHA’s Title I repair loans)— 
from $2,500 to $4,000 and from five years 
amortization to ten. 

The new legislation ends what were known 
as “home extension” loans (for creation of 
additional flats within existing houses). This 
kind of work can now be done under the 
home improvement section with the same 
$4,000 ceiling (it was $3,750). 

Canadian home improvement loans carry 
the same 512% interest rate as NHA loans 
for new houses. 

NEWS continued on p. 106 
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Andersen \Windowalls 


TRADEMARK OF ANDERSEN CORPORATION 
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A charming view near Freeport, Ill., enhanced by the natural wood beauty of 
Andersen Gliding Windows. C. Edward Ware, A.1.A., architect. 


Window beauty can help spark sales for you! Attractive, convenient Andersen 
Gliding Windows like these s/ide easily from side to side in plastic tracks fo /et 
in-a flood of fresh air. Yet they close tight to form a weathertight wall... to 
assure year around comfort in any kind of weather. For these are both walls and 
windows—Andersen WINDOWALLS! The natural wood beauty and convenience } 
catch the eye of the most discriminating buyer... help you close the sale. ) 

See your lumber and millwork dealer or Sweet’s Files for more data on 
Andersen WINDOWALLS, or write Andersen. WINDOWALLS are sold throughout 
the country, including the Pacific Coast. 


ANDERSEN CORPORATION BAYPORT, MINNESOTA 
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PEOPLE: FHA names Sanitary Engineer James R. Simpson 
to direct new $300,000-a-year test program 


James R. Simpson, 45, FHA’s chief sani- 
tary engineer since 1943, will direct FHA’s 
$300,000-a-year technical testing program. 

Commissioner Norman P. Mason said he 
was “borrowing” one of his own staff men 
for the job in order to 
get it under way as fast 
as possible. The pro- 
gram will be under the 
overall direction of 
Neil A. Connor, head 
of FHA’s architectural 
standards division. 

Simpson, a _ quiet 
mustache-wearing civil 
engineer, is recognized 
as one of the top men Dn 
in the US on septic 
tank and sewage dispo- 
sal problems. He served with the US Public 
Health Service before joining FHA. He will 
work with the housing industry and other 
government agencies in testing and evaluat- 
ing new products and methods used in home 
building. 

Connor says the new program will have 
three specific missions: 1) to encourage re- 
search by the building industry itself, 2) to 
pay for research which can’t be done by in- 
dustry and 3) to set up a mechanism to 
check FHA insured houses five, 10 or 20 
years after completion to determine how they 
have stood up. 

Simpson's first job will be to meet with 
industry associations and get advisory groups 
established. First of these meetings was held 
in mid-July with the Building Research Ad- 
visory Board. BRAB, led by Chairman Har- 
old D. Hauf, reviewed possibilities for studies 
in moisture, heating and insulation, site plan- 
ning, construction, structure, water supply 
and sewage disposal. The committee is to give 
FHA a report on each field this month sug- 
gesting what needs to be investigated more 
and how it should be done. 

Connor emphasized that FHA will do no 
research unrelated to its operations. All its 
studies will aim at confirming or changing 
MPRs or other regulations to keep abreast of 
advances in housing technology. FHA will 
not take on any project which industry can 
handle and pay for itself: 


Reni 





Haverstick opens new motel 
on Toledo-Detroit expressway 


Like some of his predecessors, NAHB 
President Joseph B. Haverstick is not build- 
ing many homes during his year in office, but 
he has found time to go into the motel busi- 
ness. 

Haverstick has just opened a 64-unit motel 
and restaurant 10 mi. southeast of Toledo on 
the Toledo-Detroit expressway. It is a Holi- 
day Inn Motel, one of the franchised opera- 
tions of the Holiday Inn chain started in 
1944 by two other home builders, Wallace E. 
Johnson and Kemmons Wilson of Memphis. 

The Haverstick motel, built according to 
the Holiday Inn plans of Architect Ned Cole 
of Austin, Tex., includes a swimming pool 


for guests and banquet rooms adjoining the 
restaurant. Total investment is about 
$600,000. 

The Holiday Inn chain now extends from 
coast to coast and takes in 61 motels. 
Johnson and Wilson own only three, franchise 
the rest. They provide national advertising, 
Ned Cole’s plans and _ consultation to 
franchise buyers. 

While Haverstick is concentrating on the 
motel this year, he is developing a 48-acre 
tract near his hometown of Dayton, has five 
models under construction in the $25,000 to 
$30,000 bracket. With from 110 to 120 lots, 
Haverstick plans to resume full-scale home 
building in the spring, when his term as 
NAHB headman ends. 


HHFA racial relations aide 
quits, charges discrimination 


Mrs. Corienne R. Morrow, racial relations 
aide in HHFA, quit her job less than a 
month after being reinstated by the Civil 
Service Commission. Mrs. Morrow, a Negro, 
was fired a year ago along with her boss, Dr. 
Frank Horne, now executive director of 
New York’s Committee on Intergroup Rela- 
tions. The Civil Service Commission at first 
ordered her reinstated, but to a lower paid 
job. She appealed and in June finally won 
her case. 

In a parting blast at HHFAdministrator 
Albert M. Cole, she wrote in her resignation 
that HHFA “stands firmly as the last bastion 
of governmentally sanctioned racism in the 
United States.” 


Local home builder executive 
elected mayor of Duluth 


Eugene R. (for Raymond) Lambert, 40, 
popular executive secretary of the Duluth 
(Minn.) Home Builders Assn. has proved 
his popularity at the polls. Duluth voters 
have just elected him mayor, to head a new 
mayor-council type city government approved 
in a spring referendum. 

Lambert is resigning his home builder job 
and other posts as manager of the Builders’ 
Exchange and _ execu- 
tive secretary of the 
AGC chapter, the 
Roofers and Sheet 
Metal Contractors 
Assn., the Master 
Plumbers Assn. and 
the Building Employ- 
ers Council. 

Lambert defeated in- 
cumbent Mayor George 
D. Johnson, former 
president of the CIO 
clerical union local at 
Duluth’s American Steel & Wire division of 
US Steel Corp. Labor strategists tried to 
make the election a fight between manage- 
ment and labor, the Republican and Demo- 
cratic-Farmer-Labor parties, and the east and 
west sections of Duluth. Despite AFL-CIO 
endorsement of Johnson, Lambert steered 
clear of these issues and campaigned on the 


KDAL-TV 





LAMBERT 


basis 1) of his personal fitness for the job 
and 2) a nc. 3ystem of government deserved 
a new team to run it. 

One of his first acts as mayor was to name 
H. G. Bowes, sales manager for a building 
specialties firm, as an administrative assistant 
(to serve much like a city manager). 


R. G. Langenwalter resigns job 
with Wichita Home Builders Assn. 


Robert G. Langenwalter, 30, resigned as 
executive officer of the Wichita Assn. of 
Home builders to be- 
come president of In- 
dustrial Relations, Inc. 
in Wichita. 

In nearly three years, 
Langenwalter had 
helped build the Wi- 
chita Chapter to be- 
come the sixth largest 
NAHB. affiliate. The 
Wichita Parade of 
Homes which Langen- 
walter directed has 
been recognized as one 
of the best. 

Langenwalter will not cut ties with build- 
ers. His firm will handle promotion and pub- 
lic relations for the Wichita Home Builders 
and he will continue to manage the Parade 
of Homes. His successor as executive officer 
is Milton Armstrong, his former assistant. 


Parklane Studio 
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Tom Coogan gets charter for 
federal S&L in Florida 


Former NAHB President Tom Coogan, 
who branched out into the mortgage bank- 
ing business six years ago, has gone into the 
savings and loan business. 

He and his son-in-law, Jack Beatty, presi- 
dent of the NAHB chapter in Miami, have 
won approval by the Federal Home Loan 
Bank Board to organize an S&L in Hialeah, 
just outside Miami. Beatty will be president. 
The new institution will start with capitaliza- 
tion of $500,000. 





Herman F. Lehman, general sales manager 
of Frigidaire division of General Motors for 
four years, has been named general manager 
of Frigidaire. He succeeds Mason M. Rob- 
erts, vice president and head of the divi- 
sion since 1948. He is retiring. 





DIED: James West, 47, a founder, former 
president and director of the Houston Home 
Builders Assn., June 11 in Houston; John 
Meador King, 63, Washington, D.C. builder 
and developer, June 20 in Georgetown, D.C.; 
Laurence P. Keith, 68, former manager of 
National Lumber Manufacturers Assn. Chi- 
cago office, June 21 in London; Architect 
Lafayette Anthony Goldstone, 80, pioneer in 
the design of cooperative and luxury apart- 
ment houses, June 22 in New York City; 
Jackson S. Hutto, 51, managing director of 
the Savings Banks Assn. of New York State 
and former New York State superintendent 
of banks, June 24 in Scarsdale, N.Y.; Mark 
W. Woods, 86, real estate broker and de- 
veloper of large segments of Lincoln, June 
29 in Lincoln, Neb. 

NEWS continued on p. 108 
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Markwa Marble wall and floor tiles, one-half 
inch thick, available in three sizes (8” x 8”, 
8” x 12”, 12” x 12”) in 18 colors. Set with 


ya pe a i i ¢ cement or mastic, as with ordinary tile. 
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r Nature’s oldest decorative material in new versatile 
)- . , ‘ 
i. 8 Markwa Marble Tiles. Whether for home or commercial 


construction — so much more distinction and durability 


for so little additional cost. 


r th | n mM q rD | e Available through leading tile contractors and dealers. Write now 


e for brochure showing color range and uses for magnificent Markwa. 


; til 
Tr | e S “MARKWA — the marble that is lightweight because it is thin.” 





MARBLE COMPANY PROCTOR, VERMONT 
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The eyes hove 1 when 
CROSSETT ROYAL PINE FLOORS 
_SELL HOMES! 
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| his fine wood, as gracious as an old Colonial residence, as sturdy as a Clipper 
ship—and never forget how much sound pine went into the building of both— 
fits the mood of today’s living with the true elegance of its simplicity. 


If you choose, clear varnish can preserve the exquisite straw blondness of 
Crossett Royal Pine Floors to blend with smart contemporary furnishings 
or set off the mellow richness of prized antiques. 


If you prefer a darker floor, Crossett Royal Pine is amenable to the 
exact tone you like, and dull wax will bring out the wood’s attractive figure 
and burnish its gleaming surface to grow more beautiful with the passing years. 
(Point out this freedom of choice to your feminine prospects 

and see their eyes gleam.) 


All this and cost economy, too, are yours with Crossett Royal Pine Floors, 
Sp thanks to Crossett’s continuing scientific study of pine and how to utilize 
s it to the best advantage of the wood— 
and your home sales. 







Easy to get right from your local supplier, 
together with matching pine trim, finish- 
ing and mouldings, certified to Crossett 
Standards by registered trade-mark 
and official SPIB grade-mark. 


Constant Betterment 





CROSSETT RESEARCH 


Through Research 








For data and specifications, address: 


LUM BER Cc OM P 
A Division of The Crossett Company 
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OPINIONS: 


These intellects shed the following light .1n 
matters of moment to housing: 














Dr. E. Sherman Adam, 





deputy manager if 
American Banke:s 
Assn.: 








“A new species has emerged: the housingi':. 
His credo consists of two simple proposition 
>» That housing should always be stimulated 
more no matter what, and 
>» That those who disagree are anti-social. 

“Housingites are not concerned about eco- 
nomic consequences. They do not even seen 
to be much interested in what happens to 
housing costs. The stimulation of housing in 
recent years has clearly contributed to the 
28% rise in construction costs since 1947-49, 
This means that homeowners have been 
forced to pay more than they otherwise would 
have paid to acquire or to modernize their 
homes. They have received less housing, 
rather than more, for their money.” 
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NAHB President Jo- 
seph Haverstick, reply- 
ing to similar views of 
the Life Insurance 
Assn. : 













“The basic philosophy [of such investors] 
. . is simply that an economy of scarcity is 
best—scarcity in flow of mortgage funds (and 
consequent higher yields to investors); scar- 
city in home building volume; and scant prog- 
ress toward meeting the legitimate housing 
needs of the American people.” 















Harmon 





Anthony S. Zummo, 
president, Long Island 
Home Builders Institute 






perhaps the most 
serious factor with which we must contend 


“The price structure is 





if sales volume is to be maintained. 
Much of the increase in builders’ costs has 
been caused by steadily rising labor rates. 
Labor should take warning. If Labor prices 
builders out of the market, Labor will even- 
tually price itself out of a livelihood.” 





Dr. Harold F. Clark, 
professor of education 
and economics, Colum- 
bia University, in talk 
at Tuscaloosa, Ala.: 


“Your architecture is suited for Hudson 
Bay. It came from England—about the sa:ne 
latitude as Northern Canada—and from Vir- 
ginia filtered through the rest of the Sovth. 
You need houses with every room open on 
three sides. Your architects will tell you it 
can’t be done. But I tried asking third gr:de 
children to sketch houses with all rooms °x- 
posed on three sides and they did it. Nobcdy 
had ever told them it couldn’t be done.” 


for BUILDERS AT WORK, see p. '!! 
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Will this turn on a sale? 


It will if it delivers what prospects 
want—enough power to meet appliance 
demands in the future. Give it a long 
future... back it up with house wiring 
insulated with Bake.tre Brand Vinyl 
Plastic. 

This is the modern insulation that 
adds years of service life to the system. 
It's far superior to older materials in its 
resistance to aging—to oxidation, stiff- 
ening, and cracking. Bakexire Vinyl 
Plastic is listed by UL for 60 deg. C, 
(140 deg. F.) building wire and for 


non-metallic-sheathed cable—includ- 


ing the all-plastic types UF and NMC, 

Ask your electrical contractor about 
the advantages of this insulating ma- 
terial. He knows, for example, that it 
means fast, clean stripping and splic- 
ing because individual conductors in 
the cable have no fabric covering or 
saturating compounds. Result: quicker 
installation—and better wiring. 

Give your homes the advantage of 
wiring with a long future. It’s an im- 
portant selling point. Tell your electri- 
cal contractor to install cable insulated 
with Baxke.ite Vinyl Plastic. 


BAKELITE 


BRAND 


PLASTICS 


Remember — everyone benefits from ADEQUATE WIRING insulated with Baxetite Brand Vinyl Plastic 


BAKELITE COMPANY, A Division of Union Carbide and Carbon Corporation [[q@ 30 East 42nd Street, New York 17, N.Y. 


In Canada: Bakelite Company, Division of Union Carbide Canada Limited, Belleville, Ontario 


The term Bake LITe and the Trefoil Symbol are registered trade-marks of UCC 
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Install the new General Electric Thinline 





Room Air Conditioner through the wall 


: 


It’s the easy, low-cost way 
to give your homes the sales 
appeal of built-in, area-by-area 


air conditioning 


Advantages to you: The new General Electric 
Thinline is compact, so you don’t have to design 
rooms around it. It’s easy to install—there’s no 
plumbing or duct-work needed. Its thinline design 
won't mar the appearance of the homes you build. 


It’s pre-sold to your customers, backed by General 
Electric’s name, guarantee and servicing. And the 
General Electric Thinline qualifies for FHA financ- 
ing—just follow FHA procedures when you apply. 
Entire unit is covered by a one year written guaran- 
tee, and the sealed refrigerating system is covered 
for an additional four years. General Electric Co., 
Appliance Park, Louisville 1, Kentucky. 











Le a 








Only | 16% Iinches thin . .. so there's no un- 
sightly overhang, very little projection into the room. The new General 
Electric Thinline takes up 4; less space than previous corresponding 
models. Though it operates at low cost (only 7.5 amperes for the 4-hp. 
model), its new high power factor and efficient design assure high cooling 
capacity. Designed for easy servicing. Color: beige with gold-flecked dark 
brown. In 14, 3% and one-horsepower models, all in same size cabinet. 


Look how easy it is to install the G-E Thinline through the wall 
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Build sleeve and frame into | 


wall during construction. 
Opening is about 27" wide, 23" 
high. More through-the-wall 
units can be added later. 


Slide the G-E Thinline into 


sleeve. Six bolts hold it, give 
a quick, weathertight installa- 
tion. Controls are behind a 
fabric-like aluminum panei. 


Simple but decorative trim 
frame adds a final touch. No- 
tice that this 1614" unit does 
not project into the room. It’s 
practically flush with the wall. 


Aluminum grill won’t rust or 
corrode, will keep its smart 
good looks for a long time 
with little maintenance costs— 
if any. 


Progress /s Our Most Important Produet 


GENERAL @@ ELECTRIC 
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Builders at Work 





Builders offer to take over 
moving chores for buyers 


For $56, two Dayton builders will: 
1. Have your furniture moved to your new 
home. 
2. Have a baby sitter service watch and feed 
the children on moving day. 
3. Give the parents tickets to the theater. 
4. Have a caterer’s hot dinner served and 
waiting for them. 

In two and a half months, 62 buyers of 


their three-bedroom, two-bath, $12,950 houses 
have taken up Builders Don and Charles 
Huber on this offer. That is 75% of their 
customers. 


Alex Simms quits building, 
goes into land development 


Veteran builder (30 years) W. Alexander 
Simms of Dayton, Ohio, is leaving home 
building for the less frenetic land-developing 
end of the industry. 


After a recent, slight heart attack, Simms 
decided to “let the younger guys fight it out 
with FHA,” turned over 150 sites in his 
Eastview subdivision to C. W. Sharp & Sons, 
which will retain the Simms staff and house 
design. Another 100 lots will be developed 
by three young builders, William Sieben- 
thaler, John Burneson, and Robert Hath- 
away (former executive officer of the Day- 
ton home builders chapter). Simms has 
promised guidance and some financial back- 


continued on p. 113 





90,000 people line up to see Japanese-flavored model at Los Angeles home show 


The Japanese flavor, which is beginning to 
pervade house design on the West Coast, 
has cropped up in a home-show house. 

More than 90,000 spectators stood in line 
at the Los Angeles Home Show to file 
through this $30,000 plywood and _ glass 
“Signature House” designed by tract-wise 
Architects Palmer & Krisel and built by 
Midwood Construction Co. (Jerry Snyder 
and Max Levine). 

The styling—more advanced than models 
displayed this year at most other home shows 


ABACUS, STRONG ENOUGH FOR JUNGLE GYM, BRIGHTENS PATIO 


—points up two lessons: 

1. Builders often pick a more contempo- 
rary house for such exhibits than they are 
likely to build in quantity for the area in- 
volved. 

2. Because such displays have an educa- 
tional impact on the house-buying public, de- 
signs in this year’s home shows can become 
the style of mass-produced homes next year— 
or the year after. 

The light and airy Signature House is 
topped by a butterfly roof of plywood panels 


Photos: Julius Shulman 








supported by a 40’ laminated beam. Bed- 
rooms and living areas open onto private 
patios and the children’s wing and master 
bedrooms are on opposite sides of the house. 
In the children’s patio is a steel pipe abacus, 
strung with giant wooden beads and strong 
enough to double as a Jungle-Gym. 

Wide interest in the house have led Palmer 
& Krisel to begin revising the plan slightly to 
adapt the house to builder-production. In 
production, they hope cost will drop to 
$20,000 including appliances but not the lot. 





WALNUT STORAGE WALL DIVIDES FOYER (L) AND KITCHEN 























112 









W exclusive fabrow 


ONE piece Neoprene insulated 
ventilating sash brings 


tk) PLE weather protection! 


TRIPLE INSULATED! beautiful nitinol wood, ona a. 


plus Neoprene plus insulating glass give you 
the tightest weather seal ever. Exclusive with |, 
Fabrow Window Wall Frames. | 

















Only Fabrow Frames with the Roto Ventilator have this new one 
piece Neoprene weather stripping with molded corners to prevent 
air infiltration, drafts . . . cut fuel costs. 

















A money saver in wintertime, summertime, or air conditioned homes. 






All Fabrow Frames are designed for standard sizes of both Libbey- 
Owens-Ford and Pittsburgh Plate insulating glass. 



















69 modular designs to fit every architectural plan. 





PU met 


ry 


son 


abrow fp oy WALL FRAMES 


Fabrow Manufacturing, Inc. » 7208 Douglas Road, Toledo, Ohio 
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ing to the trio. As his “take it easy” project, 
Simms is starting platting of a 900-lot resi- 
dential area and 150-acre industrial plot— 
land he had bought for future home building. 
House sites will be sold to individual builders 
for houses in the $18,000-$30,000 range. 
Simms expects the three newcomers to play a 
large role in the development, after warming 
up on the 100 Eastview lots. 

Simms is making one concession to the ill- 
health that persuaded him to give up home 
building: a 6-7 year timetable for his new 
venture. 


Sequel: Russians at last say 
they’ll close deal for house 


It looks as if Builder Andy Oddstad has 
finally sold his house—the one that last 
fall’s Russian-builder delegation bought— 
verbally—when they were inspecting an Odd- 
stad housing project at San Bruno, Calif. 
(Dec. °55, News). 

Though Buyer I. K. Kozuilia, minister of 
urban and rural construction, announced the 
purchase with an ostentatious show of pub- 
licity, for months Oddstad heard no more. 
A long correspondence with Amtorg, the 
Red trading agency brought no down pay- 
ment, no contract, no sales agreement. 

But bad publicity succeeded where Odd- 
stad’s good intentions failed. CBS-TV news- 
man Eric Sevareid chided the Russians for 
backing out during one of his nationwide 
telecasts. Next day, Amtorg wired Oddstad, 
asked to close the deal at once. 


Materials’ exhibit halls begin 
to spread from coast to coast 


Construction of building materials exhibit 
halls and home planning centers is beginning 
to become a nationwide trend. 

Baltimore, Miami and two areas in the 
New York City suburbs are the latest to get 
display halls. Plans are afoot for more else- 
where. 

Built-in-Age, a 27,500 sq. ft. building to 
cost $1 million, is under construction in 
Mountainside, N. J., 28 mi. northwest of 
New York. 

It will be open to “home buyers, builders, 
architects, interior decorators, contractors 
and do-it-yourself fans,” Owners Charles S. 
Cohan and Ralph Brass have announced. 

In addition to exhibits of building mate- 
rials and furnishings, the hall will have a 
reference library and drafting tables. 

In Hempstead, L.I., a four-story display 
and information center with 30,000 sq. ft. of 
floor space is under construction. Architect: 
M. Martin Elkind. Norman M. Obedin & 
Associates, the builder and owner, hope it 
will become a counterpart of the architects 
display center at 101 Park Ave., Manhattan. 

In Miami, work is underway on a new 
100,000 sq. ft. architects’ bureau which is 
just one small part of a $10 million hotel- 
Office building project downtown. 

The building is scheduled for completion 
early next year. Its owners, Albert and 
Walter Jacobs & Associates, refer to it as 
“a world’s fair of the building and engineer- 
ing trades.” It includes a 301-room hotel 
and a 14-story office building. Local archi- 


continued from p. 111 


tectural and building trade associations are 
expected to move their offices there. 
Cheasapeake & Potomac Telephone Co. 
has just opened a three-room home planning 
center on the main floor of its headquarters in 
downtown Baltimore. It includes a reference 
library, model kitchen and displays of models 
of five award-winning homes in a design 


ee 





Builders at Work 


contest sponsored by the phone company in 
cooperation with the Baltimore AIA chapter. 

In San Francisco, Victor di Suvero an- 
nounced plans to move his Construction 
Materials Center (Aug. °55, Builders at 
Work) into bigger quarters. He hopes to 
open branches in Los Angeles and elsewhere 
shortly. continued on p. 115 





RETIREMENT COUPLES FROM TWO STATES TRAVELED MILES TO SEE THIS $8,500 HOUSE 
oo 


Architect, builder collaborate to produce small 
house that looks big, cost only $10 a sq. ft. 


One problem of taking modern design into 
new areas is that workmen, unfamiliar with 
its construction details, often work so slowly 
while they are learning that the house costs 
more than it should. 

Collaboration between a Louisville, Ky. 
architect and builder has just produced an in- 
expensive but graceful contemporary home 
that sidestepped this pitfall. 

To keep labor costs down, Architect C. 
Jack Garner retained almost all the standard 
construction details (e.g., fascia,  soffits, 
rafters) that Builder Dan Conner’s carpen- 
ters were already using in his conventional 
homes in the same tract. Similarly, Garner 
stuck to readily available stock parts for win- 
dows and other fittings. 

The result: Garner now lives in an 864 sq. 
ft. (plus carport) house that cost only $8,500 
on a $1,200 lot—or $10 a sq. ft. That com- 
pares with $11 a sq. ft. for Conner’s con- 
ventional 1,100 sq. ft., $13,500 houses next 
door. Garner’s house cost less, he says, most- 
ly because he substituted slab on grade for a 
basement, saving perhaps $1,000. 

Although Garner’s house has only two bed- 
rooms, it looks little smaller than the three- 
bedroom homes around it because, among 
other things, he carried the roof line across 
the 14’ carport and used 4’ overhangs on the 
roof itself. The overhangs also eliminated 
gutters and downspouts. Some other corner 
cutters: 
> Instead of baseboards, stock window trim 
144” high was used on all walls. 
> Wooden window sills were dropped in 
favor of cement plaster sills. 
> Overhead central heat ducts minimized duct 
work. (FHA permits such systems in a warm 
climate, but this heating setup is not recom- 
mended for slab houses in the North and 
some regional FHA offices have banned it.) 
> Plumbing was arranged back-to-back, with 
pipes exposed in a utility closet for easy 
repairs. 
> Vinyl-asbestos tile replaced wood flooring 
—largely, says Garner, because he figured 


his two young sons would scuff it less 


“This is a house based on optical illusions,” 
says Garner. “I wanted a spacious feeling. So I 
made the living room front to back rather 
than across the front so there is a 24’ view 
the minute you come in the front door.” 
Carrying out the open planning further, Gar- 
ner used four floor-to-ceiling steel pipes, 
spaced 6” apart, to provide visual separation 
between living area and kitchen while retain- 
ing the spaciousness of the two rooms com- 
bined. Garner’s two sons like the pipes as a 
jungle gym. 

Some items Garner wanted had to be sacri- 
ficed because carpenters were not used to 
building them. One was a pitched ceiling 
which would have required post and beam 
construction. 

Financing is conventional (Garner took a 
542% $6,500 mortgage, though he was of- 
fered more). 

Builder Conner is pondering whether to 
build a group of them for sale. When a local 
newspaper ran a story about the house, in- 
quiries poured in from all over Indiana and 
Kentucky—half of them from elderly folk 
looking for an easy-to-keep retirement house. 
Says Garner: “If we had had a dozen such 
houses, instead of just one, we could have 
sold them all in one Sunday afternoon.” 

Garner says the only item in the house 
that will not pass FHA requirements is out- 
door storage in the carport—because it has 
no lock. 
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... count on Flintkote Building Materials to 
help build up your home improvement profits ! 





HOME IMPROVEMENT SUGGESTION NO. 1 
Give Tired Old Houses A New Lease On Life 
... with FLINTKOTE INSULATING SIDING 


It’s no secret that home-owners the 
country over want their homes to 
have new beauty and economy. What 
a profit opportunity for you ... for 
thanks to a special Flintkote back 
coating, you can offer your customers 
colorful insulating siding that has 
dimensional stability in all kinds of 
weather. 





HOME IMPROVEMENT SUGGESTION NO. 2 


Make Old Homes Look Like New 
... with FLINTKOTE ASBESTOS SIDING 


You have the edge over competition 
when you use Flintkote Asbestos- 
Cement Siding! For only in this Flint- 
kote siding can you offer the protec- 
tion of Flintkote’s new ‘‘Wrap- 
Around” Dura-Shield* Coating ...a 
coating with a face shield of silicone 
for added protection against moisture 
and staining. 


FLINTKOTE ... 66 2nd Cole Leoder since 901 
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HOME IMPROVEMENT SUGGESTION NO. 3 


Top Off A House Beautifully 
.-. with FLINTKOTE ASPHALT SHINGLES 


The first thing on many a home- 
owner’s list of home improvements 
is a new roof. Makeita FLINTKOTE 
roof and your selling job will be easier. 
You’ll make a profitable customer... 
for life. Flintkote Asphalt Shingles 
come in a wide variety of colors and 
distinctive styles. 
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HOME IMPROVEMENT SUGGESTION NO. 4 


Brighten ANY Room In The House 
... with FLINTKOTE DECORATIVE 
INSULATION BOARD 


Here’s a big source of extra profits! 
Make use of the smart decorator 
colors and lovely modern textures to 
cheer up drab surroundings... reduce 
noise ...add insulation. 














HOME IMPROVEMENT SUGGESTION NO. 5 


For Really Effective Insulation 
... use FLINTKOTE INSULATING WOOL 


Flintkote In- 
sulating Wool, 
made of Fiber- 
elas**., is 
quickly and 
easily installed 
we in new and old 

say houses. Avail- 
able in handy sizes and forms. In- 
sulating wool is clean and light in 
weight. Will not rust, rot or mildew. 
Won’t attract vermin . . . fire-resistant. 


HOME IMPROVEMENT SUGGESTION NO. 6 


> FLINTKOTE 12” 
Perforated Ceil- 
\ f ing Tile. And 
pocket an- 
other profit. 


THE FLINTKOTE COMPANY, Build- 
ing Materials Division, 30 Rocke- 
feller Plaza, New York 20, N. Y. 


*Trademark of The Flintkote Company 
**Manufactured by Owens-Corning Fiberglas Co. 
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Remember, when customers talk of home improve- — (Guarded by > 
ping 


ment...recommend Flintkote Building Materials. 
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What builders are doing to spur sales 


continued from p. 113 


Builders at Work 






As houses get harder to sell, builders across the nation are finding some new 


tricks, reviving more old ones to keep buyers coming. On this page are some of 


the latest developments: 


Builders become investors 
to keep down payments low 


As VA no-down commitments vanish from 
the market, second mortgages and other 
small-down-payment plans are making a 
comeback. 

Builders who use them say they snare 
sales that could not be made any other way. 

Near Miami, Builder Sam Rizzo, formerly 
of White Plains, N.Y., sold 128 houses in 
two weeks by a deal which leaves buyers 
with only $275 closing costs (which includes 
title policy and insurance for one year). 

Miami Beach Federal Savings & Loan of- 
fers Rizzo’s customers a 6%, 20-year con- 
ventional loan for 70%-75% of the price 
($9,660 to $9,995). Rizzo grants a second 
mortgage for the balance on the same terms. 
The junior lien can be prepaid without 
penalty. About 10% of the buyers do not 
need full financing, pay up to $1,000 down. 

Rizzo says his terms have a big pull since 
most second mortgages in the Miami area 
are written for periods as short as two years, 
at interest up to 10%. 

Rizzo offers four different floor plans on 
the same size foundation, varying from two 
bedroom, one bath, houses, to three bed- 
room, two bath models. 

Rizzo’s scheme requires a lot of capital. If 
his down payments average $500, and if the 
first mortgage is for 75% of value, his 128 
sales could have left him with over $250,000 
invested in second mortgages. Rizzo does not 
mind. “It’s just like an annuity,” he says. 

Outside Los Angeles, Pardee-Phiilips Con- 
struction Co. is selling $19,500 houses to 
non-vets for closing costs of $395, on a con- 
tract (at 6.6% interest) for the full sales 
price. P 

Families of good credit and high incomes 
(over $600 per mo.) can get a 5 or 10 year 
contract to buy, paying $150 (or more) per 
mo. In its own name, Pardee-Phillips takes 
out a $13,500 first mortgage on the prop- 
erty, leaving the firm with an investment of 
$6,000. Each buyer’s payments are calculated 
to pay interest, taxes and insurance and to 
build up a small equity (estimated at slight- 
ly less than $1,500) during the five years. 

This equity, plus anticipated appreciation 
in the property value, is expected to give 
each buyer enough stake in his house to re- 
finance it with a new mortgage when the 
contract expires—taking Pardee-Phillips out 
completely. 

Advantages for Pardee-Phillips: 
>A house sold in a tough market. 
> While paying 6% for a borrowed $13,500, 
it collects 6.6% on $19,500 which makes the 


firm’s return on its own $6,000 investment a 
pleasant 7.95%. 


> Profit on the sale is not taxable until P-P 
gets its money out, several years later. Mean- 
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while, will the government cut income taxes? 


Except for its short term, the Pardee- 
Phillips deal closely resembles the setup 
pioneered by Los Angeles Builders John 
Hadley and Ray Cherry (H&H, Feb. ’55). 
Hadley-Cherry sold $9,250 homes on 20-year 
contracts, a plan that got investment out in 
eight months, but leaves profit invested at 
62%. 

Says Partner Doug Pardee: “We are sell- 
ing four to five houses each week under this 
plan, while other sellers are getting blanked. 
Besides, it brings us a few GI buyers at 
normal VA mortgaging.” 


Big Builder Irving Rose 
tells how to make sales 


Two years ago, Irving Rose, one of De- 
troit’s biggest builders, sent Christmas turkeys 
to all 800 of the families which had bought 
homes from him that year. 


Last year, he sent 825 Christmas baskets 

to his buyers. He also sends remembrances 
to them on birthdays 

- and anniversaries. 
; Why? Rose explains: 
“You never know when 
they’re going to have a 
few more children and 
need a new house.” 

This is just one of 
300 merchandising ideas 
outlined by Rose last 
fall at a University of 
Illinois seminar. His 
ideas so impressed the 
building materials mer- 
chandising division of House & Home’s sister 
publication, LiFe, that it reprinted Rose’s talk 
as a booklet. 





Other Rose ideas: 


>“Plan your subdivision openings a year 
ahead of time. Break your promotion on a 
week-end when no other builder is doing any- 
thing spectacular. 


> “When the keys are delivered . . . put them 
in a little treasure chest box, put them in a 
silver tray or a silent butler, or gold plate 
them. Include a set of theater tickets or din- 
ner tickets with the keys. You might even 
deliver the keys and personally thank your 
new homeowners for having been such won- 
derful people.” 


>» “There’s no sense in having a clean model 
[house] if you have a salesman who thinks 
he’s got a job where he can dress as though 
he were on a Florida vacation. Your sales- 
man’s appearance should be just as sharp as 
any visitor who comes to your model.” 


Copies are available free. Write Lawrence 
M. Burnett, manager, building materials mer- 
chandising, Lire, 9 Rockefeller Plaza, New 
York 20. 





Cincinnati builders start night 
shopping and school for buyers 


Cincinnati stores have a new competitor 
for evening-shopping families—new houses. 

Under joint sponsorship of the Home 
Builders Assn. of Greater Cincinnati and the 
Cincinnati Real Estate Board, builders and 
realtors are holding their houses open from 
6 to 9 p.m. Wednesdays. Builders had found 
too many sales concentrated in too few hours 
on Sunday afternoon. They hope family 
house-buying night will double their effective 
selling hours, say Home Builders Lou Erd- 
man and L. G. Lehman who originated the 
idea. 

Downpours the first two evenings almost 
washed out the plan, but the third week the 
turnout nearly equaled a Sunday afternoon. 
Some builders talked with prospects as late 
as 11 p.m., reported Executive Director 
Earle W. DeLaittre of the Cincinnati builder 
chapter. \ 

Cincinnati builders were also stimulating 
public interest with a “home buyer’s school.” 
A five-week course of lectures on home buy- 
ing—8 to 9:30 p.m. on Tuesdays—brought 
out as many as 500 would-be customers per 
session to learn from the experts provided 
by the association. The school was sponsored 
by the Cincinnati Enquirer. 


Give-away gimmicks are tried 
in California and Kentucky 


Giveaway tieups between autos and housing 
developments have helped sales for two 
builders. 

In Louisville, Ky. an auto dealer gave away 
a building lot in an outlying subdivision with 
every 54, ‘55 or ‘56 car. In Fresno, Calif., 
a developer offered a new Chevrolet for a cut- 
rate $600 to the first 100 buyers of his homes. 

The Louisville tract is part of a 98-acre 
farm on a dirt road 1% mi. off busy Dixie 
Highway, 35 mi. from Louisville. It has no 
community facilities. 

Stanley Riley Jr., who owns the tract, 
signed an agreement with Riggs Motor Co. to 
deed one or more Dearborn Park lots to any 
late-model car buyer who wants one. In re- 
turn, Riggs pays Riley from $150 to $300 
per lot, depending on its location. 

Auto sales rose 60%, says Sales Manager 
Charles Squires. Riley moved 12 lots out 
of 221. 

The California deal, offered by Rancho 
Realty & Development Co., led to 50 sales of 
$12,950 (three-bedroom, two-bath) and $14,- 
350 (four-bedroom, two-bath) homes in three 
weeks. President Richard J. Dougheed said 
the difference between $600 and the cost of 
the new Chevrolets came out of land profits 
—not the house. Said newspaper ads: “Every 
dollar the car costs above $600 is paid for 
50% by Uncle Sam because of less tax on 
our reduced profits. . . . The buyer may sell 
{the auto], give it away, borrow money on it.” 
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COORDINATED COMPONENTS 














Sirs: 
Thank you for your effort to bring 
/ some degree of order out of the chaos 
a Ath ‘ of sizes (June issue). 
o* \¥ ——— This should be of great benefit to the 
/ \ entire interior shutter business since we 
\ must design, price and manufacture 









































A literally ‘thousands’ of sizes of window, 
i .% ig ! door and counter bar shutters to fit the 

: a ‘ 4 EN . heterogeneous mass of openings provided 
‘ V , 7 ' by architects, designers, builders and 


fabricators. 


ee s _ STUART L. KLINGELSMITH 
. - - Shuttercraft of California 
ae Arcadia, Calif. 
































Sirs: 
Thanks to you we now have a useful 
reference of dimensional standardiza- 


tion. 
NEAL MACGIEHAN 
Asst. to the president 
General Industries Homes 
Fort Wayne, Ind. 

Sirs: 


Because of the great’ variety of win- 
dow sizes currently manufactured, we 
are required to fabricate almost every 
metal strip order to specification. 

Obviously our job would be a great 
deal easier and I believe we could secure 
a much wider distribution of our prod- 
ucts if the modular standards you are 
working for would be adopted by all 
segments of the building industry. 

L. A. LICALZI, sales manager 


Master Metal Strip Service 
Chicago 





For more news on coordinated window sizes, 
see page 176—ED. 


ERRORS 


Sirs: 

Your May news article on the Forbes- 
dale project, first Sec. 220 single family 
home project in the country has four 
errors: 

1. ~The house price range runs from 
$13,000 ($12,990) to $17,000 ($16,800). 
2. The project was not built on open 
land which the city had “set aside.” We 
assembled the tract through the purchase 


here’s why... of 606 25’ lots; we relocated the families 


living there; we demolished all the 








PT iat a nero 
RS Ro eee ee 


buildings on the tract prior to disposal : 
Smooth, solid; stays flat Easy to cut, fit, fasten to Oaklyn Construction Corp. ‘ 
3. Oaklyn Construction Corp. did 
st ; , not buy the land “without write-down.” 4 
Nails won't work loose Dry! Won't shrink or swell The gross cost of this project was $754,- ff 
229 and involved a capital grant of at 
Makes floor coverings look Cut costs by using as com- least $126,517. The City of Perth Amboy 
better; no seams or ridges bined subfloor-underlay. Gives a pornen4 er cheweeate) “. —— * 
: Oo R ‘ is includes all the water 
to offer points of wear strength P lus smooth surface mains, widening and paving of periphery 





streets, the interior sanitary sewer sys- 
tem, trunk sewer for storm water run- 
off, and the storm sewer main, the sani- 
: tary sewer trunk line and the sanitary 

sewer main. The Oaklyn Construction 
FREE! : INSIST ON DFPA GRADEMARKS! Corp. paid $266,357.57 for the 40.8 


FIR PLYWOOD , DFPA grademarks are your assurance residential acres of this project. The 7.3 
FACTS BOOK of plywood quality. Specify PlyBase acres set aside for a shopping center has 

not yet been disposed of, but it is incon- 
Write for this handy 48- ; ceivable that we will dispose of it for a 
page pocket size specifica- : : Other fel gelei=s) for other elexe price so great that it will eliminate the 


tion guide. Contains appli- ° ° A 
cation, finishing and grade need for a write-down on this project. 
data. Douglas Fir Plywood Plywood of other western softwoods avail- 4. The Oaklyn Construction Corp. 


erin hove tee d able; look for this DFPA grademark. purchased the land for the Housing 
‘ Authority of the City of Perth Amboy. 


continued on p. 118 ; 
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or PlyPanel grades for underlayment. 
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Catalogue #XD-12-3 and Catalogue #XD-18-3 Electri-Centers 
are compact, attractive ... serve 12 and 18 circuits respec- 
tively. Both provide 100-amp HOUSEPOWER. Split-bus design 
permits breakers in upper sections to handle up to four 220V, 
2-pole appliances. One 2-pole Main Disconnect breaker 
controls all circuits in lower section. | 
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omes 


Built-in protection 


win- 
, we 


every that helps sell homes— 


great 
rod 100-Amp HOUSEPOWER plus 
y all 








pushbutton convenience 
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” We | Install BullDog Electri-Centers... provide full ““Housepower’’ and extra safety! 


| the | Today’s house-hunters are looking for adequate wiring. And normal overloads—and solenoid-magnetically against high 
sposal fi BullDog Electri-Centers® provide 100-amp “Housepower” overloads and shorts. 

to meet today’s and tomorrow’s electrical needs. They offer 

more capacity, more safety, easier operation. In addition, the 100-amp “XD” Series features a split-bus 
arrangement—the top section for 220V appliances, the lower 
for 110V lighting—with extra spaces to add future circuits. 


did 
own.” 
5754, BullDog’s famous Duo-Guard Pushmatic® circuit-breakers 
ne at end the hunt and fumble for fuses! Just a push restores 
cant service—a convenience home prospects want. Pushmatics BullDog Electri-Centers have sales-appeal! Ask your BullDog 
water provide double automatic protection that safeguards branch field engineer, electrical contractor or distributor—or write 


phery : circuits and lamp or appliance cords—thermally against to BullDog Electric Products Co., Detroit 32, Michigan. 

r syse © BEPCO 
run- 
sani- 

initary 


uction 
40.8 
he 7.3 IF IT'S NEW... IF IT'S DIFFERENT... IF IT'S BETTER... ITIS 


er has 
incon- ELECTRIC PRODUCTS COMPANY 
for a A Division of I-T-E Circuit Breaker Company 
te the 

ject. Export Division: 13 East 40th Street, New York 16, N.Y. © In Canada: BullDog Electric Products Co. (Canada) Ltd., 80 Clayson Road, Toronto 15, Ont, 
Corp. 
ousing 
mboy. 
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There is no Redevelopment Authority of 
the City of Perth Amboy. 
THOMAS A. PATTEN, director 
Housing Authority of the 
City of Perth Amboy 
Redevelopment Agency 
Perth Amboy, NJ. 
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FORGOTTEN MEN? 


Sirs: 


~ 
y a? ~% > 
2 , a. >>. 
I have ‘diligently searched’ your glori- 
f s | = fied contractor’s manual trying to find 
f something of interest to architects. They're 


the forgotten men in your search to be all 
things to all people in the construction 
game. 
DONALD J. CLARK 
San Francisco 





THE POWER OF A WOMAN 


Sirs: 

I read with considerable interest the 
Women’s Forum on Housing (June 
issue), and I look forward to more of 
this type of discussion, because I think 
many of our architects and contractors 
have gone off half cocked. More power 


to the women! 
W. H. ST. THOMAS 
Gloversville, N.Y. 








TRADE-INS 
Sirs: 
, ; j I was very much impressed with your 
© All-viny| ... with beautiful July article on trade-in houses. Are re- 
colors going through-and-through prints available? = 
” 8 8 en, I released a bulletin on trade-ins to 
Amtico Vinyl Flooring is the our field sales representatives about a 
‘ week ago and this additional informa- 
PERMALIFE most complete line and offers tion will be helpful in making the 
sat . peg: smaller builders more aware of their 
unlimited design possibilities . . . potential in adopting such a joint selling 


VINYL FLOORING takes hardest wear for years. technique. 
N. L. MACKOV, manager 


4 Building Coordination 
American-Standard 
New York City 








America’s most luxurious flooring, 


Amtico Rubber Flooring is the NEW YORK HOME SHOW 


quality leader that gives your “ 
Sirs: 

The story entitled “Union Display of 

: ; Makework Tactics Overshadows First 
rich beauty, cushioned comfort RUBBER FLOORING New York Home Show” (June, News) 
- : : . . . Will succeed only in giving readers 

and fire-resistance. an incorrect and misleading report... . 
Several spontaneous jurisdictional prob- 
lems arose. Thesé were taken care of as 


customers lifetime economy, 





Also makers of Amtico Plastex Rubber Flooring soon as they were (made) known by the 
subcontractors to the exposition or the ex- 
World's L i i “5 : : 
orld's Largest Producer of Rubber and Vinyl Floorings position management itself. . . . The ex- 
AMERICAN BILTRITE position moved out of the Coliseum with 
sas oie wali i Papeete no recurrence of the situations that existed 
- aSv when moving in. Aside from this: 

TRENTON 2, N. J. 1. At no time did the teamsters parade 

New York Office: 461 Fourth Avenue around the building stopping deliveries. 
In Canada—American Biltrite Rubber Co. (Canada) Ltd., Sherbrooke, Quebec 2. The stagehands did not take down any 
See SWEET’S FILE, Architectural, for specifications and installation data, or mail coupon below: exhibit which the carpenters had put up. 
. P 3. The figure of $10,000 quoted by Don 


9 Gee eee cee cee cee cmee eeee ends Gams eames Gee Gees See GS SS SS GS Ge eee eee eee ee ees eee ces es es ee ee: 
AMTICO, Dept. HH-4, Trenton 2, N. J. 


Gentlemen: 
Please send me Free complete set of Samples and detailed information about Amtico Floorings. 


Scholz as his expected cost to construct 
two prefabricated homes is incorrect. This 
was the amount that he would have spent 
to build these two homes in a_ building 
; development, using all labor at straight 
PNT. dn tei Meo be BUR Wié Sind dais soR- sh 0% 80 LRA ads aa Mere ek OPT PPO Py OP EET rE time with no overtime. These exhibit 
homes were built in three days, and the 
final cost figure of $30,000 was not an 
actual final cost. This was an exaggerated 
guess made by a Scholz representative be 
fore he had even received his bills. Scholz 
representatives met with the labor sub 
contractors for two months prior to the 

continued on p. 12! 
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ss BUILDER SELLS 
rector 
f the 
300 HOMES 
IN 2 DAYS! 
r glori- 
nv | &/Establish N 
ae stablishes a New|: 
ruction R d ’ Chi ; THESE HOMES FEATURED 
a ecord in Chicago’s|: 
Highly -C iti 
ae 
ighty - Competitive 
t the : 
i | Market 
re of 
think bilim on net rehbane T 
actors 
ower nu * 
ia atK/ANGEable 
BUILT-IN GAS’ Ranges 
your 
© re- 
mane During one short week-end, The 
put a Winston Park Corporation, Chica- 
gre go, sold 300 new homes priced from 
pc $21,500 to $28,500. Model homes 
one were opened to the public on Satur- 
ion | ; | day morning, September 10, 1955. 
a. NS By the following Sunday afternoon, 
| Extremely Adaptable every home in the development was 
| mii Easy to Install sold, and hundreds of prospective 
lay of | buyers had to be turned away. These 
ae sic Beait-in Gas Manges fit a new homes featured ROPER Built- 
aains | wide choice of popular cabinets . . . In GAS Ranges. You can add 
| Prob. | wood and steel. Write for full record-breaking sales appeal to your 
a = specifications, or see your building homes, too, with ROPER Built-Ins. 
the ex- material dealer. Get started now. 
he ex- 
awh 5 = eee "* 
existed 2 =e een 
i HH856~—s| 
._D. Roper Corporation Te Tt | 
parade ff | BSCitoras iinclseanctante” «=| «= EXCLUSIVE! ROPER JOM4FO 
ries. tion on 
re aay Rush me full ioening units ! CONTROLLED-HEAT TOP BURNER 
ee * 7 
. | gee tate ————————— inion ! Makes Any Utensil Automatic! 
nstruct Indi eS ne es P 
t. This : lle Ee ee goes \ Only ROPER offers you Roper “Tem-Trol”, the automatic 
oiling : ie ke ee top burner that ends burning, scorching and boil-over. ““Tem- 
8 | fam @____———Tiype of business) Trol” gives the housewife carefree cooking, gives you super- 
on el My building material supplier 's——————~ \ strong selling power. Other Roper features include “Insta- 
erated | Ne ide Lite” automatic ignition, big “Bake-Master” oven, ‘“Silent-Roll” 
ive be ene nee , 
tel, ; aay 1 smokeless broiling, and more ... all at competitive prices. 
r sub | (City) ia 
he ak en A SS ES ED LE : 
: =f __—-——-—--— GEO, D. ROPER CORPORATION Rockford, Illinois 
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Here’s the diaphragm pump that goes 
most easily to the job and does more 
when it gets there. Specifically de- 
signed for continuous, heavy-duty 
work, this Homelite pump will de- 
water an area at a 5000 g.p.h. clip, 
then keep right on going to handle 
seepage in the thickest mud, muck and 
It 3 S h er e ! sand. Yet, because it weighs only 120 

“ pounds, it gets to the job fast ... even 
over the roughest terrain. 


The new heavy-duty The entire unit is built for long, 


trouble-free operation. Manual 

, throttle control adjusts engine speed 

d h for full-capacity pumping or handling 
lap ragm pump small seepage flow .. . gives greater 

fuel economy and prolongs engine life. 

3 l ° h h Ball and roller bearings protect engine 

th at S 1 g t e rh ou g and pump from excessive wear. Totally 
enclosed reduction gears run in oil. 

Tough, oil-resistant diaphragm can be 


to Carry easily replaced in ten minutes right on 


the job. 








For more information or a demon- 
stration on your job, write or call your 
nearest Homelite representative. 





NEW HOMELITE 


Cartyable 


DIAPHRAGM PUMP 


Model 20DP3-1 has guaranteed total 
lift up to 28’ and total head up to 50’, 
including friction. 


HOmMELITE 


A DIVISION OF TEXTRON, INCORPORATED 
5808 RIVERDALE AVENUE 
PORT CHESTER, NEW YORK 
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from a full line of 


HOMELITE 


Orla as-te) i= 
Construction 
Equipment 





SELF-PRIMING CENTRIFUGAL AND 
DIAPHRAGM PUMPS 


Sizes: 1%2” to 3” — capacities to 15,000 
g-p-h. for dewatering and water supply. 


gr 





ELECTRIC GENERATOR SETS FOR 
TOOLS AND LIGHTS 
Complete range of sizes and voltages 
up to 5,000 watts. 





LIGHTWEIGHT POWERFUL ONE-MAN 
CHAIN SAWS 
Complete line of saws with clearing and 
brushcutter attachments for every 
woodcutting job. 


HOMELITE 


YF TEXTR 


PORT CHESTER, N. Y. 
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Letters 


exposition and were fully aware of all 
labor rates. 
4. The statement that several exhibitors 
tried to use their own union men, and 
were not allowed to, is only partially cor- 
rect. Many exhibitors, including Scholz 
Homes, requested and were granted per- 
mission to use their own union men. In 
other cases the laborers exhibitors wanted 
to use were not of the unions with juris- 
diction to work in the Coliseum. 
5. The wages charged by Coliseum work- 
men should not have “stunned” exhibitors. 
Exhibitor bulletins were sent to all exhibi- 
tors in advance, stating that union labor 
must be used in all operations connected 
with the exposition, and listing the estab- 
lished union rates. 
6. Electricians were not paid $10 an hour. 
They charged $10 per outlet. 
7. Carpenters did not get $11 an hour. 
The rate was $6.15 per hour straight time 
and $11.65 per hour overtime. 
8. Forty-two exhibitors did not threaten 
to quit the show. The total was three. No 
exhibitor left the show; not “several” or 
“a dozen” as claimed. The sponsors did 
not say two had left the show. The man- 
agement said that two who had contracted 
to exhibit failed to bring their exhibits 
into the show. 
9. H&H is certainly entitled to (its) own 
opinion as to the make-up and presenta- 
tion of the show itself. However, it is in 
sharp contrast to the opinions expressed 
by hundreds of builders who both par- 
ticipated in the exposition and visited the 
exposition during its nine-day showing. 
WALTER G. STACKLER 
Chairman of the board 
CHARLES M. JAEGER 
President 


Home Building Industry 
Presentations Inc. 


Taking up the allegations of Readers Stackler 
and Jaeger item by item: 

1. At least 15 exhibitors reported that team- 
sters thronged the sidewalks at every entrance 
to the Coliseum, preventing exhibitors from 
carrying in any part of an exhibit, however 
small, One exhibitor said he tried to bring in 
a box of stationery but was stopped by a 
teamster who told him only a teamster could 
carry the box into the building. 

2. Several exhibitors (but not all) reported 
stagehands took down items erected by car- 
penters. Two exhibitors said they had to make 
peace on the spot between stagehands and car- 
penters unions as stagehands took down metal 
booth bars erected by carpenters. 

3. Says a Scholz executive: “Scholz did not 
make an exaggerated guess. The final cost fig- 
ure was so high that Scholz is withholding 
payment and instituting suit against the con- 
tractors. The final cost for erecting and dis- 
mantling the houses was on the order of 
$30,000.” 

4. Instances where exhibitors were allowed to 
use their own union men were rare, Says the 
Scholz spokesman: “For almost two days five 
union members of our organization stood around 
and were not allowed to pick up a tool.” 

S. Exhibitors H&H talked to were net merely 
stunned at exhibit costs; they were aghast. 

6. H&H erred. But $10 an outlet could add up 
to even more than $10 an hour. At a subsequent 
show in the Coliseum, a H&H photographer 
discovered the tab had risen to $13 an outlet— 
even for an hour’s use. 

7. H&H should have made it clearer that the 
$11 (or $11.65) an hour overtime rate applied 
to a great part of the installation work, which 
went on ’round the clock. 

8. Several exhibitors told H&H 42 of them had 
signed a letter to the management threatening 
to quit the show. Coliseum Press Agent Hay- 
ward Cleveland admitted ‘several exhibitors” 
were threatening to quit, added he understood 
some already had. 

9. A matter of opinion. H&H stands by its 
view that the show was, at best, mediocre, and, 
in a critical light, plain bad.—sp. 











You Can't Miss With A WHITE 





Universal Level-Transit 


everything you could 
ask for in a transit 

Whatever you're looking for in 
a transit ... look no further... 
WHITE'S got it and in good 
measure! More than 40 years of know- 
how assure you of ACCURACY.. . 
to within 5 minutes on the vernier. 
SIMPLICITY . . . designed without 
unneeded frills or gadgets for fast 
adjustability and easy reading. DU- 
RABILITY... built for rough going, 
winter or summer and for years on 
end. PRICE . . . model 3000 com- 
plete with tripod for only $199.50* is 
a value you can’t equal. Fill in coupon 
below for complete details and name 
of nearest dealer. : 

. . - Manufacturers 
of fine optical in- 
struments that 
engineers, survey- 
ors, meteorologists 
and navigators 
have regarded as 


standard for more 
than 40 years. 





*Prices subject to change without notice. 
"i i ct i i a a ce rte in el 
Do you want ALL the details? 
MAIL THIS COUPON TODAY. 


DAVID WHITE COMPANY—Dept. 856 
327 W. Court St., Milwaukee 12, Wisconsin 


Yes, I'd like full details and prices on 
DAVID WHITE instruments and name of 
nearest dealer. 

NAME 
ADDRESS. 
- oe ee eee 
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Because people are moving outdoor beauty indoors, they'll want 


FIBE 


























...- Strongest screening ever made! 
shock-proot! rust-proof! fire-safe! 
won't stain! never needs painting! 


ye prospects look for names they know 

—and everyone knows the familiar red 
Fiberglas* label on screening . . . building and 
slab insulation . . . air conditioning and furnace 
filters and ducts . . . pipe insulation . . . elec- 


the label that helps clinch the sale... 


RGLAS SCREENING 
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trical wiring and appliances. It’s a tip-off to 
customers that top-quality Fiberglas mate- 
rials have been used throughout your house. 

Plan now to include Fiberglas screens in 
your “home package,” and let the Fiberglas 
label make an extra selling impression for you 
in today’s highly competitive “home mer- 
chandising” market. Millions of homeowners 
already enjoy the benefits of “year-round” 


Fiberglas Screening . . . it’s the fastest-grow- 
ing screening material in America! 

Fiberglas Screening—available in both rolls 
and finished units—is only one of the promot- 
able, profitable Fiberglas products that pre- 
sell today’s feature-minded home buyer. So 
be sure your architect specifies Fiberglas! 
Owens-Corning Fiberglas Corporation, Dept. 
67-H, Toledo 1, Ohio. 


OWENS; CORNING 


FIBERGLAS 


*T-M. (Reg. U. S. Pat. Off.) 0-C. F. Corp. 
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STORY OF THE MONTH 


Take a look at the East’s newest housing boom 


EDITORIAL 


Let’s do something about money! 


NEW HOUSES 
Patio houses are big favorites of architects and builders 


An optional plan is a help in today’s market 


DESIGN 
The Patio House—a note by Richard J. Neutra, FAIA 
Here’s how the right house can make a 50 lot really spacious 


Two young designers remodel an old barn 


MERCHANDISING 


How landscaping can help sell your house 


PRODUCTS AND PRACTICE 
Builders agree on ten window sizes 
Two new vinyl floors 


Other New Products 





NEWS 


How the $33 billion highway program will affect home building 
Community facilities: builders eye metropolitan government 
Public housing: how it is coping with new problems 


Index to these and other News reports 


DEPARTMENTS 
Letters 

Technical Publications 
Technical News 
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Cover: a good patio is an outdoor room 
(see p. 124). Photo: Andreas Feininger—LiFE 
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A place to enjoy the outdoors in privacy 


Two years ago this month, HouSE & HOME published 
a 17-page feature story on the merits of patio houses. 
It said, in part: 


Your nicest room can be outside your house 


itcan sell vour house faster than 


—and look what happened: all over the US, patio- 
houses are fast becoming the most popular plan-type 
since the split level. Even on Long Island, where 
splits are driving out the potatoes, the only real chal- 
lenger to the split level to appear in four years is a 
patio house introduced last fall in Morton Village at 
Plainview. 
Opinions differ on what makes a patio a patio. 
Some people think of a patio as a back porch or a slab 
on grade pretending to be a terrace. Actually, a patio 
can have a porch and it can be paved. But the most 
Patio in Seattle house. important thing about a patio is that it must be sur- 
Translucent glass screen 
einntin dubiied peities rounded by walls, fences, screens or hedges so you can 
ey aed pe. 190-1389 enjoy the outdoors in privacy. 
Paul Thiry, architect. : Poe 
Drawing above by So, for most practical purposes, the patio is simply 
Carte Diniz, from an outdoor room. For reasons why this outdoor room 


Garrett Eckbo’s “The Art : : 
of Home Landscaping” is becoming so popular, please turn the page. 











5 Builders’ houses 5 
3 3 


J. Alex Langley 
Julius Shulman 





LOCATION: Sherwood Forest, Calif. 
ARCHITECT: Smith & Williams 
BUILDER: George Buccola 


LOCATION: Anaheim, Calif. 
DESIGNER: Jones & Urmston 
BUILDER: Ross Cortese 

; > 
LOCATION: West Covina, Calif. 
ARCHITECT: Edward H. Fickett 
BUILDER: Koppe-Smith Construction Co, 





LOCATION: Plainview, Long Island 
ARCHITECT: Rudolph A. Matern 
BUILDER: Morton Brothers 


Morgan Fitz 








Julius Shulman 


Mason Weymouth 





fee SY arate 
LOCATION, Thompson, - Ga. 
PREFABRICATED BY: Knox Corp. 





LOCATION: Dallas, Tex. 

ARCHITECT: E. G. Hamilton . 

BUILDER: Lloyd Smoot Jr. ek, 
LOCATION: Palo Alto, 


ARCHITECT: Anshen & Allen 
BUILDER: John C. MacKay & Assocs. 





Calif. LOCATION: San Fernando, Calif. 
ARCHITECT: John Kewell 
BUILDER: Cedric Roberts & Son 


More builders and architects are turning to THE PATIO HOUSE . . 





| 


Custom houses 


Louis Checkman 


Hedrich-Blessing 


LOCATION: Bedford Village, N. Y. 


ARCHITECT: Antonin Raymond & L. L. Re 
MODEL BY: Theodore Conrad 


McFadden Air Photos 





Allied Photographic Illustrators 


LOCATION: Memphis, Tenn. 
ARCHITECT: A. L. Aydelott & Assocs. 
LANDSCAPE ARCHITECT: Wiley T. Jones 





LOCATION: Flossmoor, TIl. 
ARCHITECT: Schweikher & Elting 
CONTRACTOR: E. W. Sprout Constr. 


LOCATION: Miami, Fla. 
ARCHITECT: Morris Lapidus 
CONTRACTOR: Escot Construction Co. 


Ben Schnall 








Fred Winchell 


LOCATION: Charlottesville, Va. 
ARCHITECT: Edward Stone 
CONTRACTOR: Charlottesville Construction 





Rodney McCay Morgan 





LOCATION: Memphis, Tenn 
ARCHITECT: Robert T. Martin 





LOCATION: Houston, Tex. : oP 
ARCHITECT: Burdette Keeland Jr. LOCATION: Sarasota, Fla. 
BUILDER: W. K. King ARCHITECT: Twitchell & Rudolph 
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Thomas Hollyman 
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THE PATIO HOUSE: 
* 
H 
fx) 
ag an ancient concept that can solve 
Fe 
ay a modern problem 
by Richard J. Neutra, architect, FAIA 
The old way of using a small lot: The history of man’s shelter is 
Here is a typical 1,200 sq. ft. house on a 7,200 sq. ft. a progression that starts with 
lot. It has the usual (unusable) setback from the street, the cave and leads, step by step, 
and the usual (public) garden in back. Without extensive to the patio of today. 
use of fences, screens and hedges, this lot has no out- “Man, the Southerner” was 
son door privacy at all. 


driven into the caves of Monte 
Castillo and other, similar hol- 
lows during the last glacial 
period. When the supply of nat- 
ural cavés was exhausted, man 
began to construct cave-like 
structures. for thermal defense. 
But he soon discovered that caves 
were not a perfect solution, for 
the absence of heat rays inside 
produced a clammy atmosphere 
that favored microbic growth. 
And so man began to open up his 
living spaces to the beneficial 
rays of the sun. The patio was the 
result (FIG. 1). 


... for better use of small lots 

















STREET 





























Photos: Julius Shulman 





The patio way of using a small lot: 


Here is a 1,200 sq ft. patio house on a typical 7,200 
sq. ft. lot—and look at the difference: part of the out- 
door area has real privacy, wind-protection and shade. 
It is an extra room that costs very little to add. For 
details of how such a plan could work inside as well as 
out, see pp. 136-137. 


Below is a slightly different kind of patio house on 
an even smaller lot: a New Orleans house in the New 
Orleans tradition. A wall surrounds the 60’ lot. Result: 
the whole lot has become usable. Details pp. 132-133. 














FIG. 1 
ENT. Rome and Etruria are gener- 
PATIO“, A LIV. PATIO ally considered the principal 


sources of the atrium but, ac- 
tually, the patio was internation- 
ally accepted. Something very 
much like it was created, inde- 
pendently, in such far flung 


a 
Construction ' 








STREET 


























continued on p. 196 
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LOCATION: Lafayette, Calif. ARCHITECT: Walter H. Costa 


A PATIO is just another room... 


LOCATION: San Francisco, Calif. !ANDSCAPE ARCHITECTS: Eckbo, Royston & Williams LOCATION: Orange, Conn. ARCHITECT: Marcel Breuer 
CONTRACTOR: George Hitchcock 


CONTRACTOR: Emerson A. Daniels 


Ben Schnall 





... With floors... ...aceiling... 
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... With built-in furniture... 


LOCATION: Pleasantville, N. Y. 
T: Giorgio Cavaglieri 
CONTRACTOR: Dorchester Construction Co., Inc. 


Marc Neuhof 





: Pacific Palisades, Calif. 


: A. Quincy Jones & Frederick E. Emmons 
BUILDER: Pat Hamilton 





...Witha fireplace... 


... with a focal point... 


LOCATION: Frimkess, Calif. ARCHITECT: 


Kemper Nomland, Jr. 


Pacific Palisades, Calif. 


A. Quiney Jones & Frederick E 


Julius Shulman 
Emmons 
BUILDER: Pat Hamilton 


LOCATION: Westbridge, Calif. 
ARCHITECT: E. Jay Miller & Robert D. Steiner 
“hy CONTRACTOR: R. A. White 
farcel Breuet a y dai ~ 


~S % 


Rondal Partridge 


... With walls... 


... and with a view 








see, 











Slate floor of living room extends out into patio, through wide sliding glass doors 


PATIO IN SEATTLE: an outdoor extension of the living room 


Here is a patio that actually doublés the size of the living room 
for a large part of the year. 


Located in the center of a U-shaped plan, this patio serves as 
an extension of the main living area, as an extension of the study, 
and as an entrance court as well. It actually faces the main ap- 
proach to the house and is given privacy by a translucent glass 
screen. 


Architect Paul Thiry faced this little oriental garden east to pro- 
LOCATION: Seattle, Wash. tect it against winds and rain driving in from the south and west. 
ARCHITECT: Paul Thiry So, the patio forms an intimate, sheltered garden, fully usable even 
CONTRACTOR: Harold Pettijohn when the weather would normally keep the owners indoors. 
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Southwest side of house has large glass areas to take 
advantage of dramatic view of Puget Sound and the Olympic 
mountains. Exterior finish is vertical grain redwood. 


/ 
' 
! 
! 
i 
! 
! 
i 
; 
{ 
i 
! 
| 
; 
| 
! 
i 
| 
t 
{ 
J 


EP ACES 


Living room and patio form a continuous, glazed expanse 
in the center of the house. 


Approach side of house shows translucent glass screen 
shielding the patio. Oriental landscaping is effectively sil- 
houetted against screen. 


Patio has open trellis roof resting 
on laminated girders. 
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Entrance patio is shielded against street by 6’ high block wall (right), so children can play in safety 


PATIO IN NEW ORLEANS: protection and privacy on a 60’ lot 


The glass-walled, flat-roofed house shown here is really one of 
the most traditional houses built in the US this year: its patio plan 
is in the tradition of New Orleans and Charleston. Chief differ- 
ence: this house was built on a 60’ x 114’ lot—the typical small 
lot found today in every American suburb. 


Because the house, like the lot, is typical (three bedrooms, 1,250 
sq. ft. plus carport), there are important lessons to be learned from 
it. For here, at last, is a small-lot house with most of the outdoors 
a private garden; a small-cubage house whose every room has an 
outdoor extension that doubles and triples its usable size; and a 

LOCATION: Jefferson Parish, La. small-budget house that could be built for $10 per sq. ft. including 
ARCHITECT: Victor Bruno more than 100’ of privacy walls that surround the lot. 
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Street view shows long, low-slung facade consisting of pri- 
vacy walls and carport. Entrance gate is near center. 


} 
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ae Gamal 


Plan has three outdoor areas complementing indoor spaces. 
Twenty foot setback from street (a zoning ordinance) is 
only wasted lot-space. 





Bedrooms and living area face a completely private walled 
garden. Under such conditions, large glass areas make 
sense even on small lots. 


Wrought iron gate, a traditional 
touch, leads into entrance patio. 


Fe 
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Pitched roof trellis over entrance court is supported on 


| PATIO IN MARYLAND: 


LOCATION: Baltimore, Md. 

ARCHITECT: Daniel Schwartzman 

MECHANICAL ENGINEER: John D. Dillon 

GENERAL CONTRACTOR: Pasarew Construction Co. 


two rows of lally columns—one running along ridge line, the other offset 


a formal entrance for a formal house 


One of the many lost arts in architecture is the art of making a 
grand entrance. Here is an attempt to resurrect that art, using the 
patio as a spacious “outdoor foyer” that leads up to the front door. 


Architect Dan Schwartzman found this entrance patio useful in 
more ways than one: it helped to divide the plan of the house into 
three major elements—the bedroom wing, the library-living-dining 
wing, and the service wing. These three were grouped around the 
patio in a logical U-shape. 


Most modern patio houses tend to have flat or shed roofs, since 
the irregular plan-shapes created by interior patios produce a 
complicated pitched roof structure. Here the architect took up the 
challenge of the pitched roof, solved it with considerable grace. 
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Roof frame is unifying design element, even where it is 
left open. Here it helps make dining porch part of the 
over-all house shape. 


lredr 
verrace 


Generous floor area was heated by system of hollow par- 
tition tiles set into slab to form warm air plenum. Roman 
Emperor Tiberius used similar system 2,000 years ago. 


Front door is reached after formal approach through en- 
trance patio. Roof frame design gives both sun, shadow. 


Terrace along south facade serves 
master bedroom, library, living 
and dining rooms. 
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Central patio faces south, has deep trellis roof that serves as sun-break during the summer 


PATIO IN CONNECTICUT: a buffer that divides the house in two 


LOCATION: New Canaan, Conn. 

ARCHITECT: John MacL. Johansen 

LANDSCAPE ARCHITECT (& OWNER): Paschall Campbell 
INTERIOR DESIGNER: Stephen Gasparez 

CONTRACTOR: T. deF. Hobbs 


Nowhere is privacy quite so important as in a small house. This 
small house plan uses a central patio to provide privacy indoors— 
as well as out. 


Architect John Johansen divided the 1,400 sq. ft. of enclosed 
living area into two equal zones (one for sleeping, the other for liv- 
ing) linked by an entrance foyer. Between these zones he provided 
an entrance porch to the north and a formal patio to the south. 
The resulting 15’ wide buffer zone assures bedrooms and living 
areas of privacy from each other, while extending the useful living 
area of each. Both the master bedroom and the living room face 
onto the central patio, a shielded retreat for most of the year. 
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Living room 16’ wide looks twice 
as wide because patio extends it. 
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Entrance faces north, is formal, near-symmetrical. Post 
and dropped beam construction was used throughout. Slots 
of glass fill in space between ends of beams. 


Pian shows simple, neat organization into two zones sepa- 
rated by 15' wide buffer. House would fit on a 60’ lot. 


Patio itself is divided into two areas: a wooden deck ac- 
cessible from living room and bedrooms: and a square 
planting box. Only deck is shielded by sun-break. 
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PATIO WALLS 


1. Perforated masonry gives lots of 
privacy (except head-on), can support 
light roof structures 


2. Reinforced plastic, in sheets of dif- 
ferent colors, can be nailed directly to 
wood trellis, makes a good shading de- 


Vice to the west. 


3. Translucent glass, 
frame, lets in light 
bors, PUssers-D\ iaal 


directly into concrete 


4. Expanded metal attached to posts 
with ordinary glass stops, gives illusion 
/ r/ . r) 
Of privacy, can be covered with creep- 
ing plants, 
Pees, 


co 


CREDITS: 


+4084 i) 
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PATIO CEILINGS 


5. Corrugated plastic is light, rigid, 
comes in good colors. Here it is screwed 
direc tly to wood trellis overhead. 


6. Screening, can be used_to enclose 
entire patio where tnsects,are a serious 
problem. Glass fiber screening, particu- 
larly, has great stability, comes in sev- 


eral colors. 


PATIO FLOORS 


7. Concrete circles can be precast, 
then set directly into ground. To get 
smoothest surface, use glass for bottom 
of form. Integral coloring can be added. 


8. Gravel squares, outlined by red- 
wood 2 x 3”s or 2 x 4"s set on edge 
into bed of sand, can be varied with 


squares of planting, brick or concrete. 
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For families who need four and five bed- 
rooms, optional plan (below) converts. the 
original garage of split-level model into a 
bedroom wing that adds two extra rooms. To 
give this wing bath facilities a stall shower 
is added to the existing first floor powder 
room. Fixed price for this option: $3,100. 














when builder offered fixed-price options 


ere’s more market evidence that to- 
day’s successful house must “have 


everything.” 


To meet stiff Long Island competition, 
builders Fabian and Ray Alexander and 
their partner Sol Goldstone put an im- 


pressive array 


of 


“extras” into their 


houses at Rolling Ridge (see the next 


two pages). 


They included three bed- 


rooms and two baths in their plan. They 
offered buyers a choice of split level or 
ranch style houses. 

But even these good selling techniques 
weren’t enough for today’s choosy buyers. 

It wasn’t until the builders began to 
offer an optional plan at a fixed price 
that Rolling Ridge sales began to boom. 

Says Fabian Alexander: “After we 
watched good prospects walk away be- 
cause they needed extra bedrooms or a 
family room we didn’t have, we decided 
that a rigid plan was a luxury we couldn’t 


afford.” 


Their architect, Alwyn Cassens, re- 
vised his plans to include these two sales 
clinchers and the builders quoted a firm 
price for the variations. Under their con- 
ventional mortgages, full valuation was 
given for the additions and only 25% 
of the increased cost is added to the re- 
quired down payment. 
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Many 


of a family 


Ridge’s ranch model. Optional 
plan (left) lengthens the house 13, 
fits family room between garage 


and kitchen 


families 
floor house balked at the absence 











who want a one 






room in. Rolling 









Fixed price: $1,500. 
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Pegwood wall in garage permits out- 
of-way storage of tools, outdoor equip- 
ment. Wall is displayed in models. 






Post light also houses key-operated 
garage door opener. Garage opening 
can be at side of house on corner lots. 































— 4 This big $5,412 equipment package goes 


model have hardware mounted in cen- 
ter, open into generous front hall. 





Here’s the itemized list: x PTT 1 








Built-in refrigerator $349.95 
Built-in freezer 349.95 
Elevator oven 329.95 
Timer and control center 59.95 = 
Exhaust hood, light and fans 127.70 
Built-in food preparation center 89.95 . 
Cabinets, cooking top and 

dishwasher 1,889.92 
Air conditioning unit (3-ton) 1,300.00 
Hi-fi components 240.00 





Electronic garage door opener, 
post light, pegboard wall, re- 
mote control lighting, dining 
room dimmer _ switch, single 





Dimmer switch on dining area lighting handle faucets, built-in safe, Wall safe i hed b Bui 
fixture works like rheostat, permits knobless door latches, bath au sate in master vedroom can . hei 
wide range of light intensity. equipment rack 675.00 used for temporary storage of val- éor 
uables, is not really burglarproof. 
Grand total $5,412.37 


Hi-fi components are set into recrea- 
tion room wall, with speakers mounted 
in ceiling for best sound. 





Photos: Peter S. Van Alst: Acker Photo Service 
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Showcase kitchen is impressive, even in Rolling Ridge’s 
$25,000 price range. Builders went all out on theory that most 
families in this income bracket would purchase this much equip- 


with every Rolling Ridge house ment and its inclusion in house package would be strong sales 


point. So far, no buvers have asked to have any items left out. 

















Built-in freezer and refrigerator are at waist 
height in one-floor model, but are mounted below 
counter top in split level kitchen. 


Laundry tub is included, hut washer 
and drier are not. Builder thinks 
buyers have many brand preferences. 


Air conditioner is in basement in both models. 


Gas fired summer/winter unit distributes air 
through ductwork sized for cooling load./END 








Editorial 





Let’s do something about 


MONEY! 


For six years our industry has bounced from one mortgage crisis to 
another. 








For six years we have listened to pious talk—pious talk urging us 
to have faith in the free market for money, pious talk bidding us be 
patient and wait for added savings to provide the money we need, pious 
talk suggesting we follow Mr. Micawber’s example and wait for some- 
thing to turn up. 


For six years we have listened to foolish talk—foolish talk saying 
we are already getting too much money, foolish talk calling our present 
rate of mortgage borrowing a menace to the whole US economy, foolish 
talk saying we ought not to be asking proportionately more money for 
mortgages than we got in the Twenties. 





For six years we have also listened to wild talk—wild talk demanding 
that the Federal Treasury play Santa Claus to solve all our money 
problems, wild talk demanding that the Federal Treasury buy through 
Fanny May all the 442 % mortgages the banks and insurance companies 
do not buy, wild talk demanding, in brief, the free and unlimited coin- 
age of 442% mortgages at par. 


For six years we have listened to pious talk, foolish talk, wild talk, 
but in six years nobody—but nobody—has done anything about it. 
Right now our mortgage money mess is worse than ever, with no relief 
in sight. 

Enough is enough. We have had enough wild and foolish talk. We 
have had more than enough mortgage money trouble. 
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Let’s try to talk sense about money: 


Let’s talk sense about money controls and why today’s money controls can hurt 
us more than they hurt anyone else. Let’s talk sense about inflation—how much 
inflation do we want, if any? Are we getting less than our share or more than our 
share of the inflation that is going on right now? 


Let’s talk sense about what the Federal Government can do for us and what it 
is likely to do, which is another way of saying: let’s talk sense about what the 
taxpayers can and will do about paying more taxes to lend us more money. (An- 
swer: they won't.) 


Most important of all, let’s talk sense about what we can do to help ourselves. 
Let’s face the unhappy truth that many of our mortgage troubles are troubles of 
our own making. Let’s stop kidding ourselves that the good fairy will soon come 
to our rescue. Let’s take a fresh look at the needless costs we now borrow to pay. 
Let’s take another look at the 30-year mortgage and why it is reducing the biggest 
single source of new mortgage money. 


Let’s admit we’ve been living in a fool’s paradise where we could sell terms and 
financing instead of houses—a fool’s paradise where we could always compensate 
higher costs with slower pay-offs. That was all very well while the money lasted. 
It was all very well when the banks and insurance companies were selling billions 
of dollars worth of war bonds to the Federal Reserve, to be paid for, in effect, with 


printing press money. It was all very well before the Federal Reserve pulled the 
plug on the bond market. 





But what good will easy terms and easy financing do us now the easy money 
is gone? 


Let’s state the problem simply: 


Everybody wants to borrow a lot of money. In fact: 

Everybody wants to borrow a lot more than anybody has to lend. 

There is only one common pool of money from which to borrow. 

. Our industry wants to borrow more money from this pool than anybody 
else, and 

Our industry does not want to pay as much net interest as the other borrow- 
ers pay. That makes us low man on the totem pole. 


RwWN 


a 


That’s simple enough. It’s so simple everyone could understand it and everyone 
could understand what to do about it—if only the figures weren’t so big. 

But the figures are more than big. They are stupendous, colossal, staggering, 
overwhelming. They are so big and so overwhelming that sensible people seldom 
talk sense about them. They are so big that few can see the problem whole—so a 
lot of people who should know better keep hoping this Brobdingnagian problem 
can have a Lilliputian answer. 

For example, some mortgage lenders hopefully suggest the problem could be solved if 
only people would save more money instead of spending it so fast. And some home 
builders hit a new high for optimism by suggesting that the problem would vanish and 


disappear if only Fanny May (who, alas! has no money of her own) would just loosen 
up and lend more freely! 


Let’s look at the figures: 


The figures are so colossal they don’t mean anything, so perhaps they are hardly 
worth repeating: 

Last year America upped its over-all borrowings by $50 billion plus. 

This year America is adding another $50 billion. 

By 1963 the increase will be running $70 billion every year.* 

Nobody has that much money to lend. Almost nobody even understands what 
that kind of money means. So instead of talking about how many dollars we all 
want to borrow, let’s see what we want to borrow enough money to do. 


*So says Mr. Carrol Shanks, president of the Prudential. 
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Editorial 





Let’s look at the colossal facts 
that explain the colossal figures: 


We want and need to borrow enough money to finance simultaneously the 
greatest population explosion the world has ever seen on top of the biggest eco- 
nomic explosion the world has ever known. 


In a single generation our population is shooting up almost as much as the 
total population of England and France combined. During this same generation 
we propose to more than double our whole standard of living. To finance this 
double explosion: 


1. American industry wants to borrow enough money to increase our industrial 
production in the next five years by more than the total productive capacity of the 
second greatest industrial nation in the free world. 

Did you know that American industry is spending $46 billion a year on new plants and 


equipment? Did you know industry needs an average of $12,500 new capital to create 
just one more job for one more worker? 


On top of that: 


2. Our own industry wants to borrow enough money to build almost as many 
houses each year as a whole new city as big as Los Angeles and Philadelphia com- 
bined—a city of much nicer, bigger, better equipped homes, a city with a far higher 
standard of living and housing. And by 1965 we will want to borrow enough 
money to build a new city each year as big as Los Angeles plus Philadelphia plus 
Baltimore plus Boston plus Oklahoma City! 








Did you know the mortgage demand by 1965 will top $50 billion a year, of which at 
least $20 billion will have to be new money? 





On top of that: 


3. We want our local communities to borrow enough money to provide all the 
schools, hospitals, streets, parks, sewers, and water supplies needed to supply all 
these new homes and keep up with the fabulous increase in our population. (The 
alternative is to send the babies back where they came from.) 


Did you know the bill for new sewer facilities already approved in just 13 of the 48 
states will be $40 billion, with a lot more than that still urgently needed? 


4. We want to borrow enough money to do all this regardless of cost at a time 
when labor is scarcer than ever and prices are higher than ever! 


Does that give you a feel of how much we want to borrow? 


Let’s state the problem another way: 


We want to borrow 50% more money in the next five years than it 
cost to run the Federal Government for the whole 150 years from 1789 
to 1939, including the Civil War, World War I, and all the New Deal 
spending! 

We want to borrow $50 billion more than the Government borrowed 
to fight World War II! 


We want to borrow more money than the whole assessed worth of 


the whole US west of the Mississippi River! 


Here indeed is a problem too big for any little solution. Here 
is a problem too big for any ONE solution. 
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This huge problem can’t be solved 
without a huge increase in savings... 


To provide all the money everybody wants and needs to borrow, “People would 
have to save at twice the rate of savings in 1955.” So says Carrol Shanks, Presi- 
dent of the Prudential. 


We can’t get anything like that increase in savings unless we do something. 


1. Government must cut income taxes hard and leave more money for savings. It must 
reverse the tax policies born of the depression, when the New Deal set out to discourage 
savings and force consumption. 


2. Borrowers must pay more interest, to make it worth while for lenders to save. 


3. Prices must be kept level. People won’t put money aside to spend tomorrow if they 
know they will get less for their money unless they spend it now. 


4. New ways to save must be developed. Most saving today is involuntary. For example: 
manufacturing corporations alone save $8 billion a year for their stockholders by paying 
out less than half their profits in dividends. Insurance companies save $4 billion a year 
for their policy holders by piling up huge reserves against claims that will not come due 
for many years. Business saves nearly $2 billion a year for its employees by putting 
money aside in pension trusts. The government saves $11 billion a year from almost 
everybody by taxing everyone’s pay for social security. 


Perhaps the best way to speed up involuntary savings would be to encourage 
home howners to pay off their mortgages faster (see page 151). 


But the problem is too big to solve 
by savings alone... 


Let’s not kid ourselves that the people will double their rate of savings, as they 
must to meet our money needs by savings alone. Quite the contrary. Instead of in- 
creasing their rate of savings, people are actually spending more and more and 
saving less and less of their incomes. And American business is spending billions 
of dollars in advertising and super-selling to make sure people keep spending 
more of their income. Even Mr. Shanks says: 


“Prosperity is the end result of the high spending of consumers, and it would 
disappear quickly if consumers stopped buying.” 


Nobody wants to risk killing the goose that lays the golden egg by cutting spend- 
ing to increase savings. Nobody wants to finance our needs for tomorrow by cutting 
consumption for today as the Russians did under Stalin’s terror. 


The insurance spokesmen were whistling for the wind when they told Congress 
savings can provide all the money we need. They were indulging in wishful think- 
ing. They may have been facing the realities of money, but they were hiding their 
heads from the realities of housing. 


They were assuming a house is a house is a house, whether it has an inside 
toilet or not, whether it is dilapidated or not, whether it is fit to live in or not, 
whether it is located in a fast-growing state or a state that is losing population. 
They were assuming the American standard of housing can remain anchored 
(as it has) at the 1925 level while all the rest of the American standard of living 
continues to double. They have listened to economists who have told them to 
figure on replacing our present housing inventory at a rate between 100,000 and 
150,000 a year. 


This is the kind of trap figure men walk into when they keep their eyes so glued 
to their figures that they cannot see the reality those figures are supposed to rep- 
resent. 
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Editorial 


So let’s look at these realities! 


The reality is that right now between six and eight million nonfarm fami- 
lies are living in units hardly fit for human habitation—units without private inside 
baths and often otherwise dilapidated. Does any one really think we can wait 
50 years to get these junkers off the market 150,000 a year? 


The reality is that America is wiping out poverty so fast that by 1965, according 
to US Chamber of Commerce figures in constant dollars, we will need six million 
less homes than we already have for families with under $6,000 a year—and 11 
million more homes than we have now for families with incomes over $6,000! And 
let’s remember it takes a lot more money, including a lot more mortgage money, to 
provide a new home for a $10,000-a-year family than it takes to provide a new 
Lome for a $3,000-a-year family. 





So the problem is too big to solve 
without a huge expansion of credit 


There’s nothing necessarily wrong with borrowing against future savings when 
present savings can’t keep up with extraordinary demands for credit. 


Credit expansion brings price inflation only if the credit supply is expanded 
faster than production is stepped up. If the supply of money is increased faster 
than the supply of goods, then prices rise. Conversely, if the supply of goods is in- 
creased faster than the supply of money, prices fall. 








So the faster we step up production to meet our colossal needs and carry out 
our colossal expansion plans the more credit expansion we can take without 
inflating prices. 





From the days of Menes the Egyptian, every advance in wealth and prosperity 
has been sparked by a big increase in the supply of money and for credit. America 
grew to be the richest and most powerful nation on earth by borrowing more 
than we saved nearly every year for 307 years—from the founding of James- 
town to the outbreak of World War I. We have had continuous credit expansion 
(and most of the time out-and-out inflation) in this country almost every year 
since prosperity came back in 1896. The only big exceptions were the tragic 
years around 1929-1932 and the sharp recessions of 1906-07, 1920-21 and 
1937-38. 


In the unparalleled prosperity we have enjoyed since World War II there has 
been only one year when savings were enough to meet the demand for debt and 
equity funds. (In some years the gap was more than $10 billion. ) 


In brief, the question is not whether we want and need credit expansion or 
whether we are going to have it. 


The only questions are: 


1. How much credit expansion (or inflation) do we want? 
2. Who is to have first crack at the new money so created? 


The answer to the first question is easy: 


ae CAE nn i Mens i 0 pment 


ATES 


We want all the credit expansion 
we can take without inflating prices 


That is another way of saying: 
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The more we all do in other ways to hold prices in line, the more credit 
expansion we can have and the more new money we can borrow to do our job. 


The less we do to hold prices in line the less credit expansion we can have and 
the less new money we can borrow to do our job. 


This is exactly the credit policy the Federal Reserve is following right now. 
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Our money problem can’t be solved 
without a better credit facility 


We need a new and better answer to the urgent question of who should get 
first crack at the new money. We must do something to get it. 


The stock answer has always been that only short term borrowers should be 
allowed direct access to money created by credit expansion. It should not be used 
to finance long term investment. 


This is an answer which may suit the commercial bankers. It is not an answer 
that can satisfy our industry. It is not an answer that can satisfy the customers 
of our industry or the people who should be customers of our industry. 


Until we get a better answer we cannot hope to build enough good houses 
to provide a good home for every family. Until we get a better answer we can do 
very little for the eight million nonfarm families now forced to live in bathless and 
often dilapidated units because there are not enough good homes to go around. 


Until we get a better answer we can do little about the 20 million aging homes 
that are drifting into blight. Until we get a better answer the American standard 
of housing will continue to fall further and further behind the rest of the American 
standard of living. 


So the livest housing issue today is not public housing, which will soon be a 
dead duck, killed off by the growing shortage of poor families and the growing 
surplus of low rent housing (see News index p. 41). It is not middle-income 
housing, which is a political red herring. It is not the extension of VA home 
financing, which has been so abused that neither the veterans nor the home 
builders seem to care much whether it lives or dies. 


This is the livest housing issue today: 


The livest housing issue today is what can be done with the Home Loan banks 
and what can be done with Fanny May to get us a bigger share of savings growth 
and credit expansion. 


Nearly 40 years ago Herbert Hoover focused national attention to the need of 
a better credit facility for home building, and 36 years ago his administration 
set up the Home Loan Bank system. By now it could and should have grown up 
to a stature comparable to the Federal Reserve among the credit agencies of our 
country. 


Nothing of the kind has happened. For 36 years the Home Loan Banks have 
been stunted, first by the depression which stopped building, then by Demo- 
cratic indifference to this Republican creation, then by the hostility of the big 
institutional lenders, finally by the foolish feud between the savings and loans 
and the home builders, who backed a rival credit facility in Fanny May to serve 
as a dumping ground for unattractive mortgages and a prop for below-the-market 
interest rates. 


The net result is that neither the Home Loan Bank system nor Fanny May 
commands enough respect and neither the Home Loan Bank system nor Fanny 
May is doing the job we need done for us. 


Right now the US Savings & Loan League is taking the lead to transform the 
Home Loan banks into a major instrument for making more savings available to 
lend for better homes. Such a system could be as important to the mutual savings 
banks as to the savings and loan associations. It could meet the warehousing 
needs of the insurance companies; and it could be the best thing that has hap- 
pened to the home builders since FHA. It’s high time the mutuals and the home 
builders got smart and teamed up with the savings and loan forces to make the 
Home Loan Bank System just exactly the credit facility we need. 


Incidentally, this may be the logical place for the function now sporadically 
performed by Fanny May. 



















































































Editorial 


Our money problem can’t be solved 
unless and until we help ourselves 


It can’t and won't be solved until we recognize that many of our money troubles 
are troubles of our own making, troubles the insurance companies can’t solve for 
us, troubles the banks can’t solve for us, troubles the savings and loans can’t 
solve for us, troubles FHA can’t solve for us, troubles the taxpayers won’t solve 
for us. They are troubles we can’t even expect other people to worry much about 
until we do something about them ourselves. 


Already we are getting a bigger share of the country’s savings than ever before.* 
Already we are getting more inflation than we can stand, for our inflated costs 
are pricing us out of the market. (Used houses are selling better than ever, but 
new house sales are lagging from coast to coast in the richest year America has 
ever known.) 


If we’re still having money troubles in spite of all the prosperity, all the savings, 
and all the inflation we are geting, it’s high time we began wondering how much 
of the blame should fall on our own shoulders. 


The Lord helps those who help themselves. Let’s see what we did to get into 
so much trouble, and then let’s see what we can do to get ourselves out. 
*Except for those never-never days when the big lenders were cashing in their 244% 
Government bonds to buy 444% Government guaranteed mortgages and the Federal Re- 
serve was running its printing presses overtime (so to speak) to help them make the switch. 


The big reason we are in trouble now 
is things were too easy in 1947-1951 


In those years of critical housing shortage and easy mortgage money everything 
sold. In those easy years costs hardly seemed to matter if you could just get FHA 
to cover them in its appraisals, so we let our costs get away from us and we’ve 
never gotten them back in hand. In those easy years we learned to hide increased 
costs under easier terms. What difference did it make if your price went up from 
$10,000 to $12,000 if extending the mortgage from 15 years to 20 years made 
the monthly payment lower on the higher price? And if costs went up again, why 
not hide them even deeper by borrowing still more money and making the mort- 
gage run for 25 years? Or 30 years? Or perhaps 40 years? 


Our money problem can’t be solved as 
long as we borrow more than we need 


That makes three big reasons we must get our costs in hand. 


Reason No. 1: We are pricing ourselves out of the market. 
Reason No. 2: The Federal Reserve rightly views our price inflation with alarm. 
Reason No. 3: We can no longer borrow money to waste. 


In the easy money days we forgot about costs. Now our costs have caught up 
with us, and our industry’s biggest problems are (1) where to find buyers willing 
to pay those costs, and (2) where to borrow the money to finance those costs. 


All of us know plenty of ways to cut our costs and build better houses for less. 
It’s high time we got together to do something about them. 

It's high time we got after the senseless waste of money entrenched in our local build- 
ing codes. It's high time we got after the needless inflation of land prices (best and quick- 
est way to do it: make land carry a bigger share of the locat tax load and ease the tax 
burden on improvements). It's high time we got after our labor costs (other industries 
insist on higher productivity for higher wages). It’s high time we got after our materials 
handling costs (they eat up 25% of the cost of a house). 

It's high time we got after the waste involved in hundreds of uncoordinated sizes. It’s 
high time we were all building with parts instead of pieces. It’s high time we were all 
using prehung doors, preglazed windows, preprimed millwork, precut lumber, prefitted 
hardware, preassembled plumbing, preassembled trusses. It's high time we got after 
hundreds of other neglected ways to build better for less, so we won't have to borrow 
so much. 

Until we get our costs in hand we are hardly ready for more money. Right now 
the first result of more money would be more inflation in land prices, more infla- 
tion in material costs, more inflation in labor costs—and more houses priced out 
of the market. 
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Our money problems can’t be solved 
until we turn our money over faster 


Biggest single source of money for new mortgages is the pay-off of old mortgages. 
In a less explosive housing market (i.e., if we didn’t have to build more houses 
like crazy to keep up with today’s population explosion and today’s income ex- 
plosion) those pay-offs alone could provide just about enough money to equal the 
demand for new mortgages. 


Today’s extraordinary mortgage needs make it important as never before to do 
something to speed up those pay-offs and get the money back faster, so we can 
lend it again and borrow it again. 


But the fact is we are all doing many things to make pay-offs slower instead 
of faster. For example: 


Most lenders penalize prepayment, in some way and FHA adds its own special 
1% penalty. 


Many lenders refuse to let mortgagees who get ahead on their monthly payments 
reborrow the prepayment in case of need. Some lenders, in fact, hold a borrower 
who has prepaid six months in default if he misses the next payment. 


And the home builders fight like stuck pigs to get mortgages extended to 30 
or more years instead of the 20-year term on which FHA started. 


The 30-year mortgage makes our money problem worse instead of better, for 
three reasons: 


1. It keeps home buyers from building up enough equity in their homes to 
trade them in for the down payment on a better house; 


2. It makes us pay bigger discounts to get mortgage money, for lenders don’t 
like to tie their money up for 30 years for the same yield as for 20 years. 


3. It slows down the flow of amortization money back into the mortgage pool. 


Every year for the first 20 years the amortization on a 30-year mortgage puts 

48% less money back into the pool than the amortization of a 20-year mortgage. 
The family that borrows $10,000 on a 30-year FHA or VA loan pays off only $1,995 
in the first ten years—if it lets the mortgage run that long. Actually the average FHA 
mortgage is refinanced (often into a bigger mortgage instead of a smaller one) at the end 
of 8 years and 4 months (i.e., before the 30-year monthly amortization hits 16%). 


Home buyers don’t need 30-year terms 


Right now some 20 million car buyers are paying off $700 a year on new cars 
priced at $2,000-$3,000; another 20 million are paying off $200-$300 a year on 
used cars priced under $1,000. It’s nonsense to say home buyers can’t pay off more 
than $200 a year to buy a new $10,000 house. 


Once again the problem starts with VA and FHA. 


The biggest reason home builders fight for 30-year terms is that FHA and VA 
so word their minimum income requirements that slower amortization makes mil- 
lions more families eligible to buy. FHA and VA thus penalize saving by confusing 
amortization with depreciation and counting every penny paid off on the mortgage a 
cost instead of a saving! So small wonder the home builders want slower and slower 
pay-offs. 

It is high time VA and FHA stopped discouraging saving in this way. Their 
minimum income requirements should consider not amortization but depreciation. 
In that case the home builders might ask to have the depreciation period extended 
from 30 to 40 to 50 or even to 60 years, but they would have little reason to object 
to 20-year terms and many good reasons to favor them. On a 50-year write-off 
basis the depreciation on a $10,000 house would be $200 a year. That is almost 
exactly the same as the first year amortization on a 30-year $10,000 mortgage, so 
there need be no difference in the minimum income required to buy the house. 


The only difference would be that the minimum income requirement would be 
the same no matter how long or how short the term of the mortgage, so builders 
would no longer have good reason to pressure for the slower pay-offs that add so 
much in other ways to their money troubles. 
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1. Terrace gets 65’ of length on a 50’ lot by following pattern of long walls and angles. (See heavy line on plan) 


Here’s how to make a 50’lot 


ARCHITECT: Aaron G. Green, AIA 
OWNERS: Mr. and Mrs. Harry Reif 
LOCATION: Los Angeles, Calif. 





2. Overhang with unbroken line stretches along 
terrace, carries view to fence at end of lot. 
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The obvious way to get plenty of space within the 


: limits of a long, narrow lot is to turn the house the Plan of house (above) shows how, by combining 
3 ‘ : alls ie ee eet 
i long way of the site. but architect Aaron Green went long walls and angles and using fencing for 
f privacy, the architect makes both house and lot 
3 a step further when he also angled the end walls to seem spacious. When lot is long and narrow 
: lead the view from one area to another. (diagrams below), turning house shortest distance 
limits space. Turning house long way increases 
‘ . possible length; angling walls continues view 
So instead of long narrow rooms which repeat farther, makes house and lot seem larger. 
: the shape of the lot, here each room is angled to 











catch a view of the next, and of the small garden 
court at the center. Then to make even more of 


the lot, fences are used to give the outdoors the a ge i 
privacy of another room. With many floor to ceil- my alt ba c 
ing glass walls, the view extends to the farthest pence : 




















fence, creating extra space and privacy. 
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3. Open front door shows how view carries through house for entire length of lot 


This entrance emphasizes distance and privacy... 


<< 4. View from entrance (left) shows how it is re- 
moved from street to increase sense of privacy. 
Location at center of plan gives easy access to all 
parts of the house. 


5. Living room (opposite) seems larger and lighter S>—> 
because of extra view of garden court, visible past 
handsome fireplace. This landscaped view from 
center makes 50’ lot seem much larger than it is. 
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6. Hexagonal garden court (right) brings light, air S}—> 
to center of house and creates immediate impres- 
sion of a series of indoor-outdoor areas. 


and tiny garden court gives most rooms a two-way view 

















7. Floor to ceiling glass walls make 
actual living space as large as terrace 
and living room combined. 


Big glass walls are skillfully angled 


B. View at entry past garden court 
(left and opposite) shows how rear 
half of lot combines with house to 
form one large, private living area, 
with distant fence as fourth wall. 
Repretition of greenery blurs indoor- 
outdoor separation. 
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SPACIOUSNESS ON A 50’ LOT 


9. Diagonal walls of living room 10. Kitchen-dining area opens to 
nake point outward to terrace, put no terrace, so view is twice as long as 
‘race stop to sense of space. room and extends to fence. 
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Photo: Margaret Bourke White 
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Most of Rockland County is nearer 
Manhattan than many a built-up 
suburb, Yet its 183 sq. mi. of 
wooded, rolling land were by- 
passed in the postwar boom. But 
QUEENS all this began to change as soon 
as work started on a new bridge 


across the Hudson... 
amityvill 
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»». See what’s happening in the East’s newest housing boom 

...see why the public gets sore at the home building industry 
¢ 

»«.see why other people make the really big mistakes 


.».see what it would take to solve most of the tough problems 


First step in Rockland story: New York Thruway’s now compieted Tappan Zee 
Bridge opens up hard-to-reach Rockland side of Hudson to Manhattan commuters. 
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ROCKLAND’S STORY 


Few people inside or outside the county foresaw 
what would happen in Rockland. 

Six years ago the county’s population totaled 
less than 90,000. It was largely a rural county, almost 
as remote from metropolitan New York as other up- 
state areas. Only a few hardy commuters traveled 
to New York City. 

Many people were blinded by hope that the status 
quo would remain. Those who knew better could not 
believe change would come fast. Some members of 
the home building industry are still short-sightedly 
bearish in their planning. 

Now the character of the county has changed. 
Nearly 2,000 houses were built in Rockland last 
year. Population has climbed to 108,000. More 
and more industries have come in, boosting plant 
payrolls from 8,000 to 12,000 employees. Many 
more plants are expected. 

An acre that cost $1,000 three years ago costs 
$3,500 today. This is partly because planners have 


~_ 


New factories like this US Gypsum plant near Stony Point are both cause and effect of the boom 


This is the situation in Rockland today: 


N. Y. Thruway provides new road leading from bridge to all parts of county 





carefully zoned much land out of the market, and 
partly because long-time land owners who see 
prices spiraling upward refuse to sell today. 


Builders are moving in 


All this has changed the home building industry 
greatly. Most of the new houses are being built 
by newcomers from Long Island and New Jersey. 
Nearly all have had to change their methods, for 
acres are hard to convert into lots in aptly-named 
Rockland. Lenders, architects and suppliers have 
flocked in, too, as word of the boom has spread. 

Before the boom, most builders were small, 
and most of them are going on as before (though 
they find it harder to buy the single lots they 
want to build on). But the bigger operators already 
include a few local men who have taken advantage 
of the opportunities. 
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New houses are going up all over the county today as local building industry members and johnny-come-latelies grasp opportunity 
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ROCKLAND’S STORY 





Old house is fixed up. 
Boom centers around 


new 


homes 


with no trade-ins. 








Louis Stockr eye 


School board member argues at a planning board meet- 
ing, urges fewer permits be issued to builders because 
old schools like this one (left) are overcrowded. 
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This is the way the boom look 
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This is typical split-leveling 


Some custom houses go up, too 
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Design and merchandising techniques follow earlier booms 


lookito startled Rockland residents 


The boom goes on and on 


Some people call this a bulldozed desert Contemporaries like this are in minority 
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ROCKLAND'S STORY 


Zoning: too little, too late 


Large areas of Rockland are still unzoned. 

Oldtimers resist zoning most, maintaining stoutly 
that “nobody’s going to tell us what we can do 
with our land.” 

The day inevitably comes when the situation gets 
out of hand. Town facilities get overloaded. Stores 
and houses go up next to each other and choice 
land turns into a drainage basin. 

When zoning comes, as it always does, members 
of the building industry often are caught midway 
in their ventures. 

Many building men take a buffeting as officials 
waver between courses. This has caused bad blood 
between industry members and local officials. A 
kind of guerrilla war goes on that could have been 
avoided by proper leadership within the community. 
Yet County Planning Director Richard May Jr. has 
gained national attention for a new type of zoning 
he has introduced. 
















Most zoning maps show only what can be done 
with land today, but May’s shows how it can be 
used both now and in the foreseeable future. He 
aims at three objectives: 1) to restrict growth to land 
around each existing village, 2) to retain a country- 
side aspect between built-up areas, and 3) to prevent 
scattered growth too far from existing facilities. 


How X-zone plan works 


To accomplish these aims, he provides a so-called 
X-zone surrounding each village. This zone requires 
acre lots until the village is built out to the zone. 
Then X-zone lots can be down-graded to one-third- 
acre lots. 

This plan provides for orderly growth, but it 
has some disadvantages. It limits the acreage avail- 
able to home building, thus drives up the price 
of land useful to tract builders. And it does not 
provide for half-acre lots, which many in the 
industry want to use. 


Toughest problems are zoning, sewerage... 


Sewers were voted down 


If septic tanks are failing in parts of Rockland 
County, local authorities can pin most of the 
blame on themselves. 


Sewerage area in Rockland serves most larger villages, 
but only about half of all existing homes. 





They could have had a county-wide sewer system 
but voted it down five years ago. 

Even now the county is putting this No. 1 
problem almost last on its “must” list. A month 
ago the county supervisors finally got around to 
voting money for a study to find where sewer 
lines should run, if and when they are ever built, 
and how much they might cost. But this still 
leaves public sewerage years away for most of 
Rockland. For one thing, a large sewerage system 
cannot be financed in New York until the state 
legislature passes a special act permitting the county 
to set up a sanitary district with powers to finance 
such a system. Although this matter relates closely 
to health, almost no one has given much attention 
to it. 

Meanwhile, houses having septic tanks must be 
built on lots of at least 15,000 sq. ft. in most 
of the county. This limits new houses to lots costing 
about $3,500, sometimes more. 


Related drainage problems mount 


Like many another boom area, Rockland is 
suffering from increased drainage problems. The 
county planning board itself has reported: “The 
handling of surface water drainage in new subdi- 
visions has become one of our most difficult 
problems [and] cannot be dealt with on a piecemeal 
basis.” 

Thus the home building industry gets blamed 
for drainage woes which could be prevented by 
the kind of over-all engineering guidance that only 
the county can provide. 
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One-room school for 75 children is 96 years old 


and school shortage 


Earlier planning is needed 


School boards tend to make the home building 
industry the scapegoat of the suburbs. 

The little red schoolhouse above is one of many 
in the county where teachers still teach two or more 
grades in overcrowded classrooms. Construction of 
new schools like the one below have not kept pace 


with demand. These two examples are in a district 
that has kept up with its needs more than nfost in 
the county. Rockland has 27 school districts with 
27 different dilemmas, each of which affects home 
building a different way. 

In one way, nearly all school boards are alike: 
they tend to blame homebuilding for their crowded 
schools and mounting school taxes. Nine times out 
of ten, when the industry finds itself in a zoning fight, 
its chief antagonist is a school board. 


Boards are often untrained 


As in any fast-growing area, these boards are 
composed of public-spirited, hard-working and long- 
suffering members. Few are well trained for their 
part-time duties. They have no funds or staffs for 
research. They are subject to many pressures and 
day-to-day crises. It is not surprising then that 
they postpone long-range planning and try to induce 
town zoners to take them off the hook by forbidding 
more home building. 

When local planners give in to school board 
demands to slow down home building, as_ the 
equally harassed planners sometimes do, the result 
most often takes the form of upzoning. 


The effect: higher land costs 


When land for home building is restricted, the 
price of remaining developable land goes higher. 
Thus, when school boards do not keep pacé with 
demand and planners slow the pace of home build- 
ing to that of school building, the problem of high 
land costs increases. 

By postponing efforts to get new schools fast, 
school boards compound the problem. Exodus from 
the city is bound to result in new homes in the 
suburbs. Fighting the building industry will not 
solve the boards’ problems. The boards’ only wise 
course is to push harder and sooner for the new 
facilities which it is their prime duty to provide. 


Newest high school will be completed in fall, four years after it was first planned. Another took seven years to plan and build 
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Builder Lester Robbins’ Sandra Construction Co. 
is sponsoring Rockland’s biggest project (see opposite page). 
Here’s what he says he has learned from 


studying Rockland’s mistakes and successes: 





The industry could take these five steps... |t 


1. The industry needs to act like an industry 


“Home building is the biggest business in booming Rockland, but you could never tell 
it by the way it acts. Our industry simply hasn’t grown up, and we keep repeating too 
many of our earlier mistakes. Equally serious, we have found no effective way to answer 
unjust criticisms and to mobilize the reserves of good will that should be ours. Part 
of the trouble is that the different branches of our industry tend to go it alone instead 
of acting as a team where each member can contribute his specialized skill. Too much 
is left to the builders to handle alone. What the industry needs more than anything 
else is to help itself.” 


2. The industry needs to work closely with planning officials 


“The better the zoning, the better for every segment of home building. Houses 
are easier to sell in a well-planned community, where buyers are assured they will be 
near schools, churches and shopping centers—and where they won’t have to worry 
about what will go up on the vacant lot next door. The smallest member of our in- 
dustry must rely the most on good planning, for he, unlike the bigger operator, can 
substitute nothing for it.” 


3. The industry needs to help school boards 


“No problem plagues the US home building industry more than that of schools. What 
compounds the problem is that harassed school officials often panic easily. This means 
the industry as a whole should meet school boards as well as other bodies involved 
in the problem and attempt to provide mutually satisfactory answers to the problems. 
Often it can be shown—as Sandra did—that the impact of many new houses will be 
much slighter than had been suspected.” 


4. The industry needs to create a way of life, not just shelter 


“People don’t buy houses today just to keep out of the cold and rain. They want 
easy, informal family living indoors. They want provision for outdoor living. They 
want a good neighborhood. Some of these things only our industry can provide. 
Others are the duty of local government, but often our industry must help local 
officials provide them.” 


5. The industry needs to live up to its own best standards 





“No member of our industry should be so short-sighted as to fall below the level of 
good current practice. Yet too many of us only ride along with a boom; too few make 
the most of it. We should increase our effort to achieve a high standard in design 
and to find better construction techniques so we can provide more attractive houses 
at lower costs.” 
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to solve its problems 


Although Robbins’ big Rockland project (1,513 
houses, 407 apartment units) is only a plan on a 
piece of paper now—and still unnamed—it shows 
how Rockland’s lessens can be applied. 


The plat at right is not what Robbins’ Sandra 
Construction Co. had in mind when it paid $2,501,- 
000 last fall for the 691-acre tract. 


Opposition came quickly 


As soon as the Sandra group bought the property 
(the Army’s Camp Shanks during World War II), 
they ran into trouble. Some people opposed any new 
houses; school boards sought to have the tract zoned 
for larger lots; town officials hinted they would ask 
for free community facilities. 

Instead of slugging it out, Robbins’ group de- 
cided to work with local boards and see if each side 
couldn’t help the other. The first Sandra step was to 
make sure its own team was complete. Robbins, 
who has built 7,000 houses, had the building know- 
how. His partners included a lumber dealer and a 
realtor. In rounding out this team, Sandra retained 
Architects Charles Warner, Walker Field and Dan- 
forth Toan, well known locally, and Consulting 
Engineer Michael Burris of nearby Englewood, N. J. 

Sandra made clear to the Orangetown planning 
board that it wanted to cooperate on all problems, 
but insisted that school issues be decided as far as 
possible by the planning board. This reduced the 
builders’ need to negotiate on two fronts at once. 


Both sides learned and traded 


In give-and-take meetings with the planning board, 
Sandra agreed to provide land for schools and other 
facilities if the planners would allow it to build on 
enough smaller lots to compensate for the land given 
up. The board accepted this principle on the advice 
of County Planning Director Richard May Jr., whom 
it consulted throughout. May and his staff actually 
worked out the details of Sandra’s approved plat. 

Sandra and the town planners both feel the result- 
ing plan provides a self-contained community with 
uncommon appeal to a wide variety of buyers. 
(Houses priced at $15,000 to $22,000 will be built 
on lots ranging from 8,000 to 20,000 sq. ft.) The 
plan gives Sandra as many lots as it originally asked, 
even though the builder will now devote 120 acres 
to parks, schools and other facilities. 

Last minute school board opposition was over- 
come by three moves. Sandra agreed not to build 
before 1958-59 in the southern third of its tract 
where one school district would be most affected. 
Sandra also offered to build a school to rent and 
eventually sell to this district. And Sandra intro- 
duced a tax study which showed local fears of steep 
tax increases were groundless. 
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to developer’s industrial- 
commercial area (63 acres) ~e 















Photos: Morley Baer 


Entrance to development is bordered by this large sign and a 
botanical garden. Developers are building a ten-acre shopping cen- 
ter, have land set aside for schools, parks and churches. Photo 


opposite shows typical landscaping. 


This project's big appeal 
is in its landscaping 


B ait: Ross Chamberlain knows that a handsomely 
landscaped model is a merchandising natural. 

At Foothill Farms, Chamberlain’s new 1,160-acre sub- 
division near Sacramento, he makes a big point of the 
appeal of built-up, built-in outdoor living. 

What Chamberlain actually sells, however, is a three- 
bedroom, two-bath house set on a 60’ x 100’ lot—he gets 
his buyers to put in their own landscaping! 

Chamberlain uses six model homes and gardens to 
help tempt prospects and each house and lot is decorated 
and landscaped as though a family were actually living 
In it. 

Buyers who see these models—priced from $12,250 
to $17,275—<can picture themselves in Foothill Farms, 
living like the “typical” families around whose day-to-day 
activities the models are designed. 


Here’s how Chamberlain merchandises 


With each house Chamberlain gives away a 42-page 
landscaping primer written by Landscape Architect 
Douglas Baylis. Based on soil conditions at Foothill 
Farms the primer shows owners how to plant their lots 
and develop gardens and outdoor patios. 


Foothill Farms maintains a supply yard where owners 
get nursery plants and materials at a cost far lower than 
they could buy from greenhouses and lumber yards. 
The supply yard also rents heavy equipment for tilling 
soil and putting in paving. The yard, combined with an 
ingenious package of outdoor built-ins like attachment 
points for trellises and screens and outlets for lights 
and appliances, spurs owners to fix up their lots. To help, 
Doug Baylis gives owners free advice. 


Good merchandiser Chamberlain claims that with to- 
day’s emphasis on outdoor living, this scheme makes 
sense. With his first 300 houses already sold buyers seem 
to agree. He plans to build at the rate of 500 a year. 


By 1965 when the final total of 5,500 houses planned 
for Foothill Farms has been reached, Chamberlain is 
confident that sales and land values based on owner 
improvement will more than compensate his original 
outlays. 


“In time,” says Chamberlain, “everyone should be 
better off: the land developer, the builder, the banker, 
the mortgagee and most important: the community as 
a whole.” 





BUILDERS: Ross Chamberlain, Fremont B. Hitchcock 
LANDSCAPE ARCHITECT: Douglas Baylis 

DECORATORS: Frances M. Baer and Peter Rocchia 
LOCATION: Sacramento, Calif. 
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Model house shows one way builders introduce planting on street side. Redwood fence, 
low bushes give a finished look to house. Builder Chamberlain selected trees. 


Landscape appeal begins at the street, 


Patio view is good example of how models are planted for maximum enjoyment of out- 
door space. Screen at right separates this yard from the next to give complete privacy. 
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spreads out all over the lot 
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an shows how garden is extended right around the house, 
ith maximum outdoor areas at the rear. Even smallest houses 
ave two baths. Because of conservative Sacramento market, 
hamberlain built modified contemporary design. 


Grid system, described in buyers’ landscape primer, is 
basis of each garden design. Three foot modules defined 
by 2x4 headers are filled with plants, paving or flowers. 


~ 


Lath shelter is one of many sun shades builders show. 
Garden theme is carried down the long path by potted 
plants suspended on a screen, raised beds at left. 
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At night, wide wooden deck becomes an outdoor living room for informal entertaining. Builders put in electrical outlets so porch can 
be lighted after dark. Buyers’ guidebook tells how to make hanging lanterns and the benches along the front of the deck. 


This model makes a feature of night and day,F 


During day, deck is playground for children. Overhang on this 
house is partially closed, partially open so owners can have both 
sun and shade without leaving the porch..Model was designed for 
a couple with three children, has play equipment and toy storage. 


Corona model is popular with buyers. 


Garage can be turned 
into room. 


Builder provides built-in support for storage deck. 
Plan (opposite) presents a clean front to the street, turns living 
areas to rear to give as much outdoors space as possible. 
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Living room has its own view of the garden. Wide doors open onto the deck to make one large indoor-outdoor area. Tubbed plants around 


h can the fireplace carry indoor-outdoor theme one step further. High fence at the rear property line screens garden and house from its neighbors. 














1 day indoor-outdoor living eee yee 


hall table are typical of the 
way Chamberlain _personal- 
izes his models. Prospects get 
a feeling they are seeing 
houses where people actually 
live. It helps them identify 
PTR RAS themselves with project. 
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; Children’s room is furnished inexpensively with camp stools 
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urned 
deck. 
living 


and a painted chest that can take hard wear. Double-deck 
bunk helps conserve space in a small room. Furnishings were 
planned for family on tight decorating budget. 
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Here’s Chamberlain's system: 





House is sold minus landscaping, ready for 
owners’ work. 


Company yard sells nursery stock, shelter mate- 
rials at rock-bottom prices. Local merchants don’t 
object, say their related sales have jumped since 
project opened. 













Expensive tools are rented from yard. 





“Sweat equity” is Chamberlain’s name for own- 
ers’ work program. “People learn how property 
improvement boosts land value,” he says. 





Ross Chamberlain, left, plans 1957 development 
at Salt Lake City like Foothill Farms. Past build- 
ing ventures included partnerships with Dave 
Bohannon, Andy Oddstad. 


Douglas Baylis, right, was landscape architect for 
model gardens, wrote guide book for owners. He 
gives owners free advice about planting. 




















Swimming pool is not hard for owners to put in because 
builders provide extra connections in the water and 
sewerage lines. They also include a T-outlet for gas so 
pools can be heated, fix wiring outlets for outdoor 
lights. Baylis’ landscape book tells owners how to make 
tree tub and canvas shelter screen. 


Here’s how the system 
helps owners make same size 


lots look different 








Sand and boulder garden is popular lot treatment for 
owners who don’t want to do much planting. Appear- 
ance of lot is also affected by addition of triangular 
reed roof shelter. Owners can buy materials from cor- 
poration yard for about $120. Light under ridge pole 
takes advantage of builders’ provision of outdoor wiring 
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Composite plan shows how these four 
gardens can be fitted on the lot. 
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Large garden makes full use of lot and of materials from company yard. Owners 
get as much free sand and gravel as they can carry away, learn from landscape 
book how to lay brick paving, set out plants and shrubbery to make each lot distinc- 
tive. Builder provides concrete piers that make it easy for owners to put in fences. 























L-shaped garden utilizes grid system, fills in modules 


ment for with bricks. Here, newly-started vines are trained on 


A ppear- ' arbor posts, bamboo strips alternately cover bays. 
riangular Garden is divided into two zones with a translucent 
rom cor- screen windbreak. Storage cabinets for equipment are 
dge pole built-in along rear fence. All homes are planned for 


r wiring easy additions like this arbor. 
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They want only two widths... 


30%” for studs 32” o.c. 


Last year’s Round Table pro- 
posed four other standard widths 
to fit studs 24”, 64”, 80”, and 
96” o.c. The Research Institute 
decided not to ask so many 





46%" for studs 48” o.c. 


Below you can see how Dr. 
Lendrum, Director of the Small 
Homes Council, suggests using 
these 30%" and 46%" windows 
to fit wider modular openings in 
the studs. 








74” for picture windows 


This gives an 8" minimum sill 
—to permit registers below. This 
is close to the Round Table’s 72” 
suggestion. Actual sill would vary 
with window type used. 


... in only five heights lined up at the top with 





6 8” for doors 


The Round Table had sug- 
gested both 6'8" and 7’, with 7’ 
preferable. The Research Institute 
decided on a_ single standard. 
Most doors are already 6'8", and 
the single door height makes win- 


standards. 


dow standardization easier too 













R@®UND TABLE result: 
Builders call for standard windows... 


Here is big news about window stand- 
ardization—big news growing out of the 
two-day Round Table jointly sponsored 
by the Research Institute of the National 
Association of Home Builders, the Amer- 
ican Standard Association and House & 
HomME (Jun. 55). 

The Round Table tentatively proposed 
standardizing the builder’s house win- 


dows on four heights (2’ for bathrooms, 
3’ for bedrooms, 4’ for living rooms, 6’ 
for picture windows), and six widths to 
fit studs 24”, 32”, 48”, 64”, 80” and 96” 
0.¢. 

Now the Research Institute, after a 
year of study with the window manu- 
facturers, has streamlined the proposal 
down to only two of the five widths 


the Round Table suggested and five 
slightly different heights (including a 
special height for kitchens). In proposing 
these ten sizes to the window manu- 
facturers, NAHB said: 

1. The purpose is to cut costs and 
prices by letting the window makers 
concentrate on a few sizes (the Round 
Table had urged the manufacturers to 





Below is how Jim Lendrum would use these sizes ... in multiples ... 





For multiple windows, the trick is the trimmer 


For a single window 


For a window 30%" or 46%" wide- to fit 
between framing members 32” or 48" o.¢.: 
put the trimmers on both sides of the window 
on the 16” module of the stud spacing. Put 
the studs outside. 


For a triple window 


For example: three 30%" units with a com- 
bined width of 91%" to fit between framing 
members 96"0.c. Put the studs on both sides 
of the window on the 16” module; put both 
trimmers on the inside. 


For a double window 


For example: two 30%" units combined to 
make 6034" to fit between studs 64” o.c. On 
one side put the stud on the 16” module with 
trimmer inside; on the other side put the 
trimmer on the module, with trimmer outside. 
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op with ihe 6/10” rough opening over a 6’8” door. Sill height would depend on type of window 
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41” for kitchens. 


This gives a 41” minimum sill 
—allowing 1" above a 4” back 
splash over a 36" counter to stacking and for limited use in 
(The bedrooms. (The Round Table 
asked this narrow height only for 








re) 
a 


53” for living rooms. 














34” for bedrooms 


This gives a 48" sill, lets 4’ in- 
terior dry wall and 4' exterior 
sheathing run uncut under the 
window. The 48" sill is high 
enough for privacy and furniture. 


had sue- 23” for bathrooms 


7’, with 7’ 
*h Institute 

standard. 
» 68", and 
makes win- 


This gives a 59” minimum sill. 
The 23” unit is also urged for 


This gives a 29” minimum sill 
—same height as most tables. 
(The Round Table had suggested 
48" .) Double hung windows need avoid a_ vertical joint. 


taller rough openings for same Round Table did not ask a spe- 





isier too : : : } 3 bathrooms, where a special 5’ Most architects say higher sills 
sill height. cial kitchen window height.) length is needed.) inten a team a ade, 
i ly th 10 n I i 
-» |...in only these rough opening sizes 
and five eae ; , ; Bla 
aces os i quote lower prices on the few standard one window in an odd size. Collier, in a very able report to the 
= St § sizes to give every architect and builder 5. Tolerances of + or — %” are needed. Forest Products Research Society, said 
s a § a direct selfish reason for using them NAHB questioned whether these sizes the recommended widths are “not com- 
instead of odd sizes). could apply to a “series of windows patible with the present concept of win- 
costs and 2. The sizes finally selected must not laid side by side”, because every side dow design involving combinations of 
st favor any one window type or material. by side unit would “call for a 1%” single units into multiple units.” 
sa ical 3. No one window type would neces- reduction in the width of the rough NAHB also questioned whether these 
turers to sarily be needed in all ten sizes. frame opening” (see below left). And sizes could apply to typical wall panel 


4. Most houses will still need at least 


Wayne A. Norman of Carr, Adams & 


systems (like LuReCo). 
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In masonry, vary brick mould 


For a single window 


For a double window 
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For a single panel 


. . « to fit 4’ panels like Lu-Re-Co 


Inad panel use 1 x 4” studs 


For a double panel 


’ you would need a : vou need a Use 1 x 4”s instead of 2 x 4"s. In a 96” panel space the 9234" wine 
aaah = mould 1” wide on either mould 1%" wide on either the 2 x 4” in the next panel the 1 x 4” dow combination will fit just right bee 
4” o.0. - = side, for the brick opening side. (For a triple window could support the plate, but most codes tween the 2 x 4” studs on either side 
nodule — » will be 2” wider than the the mould would get too would require an extra 2 x 4” in each of a double panel. 
le put i stud opening (e.g., 32”) plus wide to look well.) adjoining panel. 
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Before 


this barn was remodeled, 










designers Scott & deCossy had learned well 





this basic lesson: 


preserve an old building’s space and sound structure 


Exterior before ... and after remodeling 
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The designers remodeled this barn to keep its most 
important advantages: generous space, basic structure, 
and simple character. 

Existing beams (upper photo, opposite) were fastened 
by mortise and tenon joints, and pegged together. Recog- 
nizing the soundness of this original structural system, 
Scott & deCossy made no major changes in it, did not hide 
the beams and columns in the finished work. 

Chief additions were a band of windows along living 
and dining rooms (opposite), and a second story bedroom- 
balcony (above). 

Barn offered plenty of space (44’ long, 34’ wide, 27’ to 
riage pole) and by leaving most of the floor area open 
(right), the designers avoided a cluttered, busy look. 

The new bedroom-balcony along one long side actually 
doubled the floor space in that area, made it easy to locate 
the smaller rooms (see plan on next page). 

Native woods were used as finish materials wherever 
Possible. These, with the exposed structure and the free- 
Standing fireplace, give this converted barn its savor. 
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Ben Schnall 


Remodeled barn 


shows what 


contemporary design 


Bedrooms are snug under slope of roof 


can do with 


an old building 
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Plans show first floor and balcony 














Windows flood living room with light 
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Fireplace chimney rises to ridge pole; room height is emphasized by exposed structural framing 
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New Products 





For other new products, see p. 200 


You never saw vinyl floors like these before 





Rolled flooring is applied directly on concrete over new adhesive 





Cushioned flooring has foam rubber under vinyl top 


A. This floor lets you walk on air 


Cushion-eze aptiy describes a new Armstrong 
floor that fuses foam rubber to a vinyl facing. 

You lay this new sheet material (it’s 6’ wide) 
directly on the subfloor, without using building 
paper. Because the foam is resilient underfoot, sur- 
face wearing qualities are greatly increased. The 
extra resilience also helps the flooring to resist 
particles of dirt and grime which often get ground 
into other types of material. 

The easy-underfoot qualities of the floor, combined 
with sound-absorption, durability and resistance to 
stains make it especially good for kitchen installation. 
You might also think about it for heavily-trafficked 
areas like hallways, family room and ~ children’s 
rooms. It comes in some bright new patterns that 
may give you ideas for model house decorating. 





Edges are cut and trimmed with straight blade knife 


B. Roll this floor right over the slab 


This new vinyl flooring goes down on a concrete 
slab like wall-to-wall carpeting. 

For the first time, builders can now get vinyl 
flooring in rolls, apply it directly over the slab. A 
new backing (which looks and feels like asbestos) 
stubbornly resists alkali and moisture. 

Vinyl facing is .07” thick, is as resilient, hard 
wearing, resistant to dents and scuffs as standard 
vinyl tiles. Surface colors of the new flooring are 
brighter, livelier-looking than those found in many 
resilient tile patterns. 

The material is cemented to the slab with a new 
adhesive that changes color (from milky white to 
clear tan) after spreading to show you when it is 
ready to receive the flooring. 

Manufactured by the Armstrong Cork Co., the 
new vinyl flooring comes in two of the firm’s pat- 
terns—Terrazzo and Decoresque—in 6’ rolls. Com- 
pared to the cost of low budget tiles, the new 
flooring is high—about $4.50 per sq. yd. (50¢ psf. 
against 15¢-30¢ psf.) but the maker believes the 
installation time and labor saved by rolling it on 
may more than make up the difference in cost. For, 
unlike the fitting and placement necessary for each 
individual 9 x 9” tile, you roll this flooring on in 
sheets 6’ wide, cut it at room edges just as you 
would carpet-by-the-yard. 





Decoresque pattern (left) is one of two styles available 
in rolled flooring. Mosaic (right) is new Cushion-Eze 
design. It looks like hand-crafted mosaic tile. 
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@ Consider this . . . of the commercial 
woods used in the United States, West 
Coast Hemlock ranks as one of the 
first five in volume produced. 

...as Dimension . .. Weyerhaeuser 
4-Square West Coast Hemlock is pro- 
duced in stress grades that include 
1600 f Select Structural, 1500 f Con- 
struction and 1200 f Standard. Where 
stress properties are not required, other 
grades of dimension are available. 

...as Boards . . . Weyerhaeuser 4- 
Square West Coast Hemlock is used 
for sheathing . . . and for many other 
uses where good boards are required. 

. as Flooring . . . Weyerhaeuser 
4-Square Hemlock flooring offers a fine 
uniform, even toned texture, a light 
color and freedom from pitch. Its long 


Weyerhaeuser Sales Company 


oT. PAUL T, 


MINNESOTA 






This brand name 





Those who use it call it the “Ability Wood” because 
of its versatility 


tough fibers have a tendency to mat 
together, to provide a floor that hard- 
ens with age. Hemlock is known as the 
“hard softwood” flooring. 

...as Bevel Siding, drop siding, 
ceiling, finish, paneling or molding, 
Weyerhaeuser 4-Square West Coast 
Hemlock is an ideal wood for interior 
or exterior application. 

It pays you to utilize West Coast 
Hemlock as processed by Weyerhaeuser. 
You can depend on it as a fine building 
species in ready supply. Weyerhaeuser 
has vast stands of this abundant utility 
wood ...and research facilities, dry- 
kiln capacity, and skills to make Weyer- 
haeuser 4-Square Hemlock one of our 
most beautiful and useful softwoods. 
Learn to know the “Ability Wood”’. 
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YALE is first again with the only 


New Low Cost FIRE- 





Yale Wall Safe 
fits between studs 


12%" WIDE, 16” HIGH, 9” DEEP 


The mounting flanges simplify 


installation between standard wall floor safe fits 7 


studs. Yale Combination Lock has 


10,000 possible settings. between floor joists 
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-| INSULATED HOME SAFE 


the most exciting builder’s item 
to hit the market in a long, long time 


a modern necessity that gives any home new appeal and security 


a YALE & TOWNE jews 





Let the Yale home safe help sell your homes. 
Tell your prospects this: 


“It’s a brand new item. Made by Yale, foremost name in security.” 
“The Yale Wall Safe can be concealed behind a picture on the wall.” 
“Nothing like it to keep your important papers safe and secure.” 


For full details write to: THE YALE & TOWNE MFG. CO. 
LOCK & HARDWARE DIVISION, WHITE PLAINS, N. Y. 
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Technical News 


How good is glue-nailed W roof truss? 


Good enough to support twice the maximum load 


requirements, with little deflection, Cornell tests show 


New glue-nailed trusses can support a 
roof as well as steel can. 

Yet some building officials refuse to 
approve use of the new truss, which was 
jointly designed, thoroughly tested and in- 
troduced nearly two years ago by Purdue 
and the University of Illinois’ Small 
Homes Council (H&H, March ’55). 

Because of this opposition the Lu-Re-Co 
people, whose lumber dealers use the truss 
widely, underwrote new tests at Cornell 
University. Purpose was to get additional 
performance figures on how good the 
truss is. 


What Cornell found 


Results show that the glue-nailed W is 
as strong as originally reported by Purdue 
and the Small Homes Council. 

Two 28’ span test trusses were sub- 
jected to a maximum load equal to 53.5 
Ibs. per sq. ft. of snow. Maximum de- 
flection was less than 5/16”. This is 
well within the maximum allowable de- 
flection of almost 15/16” (which should 
not exceed 1/360th of the span). 

Cornell also tested the trusses at twice 


Maclean Dameron 


the maximum required load, or the equiva- 
lent snow load of 107 Ibs. per sq. ft. Even 
then maximum deflection was less than 
9/16”, well under the allowable 15/16” 
at half this load. 

Cornell policy, like that at Purdue and 
Illinois, prevents “stated or implied en- 
dorsement” of any product. Thus the Cor- 
nell report simply concludes that the glue- 
nailed truss “met satisfactorily” the speci- 
fied requirements. 

Since the Cornell tests add the weight 
of new evidence to that already compiled, 
it may help to satisfy skeptics. 

However, experts emphasize that the 
truss must be made under controlled con- 
ditions and with the right kind of glue. 

Lu-Re-Co dealers are prepared to issue 
a certificate guaranteeing that such re- 
quirements are met. In addition, instruc- 
tion sheets on making glue-nailed trusses 
are available for 25¢ from Small Homes 
Council, Urbana, IIl.* 





*Span, roof pitch and type must be specified when 
ordering, since instructions are also available on 
the glue-nailed sloped-ceiling and king-post trusses 
(HH, Feb. °56). 





How glue-nailed truss was tested. Two 28’ trusses (above), 24” on centers, were covered with 
12" plywood and given maximum required load equivalent to 53.5 lbs. per sq. ft. of snow per 
truss. Maximum deflection of bottom chord was less than 5/16” or 1/1,100th of the span, 
“well under the usual requirement of 1/360.” Even when maximum load was doubled, deflec- 
tion was less than 1/600 or 9/16”, “with complete recovery upon unloading.” Trusses were 


not loaded to destruction because this “ 
tested was 4/12. 


. does not have much meaning.” Pitch of trusses 





Libbey-Owens-Ford Glass Co. 
r 


| 
t 





New use for heat-absorbing glass. This windbreak, installed at a Malibu Beach, Calif. home, 
not only protects occupants from wind and flying sand, but heat-absorbing plate glass used in it 
gives extra comfort by sharply reducing sun glare. Glass is tinted bluish-green, bounces back 
7% of sun’s total radiant energy, absorbs 46.8%, thus lets in only 46.2%. It might also be 
used for patios, porches, summer houses or in sun-exposed windows of any house. 











Electric heat makers launch 
drive for more home sales 


“Electricity will be as commonly ic. 
cepted for home heating in the next ten 
years as gas or oil are now.” 


Nineteen manufacturers of electric heat 
equipment heard this optimistic forecast 
at their recent meeting to launch a drive 
for more sales to new homes. From the 
300,000 houses fully heated by electricity 
today, they hope to bring the number to 
three million by 1960. 


The manufacturers are members of the 
newly formed Electric Heating Equipment 
section of the Na- 
tional Electrical Man- 
ufacturers Assn. which 
will underwrite a na- 
tional promotion pro- 
gram to speed wider 
public acceptance of 
wired heat. 


“There is hardly an 
area in the entire US, 
from Florida to Min- 
nesota, from Maine to California, where 
electric space heating is not practical 
today,” says R. E. Pequignot, chairman 
of the section. One of the big reasons: 
while competitive fuels have more than 
doubled in price since 1946 (oil from 
about 6¢ a gal. to about 14¢ today, for 
example), the price of electricity has gen- 
erally held firm or actually dropped in 
some areas. ; 


PEQUIGNOT 


Pequignot also points out that an in- 
creasing number of electric utilities offer 
special low power rates to home buyers 
who choose electric heat. Others have put 
a 12-month budget billing plan into effect. 
In all, Pequignot says: “Some 84% of the 
nation’s representative power suppliers 
now encourage . . . electric heat.” 





How to harness the breeze 
for summer cooling 


Here is how to make a house cooler 
without air conditioning: 


You can catch the prevailing breeze by 
proper landscaping and window arrange- 
ment, according to experts at Texas En- 
gineering Experiment Station, who say: 


1. Landscaping around a house must be 
such that the breeze is channeled toward 
doors and windows. 


Since dense shrubbery can hold back or 
deflect wind, keep planting low and well 
trimmed around house openings. New 
trees should not be put in the way of 
prevailing wind. Those already in place 
should be trimmed to guide the air. 
(Trees and vegetation also exert a cooling 
effect on the air itself.) 


2. Windows should be located so they re- 
ceive the channeled breeze. 


For maximum cooling (swiftest aif 
movement through the house) outlet win- 
dows should be larger than inlet openings. 
continued on p. 190 
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the 
TENSION BAND 


0 why does it ( 


READY HUNG DOORS 4 
to assure delivery with 


are shipped in an ae 

a+ mk 
ENGINEERED PACKAGE G : ; 
JOINTS SQUARE and 


oe 
us 


SR a: 


CRATED* FOR DELIVERY IN 
PERFECT CONDITION 


Tension in the steel band exerts equalized pressure (indicated Pe 
by the arrows) at the corners to draw the frame in tight contact : 
with the rigid door. Frame joints and mitres are therefore rigidly 
held square and tight by the door itself. 

Spacer blocks between the door and frame serve a dual purpose: 
(1) They block the frame around the door during shipment, and, 
(2) Are used to maintain proper door clearances while the door is 
being installed. Faces are protected by cardboard when shipped by 
common carrier. *PAT. NO. 2489029 
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TENSION BAND 


SPACER BLOCKS 











SPACER BLOCKS 























CALL YOUR LUMBER DEALER e READY HUNG DOORS MADE BY THESE LEADING WHOLESALERS 


ALBANY, N. Y. 
Iroquois Millwork Corp. 


BALTIMORE, MD. 
Central Building Supply, Inc. 


BIRMINGHAM, ALA. 
National Woodworks, Inc. 


BOSTON, MASS.. 
A. W. Hastings & Co., Inc. 
Sommerville 44, Mass. 


CINCINNATI, OHIO 

Acme Sash & Door Co. 

CLEVELAND, OHIO 

The Whitmer-Jackson Co. 

Massillion, Ohio 

DAYTON, OHIO 

Dayton Sash & Door Co. 

DENVER, COLO. 

Lumber Dealers, Inc. 

GRAND RAPIDS, MICH. 

Porter-Hadley Company 

BUFFA fa HUNTINGTON, WEST VA. 

iroqsste: Mage: Go. Iron City Sash & Door Co. 
HOUSTON, TEXAS 

The Whitmer-JacksonCo., Inc. Southwest Sash & Door Co. 


INDIANAPOLIS, IND. ROCHESTER, N. Y. 
LOS ANGELES, CALIF. 
Ready Hung Door Mfg. Co. 
Burbank 

MARION, IND. 

General Millwork Corp. 
NEW YORK, N. Y. 
Bailey-Whalen Co. 

West Orange, N. J. 
OAKLAND, CALIF. 

Ready Hung Door Mfg. Co. 
PITTSBURGH, PENN. 

jron City Sash & Door Co. 


SEATTLE, WASH. 
Acme Millwork, Inc. 
Kirkland, Wash. 


Jordan Millwork Co. 
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Midland Building Industries, Inc. The Whitmer-JacksonCo., Inc. 


SAN ANTONIO, TEXAS 
Ready Hung Door Mfg. Co. 


SIOUX FALLS, S. DAK. 


ST. LOUIS, MISSOURI 
Imse-Schilling Sash & Door Co. Frank Stevens Sash & Door Co. 


READY HUNG DOOR CORP., 


ST. PAUL, MINNESOTA 
Minnesota Wood Specialties, Inc. 
St. Paul Park, Minnesota 
SYRACUSE, N. Y. = 
Iroquois Door Co. \Y 

quois Door Co \ , 
TOLEDO, OHIO l \\ WALL From 
Allen A. Smith Co. 4-378" to 3- te" 
TORONTO, CANADA equitenahhaeteatend bankas 
C. Lloyd & Son Limited 


There is nothing to saw, plane, bore 
WACO, TEXAS 
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or mortise’ 


FORT WORTH 2, TEXAS 





out of every 10 choose 
Crane Year 























| CRANELINE | 


A neeacenernennnennenonceanennyy 








This attractive home is one of the three styles offered by builder 
Floyd Harrison of Oklahoma City. Crane Year ‘Round Air Condi- 
tioning is included by popular request. 


T there's a Crane Year 'Round Air Conditioner for 
every house. Crane carries a complete line of competitively 
priced Year 'Round Air Conditioners—Counterflow and Hi-Boy 
models. Gas or oil fired, air or water cooled, two-, three-, 
and five-ton sizes. 





2 Cooling package—hermetically sealed—air or water cooled 
—can be installed at any time. 
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WITH COMPLETE CRANE 
fa YEAR 'ROUND AIR CONDITIONER 
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| 
aA eax, 


‘At first, I hesitated to offer air conditioning. 
It meant increasing the selling price of my 
homes, which I have always tried to keep as 
low as possible and still use quality materials. 


*‘Now I find that 7 out of 10 families want 
year round comfort and are willing to pay for 
it which means a greater profit for me.” 

Throughout the country, many other builders, 
like Floyd Harrison, are learning that it’s easier 
and more profitable to sell houses equipped 





"Round Air Conditioner...’’ 





"And my houses sell faster’, 
says builder Floyd Harrison 
of Oklahoma City. 


with Crane Year ’Round Air Conditioners. 


Crane offers a complete line of competitively 
priced units. They are preassembled, easy to 
install, and compact enough to fit into the 
smallest space. If necessary, the Crane Year 
’Round unit can be installed without the cool- 
ing package—and the cooling feature added 
later. 


Why not get complete information from your 
Crane Branch or Crane Wholesaler today? 


CRANE CO. General Offices: 836 S. Michigan Ave., Chicago 5 
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Technical News 


The control of moisture is of “primary 
importance in achieving satisfactory wood 
block flooring installations by adhesive 
bonding,” says a new report from the 
Building Research Advisory Board. 

Made by BRAB at FHA’s request, the 
study also finds that a good wood block 
flooring job depends upon the right choice 
of adhesive and a properly prepared wood 
subfloor or concrete slab. 

How to pick the right adhesive for vari- 
ous types of block flooring is summed up 
in two tables (below). Slab design rec- 
ommendations were made in a previous 
BRAB report: “Slab-on-Ground Construc- 
tion for Residences,” (H&H, Sept. °55). 

The report presents a nine-page design 
and installation guide for both laminated 
wood block and solid-unit block flooring. 
Because such flooring is most widely used 


* $1.50 a copy, available from Building Research 
Institute, 2101 Constitution Ave. N.W., Washington 
25, D.C. 


Research 


Wood block flooring guide” developed by BRAB 


with slab construction, the guide gives top 
priority to five rules for dryness builders 
should follow prior to putting the flooring 
on a slab: 
1. Drying of materials. All cement, tile or plas- 
ter work in the house should be thoroughly 
dried out. 
2. Heat and ventilation previous to installation. 
A temperature of at least 70° should be main- 
tained inside the house for not less than five 
days before the installation. House must also be 
well ventilated during the preparatory and drying 
periods. 
3. Heated slab previous to installation. A slab 
designed as a heated slab should have the heat 
turned on gradually 36 to 48 hours after the 
slab is considered naturally dry. The heat should 
be turned off for 24 hours immediately be- 
fore laying the flooring. (A heated slab is one 
with heating coils embedded within, or with 
warm-air heating ducts contained within a slab 
of normal 4” thickness.) 
4. Method of testing slab dryness. A concrete 
slab should be checked to determine if it is 
sufficiently dry to receive flooring. A mat test is 
recommended as follows: 

Lay rubber or plastic sheets, at least 2’ square 






















in size, at several locations on the floor, weight 
ing the sheets evenly so that they have uniforn 
contact with the slab surface. Leave for 24 
hours. If moisture appears on the underside o: 
the sheets, the concrete should be allowed t 
dry further before wood block flooring is in 
stalled. If the concrete slab is 6” in thickness 
or contains certain lightweight aggregate o 
similar materials, the mat test just described 
is not considered adequate. It is recommended 
that a test method be used that will reveal the 
presence or absence of moisture throughou' 
the depth of the slab. 
5. Heat at time of installation. It is desirable 
that the heat in the house at the time of instal 
lation be near 70° F. In no case should an in- 
stallation be made with a temperature at the 
slab lower than 45° F. 


If a wood subfloor is used, the report 
cautions you to be sure it is of thoroughly 
seasoned lumber. And at the time of in- 
stallation the subfloor should have an 
average moisture content “close to the 
middle of the range of yearly moisture 
fluctuation of wood flooring for the par- 
ticular area of the country.” 


Guide to use of adhesives for wood block flooring 















































Adhesive Heated slab Unheated slab 
aif tonl <a eee ~~ Satisfactory use Bonding range Coverage ~~ Satisfactory use Bonding range Coverage 
£§ Hot-melt asphalt no — _ Yes 0 to 72 hrs. 25-35 sq. ft. per gal. 
& | Cut-back asphalt no — — *Yes **15 min. to 72 hrs. 35-45 sq. ft. per gal. 
E Asphalt emulsion no — <s Yes 12 hrs. to 72 hrs. 30-40 sq. ft. per gal. 
- 8 Rubber base 
“i (Solvent type) yes **15 min.to2 hrs. 30-40 sq. ft. per gal. Yes **15 min. to 2 hrs. 30-40 sq. ft. per gal. 
Special adhesives (Manufacturers’ instructions should be followed) (Manufacturers’ instructions should be followed) 
Adhesive Heated slab Unheated slab 
be Satisfactory use Bonding range Coverage ~~ Satisfactory use Bonding range Coverage 
Ee Hot-melt asphalt no aa aes Yes 0 to 72 hrs. 25-35 sq. ft. per gal. 
ae Cut-back asphalt no soi — *Yes **15 min. to 72 hrs. 35-45 sq. ft. per gal. 
3 .«4| Asphalt emulsion no — — +Yes 12 hrs. to 72 hrs. 25-35 sq. ft. per gal. 
A” S| Rubber base 
- (Solvent type) no — — ++#No a — 
Special adhesives (Manufacturers’ instructions should be followed) (Manufacturers’ instructions should be followed) 














* Use in accordance with flooring and adhesive manufacturers’ instructions. 


** Time varies according to the material. 
+ Water must be out of the adhesive and installed in accordance with adhesive manufacturers’ instructions. 


++ Does not possess rebond characteristics. 


Tables show the right kind of adhesive to use for various types of flooring 
and concrete slab construction. These recommendations also apply when 


there is a subfloor of wood board or plywood. However, an underlayment is 
required when solid-unit flooring is installed on wood or plywood subfloor. 





Size hot water heaters to the family wash, experts recommend 


Tank sizes for hot water heaters should 
be based on the family’s peak laundry 
load, not on the number of bedrooms and 
baths in the house. 

This is the finding of a BRAB study* 
made for FHA as a result of the alarming 
rise in domestic hot water heater failures 
in new houses. 

Peak load requirements. For an aver- 
age family for four with $3,000 a year 
income, BRAB recommends 46 gal. of water 
at 140°-150° F. as the peak laundering 
load. (Tank capacity should never be less 
than 30 gal.) The heater should be capa- 
ble of delivering the 46 gal. over a 2 hr. 
peak load laundering period. It should 
also be big enough to provide at the same 





time at least 7 gal. of additional hot water 
for other uses. 

For larger families and higher income 
groups, the report uses an_ escalator 
method of upgrading heater requirements. 
New rating method. To determine exact 
size water heater and tank needed for 
a particular house, the report proposes 
a new rating formula. It makes allowance 
for two innovations in water heater sizing: 
1) the incoming water supply temperature 
(which may vary from about 40° in Wis- 
consin to as high as 92° in the South); 
and 2) the type of fuel used. No allowance 
for these two important capacity influenc- 
ing factors is made in FHA’s current MPR’s. 
The report also recommends that dom- 


estic hot water heaters should have a “rea- 
sonable service life of ten years.” New 
house heaters have been known to burn 
out in as little as one or two years. 

To assure longer service, the report also 
recommends new design standards for 
long-life heaters. If FHA adapts the BRAB 
recommendations in their entirety, manu- 
facturers will have to meet standards and 
provide guarantees based on the ten-year 
service life requirement. 





*This report covers one of a series of special 
studies made by the Building Research Advisory 
Board under contract with FHA. Copies are $1.50 
each, from Building Research Institute, 2101 Cow 
stitution Ave., N.W., Washington 25, D. C. 
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“eal A HEA ~ FLOOR 


makes life more enjoyable 


Vina-Lux vinyl-asbestos tile gives a new approach to living .. 
in beauty and in utility. It is designed to create new inspiration in setting 


the entire decorative theme of a room. It allows an imaginative 


nent is 


ols approach to color, with its high-style, light, fresh combinations that lend 


themselves to unlimited design possibilities. 


_ a This resilient, unusually durable plastic tile has high resistance to 
greases, oils and household products. Its surface is so naturally sleek and 
smooth it never requires waxing to keep its “just-new” look. And 
Vina-Lux is made to create more leisure for living because it requires so 


| “rea- little keeping! Discover the provocative ideas in Vina-Lux . . write 
New : , 
» burn for complete information and color chart. 


Pattern shown: Coronado 
‘t also 


s for 
BRAB 
manu- 


is and FLOORING 594 Frost Bank Building * San Antonio, Texas * Makers of Vina-Lux * Azrock * Duraco * Azphlex 
n-year 


AZROCK PRODUCTS DIVISION + UVALDE ROCK ASPHALT CoO. 
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Sugar White Lemon Yellow 
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Frosting Pink Nougat Gray Aa 


















EXCLUSIVE W/TH 


Westinghouse 
DISHWASHERS 


IN CONFECTION COLORS IN CUSTOM FINISHES 


Sugar White « Frosting Pink Antique Copper + Brushed Chrome 
Nougat Gray * Lemon Yellow Natural Wood (made locally from template 
Mint Aqua provided) + Prime-coated Steel (paint locally in any color) 


Color’s no gamble—if it’s one of these new Westinghouse Confection Colors or Custom Finishes. They’re risk- 
proof to build in because they’ve been tested and selected for broadest consumer appeal. And these ‘Custom 
Panel” fronts can be switched in minutes! You’re ahead with Westinghouse dishwashers on all counts. They’re 
easier to install. Exclusive Temperature Monitor guarantees 140° water for spotless washing and sanitizing. 
Service-for-eight capacity plus front-opening, top-loading design mean better performance. Plan a Westinghouse 
dishwasher in your kitchens. 48" dishwasher-sink combination and 24" free-standing model are also available. 





Phone your Westinghouse Distributor or write our Contract Sales Department for complete information. 





NEW FOOD WASTE DISPOSERS amazingly trouble-free! 


Less than 1 repair call in 100 installations. That’s the proud service record 
of Westinghouse disposers. This new model FD-2, specially designed for 
builders, is ruggedly built, efficient and quiet operating. 


Ask about the complete line of Westinghouse Water Heaters in Round, 


Table-top and Quick-Recovery Models. 
Cine. 


Cores™ 
WATCH AE ESTINGHOUSE WHERE BIG THINGS ARE HAPPENING FOR YOU! 


Westinghouse Electric Corporation—Major Appliance Division—Mansfield, Ohio 
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Antique Copper : Natural Wood 





Brushed Chrome 


i 
4 


























daeaas 


SA BES Sct iP He se 





—V—r—nu"— 


Designed by George Cooper Rudolph, A.1.A. 


e 
MODERN ASBESTOS GIVES A TRADITIONAL DESIGN Gili Freniily 


Buyers will find double appeal in the asbestos sidewalls of this 
traditional Cape Cod design. Undercoursed asbestos siding 
gives a trim, clean exterior with eye-catching shadow lines. 
Asbestos-cement is rotproof, weatherproof — needs no protec- 
tive covering, almost no upkeep, and may be painted to change 
the color scheme when desirable. For a powerful sales extra, 
consider the asbestos roof, too — providing top-to-bottom fire 
protection for the buyer with a family. For more information 
on asbestos-cement products, write today for your free copy 
of “Advanced Designing . . . 1956.” 


ASBESTOS-CEMENT PRODUCTS ASSOCIATION 





509 MADISON AVENUE, NEW YORK 22, N.Y. 
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Bruce S. Blietz, V. P. of Irvin A. Blietz Or- 
ganization, nationally known builders, takes 
5 minutes to find out how Frat Shower Floors 
make better showers possible at lower cost. 


Learn the money-saving method 


for better shower construction AO 


The cross section sample being shown in the photograph 

above clearly and simply demonstrates why the FIAT PreCast 

method of shower floor construction is the answer to an age 

old building design problem. It takes but a few minutes to see 

how this one-piece floor has many, many advantages over Wr eniainit auihehte aie te 
old fashioned, built-on-the-job shower floor construction. It is advantages than to read about 


° . . . * #41 « ° them. That's why we would like 
immediately evident that this solid, monolithic unit does ask Sve eae of veer tne 


away forever with any problems of leakage. The cut-away view to show you this.cross section 

shows how the integral flange forms a watertight seal between sample. You can. save real 

the floor and shower wall material (whether tile, plaster, nae ieatK awe job at 

wallboard or structural glass). You can examine how the drain to your letterhead and get full 

is cast permanently into the floor material and how the information. No obligation 

inclined floor and raised shoulders deflect water downwards hates 

toward the drain. You will appreciate the substantial Sn anenegE yah nanan Gren enEen mah ah nen en en en Eee SEE END aD COeREED 
savings of on-the-job labor and understand why the low yo si sg ei 4 2 

installed cost of a PreCast FIAT Floor makes all 11 ican test indtimenatatiiog nated Gm, 


other shower floor methods obsolete. [1] Send further information on PRECAST SHOWER FLOORS 
| SIE RES EE RS RMS CTR E EI LLL ES READ Ce PIE 


Company. 
FIAT METAL MANUFACTURING CO. 


‘ T. 
F | A a, ©Since 1922... First in Showers /Packaged Showers « Doors « Floors 
= Toilet Room Partitions og ee | eee 


FOUR COMPLETE PLANTS: Long Island City 1, W. Y.; Franklin Park, IL; Los Angeles, Calif.; Orillia, Ontarie LS ARI INN DS CR Lo 


CRORE EES GIN SOE DR MRA DR AS OSS AONE 
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Dual 
E/ower 


SHOME EXHAUST FAN! 








—— 


Smoother, quieter, 
more compactly 
designed “‘twin blade” 
Squirrel cage fan! 









mi 


delivery! New type squirrel-cage mounting 


Entirely new design 
principle assures greater air 


method increases air intake area to improve 





exhaust efficiency! Motor is kept cooler by 





continuous air flow. Extra rigid round top 





housing is vibration-proof to insure quiet 





operation. Adjustable housing segment 





permits vertical or horizontal discharge in 





ceiling or soffit installations with equal ease. 





Special kits are also available for mounting 





into cabinets pre-cut for standard type fans. 








950 CFM FREE AIR 


Be SE Bivvy th FINE 
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places as India, Crete and Inca Peru. Everywhere, 
it seems, the need was felt for an open air space 
that was partly sheltered, and that had a clearly 
defined sense of privacy. In short, a real out- 
door living room. 

A patio is very different from a mere terrace. 
A house surrounded by a garden is one thing, 
but a house that has an articulated outer extension 
of the living area is another thing for body and 
soul. The problem of the 50’ or 60’ lot is nothing 
new: it was solved on the Island of Capri and in 
the mountain villages of Spain centuries ago. 
There a series of patios would supplement skimpy 
indoor floor areas and provide outdoor rooms 
separated from the neighbors by walls that as- 
sured privacy to each family. A contemporary 
house can solve the small lot problem in the same 
way. 







































FIG. 4 


There are many ways of developing small lots 
by creating patios between neighboring houses. 
For example, in a Long Beach, Calif. development 
I grouped adjoining houses in such a way as to 
create outdoor privacy for each house on ever) 
lot (FIGS. 2,3 & 4). In my own house, built 25 
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years ago on a 60’ x 70’ lot, the patio was placed 
in the center between two wings (FIG. 5). It was 
also given wind protection by being placed on the 
“Jee” side of the main wing. 





FIG. 5 


We now have the equipment to create much 
more effective outer extensions of the living area 
than ever before: the sliding glass doors that I 
used to have to detail specially and painstakingly 
for every house I built years ago have now be- 
come a standard item in our building industry, so 
that we can order them by telephone in almost 
any size and from many different sources. Such 
sliding glass walls give us a chance to restore at 
will the continuity of space so significant to us. 

Because the patio is, in effect, just another 
“room,” questions of climate control obviously 
enter into its design. If you have a house facing 
the sea over a windy cliff, you may give the 
indoor rooms a dramatic, panoramic view and 
then create a sheltered patio on the “lee” side 
for a pool and for sunbathers (FIG. 6). 





In one house I built 
years ago we even pro- 
vided artificial heating 
and cooling in the patio 
floor and extended cli- 
mate control beyond the 
“four walls.” 

In that same house we 
also developed a set of 
adjustable metal shutters 
or louvers to protect the 

patio against winds, dust 
_? and sun (FIG. 7). 

These, too, are now standard items that can 
be ordered out of a manufacturer’s catalogue. 

So the patio of old can in our age be made 
infinitely more livable than ever before. It seems 
to me that, as our land shortage increases, the 
patio house will inevitably return to solve the 
same problems it has solved so successfully in a 
long past./END 









FLO-FANS* 


with TURBO-ROTOR blade action! 


















An entirely 


new concept in 








efficient, low- 
cost exhaust fans! Aerodynamically 
designed to utilize the “straight thru” 
axial flow principle of aircraft turbo rotors. 
Air is scooped up, propelled out in 

a no-blow-back, non-recirculating stream! 


Axial Flo-Fans are also Room Rated 









— to assure correct rate of air change 






in every type of room — from simple 





square footage figures! 







*Replacing Pryne’s popular priced Aero-Fans 


: be rhymes with FINE 


FREE! Room-Rated Calculator r eee oe oe 
scientifically compiled, 
tested for accuracy in 4 Pryne and Co., Inc. 
Pryne’s new Room Rating Box HBA8 
Laboratory! a Pomona, Calif. att 
| Gentlemen: Please send me your FREE Room 
Rated Calculator for ventilating fans. Also infor- 
mation on the new Axial Flo-Fan and Bio-Fan. 
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“This kitchen has everything 


I’ve ever wanted!” 
says Mrs. A. Oliver Ward, 


happy homemaker, about the beautiful 
American Kitchen in her new home in Paddock Hills, 


exciting St. Louis suburban development. 
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The “Pioneer” kitchen of birch, copper, and 
steel captivates new home owner in St. Louis 





“We had been looking for a house for 3 years,”’ says 
Mrs. A. Oliver Ward, a new home owner in Paddock 
Hills. 

‘When we walked into the kitchen of the Paddock 
Hills house, I just said, ‘Oh, Ollie, this is it’,” 
Mrs. Ward declared. The American Kitchen was one 
of the deciding factors, she added. 

“I always wanted a built-in oven and set-in range,” 
said Mrs. Ward, ‘‘and I’m crazy about the American 
Kitchens Roto-Tray Dishwasher. It will be so easy 





Dishwashers 


to load and unload.” 

“This kitchen has everything I’ve ever wanted,” 
concluded Mrs. Ward, and thousands of smart home- 
makers throughout the nation echo this home- 
maker's feelings about American Kitchens. 

They fall in love with the “Pioneer’”’—the stun- 
ning new combination of natural birch and antique 
copper on steel frame. That’s why more and more 
builders everywhere are using American Kitchens to 
sell their homes faster! 





Ranges 
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“American Kitchens are vital 
factor in selling our houses” 


says Herman B. Mayer, 


of Mayer, Raisher, Mayer, well known St. Louis 
subdivision developers who use American Kitchens with 
great success in houses ranging from $15,950 to $19,250. 








Prominent St. Louis builder features 
“Pioneer” in Paddock Hills, his new home project 


Like more and more outstanding builders every- 


where, Mayer, Raisher, Mayer, developers of Pad- 
dock Hills, new St. Louis suburb, find that American 
Kitchens help sell their homes faster. 

Paddock Hills is a fast-growing complete model 
community on a 300 acre tract in northwest St. Louis. 
The Mayer firm spent nine months developing plans 
for ‘“‘woman-planned”” homes—and as a result now 
offer seven completely different floor plans, with 
emphasis on built-in equipment to satisfy the 
modern homemaker’s needs. 


Aimerionn Kifehons 


DIVISION (AVeco ) CONNERSVILLE. INDIANA 


Ventilators Accessories 


“In the first three weeks when our five display 
houses were open to the public, there were 35,000 
visitors,” Mr. Mayer reported. 

The kitchen is the key room in the selling of a 
Mr. Mayer has found the “ 
American Kitchens a very great asset in selling the 
homemaker. 


house. Pioneer” by 


If you haven’t already discovered the advantages 
of the “Pioneer” and other American Kitchens prod- 
ucts, mail the coupon below. Let us prove that 
American Kitchens sell your homes faster! 


American Kitchens, Dept. HH-86 
Connersville, Indiana 


[J I'd like to have “no obligation” 
next kitchens. 
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[[] Please send your new Architects’ and Builders’ File 
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SELL MORE HOMES FASTER! 
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see Gi stands behind the DOOR 


Slim-lined aluminum stiles 


with satiny finish. 


a | 
™~ | 








Adjustable frames with nail- 
on fin. Wood frame available. 





All-weatherproofed against 
drafts, dust, moisture. 















BEFORE YOU BUILD 
ANOTHER HOME... 


With Horizon Rolling Glass 
Doors you are sure of deliveries 
time-tabled to your schedules... 
expert installation by trained 
technicians ...and the superb 
quality plus service that has made 
Horizon the largest selling 
sliding glass doors in the world! 
And for this same guarantee 
of satisfaction, be sure to 
specify the famous ROLLS 
Rolling Aluminum 
Windows — by Horizon! 


JIM CONWAY SAYS: 


“With 8 of our key executives licensed 
contractors, we know the importance of 
dependability, ease of installation 

and lasting satisfaction. 
Proud to ‘‘stand behind 
the door’ of America's 









better homes, | 
personally guarantee 
every Horizon 

Door and Window!”’ 


JAMES F. CONWAY, President 


GLENDALE 1, CALIFORNIA ¢ CHapman 5-1286 
Branches: San Francisco ¢ San Diego ¢ Fresno 
Dallas e New York e Monroe, Mich. 

60 Distributors in Key Cities 


Copyright 1956 Horizon Door Co., Inc. 
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for further details check numbered coupon, p. 256 















































a. Filter-Flo automatic washer and 
dryer bring new features to GE’s 1957 
line. Fingertip selector controls on washer 
give choice of two wash speeds, two spin 
speeds for all types of fabrics. Controls 
can be pre-set for a combination of wash 
and spin speeds. Water saver control holds 
back over 20 gal. of water when washing 
small loads. By using auxiliary tub, wash 
water can be saved, used over for new 
batch of clothes. Dryer controls determine 
length of drying time, adjust temperature 
to requirements of each load. Foot pedal 
on door leaves hands free to transfer 
clothes. 27” sq., 36” h. In white or five 
colors. GE, Louisville, Ky. 








b. Rota-Drawer turns a kitchen corner 
into a storage center. Three or four pic- 
shaped drawers swing from a verticall: 
positioned rod, come forward at a touch 
of a finger. Veneer of any materials used 
on other cupboards can be applied to 
face of this unit. $54.95. Home Steel 
Products, Inc., Canton, Ohio. 





c. Gas-fired automatic storage water 
heater has a high-styled exterior that 
will do any kitchen proud. Top accent 
trim panel and bottom panel come in 
color or metal tones to mix or match 
with other kitchen equipment. Unit can be 
built-in with base and wall cabinets. Re- 
move bottom panel to get at controls and 
drain valve. Heater comes with Rheemglas 
Imperial tank in 30, 40, and 50-gal. 
sizes. About $300 including installation. 
Rheem Mfg. Co., Chicago, III. 
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REMINGTON /GH7V MITE ‘ 


STUD DRIVER sets a stud a 
minute in steel or concrete! 


Here’s the “ MIGHTY MITE”—small but 
powerful partner of the full-size Remington 
Stud Driver—the answer to any job re- 
quiring a 14" diameter stud. It’s the perfect 
tool for builders, light contractors and the 
“do-it-yourself” market . . . can be 
rented or purchased. You can buy it 
for only $34.75! 

The ‘MIGHTY MITE” has only 
three parts to handle . . . easy to load 
and operate. The upper assembly is 
unscrewed, the 22 caliber cartridge 
with the desired 14” stud is inserted, 
and it’s ready to go. One rap of the 
hammer on the firing pin, and 
“MIGHTY MITE” rigidly anchors 
wood sections or steel fixtures to 
concrete or steel! No pre-drilling 
required. 

Safe, too. It’s non-tilt—cannot be 
fired at an angle; cocks only when 
held in the proper firing position; 
must be pushed firmly in position to 
expose the firing pin. A four-inch- 
square guard provides full protection 
to the operator. 

Send for the facts about the 
REMINGTON “MIGHTY MITE” 
—small, powerful and ideal for your 


New Products 


for further details check numbered coupon, p. 256 


d. Classic built-in oven has a roomy 
interior. 18” h., 18” w. by 19%” d. with 
almost 6,500 cu. in. of oven space, it fits 
into a standard 24” cabinet. The hand- 
some door is air-cooled so it never gets 
too hot to touch. Automatic, electric, the 
oven has a recessed infra-red, smokeless 
broiler, a Space-saver baking element. 
dual-range timer, slanted control panel 
and heat-deflecting hood. Company has a 
line of matching stainless steel cooking 
tops. Oven about $189.50 F.o.B. A. J. 
Lindemann & Hoverson Co., Milwaukee 
15, Wis. 





e. Frigidaire wall oven does two jobs 
at once. With divider in place, steak can 
be broiled above, biscuits baked below 
at different temperatures as required. To 
use conventionally, remove divider. French 
doors are handsome, make it possible to 
install oven in a narrow passageway. 
Four new colors and stainless steel give 














a variety of design schemes. Automatic 
control takes over watch work, so that 
oven cooks a complete meal with no one 
around to watch time. 17” model. Frigi- 
daire Div.. GM Corp., Dayton 1, Ohio. 


construction job—at the lowest pos- 
sible price— 
































r 4 
Industrial Sales Division, Dept HH ; 
Another great NEW cartridge- Remington Arms Company, Inc. 1 
powered industrial tool by ; Bridgeport 2, Conn. 
i Please send me your free booklet which 1 
é e } shows how I can speed the job and save with ; 
emuinoton |  thenew Remington “Mighty Mite” Stud Driver. f. Kelvinator’s electronic range is on 
oe Position the market now. First dealer deliveries 
i Firm i were made in July, although initial sales 
1 i will be limited. Cooking, as you know, 
' Address 1 is done in minutes instead of hours. 
arene ; City State Kitchens stay cool since microwaves heat 
t a) 
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IMAENGEL Doors 


come in re’ popular woods— 


and they’re all 
trade-marked 


engel Doors come in six of the world’s most 
beautiful cabinet woods—Gum, Gold Coast Cherry, 
African Mahogany, Oak, Walnut, Birch. And, 
for your pride and protection, all Mengel Doors 
(both hollow-core and solid-core) carry the strik- 
ing new doweled-in-the-stile ‘Mengel-Man’ trade- 
matk—a quality symbol all America recognizes. 


Menge! Doors equal or exceed the requirements of Bureau of Standards specifications C$200-55 














a _ 
get a 
%, 





Speaking of Gum, we do some very nice things 
with it. At a recent show, for example, a well- 
known builder mistook one of our Gum doors 
for a much higher-priced wood—which we also 
make. It’s pleasant to know our extra care is 
noticed by the right people. 

Door Dept., The Mengel Co., Louisville 1, Ky. 
















GLASS 
GUARDS 
PRIVACY 


new 12” x 16” 





BA 








Frematic Homes, Anaheim, California. Jones & Urmston, Architects. 
Ross Cortese, Builder. Photos by Julius Shulman: 


Translucent Smooth Rough Glass gives this 
lavatory a look of luxury, floods it with 
flattering, softly diffused light from adjoining 
bedroom. Yet, this handsome pattern 
protects privacy completely, brings new 
beauty to both rooms. 
Decorative glass makes the perfect partition 
.. + separates with a living wall of light 
that is always interesting. And glass is so 
practical, wipes shining clean, never requires 
painting, always looks fresh and new. 


Gain glamor for your bath and other 
rooms with glass. Specify glass by 

Mississippi. Available in a wide variety 
of lovely patterns and surface finishes 


wherever quality glass is sold. 


Write today for free booklet, 
“Modernize Your Home 
With Decorative Glass.” 
Address Dept. 9. 


COMPAN Y 


St. Louis 7, Missouri 
CALIFORNIA 


GLASS 
88 Angelica St. 


° 
FULLERTON, 





NEWYORK e¢ CHICAGO e 





ceramic tile offers 
vast design 
possibilities... 
exterior, interior! 


residential, 
commercial ! 


15 colors! 


Stylon Magna- Tile 


New Stylon MAGNA-TILE matt-glazed 12” 

x 16” wall panels open up for architects and 
builders an entirely new range in wall design, 
both interior and exterior. In addition, 
Magna-Tile meets the demand for handling 
ease and economy in larger surface units and 
easily handled modules. 
MAGNA-TILE is frostproof. The large rec- 
tangular shape means fewer joints, less grout- 
ing, and lower cost per square foot of coverage. 
Either cement or mastic application can be 
used. Magna-Tile is available in fifteen mag- 
nificent solid and decorative finishes. 
Stylon MAGNA-TILE is formed by applying 
an impervious matt surface glaze to an ex- 
tremely tough body compounded of refined 
ceramic materials and fused at high kiln tem- 
peratures. These massive high-alumina bodies 
are acid-resistant, extremely durable, and will 
withstand sharp temperature variations. 


Suggested applications for Magna-Tile include: 
Residences Store Fronts 
Schools Reception Rooms 
Hospitals Lobbies 
Hotels Foyers 


Food Markets Corridors 
Breweries Washrooms 


Freezing Lockers Kitchens 
Service Stations Bathrooms 
Building Entrances Dairy Processing Rooms 


MEMBER, 
TILE COUNCIL 
OF AMERICA 


Please send me folder on MAGNA-TILE. 
I should also like your most recent Stylon Ceramic Tile catalog. 
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Unbalanced windows require 
many pounds of friction 
> which puts the “BRAKES” on 
free movement! 

UNIQUE Balanced windows 
© are free to move—independ- 
ent of friction and pressure- 
> holding devices. 

Inexpensive and quick to 
install by carpenter on the 
» job or by the Millwork Dealer 
or Jobber in window units at 
» the shop. 


INSTALL 


aes Bl 










| the World's 
, MOST EFFICIENT 
SASH BALANCE 


for double-hung 
windows 


OVER 160,000,000 
ae penne 
\ 


Available thru local 
Building Supply Dealers 


UNIQUE BALANCE CO. 
25 Bruckner Bivd., N. Y. 54, N. Y. 








for further details check numbered coupon, p. 256 


food, not utensils or range interior. All 
cooking is determined by time; when 
food is done, signal bell rings until man- 
ually stopped. Built-in model $1,195 in- 
cluding delivery, installation, year’s war- 
ranty; stack-on model $1,245, same serv- 
ice and guarantee. Kelvinator Div., Amer- 
ican Motors Corp., Detroit 32, Mich. 





g. 24” Round louver is one of a number 
of new round window items currently on 
the market. Round frame with louver 
fitted to frame contour is backed with 
aluminum screen wire. Frames will not 
leak, manufacturer says, can be easily 
trimmed on the inside; design is such that 
dirt can’t collect. 24” louver sells for 


about $35. Company has a complete line 
of round windows designed to blend with 
style. 


almost any architectural Webb 


Mfg. Co., Conneaut, Ohio. 





h. Drama tile, by Dodge, may be an ef- 
fective conversation piece for a model 
house. Tile shapes make it possible to 
create an almost unlimited number of 
geometric designs, including three-dimen- 
sional effects. Tile comes in ten plain 
colors and three natural cork patterns in 
¥g” vinyl-cork tile only. Shapes are cut 
from 6, 9, and 12” tiles. Photos above 
show two possible designs that you might 
put in a foyer or a family room. Price 
installed from $1-$1.10 per sq. ft. Dodge 
Cork Co., Inc., Lancaster, Pa. 


i. GPX Yellow is a medium density plas- 
tic-surfaced plywood designed to speed 
construction finishing and cut costs. Ply- 
wood can be sawed, machined, nailed, 
riveted and drilled; its smooth surface 
makes painting easy. Material goes up 
fast in large panels as interior walls, cuts 
maintenance since it uses less paint and 
makes it last longer. Standard 4’ x 8’ size 
in thicknesses from 5/16” to 144”. Use it 
for built-ins, compartmented walls and 
partitions, as exterior siding where edges 
are not exposed to weather. Georgia- 
Pacific Corp. 


continued on p. 210 
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For Profit 






























Range Hood 


and a 





NEW Drown 
Twin Blower Kitchen Fan 


Of all the modern appliances built into 
the kitchen, none is more vital in its effects 
on cleanliness, comfort and gracious living 
than the air exhaust system. If you agree, 
then you have a sharp and professional in- 
terest in the outstanding Broan Range Hood 
and its companion accessory, the Broan Twin 
Blower Kitchen Fan that can be installed in 
the hood, or independently in a ceiling, cab- 
inet or soffit. Together, or by themselves, 
these two units provide a positive vapor ex- 
haust system for any and all types of kitcher 
layouts — the kind that really works to wii: 
and hold customer good will for you. 





Write today for full details — including 
a series of typical types of air exhaust sys- 
tems to fit all kitchen plans. 


*This Broan hood comes in five sizes to 
meet any installation requirement. There 
are three preferred finishes — white 
enamel, coppertone, and stainless steel 
. .. as well as push-button controls, con- 
cealed flood lighting and matching 
splash plates. 











_Peowk MFG. CO., INC. 


Hartford, Wisconsin, near Milwaukee 
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».--and a Terne Roof 
Will Sell Your Homes! 


Your buyers normally may not ask about 
the roof . . . but with Terne, the roof be- 
comes a feature you can sell! For after all, 
a house is a shelter and the roof provides 
the shelter. And a Terne roof offers the 
selling qualities that mean so much to pro- 
spective buyers—it will last as long as the 
house stands, it is fireproof, weathertight, 
windproof and can be painted any color, 
anytime, to harmonize with the house ex- 
terior and the surroundings. Above all, Terne 
makes the best roof for air-conditioned 
homes. So try the roof that will help you 
sell your homes...a Follansbee Terne Roof! 








REFLECTIVITY 


Painted white or a light color, Terne 
will reflect more of the sun’s heat than 
any other roof. 


LONG LIFE 


Many installations of Terne have been 
in service for more than 100 years. 


EXTRA BEAUTY 


Terne can be installed in either stand- 
ing, batten or horizontal seams—each a 
distinctive design of beauty. 


SAFETY 
Terne is fireproof, windproof and, when 
properly grounded, will protect your 
houses against lightning. 


Roofing and sheet metal contractors everywhere will 
install Follansbee Terne Roofs. See them or write. 












FOLLANSBEE 


STEEL CORPORATION 


FOLLANSBEE, WEST VIRGINIA 
Cold Rolled Strip * Terne Roll Roofing - 
Sales Offices in Principal Cities 


Polished Blue Sheets and Collis 
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New, complete booklet 
on 
_ sliding door hardware 


HERE ARE THE FACTS: about Stanley’s unique hanger that 
permits up to %” vertical adjustment without loosening 
the door screws, making installation a cinch .. . about the 
sensational 2800 series of hardware for 2 or 3 by-passing 
doors, 4’, 5’, 6’ or 8’ openings .. . about the companion 
2804 and 2808 sets with built-in header trim for %4” and 
1%” doors, respectively ... about the new 2820 for single 
door in pocket. 

Here, in short, is full information — specifications, 
applications, photos, diagrams — about Stanley’s com- 
plete line of top-quality, low-priced sliding door hard- 
ware. You owe it to yourself to send for this booklet and 
be fully informed. 





2900 Cup pull 


2684 Flush pull 2901 Flush pull 2931 2930 
Edge-flush pull Edge pull 


Here, too, you will find the most complete selection of 
trim and accessories in the industry. Jn every respect, 
Stanley is the first name in sliding door hardware today. 


Ask your dealer about the 
Stanley line. And write for free 
Booklet G 88R to Stanley 
Hardware, Division of The 
Stanley Works, 108A Lake Street, 
New Britain, Connecticut. 















STANLEY 











exclusive 


dodge 


loors— 


the only tile in 
specialty patterns 
that combines wood- 
floor beauty with the 
cushioned comfort 
found only in 
genuine cork floors 





i eo can please more owners with the 
exclusive features of genuine Dodge cork 
tile flooring. 

The tough vinyl surface of Dodge Vinyl- 
Cork tile resists stains and scratches. It 
requires minimum care—no scrubbing, no 
waxing. In Dodge Standard Cork tile you'll 
find a new, smoother, high-gloss, spot- 
resistant surface that surpasses anything in 
its field. 

Whether the choice is Vinyl-Cork or 
Standard Cork, the Dodge 
floor keeps its mellow 
beauty and gives lifetime 
service. 


Pioneer Plank is one of Dodge's 
four exclusive specialty patterns 
for new, room beauty. Available in 
Vinyl-Cork* and Standard Cork. 


For further information see 13} 
Sweet’s Architectural File Do 
or send for catalog No. 56. 


DODGE CORK COMPANY, INC. 
LANCASTER, PA. 


* Firestone JEGw surtace x0 e€ 
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nes. It CARLTON Stainless Steel Sinks provide... 
ng, no ; 
> you'll & —_— 
spot- & | e = 

ork or 
Dodge 
nellow 
ifetime fF «2 yet cost you not a penny more 
Dodge's ae : - ‘ 
patterns For the finishing touch to a truly modern kitchen, specify a Carlton Stainless 
ee Steel Sink. Its silvery sheen blends with every color scheme. It is as easy to 
d Cor . . ° : P P 
, keep clean as washing a glass. No surface enamel to chip or crack. No discoloration, 
@ 13i “ ” 7 acai ees j 
see rust or stain. Special rubberized undercoating hushes dish clatter and 

°o e ° . . . . +? 
‘ reduces garbage disposer noise to a whisper . . . Carlton Stainless Steel Sinks 
NY, INC. save you money on installation costs, too. The Carlton double sink bow! shown 
Me above (32” x 21”) weighs only 17 pounds; can be installed in a jiffy — saves 

you money on shipping costs also... Carlton Sinks come in standard sizes 
that require no custom fitting. Send today for our Illustrated Catalog 122. 
Carrollton Manufacturing Company (Sink Division), Carrollton, Ohio. 

L 





Cariton Sinks Have The bright spot im your hitehons- 





Every housewife will appreciate the 
greater bowl depth, allowing over a gal- 
lon more water capacity; the splash-free 
center wall, the extra resilience of stain- 
less steel which reduces dish breakage, 
keeps silver from scratching. And Carl. 
ton Sinks can never wear out! 































Van-Packer Chimney (above) safely and 
efficiently vents furnace, water heater and 
incinerator. Suspended installation saves 
space, allows heating equipment to be located : 
anywhere. Van-Packer brick-panel housing == 
(right) provides handsome roof appearance. == 







































Masonry Van-Packer Chimney 
vents furnace, water heater 
and incinerator safely 





Safety and permanence are built into the Van-Packer 
Packaged Masonry Chimney. Its tile liner withstands 
2100°F., completely safe even for the extremely high stack 
temperatures and frequent heat shocks of incinerators. 


UWL listed for all fuels, for all home heating plants and 
incinerators; approved by all major building codes. Flue 
sections have 54” fire clay tile liner, 3” vermiculite concrete 
insulating wall, cement-asbestos jacket. 





You enjoy savings of a pre-built product with Van-Packer. 
Completely packaged including flashing, the Van-Packer 
Chimney goes up in 3 hours, saves you 20-40% over brick. 
In chimneys, only Van-Packer gives you permanence of 
masonry plus economy of pre-engineering. 








Attractive brick-panel housing, in red, buff or white, 
blends with any home, assures buyer acceptance. 


You get greatest draft for best furnace operation with 
Van-Packer—proven in independent tests. 


Immediate delivery to job from your local heating jobber 
or building material jobber. See ““Chimneys—Prefabricated” 
in yellow pages of classified phone book, or write Van:Packer 
Corp. for Bulletin RS-1-19. 





Van-Packer Corporation @ Bettendorf, lowa @ Phone: DAvenport 5-2621 
World’s Largest Manufacturer of Chimneys 
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j. Cobaire air conditioner is powered by, 
natural or LP gas. A patented device thai 
allows it to turn out a ton of refrigeratior 
for each unit of horsepower means it car 
be operated for less money, according t 
the manufacturer, since the usual ratio 
is about three horsepower for every tor 
of refrigeration. 


Initial costs will be slightly higher than 
for conventional electric systems—between 
$500-$600 per ton, as against an esti- 
mated $400-$500 per ton for an electric 
unit—but maker says the new equipment 
will operate for about 60% of the cost of 
an electric unit under similar conditions. 


The Cobaire gas unit uses the com- 
pany’s Aqua Fog condenser to dissipate 
system heat gain, but the difference lies 
in the manner of supplying power for the 
compressor. Gas unit uses a Copeland 
Compressor powered by an International 
Harvester industrial-type engine operating 
on natural or LP gas. Cooling medium of 
the Aqua-Fog evaporative condenser is re- 
duced to within 1°F. of the ambient wet 
bulb temperature. Net effect is that the 
unit capacity is not affected by the dry 
bulb temperature and, maker says, equip- 
ment maintains almost constant capacity 
anywhere in the US, since it does not 
lose capacity and efficiency as the outside 
temperature rises. 


The company’s gas fueled condensing 
unit (5-ton size) generally may be in- 
stalled complete with furnace, cooling 
coil, ductwork and utility connections in 
price range mentioned above. Unit is said 
to be quiet in operation, requires no floor 
space inside the house, since cooling coil 
may be installed directly above or below 
the furnace. Air conditioner is manufac- 
tured by Cobell Industries, Inc., Ft. Worth, 
Tex. 





k. Lewyt built-in wall air conditioner is 
still the same size—15” d., 155%” h., 
32 7/16” w.—with a host of new features. 
Among them: two motors with overload 
protector and automatic reset; five adjust- 
able directors to control air flow; allergy- 
proof aluminum filter that can be cleaned 
with water, doesn’t need replacement; six- 
bladed aluminum condenser fan and 
slinger ring; twin double blower scroll for 
quiet operation; improved condenser coil. 
% ton. Lewyt Air Conditioner Corp. 
Long Island City 1, N.Y. 


continued on p. ~14 
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Give your 
‘‘Parade of Homes” 


this recognized mark of 
ooling 


is said | It costs no more to put f Suburbanaire 


0 floor e " DS kein 
» Sram Mueller Climatrols brand-name = yours from America’s 


most complete line of 





lensing 
be in- 
















inufac- 


~ appeal to work for you  cammmear’ Mannan 


lowboys, counter-flows, 
gravitv iurnaces and 


VERY house you build throughout the year 


is “on parade”, and you’re endorsing the horizontal furnaces 


brand of heating you install. Why gamble your available . . . sized right 
good name underwriting “no-name” equipment to fit every residential 
that may reflect back on you? Mueller Climatrol requirement. Mueller 
Suburbanaire offers brand recognition at a price Climatrol also offers you 
that protects your profits. a complete selection of 


competitively priced 
summer air condition- 
ing equipment. 


To your prospects, the Mueller Climatrol name 
is a point of prestige that speaks for the value of 
your entire home. It’s a bonus sales sock you get 
at no extra cost... one of the few recognized 
quality names in home equipment. 





oner is 
4%” h., 
eatures. SEE YOUR MAN FROM 
verload * 
adjust- 
allergy- Or, if you prefer, get all 
cleaned the facts direct. Write 
nt; six- 
and 


voll for DEPT. 86, 2020 WEST OKLAHOMA AVENUE * MILWAUKEE 15, WISCONSIN 


er coil. 
Corp.. 
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Consumer appeal by Johns-M 





In this living area, the bright, cheerful Terraflex Spatter floor is accented with a marble- 
ized color. A contrasting Spatter color is used as a distinctive wall tile by the stove. 


Gay, new Spatter colors add sales-appealing 
beauty to floors and walls 


THE INVITING BEAUTY and cheer of 
Terraflex® Vinyl Asbestos Tile in 7 new, 
rich-looking Spatter and |3 Cork-type 
colors, helps ‘“‘sell” today’s harder-to- 
please prospects on your home. They 
know, too, that carefree, no-scrub Terra- 
flex stays spick-and-span with minimum 
effort. You save on construction costs be- 


cause exclusive J-M Terraflex brush-on 
Adhesive makes it easier than ever to 
install Terraflex Tile. 

For full information about new Terraflex 
Spatter and Cork-type colors ...and 17 
attractive Terraflex marbleized colors... 
write to Johns-Manville, Box 158, New 
York 16, New York. 


See ‘‘MEET THE PRESS”’ on NBC-TV, sponsored on alternate Sundays by Johns-Manville 


JOHNS -MANVILLE 


M Johns-Manville 
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QUALITY HOUSING AT ITS LOWEST PRICE... 
‘““OUTCLASSES’’ ANYTHING IN ITS FIELD! 


RICHMOND HOMES BUILDS A COMPLETE 
LINE OF TRADITIONAL AND CONTEMPORARY HOMES— 
COMPETITIVELY PRICED IN ALL RANGES 


The Standard Line 


Low-cost Quality Homes—Conventional Type Framing 


The Magic Circle Group 


Luxury Sales Features in the Medium Price Field 


The Nassau Group 


Contemporary Designs—Complete Flexibility 
of all Elevations. Distinctive styling. 


The Quality Home, Factory Built 
for Particular and Capable Builders 
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More than 1150 Square Feet of 
Low-Cost Living Space 


28’ 8"x 40’ 8” 


1“ BATHS! FOUR BIG BEDROOMS! 


Meet a new Richmond Home that is really the quality “CHAMP” of the 
low-priced field! Here is a roomy, four-bedroom house with 1 '2 baths 
that offers all the quality, modern styling and individuality of expen- 
sive homes, but at a much lower price. You can offer your prospects 
a distinctive home with greater privacy and controlled family activity. 
The “CHAMP” is built from the finest of name-brand construction ma- 
terials, and features expert workmanship throughout. Framing is of 
sturdy, full-wall 2 x 4 stud construction—16” o.c. with reinforced 
trusses supported by the outside walls. Fir and Hemlock No. | and 
better, are used for all framing and trusses. Outside covering is fac- 
tory applied. And, like all Richmond Homes, it is ‘‘under roof,’ with 
all doors and windows secure in a single day! 

Write for complete information about the *‘CHAMP”’ or the two other 
outstanding, low-cost project homes of Richmond's STANDARD LINE: 


The Challenger The Peerless 
More than 1,050 square feet— | More than 1,050 square feet— 
4 bedrooms 3 bedrooms 


All Richmond Homes are of conventional construction 
and offer the finest materials and precision workmanship throughout. 


a WRITE BOX H 


| |RICHMOND homes enc. 
RICHMOND, INDIANA 

















‘BEADEX anv 
wJambeX make tHe 


DIFFERENCE 


BeadeX and JambeX provide quality and beauty in drywall 
construction ... give lasting strength with no cracks, no bulges, 


no bends, no metal exposed! 


BeadeX applies directly to the wall 
...is not nailed to the framing 
members. As a result, it is not af- 
fected by the shrinkage of studs or 
movement of the wall...squares 
up uneven corners. Walls with 
BeadeX corners retain their beauty 
permanently, an important factor 
in the salability of your homes and 

_ customer satisfaction for years to 
come. 


4615 Eighth Avenue N.W., Seattle 7, Wash. © 658 Bayview Ave., Toronto, Ont., Canada 


JambeX is applied directly to the walls 
around doors and windows and inserted 
in a sawed kerf in the jamb stock. The 
kerf absorbs any shrinkage or movement 
in the jamb material and the corner re- 
mains durable and beautiful indefinitely. 


For quality drywall construction, always 
specify BeadeX and JambeX! 


Write Today 
for Free 
Folder 







INC. 
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I. LT cork covering is a new low-tem- 
perature pipe insulating material that com- 
bines high insulating value with elimina- 
tion of wiring, pointing and painting. It’s 
made of precision-cut segments of Arm- 
strong Corkboard adhered to a backing of 
asbestos and aluminum laminated paper 
for high fire-resistance and _ protection 
against moisture. Apply covering by wrap- 
ping it around léw temperature lines, seal 
the lap with adhesive. Workmen can saw 
material to size and shape needed on the 
job. Armstrong Cork Co., Lancaster, Pa. 




























m. Durajoint, a waterstop and expansion 
joint, is extruded from a Thermo-Plastic 
material and comes in long, flexible coils 
in widths from 244” to 9”. It can be 
used between adjacent sections of con- 
crete structures like tanks, channels, tun- 
nels, culverts, swimming pools, walls, 
roofs, etc. Ridges on the surface give ef- 
fective bonding to the concrete and a N 
central hollow tube increases capacity to 

handle extension and lateral movement progr 
of the masses of concrete without joints Most 
being sheared. W. R. Meadows _Inc., Li 
Elgin, Il. 
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n. Plumbers and contractors can make 
good use of color since these valve plates 
of .22 ga. aluminum come colored and 
labeled for immediate identification. Tags 
labeled “gas” (for furnace, water heater. 
stove, etc.) are bright yellow. “Cold” and 
“hot” water tags are black and red, 
labeled location-wise, i.e. “second bath- 
room,” “kitchen sink.” Specify, too, 
whether house is one or two stories— 
“bathroom, second floor.” Plates cos! 
about 19¢ apiece. Flash Valve Index Co. 
Cleveland 8, Ohio. 
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can de Now from Harnischfeger, the prefabricated home, the building See 1 y 57 p & isi Homedk 
vement @ Program and the promotion plan that can make your program the 
joints | most profitable you’ve ever had in home building. 


as Livability —the new 3 bedroom, L-shaped Clermont and Clover... GET IN ON THE FALL 


More than 1,000 sq. ft. of really livable, salable and finance-able space 
... Better construction, better planning, better materials than you io) OM | Ss E LLI bd G F E STI VAL 
could offer at much higher prices, building any other way... With 
1% or 2 baths—basement and slab or crawl space, with or without 
attached garages. And, with P&H precision construction methods, the 
home goes up faster, easier, with less on-site time and labor. 


See the livability, the salability in the new P&H “L” 

homes. Learn how you can profit in the P2H Home Sell- 

ing Festival. Visit Port Washington, see the model homes 

\ Less Risk— As a P&H Dealer-Builder, you cut your risk and invest- ... Aug. 17, 20, 24, 27 and 31. Make an appointment now. 
ment to the bone. Your capital turns faster, builds more homes. You 

get personalized field help in every phase of your building program. 

} And you take advantage of Harnischfeger’s 21 years in the field. 


P2H HOMES 
Dept. HH-568, Port Washington, Wis. 
( I would like to come to Port Washington on 


(date) 


(] I can’t make it to Port Washington, but send me 
details. 


Larger Profits—Start building the Clover or Clermont Home this 
fall, and take part in the big P&H Home Selling Festival. You get 
national and local advertising support in a promotion that is sure to 

make | Mean profit for you. 
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For 21 years, better value for the owner, better business for the builder 
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Home buyers are sold on 


THE LUXURY the beauty... quality... easy ca | 
LOOK of Guaranteed Plastic Wall T; fe 


made of Styron 
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It’s the look of luxury that sells homes these days. And you can give your homes this 













selling feature easily with guaranteed plastic wall tile made of Styron®. 


Designs are unlimited with regular and king-size squares and modern brick shapes. 

oD to] (o) 
with colors that run the gamut from softest pastels to rich, deep tones. Trust St)fimblem 
plastic wall tile to bring your plans to life with permanent beauty. PN gua 


lhere’s profit for you, too, with Styron plastic wall tile. It goes on quickly and easily. Psy : 
eliminates the need for costly, time-consuming pre-preparation. Your Styron plastic fF i 
; : pac, ; nlabe 

tile supplier will give you the guarantee of quality that has sold America on the lw abel ( 


look. See him today! THE DOW CHEMICAL company, Midland, Michigan, Plastics ™ 
Dept. PL 419K. 



















On 


y Ca 
r the kitchen, the luxury look is also the most practical. 
l Th both, lustrous Styron plastic wall tile is a homemaker’s dream to keep 









kling clean. Colors won’t chip or peel or wash away. . . spots and 
shes wipe away in a jiffy. Today, the kitchen sells the home... and 
on plastic wall tile sells the kitchen! 











Wherever beauty must be practical ...from smart, 
modern dining areas to hallways, recreation rooms, utility rooms, 
powder rooms . . . Styron plastic wall tile is your answer. Here is 
wall beauty that sets the pace for casual, colorful living . . . beauty 
with the quality guarantee. And remember, there are shapes and 


colors in Styron plastic wall tile to accent your every plan. 





ymes this wt 


THESE ARE YOUR GUIDES oe ae ate 
shapes. GUARANTEERS 
‘rust Stmblem (left) identifies the certified dealer who will give you a 





fn guarantee (center) covering plastic wall tile, mastic and 








lation which conform to quality standards established with the 
Dept. of Commerce, Bureau of Standards—CS 168-50. The 
ulabel (right) is added assurance of the best in polystyrene plastic. 
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you can depend on DOW PLASTICS 









TWO COATS 
ARCO 
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WO BLISTERS 


with 
ARCO ALKYD HOUSE PAINT... 


Test panels of Arco Alkyd House Paint and others 
were weathered outside for four months. . . then 
attached to a test house for another four months. Inside a 
75 degree temperature and a 70% relative humidity 
were maintained at all times. Arco proved most 
resistant to blistering. It was also demonstrated that Arco 
had the best adhesion characteristics. 


Why not use Arco Alkyd on your next house? It 
flows on easily, dries fast . . . is ready for 
recoating in only four hours. Its beautiful fade 
resistant colors defy wind, rain and 
snow—keep that fresh new look for years. 


THE ARCO COMPANY 
7301 Bessemer Avenue 
Cleveland 27, Ohio 






Gentlemen: 
Please send me Arco’s New Color Styling Kit com- 
plete with 111 professionally styled color schemes 
and 56 swatches to guide me in color styling and - 
plot development. 


NAME 





COMPANY 








ADDRESS 










city 















ZONE STATE 
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o. Delta faucet has only one moving 
part—a specially hardened ground ball 
operating in a ball socket joint. It controls 
both temperature and volume of water 
with just one easy movement of the hand. 
Handsome, modern design comes in four 
models: standard lavatory faucet is 
$18.95; chain pull, $19.65; pop assembly 
complete, $24.50; rod only, $20.40. Con- 
nection data: %” tubing, 4” long and 4” 
centers. Base 2” deep x 7” long. Delta 
Faucet, Div. of Masco Screw Products 
Co., Dearborn, Mich. 











p. Turnette is a glossy new bathroom ac- 
cessory that holds a soap dish, tumbler 
and four toothbrush holders mounted on 
a brass chromium-plated panel that re- 
volves into its recessed housing with the 
flick of a finger. Solid-paneled back then 
becomes the front. Clean lines make the 
Turnette a good match for other bath- 
room accessories. Photo above shows it 
half-turned. Price is about $13.50. Miami 
Cabinet Div., The Philip Carey Mfg. Co., 
Cincinnati 15, Ohio. 








q. Hercules wall vault fits perfectly be- 
tween joists 16” o.c. with no extra prep- 
aration. Vault has heavy steel flanges 
welded to body of unit and drilled for 
screws or bolts which can be fastened 
securely into joists so that unit is perma 
nent part of house after wall is finished. 
Recessed door holds the combination dial, 
makes it possible to hang picture over 
unit, since nothing protrudes. Divider 
shelf inside. Outside measurements: 13” 
h., 1414” w., 8 or 12” d. Meilink Steel 
Safe Co., Toledo, Ohio. 


° 099 
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The Finest Products 
Made with Aluminum 


are made with 





p. a See “FRONTIER”, Reynolds great dramat 
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REYNOLDS CE ALUMINUM Jee 


EYNOLDS@8 ALU 


Modern 
Approach 


to Modern Building... 


luminum 


Storm Doors and Screens 


Approach the model Home of Tomorrow, 
and what do you touch first? Aluminum 
...the aluminum combination storm door 
and screen. Here is beauty and rustproof 
permanence right at the outset. The win- 
dows carry out the pattern... with alumi- 
num storm sash and screen all around. 
And it’s aluminum hardware that greets 
you as you open the main door...as you 
step over the aluminum threshold. 
Inside, too, much of the comfort of a 
modern air-conditioned home is due to 
aluminum. Rustproof aluminum ducts 
are unaffected by the moisture conden- 
sation inevitable with air conditioning. 
And on leading brands of blanket insu- 
lation, Reynolds Aluminum Foil adds the 


_ TRIPLE PLUS*...heat reflection, vapor 





barrier and flame resistance. 
Reynolds Metals Company, General Sales 
Office, Louisville 1, Kentucky. 


*TRADEMARK 








Aluminum foil adds greater Aluminum ductwork assures Aluminum hardware has a 
efficiency, greater value to freedom from rust in today’s beautiful soft lustre, never 
insulation batts or blankets. air-conditioned homes. stains or tarnishes. 


ic series, Sundays, NBC-TV Network. 





profit builder, R. G. DUNBAR presents 





help you sell MOre homes faster! 


help you make MOre money every month! 








You can’t miss! Dunbar proven, packaged 

“money makers” bring you sales-winning designs 
plus DUNBAR builder-to-builder know-how 

and guidance. Multiply your building potential and 
your profits with DUNBAR design homes—made 

of America’s finest building materials. 


CHECK THESE EXCLUSIVE DUNBAR COUNSELING 
SERVICES that Mean ‘‘Profit Insurance’ for You! 


+ Custom site development planning and guidance 

* DUNBAR color styling inside and outside 

* Guidance and help in financing 

* A Dunbar sales training program to show you how 
to sell them 

¢ DUNBAR promotion and advertising to help you sell your 
homes faster! 


write 
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oRakodar= 
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3810 Upton Avenue 
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you too, sell 
IDEAS 


...and for ideas to help your selling, 
designing, building, financing — and 
every other aspect of your business — 


House « Home is 


HOME BUILDING’S NO. 1 MARKET PLACE FOR IDEAS 


Every page of every issue — editorial and 
advertising alike — has ideas for you. 
Time and labor saving techniques, im- 
proved design, new products, services, 
applications and equipment are dis- 
played for your interest. Your inquiries 
for further information are most wel- 
come. Nowhere else in home building 
will you find so many people so eager to 
serve you .. . both editors and advertis- 
ers. Just ask them, and see! 


For information, 
write directly to advertisers, or to 


House . Home 
9 Rockefeller Plaza, New York 20, N. Y. 

















Rhapsody in Glass 


























































SLIDING WINDOWS 






Glass — bringing light, vision, beauty to our new construction is offered 
by Fleet in matching frames of extruded aluminum. Engineering has solved 
the problems of weathertightness and ease of ventilating. Good design has 
made it practical to mix different styles in the same building. 

Now you can have complete freedom and use sliding glass doors, either 
double hung or horizontal sliding windows and as a special feature a 
Jalousie window or door. 

All Fleetlite products meet the needs of northern winters and western 


dust storms. Write today for complete information, 


FLEET OF AMERICA, INC. 


2013 Walden Avenue, Buffalo 25, New York 
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r. Sliding door hardware, previewed in 
1956 California Design Show, will be ap- 
pearing on Arcadia steel and aluminum- 
framed sliding glass doors. Pulls are in 
chrome, bronze and black with a dull 
finish. Patterned metal inserts in Alumilite 
or black highlight the design. Patented 
latch mechanism is said to give maximum 
protection against tampering with the posi- 
tive up-action, cam-type design. Spring 
lock latch is jamproof. Arcadia Metal 
Products, Fullerton, Calif. 





s. Sturdy lightweight rafter trusses can 
be constructed by use of a new positive 
mechanical connection that assures a joint 
to resist tension and compression. Gri-P- 
Lates are electro-galvanized pieces of steel 
perforated with 14” deep angular teeth 
which are pressed into wood truss mem- 
bers at each face of each joint under 50- 
ton pressure. Maker says truss may save 
from $100-$150 over-all on a medium- 
sized house because of spacing 24” o.c. 
instead of 16; about 30% saving on mate- 
rial handling, elimination of double 2 x 4 
plates over partitions and door openings 
and elimination of foundations under in- 
terior partitions. 


Company made exhaustive load tests 
showing all trusses were designed for a 
minimum safety factor of 4142. Speed of 
erection indicates that rafters can be ready 
for sheathing in less than an hour after 
delivery. Earlier dry-in gives protection 
and avoids delays due to weather, and 
men must spend less time on scaffolds. 


Trusses can be used for hip or gable 
roofs and flat pitches, such as 112/12, for 
one or two-story frame or masonry build- 
ings. Several sizes and shapes of grid 
plates are available, 16 plates are used to 
assemble each truss. 


With fast roofing made possible by use 
of trusses, extra savings may be effected 
by advance ordering of materials which 
have to go under cover: flooring, etc. Each 
truss weighs from 100-108 Ibs., can be 
handled by two men. Since interior parti- 
tions can be light and nonload-carrying, 
chances of plaster cracks are reduced. 
Plate was designed by A. Carol Sanford, 
Sanford Enterprises, Ft. Lauderdale, Fla. 
continued on p. 22 
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Your tile contractor can adapt this room to suit your plans and budget. 
tests 


TILE turns a room into a sales feature 


oe al Home buyers, nowadays, are demanding something differ- American-Olean sizes and colors. 


ready ent, something better. They want distinction and origi- Any prospect will brighten at the sight of an attractive 


Poe nality in their homes. American-Olean Tile, in a striking room like this. And, because American-Olean Tile pro- 


and bathroom like this, gives you an ideal way of offering videsso many practical advantages, it becomesa very strong 
ds. that important difference, yet you use only standard sales feature—especially when the cost is so moderate, 


gable New full color hocklets show how American-Olean Tile can add interest, excitement, and sales-appeal to your homes. Send for your copies today. 
2, for 


build- 
arid AMERICAN-OLEAN TILE COMPANY 


sed to A im e ri ca r is oO lea r 1190 Cannon Avenue, Lansdale, Pennsylvania 


Gentlemen: 


. Please send me, without obligation, a copy of Booklets 420 and 336. 
-— Tile Company 


fected Name pebsane nae Se pa rehsien amie eset Nar hay Tipe eriet ss eesa aad? 
which Executive Offices: Lansdale, Pennsylvania Pe SPOOR ET CEPR! Te, ss Ate Oh DE 


Each Factories: Lansdale, Pennsylvania « Olean, New York 
an be Member, Tile Council of America 

parti- 
Tying, 
Juced. 
nford, 
, Fla. 
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Anybody for tennis... or hockey? 





Dual rink-court freezes ice fast 


with 10 miles of steel pipe 


What is in summer a court for tennis and other 
sports and in winter an artificial ice rink - - the 
first in Vermont --is the proud acquisition 
of Middlebury College. In the huge memorial 
Field House and Gymnasium, about 52,000 ft. 
of l-inch steel pipe assures rapid, solid freezing 
of the 85’ x 185’ rink when the asphalt topping 
of the sport court is flooded with water. 

As at Middlebury, most of the collegiate and 
professional ice rinks of the country depend on 
steel pipe to carry the refrigerant . . . additional 
demonstration that steel pipe is first choice for 
plumbing, radiant heating, fire sprinkler systems, 
snow melting, structural applications, oil, gas 
and water lines. In fact, steel pipe is the most 
widely used pipe in the world! 

Several interesting booklets are available for 
the asking . . . “Steel Pipe in American Life,” 
‘Radiant Panel Heating with Steel Pipe’ “Steel 
Pipe Snow and Ice Removal Systems.” 


Committee on 
STEEL PIPE RESEARCH 
AMERICAN IRON AND STEEL INSTITUTE 
350 FIFTH AVENUE, NEW YORK 1, N.Y. 









Neel Pipe 
8 Fist Choice 
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by Washington, Hamilton, Lafayette and 


Lemon Hill, in Fairmount Park, Philadelphia, one of the 
most graceful facades in America, was visited frequently 


Jefferson. 








Double Hung Wood Windows Add Grace 
to the Beautiful Exterior of Lemon Hill 





Relative inexpensiveness permits generous use 
of double hung wood windows with metal 
weatherstripping, even in the most modern 


ho mes, 
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An endless variety of design can be achieved 
with double hung wood windows. They are 
easily shaped and their surface receives and 
holds any type of finish. 
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DENNIS & CO, W. J. 


From 1770 to 1798 Lemon Hill was the home of Robert Morris, 
one of the most famous financiers of the Revolution, member of 
the Continental Congress and signer of the Declaration of Inde- 
pendence. Morris filled his hot houses with what were said to be 
the first lemon trees brought to Philadelphia, giving the man- 


sion its name. 


Double hung wood windows add grace and dignity to Lemon Hill 
mansion, just as they do to modern homes. Other materials cannot 
hope to duplicate the warmth and versatility of wood. Also, today, 
with the advancement of modern chemistry, the natural dura- 
bility of wood windows has been greatly increased through pre- 
servative treatment—further assuring rugged endurance in all 
kinds of weather. 

Another plus factor for double hung wood windows is the use of 
modern spring sash balance and metal weatherstripping. The 
extraordinary durability of metal weatherstripped double hung 
wood windows means less maintenance and longer life. 


WEATHERSTRIP Aeseareé INSTITUTE 


OFFICE OF THE SECRETARY, BOX 128—RIVERSIDE, ILLINOIS 


’ DORBIN METAL STRIP MFG. CO. NICHOLS METAL STRIP SERVICE 
EESERS: GARDNER WIRE CO. PEMKO MFG. CO. 
ALLMETAL WEATHERSTRIP CO. MACKLANBURG-DUNCAN CO. PRECISION WEATHERSTRIP CO. 
BARLAND WEATHERSTRIP MATERIAL CO. MASTER METAL STRIP SERVICE REESE METAL WEATHERSTRIP CO. 
CENTRAL METAL STRIP CO. MONARCH METAL WEATHERSTRIP CORP. SOUTHERN METAL PRODUCTS CORP, 
CHAMBERLIN CO. OF AMERICA NATIONAL GUARD PRODUCTS, INC. WARNICA PRODUCTS 


NATIONAL METAL PRODUCTS CO, INC. ZEGERS, INC. 























New Homes by Cincinnati's Raeburn Construction Co. feature 
low roofs, no attics. Inset: Alfol in typical wall installation. 


“Alfol gives the most effective job... 
in the least man-hours of installation!” 


Pacing the Cincinnati 
market for better homes, 
_ Raeburn Construction 
| Co. specializes in low- 
slung, modern designs 
_ — low roofed and attic- 
less. Quality built 
throughout, Raeburn 
homes are insulated with Borg-Warner's 
Alfol Reflective Insulation. 

"For the type of homes we build,” 
writes owner Stuart L. Faber, ‘we 
wanted the best in winter insulation, 
along with a super-efficient summer 
insulation that cools quickly in the 
evening, won't give off heat all night. 
Reflective insulation was the only 
logical choice.” 





Efficiency the prime factor 


“And in 16 years experience with 
various reflective makes, we have 
found that Alfol gives the neatest, 
most effective job ...in the least man- 
hours of installation!” 

Naturally, Mr. Faber also welcomes 
the initial savings provided by Alfol, 
and the handling ease made possible 
by its remarkable compactness. But 
the primary factor was efficiency: “Our 
Alfol choice has already been justi- 
fied,” writes Mr. Faber, “by the com- 
ments of our new owners.” 

Patented, the Alfol blanket consists 
127-55 










of multiple aluminum foil sheets that 
space themselves automatically on ap- 
plication, reflect 95% of all radiant 
heat. A tough duplex and kraft back- 
ing is built in to offer full application 
support, provide a positive vapor 
barrier. 

Clean and non-irritating, Alfol takes 
the “itch” out of insulation. And its 
unique compactness (500 sq. ft. to the 
roll) minimizes handling and storage 
expense. That's why Alfol usually 
costs less. Your dollar buys less labor, 
less “overhead” . . . more and better 
insulation. 


2 0) kraft-duplex 
backing 


@) foil layers 
@) reflective 


air spaces 


Send today for free 
copy of new ALFOL 
DATA BOOK which tells 
all about this growing 
favorite in insulation. 
Learn how Alfol adds a 
plus value to your homes 

. Saves money too! No 
obligation. 





REFLECTAL CORPORATION 


A subsidiary of Borg-Warner Corp. 
310 South Michigan Ave., Dept. A-6 






Chicago 4, Ill. 





New Products 


for further details check numbered coupon, p. 25: 


t. Perfect fit, easy operation are assured 
by precision factory preassembly of Nudor 
aluminum sliding glass doors. Company 
assembles and tests all units at each manu- 
facturing stage (as photo above indicates). 
predrills all necessary parts on a gang 
drill. After all processes are completed, 
unit is dismantled, ends properly marked 
with pieces wrapped and packaged. Maker 
says you can assemble for a perfect fit in 
less than 15 minutes on site. Pretests 
eliminate costly call-backs. Nudor Mfg. 
Corp., North Hollywood, Calif. 





u. Sliding door lock, made for fast in- 
stallation on modern sliding wood doors, 
instantly compensates for any misalign- 
ment by its design. Concave face of the 
round strike automatically directs the sim- 
ple ball-shaped bolt into strike hole, even 
if door misalignment is as much as 2” 
in any direction. New lock has two mov- 
ing parts, needs only the boring of two 
holes of standard dimensions. Model 666 
fits doors from 1-%” to 1-34” thickness. 
Recessed escutcheon cups serve as flush 
pulls. $5.30. Adams-Rite Mfg. Co., Glen- 
dale 4, Calif. 





v. DorWal aluminum sliding glass door 
is said: to be weathered to take all cli- 
mates since it has double pile weathering 
on both inside and outside surfaces. Deep 
baffle jamb provides for out-of-square in- 
stallations and takes as much as 1” of 
tolerance per door. “Sturdibar” meeting 
rail keeps frame from distortion, gives in- 
dependent weathering of panels at meet- 
ing rail. Sloped sill and interior con- 
densation gutter provide drainage. From 
$113-$279 less glass, screens extra. Acorn 
Aluminum Products Co., Detroit 8. 
continued on p. 20 
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This is Matthew Kidawski... 


he’s a Gold Bond builder. President of 
Kidd-Kott Construction Co., Inc., he’s built 
more than 500 homes in the Buffalo area 
—"‘and I’m sold on Gold Bond Insulation 
Sheathing!” 


This is the home he builds... 


here’s a home with the added sales appeal of 
year ‘round comfort that Gold Bond Insulation 
Sheathing brings. “Cooler in the summer 

— lower winter heat bills.”’ 


This is how he cuts costs... 


this is how the big 4’x 8’ panels look when 
“one man applies 1000 square feet in an 
8-hour working day.’’ Mr. Kidawski says he 
also saves because “‘there’s less waste and 
breakage—and we don’t need corner bracing.” 





''Less nailing, less handling, less cost 
with Gold Bond Insulation Sheathing!'' 


That’s how Mr. Kidawski feels about Gold Bond 
—and he has a 500-house experience to draw on 
when he makes the statement! Kidd-Kott houses 
are in the $12,000 to $17,000 bracket —and they 
offer “‘more home for the money” with their Gold 
Bond Insulation Sheathing. 

This builder likes the savings he gets on both 
labor and materials with Gold Bond Asphalt- 


INSULATION SHEATHING 


Shae 
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NATIONAL GYPSUM COMPANY 


Impregnated Insulation Sheathing. 

You can cut your costs with either of the two 
types of Gold Bond Insulation Sheathing — the 
Asphalt-Impregnated or the new Asphalt-Coated 
and Impregnated. 

Just -call your Gold Bond representative! Or 
write to National Gypsum Company, Dept. HH-86, 
Buffalo 2, New York. 










Gola Bond 
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American 
LUSTRACRYSTAL* will substantially 
cut glass costs” 
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AMERICAN PRODUCT LINE 


American manufactures sheet glass 
with the least distortion and the 
greatest clarity, whiteness and luster. 


LUSTRAGLASS—single and double 
strength for conventional glazing. 


LUSTRACRYSTAL—economical heavy 


sheet glass for larger openings and 
many other applications. 


| * MAX, SIZE—72" height x 120” width. 


Information on larger sizes available on 
request. 


THICKNESS — %e", Zn", Yo". 


LUSTRAWHITE—a picture glass of ex- 
ceptional clarity and flatness. 


LUSTRAGRAY—for better television 
viewing; and special glazing. 


BULB EDGE GLASS—for use as counter 
dividers, wind deflectors and 
shelves. 


THIN GLASS—for microscope slides 
and covers. Extremely flat and true 
to tolerance. 


SUPRATEST-—a laminated safety glass. 


PANAL—a fiberglass-reinforced plas- 
tic structural panel. 


WATCH OUR PRODUCT FAMILY GROW 


all other requirements, too!” 






“And it meets 






Economy-wise architects and builders, nationally, are specifying and 
using American Lustracrystal instead of costlier plate glass for many 
glazing applications. Builders following this practice have reported 
saving as much as 35% on glass costs. 

Economy is only part of the Lustracrystal story. Greater strength, 
more resistance to wind pressure and impact, makes Lustracrystal a 
very dependable structural glass. 

Lustracrystal provides unimpaired vision and is produced with a, 
fire-finished luster that adds external beauty to modern structures. 

Always specify and use AMERICAN for: 


®@ True Economy ® Dependable Strength 


® Crystal Transparency ® Lustrous Beauty 







MODERN GLASS 
Best af 2 Glance 


eee Use 
AMERICAN WINDOW GLASS CO., PITTSBURGH, PA. 


ns ARNOLD, PA. © ELLWOOD CITY, PA. 
- “ JEANNETTE, PA. © OKMULGEE, OKLA. 
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On the Job Tests Prove... 


TRADEMARK 
| SATIN - SURFACE 


i Trademark denoting a product produced under 
the Microseal process, developed ond owned 
by Satin Surfaces, Inc., Lovisville, Kentucky. 
















Yes » wherever they’re used DOUBLESS doors 
show an average saving of 50% labor 
and 30% material in finishing costs. 








HOW IT WORKS ee 


The Microseal Process which distinguishes Double-S 
doors from all others is now standard and exclusive 
with all General Doors. 

It consists of a scientifically controlled combination of 
heat and pressure applied after the completion of the 
standard C-S 200-55 sanding cycle. The natural lignins 
are simultaneously fused and compressed to form when 
cooled, a hard, smooth semi-glazed surface which will 
take on a high gloss with a single finishing coat and 
which requires no sanding before or during the finishing pd . 
operation. ~ ey 


DOUBLE-S Literature 


Let us send you our new bro- 
chures on gum, lavan, birch 
and other species of General 
Double-S doors, including the 
spectacular ‘3 for 2" circular 
» which describes fully the 
Microseal Process and the 
savings it makes possible. 
Just drop your letterhead in 
an envelope and mail it to us. 
We'll know what you mean, 





| 
| 
| 
J 





General Plywood Corporation 


LOUISVILLE, KENTUCKY 
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.are you building 15 homes?...1507...1500? 
: Fs a 


WASTE TREATMENT IS A 
PROBLEM YOU MUST SOLVE 


For low-cost, dependable waste treatment plants, 
see YEOMANS .... specialists in 


subdivision waste treatment plants 







SUBDIVISION SEWAGE TREATMENT PLANTS OFFER THESE ADVANTAGES: 





1. Low original cost . . . complete treatment plants and collection lines 
can often be built for as little as $250 per home, depending on the size 
of the development. 









Yeomans systems can be built in stages. Subdivisions can start 
with a minimum system... then be economically expanded as popu- 
lation increases. 







Odor, which is usually associated with septic tank systems, is nota 
problem when the subdivider provides a community sewage treatment 
system. 






Yeomans systems are compact, attractive in appearance... suitable 
for location in or near the subdivision, without creating an ‘‘eyesore.”’ 


5S. With community systems, local governments often permit builders to 
use smaller lots. More homes share the original cost of the system 
as well as other off-site improvements, such as streets and drainage. 


6. Community sewage systems are known fo increase /and values any- 
where from $200 to $1,000. . . thus the property is worth more to both 
the owner and the lender, and it's easier for the builder to sell. 


| 7. Low operating cost and simple maintenance. Non-professionals 
can be readily trained to operate Yeomans community sewage systems 
... and also to handle routine maintenance. 


8. Yeomans plants meet all State, FHA, and VA requirements... 
Yeomans manufactures all types of equipment for all types of treat- 
ment systems. 


Whether you're building 15 homes or 1500, sewage treatment is one of the first prob- 
lems you'll have to solve. We suggest you arrange for your engineers to consult with 
members of the Yeomans staff of sanitary engineers who can supply helpful cost, 
design, and operating data. 

Yeomans engineers can, and will, recommend the equipment best suited for your 
needs ... and without bias, because Yeomans manufactures a complete line of sewage 
treatment equipment. 





Community sewage treatment plants cost less than you may think! 

















[-] Please furnish information relative to a sewage treatment system to handle 
approximately ____homes. 
name 
USE THIS COUPON 
to request | company 
additional 
: = street 
information: 
city zone____estate 
our engineer is Mr. 

















New Products 


for further details check numbered coupon, p. . 5§ 






w. Ancover is a new polyethylene mate- 
rial you can use and reuse in a variety of 
protective applications. It comes in stand- 
ard rolls 36”, 54”, 84” and 10’ x 100 lin, 
ft. for use as underslab Vaporseal, wind 
or dust shield, general protective cover, 
economy storm window, drop cloth and 
truck cover. You can get it in 2, 4 and 6 
mil ga. in clear, colorless or black opaque 
form. Maker says it is resistant to water, 
acids, alkalis or fungus, has a perm rating 
of .10. Angier Corp., Framingham, Mass, 













x. Hydraulic gravel clam moves gravel 
from ground to roof efficiently. It can be 
hooked up with any hoist, is lowered by 
hoist to any point above material pile. 
Man on ground places cylinder into posi- 
tion on clam. Cylinder control valve opens 
clam manually to gulp up a barrow-load 
of material at a time. When clam is full, 
man closes control valve which locks 
clam, lifts cylinder off and filled clam is 
ready to be hoisted to roof. Entire power 
unit—cylinder, valve, etc.—remains on 
ground. $885. F.o.B. Fouray Products Ltd., 
Racine, Wis. 


























y. Medium portable air compressor sup- 
plies sufficient air to spray paint up to 
900 sq. ft. per hour, maker says. Yet its 
light weight, new design makes it easy to 
fit into the trunk of an automobile. Com- 
pactness was achieved by making air re- 
ceiver and axle unit a part of the base, 
and by new swivel-mounted, gooseneck 
handle which swings over motor when 
transported. Unit measures 19” w., 28” |. 
25” h., comes with either electric motor 
or gas engine. Binks Mfg. Co., Chicago 
12, Hi. 
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ISHWASHER 


Developed by Waste King engineers 
in the tradition of Waste King quality 














PLUS THESE QUALITY FEATURES 


Built-In Drain Pump-Out « Lifetime Porcelain Interior « 
Push-Pull Cycle Control Knob for fully automatic or 
manual operation + Interchangeable Door Panels in White 
Enamel, Stainless Steel, Copper. Also adaptable for wood 
panels to match any kitchen decor. Two Custom Models: 
FS-1C (free standing) and UC-1C (under counter). 


...with every feature housewives 
need to do a better, more complete 


dishwashing job. 


Washing action more efficient — revo- 


lutionary rinsing and drying — easier 


loading — service-free design — years 
ahead styling. Waste King obsoletes 
all other methods of dishwashing. 














BETTER WASHING 

70 swirling jets drench all 
dishes, glasses, pots with 
a powerful needle spray. 


SUDS FLUSH-OUT 

A powerful spray cleans 
out all wash water before 
first rinse water enters. 


HUMIDITY-FREE DRYING 


No steam expelled into the 
kitchen. No dust-laden air 
enters the sealed tub. 


LARGEST CAPACITY 
Versatile, easy-to-load 
Contour Racks plus large 
silverware basket. 


EASY INSTALLATION 
Water, drain, electrical 
connections made from front 
after dishwasher is placed 


{] wae | | J QUIETER OPERATION 
LA - :, Super “‘Hush-Cushions” plus 
Fiberglas insulation guard 
all noise producing points. 


Gt 
= 


GARBAGE AUTOMATIC BUILT-IN BUILT-IN INCINERATORS 
DISPOSERS DISHWASHERS ELECTRIC RANGES GAS RANGES GAS, ELEC., L.P. 
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STURDY 


Incense Cedar interiors 
in “Hollenbeck Square” 
homes at Covina, Cal. 


“Incense Cedar ja 
natural woodwork keepS tm 





our homes in demand” ALL DOORS 


GEORGE R. MEEKER, Secretary, Meeker Land Company 


“We have always stressed individuality, and the 
custom-crafted look in our homes has been 
achieved through careful design and fine inte- 
rior woodwork. Decorating and furnishing have 
been made easier, and these wood surfaces re- 
quire little care. Our program this year includes 
the use of even more Western Pine woods.” 

Give the homes you build the buyer-appeal 
of Western Pine interiors. Incense Cedar’s mel- 
low color, silky texture and distinctive grain make 
it ideal for paneling and woodwork. Your local 
lumber dealer carries this and other carefully 
selected woods from the Western Pine region. 














PONDEROSA PINE 


the Western Pines @ soxve ware rm 


INCENSE CEDAR 
LARCH 


the Associated Woods @ wre." 


ENGELMANN SPRUCE 
FROM THE WESTERN PINE REGION RED CEDAR 


LODGEPOLE PINE 


For selling ideas and facts on Incense 

Cedar, write for free illustrated book- tee! Ss 

let to WesTERN Pine AssOcIATION, T cry lois - ae " Every Calder door can be equipped 
Dept. 412-V, Yeon Bldg., Portland 4, —— | [| with extension or torsion springs and 
: AISED PANEL - 

Oregon. Bae - _ can be electrically operated and radio 


controlled. 


calder MANUFACTURING CO., Lancaster 15, Po. 
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TODAY'S WESTERN PINE TREE FARMING GUARANTEES LUMBER TOMORROW 





The graceful touch that says so much... 








AMSAILAN 


OLIVE KNUCKLE HINGES 
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BB-1201-M hn —_— : 
olive knuckle illustrated. 
Available in : 
3”, 5”, 6” sizes. Pano ‘ 

—si_ AY 


the sophisticated high-fashioned hinge 
with the dramatic 1960 BLACK ‘N’ BRASS LOOK! 








Quietly . . . stylishly ... memorably . .. Hager Manhattan 
: Olive Knuckle Hinges distinguish the homes, clubs, offices 


: where taste and function are designed by the discriminating 
‘ architect or builder to go glove in glove. 
BB-1241-M 
The practicality of this dramatic hinge by Hager . . . the hinge that oe ae nae 
swings on 100 years of experience . . . is sheathed in Hager’s sen available on 
excitingly luxurious black Manhattan finish . . . accented by all Butt Hinge 


Classes and Sizes 


one elegantly simple band of brass. Here is the charming small 
touch which gives the medium-weight door (receiving 
average-frequency use) the look of distinction. 


On your next job...and every job... which calls for one touch 
of elegance, specify Hager Manhattan Olive Knuckle Hinges— 
Symbol M—permanent testimony to your good design taste. 





C. HAGER & SONS HINGE MANUFACTURING COMPANY « ST. LOUIS 4, MISSOURI 
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Long lengths, light weight, tapered couplings make Permaline 






5 





easy to install, cut installation time by two-thirds! 


L-M Permaline Fibre Pipe 
makes good sewer lines 


There’s no line like Permaline —the best 
sewer pipe on the market for everybody— 
the dealer, the plumber, the builder, and the 
home owner. Permaline bituminized fibre 
pipe is easy to install. Once the job is prop- 
erly done, it’s in to stay! 

These features make Permaline pipe a good 
deal for everybody: 

Light, tough, strong. Easy to handle, on 
the truck and on the job. 

Tapered coupling or fitting is simply tapped 
onto the tapered end of the pipe, to make a 
watertight, root-proof connection. Installa- 
tion is fast and easy—no cement, no calking. 

Permaline pipe is not harmed by hot water, 
detergents, acids, or alkalis, Permaline out- 
lasts other pipe where strong acids or alkalis 
are handled. 

With Permaline pipe, there is no infiltra- 
tion of flood or ground waters; Thus, sani- 
tary systems are not overloaded. 

Permaline withstands heavy weights, soil 
shifting, freezing, settling, better than other 
pipe, because of its resilience and the tight 
joints that don’t crack and leak. 

Permaline is supplied in solid pipe, and in 
perforated type for septic-tank beds, land 
drainage, and footing drains. Lengths 5, 8, 
and 10 feet; 2 to 8 inch diameters. Full line 
of couplings, fittings, adapters. 


254 


L-M PERMALINE | 


BITUMINIZED FIBRE PIPE 


for better sewers and drains 








Over half a million feet of Permaline used 
at Levittown, Pennsylvania, where 3-man 
crew installs 15 to 18 sewers a day. 





Permaline saved 50 to 75% of house sewer 
installation cost at Lawrence Manor, Sunny- 
vale, Calif., says Jim McClenahan, McClena- 


han Company. 


F. i 








cc ee “@: 
Perforated Permaline on a land drainage 


installation at Shannon Estate, near Detroit, 
by Superior Tank Company. 








wn LM PE RMALINE Fibre Pipe 


LINE MATERIAL COMPANY 
(a McGraw Electric Company Division) 





Mail This Coupon Name 


BSN56 C y— 





LINE MATERIAL CO., 
HH86 





State 








Milwaukee 1, Wisconsin Address 
Send me free Bulletin 54078 City 
with complete information on 

Type of b 


Permaline Pipe. 


EON 





please 


















New Products 


for further details check numbered coupon, p. 2. ; 





z. Sightmaster fuses take the work ou! 
of locating and replacing a blown-ou: 
fuse. When they blow, they glow—sinc 
each fuse has its own tiny Neon beacon 
that guides you to it at once, regardless 
of how dark it is or how crowded the 
fuse box. Each fuse has six lives, so all 
that’s needed is to turn the brightly col- 
ored knob to the next click—and the 
lights go on again. In 15, 20, 25, 30 amps. 
Any three for $2.50, each is a different 
color to prevent hazardous interchanging. 
A. Lawrence Karp, Greenwich, Conn. 





aa. Handsome wall covering is made of © 
a three-dimensional vinyl material molded | 
in a herringbone pattern. Designed by 
Ruth Asawa, material comes in a 1 x 3’ 
module in an off-white color, or you can 
get it in any color on custom order. A 
black and white pattern, for instance, will 
appear all black from one angle, all white 
from another. Consider it especially for 
remodeling jobs where you have to deal 
with problem walls. Price from $1.80 per 
sq. ft. Kneedler-Fauchere, San Francisco. 





bb. Random pattern acoustical tile is 
a new addition to the line of Nu-Wood 
interior finishes. Tile bevels are coated to 
match decorative white of tile surface, 
which company says grows whiter with 
age. Matte texture helps to distribute re- 
flected light and reduce glare. Tile is avail- 
able in tongue and groove type for appli- 
cation with Nu-Wood clip, or in wide- 
flange style for staple application; or tile 
can go up with adhesive or nailing. 12” x 
12” size comes in both t&g joint and 
wide flange joint, 12 x 24” is cross-scored. 
18¢ per sq. ft. Wood Conversion Co., St. 
Paul, Minn. 


continued on p. 2% 
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——l\\\ air-conditioning? 
I ~ ...protect your profits and your prestige | 
\ with quality JANITROL equipment! 
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‘PRIDE 0’ YARD’ 
...@ JANITROL Exclusive 
to give your homes more sell ! 




























Air conditioning helps sell homes and keeps them sold... 
when it’s Janitrol air conditioning! Compact, powerful Janitrol 
conditioners conserve space for living . . . have a reserve of 
cooling power to-make living a delight in your homes, even 
during hottest, muggiest weather. They're styled to be seen 
and admired, instead of hidden away. And their in-built quality 
makes them a source of comfort and pleasure to your buyers 
for all the years to come . . . does away with complaints and 
demands for service that batter your reputation and your profits. 


The complete Janitrol line includes models for even low-priced 
homes. Water or air-cooled. For summer cooling or full year 
’round conditioning. All are designed for fast, easy installation 
to save you time and labor. Ask your Janitrol dealer for expert 
help in planning conditioning systems that meet all standards 
of National Warm Air Heating and Air Conditioning Associa- 
tion—yet are competitively priced. 





And remember . . . month after month, 
your home-buying prospects are being pre- 
sold on Janitrol quality—educated to de- 
mand it—by ads like these, appearing in 
leading magazines, in newspapers and on 
TV. Your Janitrol dealer will gladly show 
you how to tie in for easier selling. See 
him soon. 


This is the cooling heart for all new Janitrol 
air-cooled (waterless) conditioners . 
models for year ’round conditioning or 
cooling only. Combines exciting new 
beauty with powerful cooling action. 
Operates with outside air temperatures to 
125° F! Meets all your building and mod- 
ernization needs. 


Hanitrol & 


Pre 
HEATING ... COOLING 


Janitrol Heating & Air Conditioning Division 





Che Best Yat of Your LumNES 
Sa 4 Legin With... 





Surface Combustion Corporation, Columbus 16, Ohio 
In Canada: Moffats,Ltd., Toronto 15 


Complete line of gas and oil furnaces, unit heaters, conversion burners, water-cooled and air-cooled summer conditioners, combination heating-cooling conditioners. 
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Mutschler 
means more... 





more for you-— 
more for your 
home buyers! 


Mutschler kitchens are complete . . . ready for 
installation. They are custom tailored to your speci- 
fications. Or, if you wish, Mutschler kitchen special- 
ists will furnish the design and decorative scheme 
best adapted to your floor plan and home styling . . . 
a service built on experience that goes back to 1893. 
Mutschler cabinetwork is quality constructed from 
Northern maple, available in a variety of decorator 
colors and natural-grain finishes. The line includes 
many advanced special features that please the 
. also cabinets to accommodate any 
built-in appliance of any manufacturer. Send cou- 


homemaker . . 


pon below for complete specifications. 


MUTSCHLER BROTHERS COMPANY 
Dept. 8656 Nappanee, Indiana 





Please send further information and names of other builders using your kitchens. 


NAME 





FIRM. aa 5 intial 





ADDRESS 





Cry, StArE........... x = 


























Name 





STANDARD SHOWERITE ENCLOSURE 


For 41/2‘ or 5’ Tub, 9 
Suggested Retail Price +69 5 
$79.95 


For 51/2’ Tub, 
Suggested Retail Price 

Sand blast designs available for Tub 

Enclosures in handsome Swan, Fish 

or Sea Horse Designs. 


NEW FEATURES AT NO EXTRA COST 


% 2 Extruded Aluminum Towel Bars, One 
Inside .. . One Out 

% NEW Noise-Proof Door Slide CHANNEL 

% NYLON Rollers—Operate Easily & Quietly on 
Top Track 

% NEW Deeper Bottom Guide Track 


SHOWER DOORS... 


Completely assembled, ham- 
mered frosted glass for easy in- 
stallation. Continuous piano 
hinge, drip moulding, with every 
unit. Easy-to-grip handle. lor 
24” to 26” openings. Suggested 


Retail Price $3995 


Model IIlustrated with grill top 
Suggested Retail Price $4995 


Your Profits Are Greater With ShoweR ite. 
Send for Complete Facts TODAY. 


' THEODORE EFRON MFG. CO. 
6434 S. Wentworth Ave. 
Chicago 21, Illinois 


Gentlemen: Please rush me information 
about ShoweRite products. 








Address 
City 





Zone —_State 
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3 All-New Lines 





Ogres | 


OME SALES 


GENT Striking Selection of Lighting Fixtures 


Here's your opportunity to put more salability into your homes 
without “upping” building costs. Out of Progress’ exciting new line 
of lighting fixtures you may choose for any room, any type of 
house .. 
touched brass, beautifully designed glass . . . 


. all artistically designed to please many tastes. Golden- 
recessed, modern, 
traditional, or graceful Italian styles. It’s the widest selection of 
indoor and outdoor lighting fixtures, 

styled for popular appeal... priced 
for fast turnover! 











Power Vent Ventilating 
Fans and Range Hoods 






Every item in this sensational new line repre- 
sents more-for-the-money value! Fine styling 
and top performance by PROGRESS—a 
name your customers recognize for quality 
in lighting fixtures— insure fast selling action. 
Why PROGRESS means better business 
for you! 

































Beautiful 
Door Chimes 


Handsomely styled, they in- 
clude Hi Fidelity chimes in 
bone white or brass, as well 
as recessed electric clock 
chimes. Alsorepeating chimes 
in wood, copper, brass and 
other special finishes. Feature 
them—for a real sales-plus! 























PROGRESS MANUFACTURING CO. 
PHILADELPHIA 34, PA. 


PROGRESS MANUFACTURING CO. 
Castor Ave. & Tulip St., Philadelphia 34, Pa. 


Please send me information on these Progress lines: 


{"] Lighting Fixtures [_] POWER VENT Ventilating 
{_] Door Chimes Fans and Range Hoods 





AHILI 


AMERICAN 
bromtin 





NAME 





COMPANY. 
ADDRESS 
CITY. 








STATE 
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Many builders, through lack of personal experience with 
year-around air conditioning, hesitate to put it in their homes 
—but not those who specify Majestic. They know the full 
weight of Majestic’s many years of “home comfort” experience 
stands firmly behind their ultra-modern 1956 units. In re- 
modeling or in new construction, the contractor expects and 
gets all the benefits of Majestic’s research and engineering. 


Majestic 1956 Line 1S COMPLETE 


Whatever system you want—2, 3, or 5 ton self-contained 
water-cooled units or remote air-cooled models, in matching 
twin units or for add-on installations—Majestic has it in the 
1956 line. For only a very few dollars, a Majestic Furnace 
installation can be equipped with a remote-system evaporator 
cabinet, ready for “the works” whenever the home owner 
decides on all-season air conditioning. 


SLASH Chimney and 
Fireplace COSTS 


Majestic also makes the revolu- 
tionary metal Thulman Chimney 
that cuts erection costs to a 
minimum, and Thulman Fire- 
place, the complete fireplace and 
chimney that needs 
no masonry. Both 
have simulated red- 
brick top housings. 
Both are U.L.-listed 
for zero clearance 
installation in homes 
to two-stories high, 
with or without base- 
ment. 

























Call your nearest 
Majestic Dealer, 
or write today 









Huntington, Indiana 






416 Erie Street 





New Products 


for further details check numbered coupon, p. 25: 





cc. Low-height gas water heater has ; 
space-saving design that lets you instal! 
it almost anywhere. 30-gal. “Compact’ 
stands. 3612” h., 40-gal. model is 46%” h 
Width of both heaters is 23”. This means 
you can put the units in crawl spaces. 
under stairs, in attics. The 30-gal. mode! 
has either Hi or Lo input. Hi input models 
furnish abundant hot water for large 
usage; Lo input permits unvented installa- 
tion, ample hot water for average-size 
family needs. 40-gal. gives volume quan- 
tities of hot water. Handley Brown Heater 
Co., Jackson, Mich. 





dd. Electric towel rack is heated by a 
50-w. element within the tube. Unit just 
makes towels warm, not hot to the touch 
and a red signal light indicates when cur- 
rent is on. Bars and end brackets are solid 
brass, chromium-plated. “Warm-Dri” rack 
is about 26” long by 13” high. Its three 
bars can hold several towels. Price is 
about $34.50, installation is extra. UL ap- 
proved. From Hall-Mack Co., Los. Ange- 
les, Calif. 





ee. Jetglas water heater comes in three 
sizes: 20, 30 and 40 gal. with input rat- 
ings of 27,000, and 30,000 Btus. “Special” 
has 100% controls, a magnesium anode 
rod, oversize access door, a plastic sleeve 
on thermostat tube ‘to protect against elec- 
trolytic corrosion, and the Jetglas lining. 
New heater was designed to meet the 
needs of both the new construction mar- 
ket and the lower cost replacement market 
and the new series will supplement Jetglas 
Master and Standard models. Day & Nigh! 
Div., Carrier Corp., Monrovia, Calif. 
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For more information, ask for LOK-TAB Kit #1334 — Write The RUBEROID Co., 500 Fifth Avenue, New York 36, N. Y. 
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Big “extra” for your 
homes at low cost— 


just *1.29! 





New Recessed Kleenex Cabinet 


Here’s the newest way to add attraction to your 
kitchens and bathrooms. These new Kleenex* tissue 
dispensers fit into a wall recess, measure 2%" by 5” 
by 11”. Their mirror-chrome finish helps give kitch- 
ens and bathrooms a smart; modern look. Each 
dispenser holds a full box of Kleenex 200’s; serves 
the tissues one at a time. Holes in back make it easy 
to fasten cabinets to studdings. You get a special 
builder’s price of just $1.25. (Higher in Canada.) 


sses=esMAIL THIS COUPON NOW !e=2=== 


Kimberly-Clark Corporation 
Cellucotton Division, Dept. HH-86 
919 N. Michigan Ave., Chicago 11, Illinois 


Please send me complete information about the new 
recessed Kleenex cabinet. 


NAME 
ADDRESS 
CITY STATE 














ee ee ee ee ee ee ee eee me ee. U.S. PAT. OFF 




































New Catalog 
and Wall Chart 






Illustrates and describes complete line of 
seven Bessler Disappearing Stairway Models 
to meet all your needs. This new material 
should be in your files for ready reference— 


write now! 


IMMEDIATE DELIVERY! 








Build More 
Saleable Area 


Into Homes With 
BESSLER 


Disappearing Stairways 


a 


18. 
19. 


eo eAIean pwn 


The ORIGINAL disappearing 
stairway—made for over 40 
years. 


. A real stairway—not a lad- 


der. 


. Seven well-engineered models 


—for every need. 
Safety-designed in every de- 
tail for your protection. 
Suitable for the finest homes 
—old and new. 

Operates from above and be- 


low. 

Full width treads—SAFE for 
everyone. 

ALL steps are of equal 
height. 


. Treads and_ “stringers are 


made of Sitka Spruce. 


. Full door width provides am- 


ple access for large objects. 


. Full length SAFE hand rail. 
. Accurate architectural design 


assures easy and SAFE as- 
cending and descending. 


. All metal parts are made of 


strong, SAFE pressed steel. 


. Repairs always available on 


quick notice for all models— 
no “orphans.”’ 


. All doors flush type. 
. Tailor-made for all heights— 


no short or long steps. 
Hundreds of thousands in 
daily use. 

IMMEDIATE DELIVERY! 
Meets all building codes. 


THE BESSLER DISAPPEARING STAIRWAY CO. 


1900-E East Market Street, Akron 5, Ohio 
































Mail coupon for FREE booklet 


More bathroom appeal makes the 
homes you build easier to sell. New, 
illustrated booklet tells ways you can 
give the homes you build extra bathroom 
appeal without increasing your costs. 


This informative booklet is yours free 
with the compliments of Gerber Plumbing 
Fixtures Corp., producers of a complete 
line of highest quality plumbing fixtures 
-vitreous china ware, steel enamel ware, 
shower stalls and brass fixtures. 


There are 5 modern Gerber plants 
located at Kokomo, Ind., Woodbridge, 
| N.J., Delphi, Ind., Gadsden, Ala., and 
| West Delphi, Ind. 


me GERBER Plumbing Fixtures 














r . 

: / Name 

1 232 N. Clark St., Chicago 1, Il. 

| I’m interested in how | can Company 
| build more bothre pa 

| into my homes at no extra cost. Address 
| Send me your free booklet. 

L i City 
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He’s cutting clay tile installation costs 
by as much as 20’...and so can you! 


CTA Il 


Now, like the tile setter above, you 
can reduce clay tile installation costs 
up to 20% ... perhaps even more. 
You can put all the beauty and dura- 
bility of clay tile installations in reach 
of more modest budgets than ever 
before. How? With CTA 11, the cost- 
cutting, new clay tile adhesive from 
the laboratories of 3M. 


CTA 11 cuts costs because it’s faster, 
easier. You can set clay tile directly 
on “dry wall” or virtually any plumb 
surface: plaster, concrete block, ply- 
wood or metal. And CTA 11 is pre- 
mixed, ready to spread like butter 
right out of the can. There’s no bulky 
equipment to maintain or transport. 
A trowel is the only tool you need. 














ADHESIVES AND COATINGS DIVISION’ e 


Asa result, tile contractors gain greater 
profit opportunities. They need less 
time for each job, can set and grout 
on the same day, can do more jobs 
per month. There’s less clean-up. In 
remodeling there’s no rebuilding of 
walls. Rooms can be re-occupied 24 
hours, instead of days, after tile is set. 


What’s more, a rubber base makes 
CTA 11 uniquely durable. It flexes 
to resist wall-settling cracks, bonds 
tile tight to the wall with a shear 
strength of more than a ton per tile. 
And water-resistant CTA 11 seals the 
wall against moisture. 


Save hours of labor, inches of space, 
dollars of cost. Make your next tile 
job a modern, quality installation with 


SHEETINGS ° "3M" ABRASIVE PAPER AND CLOTH . "3M" ADHESIVES AND COATINGS 





The new 3M Clay Tile Adhesive lets contractors set tile so much 
faster and more easily, they can complete more jobs per month 


CTA 11 by 3M. And for similar ad- 
vantages in setting ceramic floor tile, 
specify CTA 12. Both are available 
through your local tile distributor. 
Get all the facts on fast, dependable 
CTA 11 and CTA 12 now. 


Fill Out and Mail the Coupon Below Today! |3 





4 
Minnesota Mining and Manufacturing Company | 
| Adhesives and Coatings Division, Department 123 | 
417 Piquette Avenue, Detroit 2, Michigan 
Sirs: | 

| Please mail me at once complete information on cost- 
| cutting CTA 11 and CTA 12 Clay Tile Adhesives. | 
| 
| 
| 
d 


| Name 








| Company 





MINNESOTA MINING AND MANUFACTURING COMPANY 


417 PIQUETTE AVE., DETROIT 2. MICH eGENERAL SALES OFFICES: ST PAUL 6, MINN. eEXPORT: 99 PARK AVE., N. Y. 16,N. Y.eCANADA: P.O. BOX 757, LONDON, ONT. 
MAKERS OF "SCOTCH" BRAND PRESSURE - SENSITIVE TAPES . “SCOTCH” BRAND SOUND- RECORDING TAPE . “SCOTCHLITE” BRAND REFLECTIVE 


* "3M" ROOFING GRANULES . "3M" CHEMICALS 























With these two FREE guides 
and genuine TECO WEDGE-FIT 
ring connectors — 


You can build your own 


TECO TRUSSED RAFTERS 
easily, quickly, economically, 
right at the job site. 


Easy to Fabricate— Just cut the four 
different pieces from common 2x4s and 
2x6s, quickly and accurately on the 
simple fabricating bench you can build 
from the detail drawing that’s FREE— 


Assemble Without a Jig— Precision 
assembly of the four members, in pairs, 
is fast and easy with TECO Wedge-Fit 
connectors in conforming grooves cut 
with the special TECO grooving tool— 


Quickly Erected—Just swing FECO 
trussed rafters into place on exterior 
walls—no interior load-bearing par- 
titions needed . . . 


and for added strength throughout, 
tie down your trusses with TECO 
Trip-L-Grip framing anchors. 


Send today for the FREE detail drawing 
of the portable Fabricating Bench, and a 
copy of “How to Build Wood Frame TECO 
Trussed Rafters” giving detailed instructions 
on fabricating, assembling, and erecting 
these versatile roof trusses. 


TIMBER ENGINEERING COMPANY HH-565 
1319 18th Street, N.W., Washington 6, D. C. 
Please send FREE drawing of Fabricating 


Bench design and copy of “How to Build 
Wood Frame TECO Trussed Rafters”. 





| Ne: ee! ea 
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lecnnical Publications 


for further details check numbered coupon, p. 256 


BUILDING MATERIALS 


494. “How to begin a cedar shake 
double-coursed sidewall.” Red Cedar 
Shingle Bureau, Dept. HH, 5510 White 
Bldg., Seattle, Wash. 1 sheet. 


An illustrated guide for beginning a 
starter course for a double-coursed ex- 
terior wall with machine-grooved cedar 
shakes. Only extra piece of equipment 
needed for beginning the first or lowest 
course is a 6’-8’l piece of shiplap. 


495. Design Ideas. Douglas Fir Plywood 
Assn., Dept. HH, 1119 A St., Tacoma 2, 
Wash. Portfolio. 


Design sheets in a big folder. You'll see 
the work of several leading architects 
commissioned by this company to show 
imaginative “ways to use fir plywood. 
Diagrams, sketches, construction details. 


496. Fence Folio. Western Pine Assn., 
Dept. HH, Yeon Bldg., Portland 4, Ore. 


This fine little sheet comes up with a 
refreshing variety of fence styles that 
can’t help but make most lots look better. 
You also get a run-down on the kinds 
of Western Pine woods to use, the nails 
and finishes best suited for construction. 
A check-list for builders runs through 
the construction rules. 





Indiana 


Northern 
Brass Co., Dept. HH, Elkhard, Ind. 88 pp. 


According to NIBCO, copper provides 


497. Catalogue 1. 


such clean working conditions that 
plumbers may as well dress on the job. 
4,500 different styles and sizes of fittings 
are shown. There is a new line of NIBCO 
traps and an engineering section that 
serves as a working manual. 


498. Perma-Line booklet. Line Material 
Co., Dept. HH, Milwaukee, Wis. 24 pp. 


Bituminous fiber pipe for drainage, 
sewer and septic systems. A description 
of manufacturing processes, research and 
development, and applictaion techniques 
of various pipe systems are included. 


499. “Better Fastenings for the Building 
Trades.” Independent Nail and Pack- 
ing Co., Dept. HH, Bridgewater, Mass. 
24 pp. 

A complete book of nails, including the 
threaded nail whose development this 
company pioneered in. Descriptions of 
what kind of nail you need for every 
kind of job. 


continued on p. 246 
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What sizes of 


ONAN Portable 
Electric Plants 


are best for your jobs? 


10 KW ONAN 
provides power for 
5 H.P. saw or 
several crews 





Powered by two-cylinder, air-cooled gasoline en- 
gine. Available housed and with trailer as shown, 
Similar model in 7Y%2 KW capacity. 






5 KW ONAN 
for crews on 
3 or 4 homes 










Two-cylinder, air-cooled, gasoline engine. 4 plug-in 
receptacles. With carrying frame, on dolly, or 
with plain base. Also in 3,500 watts A.C. 






2 or 2/2 KW 
ONAN powers /*¥ 
electric fools 
for 2 crews 








One-cylinder, gasoline engine. 4 plug-in recepta- 
cles, With carrying frame, dolly-mounted or plain 
base. 2,500-watt unit weighs only 139 pounds. 





lorl/2 KW 
supplies power 
“) for single 
crew 






Compact, lightweight. One-cylinder, gasoline en- 
gine. With carrying frame, rubber-tired dolly or 
plain base, Also 500 and 750-watt models. 


Onan portable electric plants combine 4-cycle 
quick-starting and long life with compactness and 
lightweight. Completely Onan-built, with Onan 
short-stroke engines and Onan generators. Other 
models to 50,000 watts. 


Write for portable plant folder or see your Onan distributor. 
D.W. ONAN & SONS INC. 
3206 Univ. Ave. S. E., Minneapolis 14, Minn. 
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VENTILATFIOS @ WOO SD 


SBADE-W1ND 


This is the new Trade-Wind Ventilating Hood that has captured the hood 
market. The Salem is finished in rich antique copper to match the latest style in 
ranges and is made of Trade-Wind's exclusive Duometl, a laminated sheet of 
solid copper and steel for beauty and permanence. The hood is available in 
five standard lengths. It can be used with any of the 3 powerful Trade-Wind 


Ventilators illustrated below. 


“Re CALE Acti RATE 


COMPLETE LINE OF HOODS AND VENTILATORS 


BORO A RE RRS 





. Soade!Viiwid Melrfians, “fue. 
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More than 1000 ways 
to use these Curtis windows! 


Use it vertically as a right- or left-swing casement. Use it 
horizontally as awning sash or stationary sash. Use it for 
fixed panel windows...ribbon windows...and in more 
than 1000 different combinations! It’s the Curtis Silentite 
Convertible—with the amazing versatility that gives full 
scope to your fenestration designs. Completely weather- 
stripped—guaranteed—the Curtis Convertible is avail- 
able from leading lumber dealers everywhere. For com- 
plete specifications and sizes, write Curtis Companies 
Service Bureau, Clinton, Iowa. 


C URTI S WOODWORK 


heart of the home 













woodWwoR kK 


SILENTIT 


the Insulated window 














Dur-O-wal preserves beauty, 
adds structural soundness and 
prevents cracking. 








Tresced Design 
Butt Weld @ Deformed Rods 


Dur t-wal 


Phone, wire or write Dept. 2D today for com- 
plete dealer information . . . . you have a market 
for Dur-O-waL in your town. Act now. 














Dur-O-wal Div., Cedar Rapids Block Co., CEDAR RAPIDS, 1A. Dur-O-wal Prod., 


Dur-O-wal Prod. of Ala., Inc., Box 5446, BIRMINGHAM, ALA. Dur-O-wal 
Prod., Inc., 4500 E. Lombard St., BALTIMORE, MD. Dur-O-wal Div., Frontier Mfg. 
Co., Box 49, PHOENIX, ARIZ, 
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Inc., Box 628, SYRACUSE, NLY. Dur-O-wal of Ill., 119 N. RiverSt., AURORA, ILL. 





Dur-O-wal, Inc., 165 Utah St., TOLEDO, OHIO 





Wee ele )y/ MULL St/ 


Fi-Re-Sist meets and exceeds all the requirements con- 
tained in Federal Specs SS-A-118a (toughest fire test), 
TT-P-26a (toughest painting test for painting and fire re- 
tardant qualities) and Air Force Regulation 89-8 (the 
latest Government Criteria for painting and fire retard- 
ance). It is a fine oil and alkyd base paint that is fire 
retardant and smoke preventive on any surface where 
conventional paint is used. 

Fi-Re-Sist has these additional features: 













eLOW ODOR « NON-TOXIC © WASHABLE 
e APPLIES WITH BRUSH, ROLLER OR SPRAY 







e PROTECTS UNDER SURFACE FROM FLAMES 










Available in flat, semi-gloss and gloss in white, tints and 
deep tones. Also in non-yellowing gloss enamel. 





Write today for complete information and test results 
conducted by an independent testing laboratory. 








































Manufacturer’s Salesmen and Representatives 


for leading Manufacturer of Nationally advertised 
Prime Aluminum Horizontal Sliding Window. 
Prefer experienced men with established contacts 
in the building materials distributors and contrac- 
tors field. Excellent remuneration, Non Contribu- 
tory Pension Plan, etc. Excellent opportunity to 
grow with fast expanding organization. Send 


resumé or see: 
Mr. George Green 
Benada Aluminum Products 
Division of Textron Inc. 
39 James Street, Girard, Ohio 














cuT 
PERFECT 
OUTLET HOLES 
in dry wall... 


Cuvorytinte with the 
QUE ROTTER, 


© ELIMINATES REPAIRS @ SAVES TIME © ALWAYS A PERFECT JOB 


The Quic-kutter guarantees you flawless die-cut outlet holes in gypsum 
wallboard every time— without damage to the internal structure or x 
the paper facing of the wallboard. It eliminates patching completely J 

—saves you time and trouble! Available in 2” x 3, 2” x 4”, and 
4” round. 



















? For 
complete 
details, 
write for 
bulletin. 













HARTMEISTER MFG., INC. 


2020 W. Barberry Place ¢ Denver 4, Colo. 
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There is more flexibility in a Ford Tractor with a 
Sherman backhoe and loader than in any other piece 
of equipment on the construction site today. You'll 
use it on more different applications than anything 
else you own. Trenching for footings, service lines, 
sewers and drains—digging holes for tanks and 
catch basins—loading aggregates and leveling and 
backfilling and light stripping—carrying materials 
and supplies, cleaning up and distributing topsoil 
—and dozens of other jobs. It’s an inexpensive 
machine you can easily afford to keep on the con- 
struction site, full time, for the many odd jobs that 
crop up so consistently. 

The two big reasons why you see more Sherman 
Power Diggers than any other kind are simply 
these: You get more production from a Sherman 
and, your Ford Tractor Dealer, having sold so many, 


See Your Local 
FORD TRACTOR DEALER 







For a Demonstration 





The Unit You Will Use Every Hour of Every Day 


is equipped and skilled in helping to keep your 
machine on the job working at peak output without 
costly downtime. 

Now is the time to see your Ford Tractor Dealer 
for a demonstration of this dependable, high-produc- 
tion back-hoe; or write for Bulletin No. 2551. 


Sherman Fork Lifts 
are cutting materials 
handling costs at the 
building site for hun- 
dreds of contractors 
and builders today. 






*Designed, Engineered and Manufactured jointly 


by Sherman Products, Inc., Royal Oak, Michigan. 





Wain-Roy Corporation, Hubbardston, Mass. 








@©Sherman Products, Inc. 












































oe» LAUNDRY... 


CHOOSE FROM BERNS AIR KING 





BUILT-IN VENTILATING FAN MODELS... 









ANY FAN CAN BE 


INSTALLED IN MINUTES 
ONE HAS A FULL YEAR GUARANTEE. 


WRITE FOR COMPLETE CATALOG ON 


ALL WALL... 









AND 


CEILING | 
% 






THRU-CEILING @4§\§ MODELS TODAY, TO 


BERNS AIR KING CORP., 3050 N. ROCKWELL ST., CHICAGO 18, ILL. 
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500. “Drywall all-metal trim.” Drywall 
Trim, Inc., Dept. HH, 2408 N. Farwell 
Ave., Milwaukee 11, Wis. 4 pp. 


Complete line of improved all-steel cor- 
ner guards and edge guards for drywall 
construction. 


501. “Thermo-Bord” and “Careystone.” 
The Philip Carey Mfg. Co., Dept. HH, 
Cincinnati 15, Ohio. 120 pp. and 84 pp. 


Two fine big books. The first, a data 
manual about Thermo-Bord uses, techni- 
cal details, test information and construc- 
tion. Index is about as complete as you 
can get. 


Careystone asbestos cement manual is 
equally detailed and filled with applica- 
tions methods, suggestions and specifica- 
tions, plus tables of quantities and 
weights. 


BUILDING EQUIPMENT 


EQUIPMENT 


% CONCRETE 
fi IR ’ CO GUNNING 
Y 


i 





502. Airplaco Concrete Gunning Equip- 
ment. Air Placement Equipment Co., 
Dept. HH, 1009-11 W. 24th St., Kansas 
City 8, Mo. 16 pp. 


The new Airplaco portable concrete gun- 
ning rig, details, specifications and 
operating capacities of the equipment 
in the company’s line: 


503. “New Dimension Living.” Airtemp 
Div., Chrysler Corp., Dept. HH, 1600 
Webster St., Dayton 1, Ohio. 


Ten brochures—each covering a specific 
model group—with descriptions and speci- 
fications on the major lines of modern 
heating units by Airtemp. 


504. Calcinator automatic home disposal 
unit. Calcinator Corp., Dept. HH, 28th 
and Water Sts., Bay City, Mich. 


Four sheets describe the Calcinator 
Imperial, the Automatic gas deluxe model, 
and electric deluxe model automatic 
“garbagemen.” 


505. “How many will be in your home?” 
Continental Electric Equipment Co., Dept. 
HH, Box 1055, Cincinnati 1, Ohio. 8 pp. 


As the title indicates, if you’re wiring for 
20 or more appliances, you'll want to 
know more about the Circuitrol—a cen- 
tral home power control panel—that is 
said to do away with fuse box troubles 
since adequate provision is made for 
electrical needs. 


506. Kelvinator’s Publicity Kit. Kel- 
vinator Div., American Motors Corp., 
continued on p. 250 
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WINDOWS 
® Made from ‘%-inch steel stock 
Electrically welded for strength 
Fitted at factory to assure tight 
closure 
® Two-position stops... open from 
top 
Standard sizes for putty or no- 
putty glazing 


AREA WALLS 

® 16-gauge copper-bearing galvan- 
ized steel 

@ Ribbed for strength . . . minimum 
exposure to frost action 

® Spans are 38” and project 16” 

@ Five standard heights available 





For over sixty years Donley has 
manufactured metal building prod- 
ucts fo make fine homes better. 


Some other Donley Foundation Prod- 
ucts: ® area gratings ¢ cleanout 
doors ¢ coal chutes * basement col- 
umns ¢ thresholds ¢ foundation wa- 
fy terproofing * wall plate anchors ¢ 
foundation ventilators ¢ joist anchors 


Write for full in- 
formation today. 





BROTHERS COMPANY 


13981 Miles Avenue * Cleveland 5, Ohio 
6171-DB 






































for the 


number 


number 











»--the shower of many blessings 


Weisway vitreous porce- 
lain enamel receptors are 
completely sound dead- 
ened and constructed to 
withstand both use and 
abuse. Terrazzo receptors 
are also available. 










Weisway cabinet showers bestow many bless- 
ings on the architect and builder, as well as 
the home owner. Take this built-in model, 
just one of many models in several styles. It 
is ideal for new construction or remodeling, 
and the ultimate in economical installations 
of this type. There’s no need to build a 
water-tight room, because Weisway cabinet 
showers themselves are independent leak- 
proof enclosures. The quality of all Weisway 
cabinet showers is unmistakable, and is proven 
by many years of successful operation. What- 
ever the home’s cost, a Weisway cabinet 
shower for the second bath will “do it proud.” 
Send coupon below for new illustrated cata- 
log with specifications. 


toilet compartments and 
cabinet showers 

for schools, institutions, 
industry and home 


See eeseeeeeeeeseeeseeeseeeeers 


NEW ILLUSTRATED CATALOG OF CABINET SHOWERS 


Henry Weis Manufacturing Company 
896 Weisway Building, Elkhart, Indiana 
Please send free copy of your new Catalog No. 456 


NAME es sii 
FIRM adeno binn 
ADDRESS 
CITY 
STATE 




































































No home Is 
really modern 
without 








PLUGMOLD puts outlets 
unlimited at your customers’ 
fingertips, keeps your homes 
electrically modern and sup- 
plies plenty of outlets for all 
present and future electrical 
appliances. 


PLUGMOLD is safe, per- 
manent and wnobtrusive ...no 
protruding receptacles...no 
bulky feed boxes Painted to 
match the room decor, it be- 





PLUGMOLD 













More outlets and lig 


comes a part of the trim. 





he 


for counters. 
























































Gives Homeowners 

OUTLETS UNLIMITED 

at fingertip reach for 
HOUSEPOWER convenience! 





For further information and Data Sheets write Dept. A8 





THE SUPREME MASONRY 


Outstandingly beautiful in color, proportion and texture, Cavitex is masonry 
at its peak point, yet amazingly low in price. It is styled to contemporary 
trends, with emphasis on the horizontal. Modular in all dimensions, with 
laid-up sizes of 16x8x224 and 16x4x22,. Striated or plain face. Large voids 
for self-contained insulation values. 

Cavitex has eye and price appeal to masonry-conscious home owners. Be- 
cause of its color versatility, eight-inch thickness and low cost, it is ideal for 
building projects. And especially 
suited for motels, schools and other 
public buildings. 


$ 65 is the national average 
== cost of all the 8-inch 
Cavitex needed to build all the walls 


as shown of the 50 x 26’ “Cavalier’’. 
Typical of Cavitex economy. 





Low price of Cavitex is due to its being produced by local 

plants, with huge savings in freight and dist-ibution. Write 

for “Artistry in Masonry” and name of nearest manufacturer. 

W. E. DUNN MFG. CO., 424 W. 24th Street, Holland, Mich. 
CANADA: 858 Dundas Highway, Cooksville, Ont. 


Interested in Manufacturing? 


If so, ask for copy of factual booklet, ‘Opportunity, 
Unlimited.” Tells how the manufacture of Cavitex can 

‘ —= bea profitable community enterprise, either by itself or 
as supplementary to building activities. Plants operate in franchise protected terri- 
tories. Equipment available on attractive lease arrangement to responsible parties. 
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Wiremold Surface Rocewoys 








Is installed in 3 EASY STEPS 


1. Plugmold base is attached to the wall. 
2. Receptacles are snapped into the cover. 
3. Cover with receptacles is snapped into base. 


— with only 3 SIMPLE TOOLS 


+.» a screwdriver, screws and a hacksaw, 









The WiREMOLD Company 


Hartford 10, Connecticut , 








Are You Changing 
Your Address? 


If so, please tell us at your earliest conveni- 
ence so that you may continue to receive 
copies without delay. 

To expedite the change kindly send the old 
address as well as the new to: 


House & Home 


9 Rockefeller Plaza 
New York 20, N. Y. 














Another LESLIE 
EXCLUSIVE! 


LESLIE 


@ One model in four sizes 












FIXED LOUVER 


for 2/12, 242/12 or 3/12 PITCH 


' Now — Leslie introduces a completely new idea in 
| louver design — the unique ‘‘C’’ Series fixed louver 


to 140” base i which can be assembled for 2/12, 242/12 or 3/12 
¢ Can be used at 2/12, | yen - & few minutes. 
212/12 or 3/12 pitch The ‘‘C’’Series louver has the structural strength 


| and ease of installation of conventional fixed lou- 
vers which fit only one pitch. 

Shipped two louvers per carton, the ‘‘C’’ Series 

| Louver is the versatile answer to a long-standing 

need for really low pitch louvers at minimum unit 

, and storage cost. 


@ Aluminum or 
galvanized steel 


@ Ship K-D. Assembled in 
7 minutes 









AtuMI- | GALV. OPENING DIMENSIONS AT FREE AREA* 
LESLIE WELDING C0 NUM STEEL 2/12 2%4/12 3/12 (sq. in.) AT 
* | Model Ne.| Medel No.| Bose Height | Base Height | Base Height | 2/12 2%2/12 3/12 


INCORPORATED 












C-4A C4 81%" 6%") 79%" B84") 76" 94"! 57 79 




















C.5A C5 |101 ” 8%”| 98” 10%") 95” 12 “| 106 145 
2943 West ee C4A C4 |120%" 10 “1117” 12u"| 14" Y4Me"| 171 232 
Chicago 12, Illinois C7A C7? |140 “ 11%"]136 “ 14%"| 133” 16m] 252 340 
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AND PLEASE MORE PEOPLE! 


New! Easy to Install 


Admiral 
Built-In ELECTRIC RANGE 


Super Speed Surface Units 
in Stainless Steel or Colored 
Porcelain. Oven Door Panels 
in Colored Porcelain or 
Brushed Chrome. 











With Admiral appliances you get more for 
your money. Which means you cut your 
costs, yet offer more to customers. You profit 

























‘Admiral Appliances 


ON YOUR NEXT JOB 


ihe PL 





all around—in money, in friends, in boosters. 


But don’t take our word for Admiral value— 


write for Admiral prices and deals today. 




















Matching 
Admiral 


REFRIGERATORS 
AND FREEZERS 





New, Compact Space- 
Saving Design. Choice of 
Colors. Every Big Conven- 
ience Feature. 









Get Admiral 
Cost Cutting Details 


MAIL COUPON TODAY... 
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Admiral Corporation -« 3800 W. Cortland St. + Chicago 47, Ill. 

Please send me complete information on Admiral [_] Built-ins 

[_] Refrigerators [_] Freezers [] Electric Ranges 
(_] Air Conditioners and Dehumidifiers 


Name__ Sl 








Firm Name____ PAD eS A at a 
Address __ on eStats 
State__ 


as ee ___ Zone 


No. of Units Planned 

















Covered 
with 
Genuine Z. 





VINYL MATERIAL 
THE GENERAL TIRE & RUBBER CO. 
JEANNETTE, PENNA. 







WIPES CLEAN... 
with sudsy cloth! 


RESISTS... 
staining and scuffing! 


WON'T... 
support combustion! 


Et tem ezel el tel. mu mgeley 64 


MATTHEWS INDUSTRIES INC. 
Matthews, Indiana 


Please send me complete information on E-Z FOLD 
folding doors. 





Firm - 


| 

| 

| 

| 

| 

| 

| 

Name ; | 
| 

| 

| 

Address | 
| 

| 

| 

= | 


CS ee ae ae ee 
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Dept. HH, Detroit 32, Mich. 


Photos and fillers are filed in this pocket 
folder to show you Kelvinator cabinets, 


accessories and colors, plus ideas for 
kitchen arrangements. 
507. Electric automatic heating. Meier 


Electric & Machine Co., Inc., Dept. HH, 
Indianapolis 7, Ind. 12 pp. 


This complete book features automatic 
wall heaters, portable heaters, bathroom 
heaters, radiant cable, baseboard peri- 
meter heating, load regulators and 
thermostats. Photos and specifications. 


508. “Advance Showing.” Morgan Co., 
Dept. HH, 520 Oregon St., Oshkosh, Wis. 
24 pp. 

Here you see modern kitchens in wood, 
cabinets with brand new styling, new 
designs in hardware and a complete line 
of cabinet accessories. 


509. Aprilaire humidifier. Research Prod- 
ucts Corp., Dept. HH, Madison 10, Wis. 
12 pp. 

Sales and service guide on the opera- 
tion and installation of this automatic 
electric humidifier. Text tells how it 
helps solve humidity problems. 


510. Bulletin 54. The Vulcan Radiator 
Co., Dept. HH, 775 Capitol Ave., Hart- 
ford, 6 Conn. 12 pp. 


Trimline radi-vector baseboard radiation 
with dimensional data, IBR ratings, pipe 
design chart and data on how to design a 
heating system. 


511. “Preview.” Western-Holly Appliance 
Co., Dept. HH, Culver City, Calif. 


Portfolio of Western Holly ovens featur- 
ing the round window. You see here 
several styles, a lot of handsome colors, 
and some pretty kitchens featuring, be- 
sides the oven-broiler, a handsome cook- 
ing top. 


WINDOWS, FLOORS 


512. Watson Window. WM Products Co., 
Dept. HH, 5425 Blossom St., Houston 7, 
Texas. 4 pp. 


Weathertightness is one big feature of 
these windows; others are smooth operat- 
ing and good design. Installation details 
for both masonry and wood construction 
are included, plus a wide range of window 
sizes. 


513. Trimview package. Trimview Metal 
Productg, Dept. HH, Covina, Calif. 


A packet of several sheets and a brochure 
about Trimview aluminum sliding glass 
doors, screens, aluminum frame _ screen 
doors, bathroom accessories, shower doors 
and tub enclosures. Also louver windows 
and porch and patio screen enclosures. 


514. “Wood Folding Doors” and “A 
Library of Window Ideas.” 6 pp and 
16 pp. Rol-screen Co., Dept. HH, Pella, 
Iowa. 

Pella folding doors in some handsome 
applications and a big window book chock- 
ful of ideas, styles and treatments. 
continued on p. 254 










Space-Saving 


...the modern 
decorative way... 








SLIDING DOORVPOCKET 
for 1%” doors 
















More room for living when 


a door slides into the wall ate ; 
the Kennaframe way. a 












Improved 


Patented 
(U.S. Pat. No. 2,732,919) 


& 





if 


Installs in 
minutes to last 
a housetime ! 
Pivotal connec- 
tion of header 
and jambs makes 
3 easy fitand plumb. 


FEATURING REMOVABLE TRACK 


@ Fits Al2x4 
Walls 


@ All Steel Frame 


@ Warp Proof 
@ Adjustable 3 
@8 Wheels Per Ways 


Door 
@ Takes All Wall 


®@ Prefabricated Materials 


Write for your 
free cops of 


®@ Completely Packaged 
completely illustrated ee 
Kennaframe folder | , 


Kennatrack 


CORPORATION 
INDIANA 


Toronto, Ontario 





ELKHART, 


In Canada 
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FASTEN with 
Shure -Set 
the NEW WAY to fasten 


into CONCRETE OR STEEL! 


Ever try driving a nail into concrete? Now you can do 
it easily, with SHURE-SET, the new tool that guides 
fasteners into mortar, concrete—even steel! 


Simple, easy and inexpensive—the SHURE-SET tool 
uses no outside power—just makes your hammer power 
more effective. This tool holds and directs fasteners with 
pin-point accuracy—ends pre-drilling, star drilling, filling, 
plugging and chipping. Saves time, money and effort. 


There’s no bend, bounce or buckle with SHURE-SET. 
Pins and studs go in where you want them. Ends the 
frustration, uncertainty and waste of other methods. 


SHURE-SET by the makers of Ramset® 
—gives you a real advantage over 
old-style methods. Get the jump on 
your competition. Ask your supplier, 
or write now for full details. 


COMPLETE KIT 
contains every- 
thing you need, 


Trademark 
HAMMER-IN FASTENING TOOLS 
PATENTS PENDING OLIN MATHIESON 
BY THE MAKERS OF eamset ® PRODUCTS 


Ramset Fastening System 


WINCHESTER-WESTERN DIVIS 


12161-H BEREA ROAD «+ CLEVELAND 11, OHIO 


AUGUST 1956 


keep your buyers 


YOter-¢ 
Cond 


five- 


Soled and 
Itioners in 
ton Sizes 


SEND FOR COMPLETE LITERATURE 


INGERSOLL 
CONDITIONED AIR 
DIVISION 


BORG-WARNER CORPORATION 
760 E. VINE STREET KALAMAZOO, MICHIGAN 
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(A) ACTIVE AIR throughout the house; restful sleep on hottest nights 
—a strong selling “plus” for homes with these new 24-inch and 30-inch 
ACTIVE AIR attic fans. Ball bearings, lifetime lubrication in motor and 
fan shaft. Designed for quick, low-cost installation, even in narrow hallways 
















































\X 











and low-headroom attics. 
















Eby put more ACTIVES 
the homes you build, 
modern living with “‘AC 
Electric fans provide a ortable ‘“‘atmos- 
phere”’ throughout the ho and are recognized 
everywhere as the leaders im value. Use the 
Emerson-Electric 65-year tation for guar- 
anteed quality fans to inflience prospects and 
close sales. Send for Emergon-Electric Fan Bul- 
letin No. 1029. THE EME ¢ ELEcTRIc Mrc. 
Co., St. Louis 21, Missoug 


| AIR.” Emerson 











AL New 24-inch and 30-inc 
AIR attic fans. The 24-inch fa 
C.F.M., list price is only $76. 
shutter list $27.85; list price ¢ 
fan, 7000 C.F.M., is $85. 
shutter list $31.00. 


© For kitchens and bath 
8-inch ventilator for wall or 
stallation lists at $23.75. 


C ] The 36-inch ceiling fa 
3800 cubic feet of air per 
52-inch, 7000 C.F.M. List 
$74.10 for 36-inch downdr 











~~ 








(B) Get rid of smoke, odors, 
steam and heat with this new, 
popular-priced 8-inch Emerson-Electric 
ACTIVE AIR ventilator. Its mirror-finish 
grille strikes a popular note with home 
buyers. For kitchens, bathrooms, raths- 
kellers and utility rooms. 




























(C) More breezes in breezeways, 
porches or sunrooms. The ‘‘ever- 
reliable’ Emerson-Electric 36-inch and 
52-inch ACTIVE AIR ceiling fans have a 
real comfort appeal to home buyers. 
Downdraft and electrically revers- 


ible models. 


























SYMONS FIELD REPORT... 





Assembly-Line Pouring with 
Symons Wide Panel Forms... 


F&S Construction Company, Phoenix, 
Arizona, is converting 615 acres of farm 
land, northwest of Chicago, into one of 
Chicago’s largest private suburban 
housing projects. 1,350 homes in the 
$15,500 to $17,900 price range are 
planned. 

Symons Wide Panel Forms were used 
on the 265 homes already erected. Seven 
sets were used over 35 times in the 
assembly-line pouring. Also, approxi- 
mately 6,000 square feet of Symons 
Forms in 2’ x 6’ and 2’ x 8’ sizes with 
fillers, were used to construct the sewage 
system for the development. 

Our engineering staff is experienced 
with all types of forming and will furnish 
complete form layout and job cost sheets 
on your form work—at no charge or 
obligation. Our salesmen give advice on 
form erection, pouring and stripping 
methods. 

Symons Forms may be rented with 
purchase option. Symons Clamp & Mfg. 
Co., 4277 Diversey Avenue, Dept. H-6, 
Chicago 39, Illinois. 


Rudy Gasten is resident manager for F&S and George E. 
Steele is general superintendent. 
“eel 











Catalogs and Additional Information 
on FORMS Sent on Request 
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515. Maintenance Booklet. Dodge Cork 
Co., Inc., Dept. HH, Lancaster, Pa. 


The installing contractor can study this 
book and give his customers tips on how 
best to maintain Dodge floors. 


516. Gold Seal Walls and Floors. Congo- 
leum-Nairn Inc., Dept. HH, Kearny, N. J. 
156 pp. 


Complete 1956 line of inlaid linoleum, 
Nairon plastic products, resilient tile 
products, Congowall, standard wall cov- 
ering and Congoleum in a handsome big 
book of color and pattern. 


517. Bulletin No. 558. Andersen Corp., 
Dept. HH, Bayport, Minn. 4 pp. 


The importance of windows in residential 
air conditioning with diagrams, illustra- 
tions on how to cut heat gains; a section 
on the advantages of operating windows. 


LIGHTING, HOUSES 


* Home Lighting Ideas. Illuminating En- 
gineering Society, Dept. HH, 1860 Broad- 
way, New York 23, N. Y. Portfolio 50c. 


Ten data sheets with lighting layouts for 
typical kitchen and bathroom arrange- 
ments. You'll see here the latest types 
of lighting plus fluorescent and incandes- 
cent fixtures. Book includes catalogue 
number of fixtures, uses, wattage, other 
data. 





519. Brownlee Sectional Log Buildings. 
Brownlee Section Log Camp Buildings. 
Both from Universal Homes, Inc., Dept. 
HH, 3606 Guardian Bldg., Detroit 25, 
Mich. 


A 16-page book on Brownlee log cabins 
tells about these factory fabricated struc- 
tures which come in sections with doors 
and windows installed. All material is 
cut to length for easy erection. Data 
sheet gives information on models shown, 
sizes, price, wood used, extras available. 


Second book is a portfolio of camp 
buildings, recreation, administration, cen- 
tral trading center, cooks’ quarters, camp 
shelters, storage, assembly hall, lodge, etc. 
Data sheets give prices, extras, sizes. 


520. Louvercraft booklets. Louvercraft, 
Dept. HH, 425 Austin Pl., Bronx 55, N.Y. 


Two folders show you a variety of shut- 
ters, accordion folding doors, shuttered 
windows, louvered doors in standard sizes. 
Company also handles custom orders. 


521. Stormguard handbook. W. H. Maze 
Co. Dept. HH, 400 Church Blvd., Peru, 
Ill. 16 pp. 


Pocket-size book gives you a run-down of 
information and specifications for a new 


continued on p. 256 








HOUSE & HOME’S 
selection of 
houses likely to 
set the trends 
for 1957... 





HOUSE & HOME’S 
Annual Awards Issue 
OCTOBER, 1956... 
home building’s 

idea market place! 





ADVERTISERS : 

There is still time 
to get in this 
high-interest issue! 





RESERVATION DATES: 
Multi-color Aug. 10 
B&W, 2 color Aug. 17 
CLOSING DATES: 
Multi-color Aug. 17 
B&W, 2 color Aug. 24 





HOUSE & HOME 


the greatest influence in home building... 


design | construction | finance 


sales | modernization 





HOUSE & HOME 














newly designed. lower cost 
yearound airconditioning systems 


holy builden close more salen 


Builders can now choose from four compact WILLIAMSON Wethermatic 
Yearound Airconditioning systems . . . the cooling equipment requires no 
floor space. Williamson Wethermatics are low cost, quickly installed and 
premerchandised with an all-round national consumer promotion in major 
shelter magazines, 


ILLIAMSON 


act ‘'WETHERMATIC’’ SYSTEMS CONSIST OF: 
 _ The ‘‘SPECIAL” Line—A Builders Type Warm Air Furnace 


New lower prices reflecting mass production savings 



































@ 20 gas-fired, 12 oil-fired models 

@ 60,000 to 145,000 B.T.U. Range 

@ Hi-Boy, Lo-Boy, Counterflow, Gravity and Horizontal Units 
@ Pre-Wired, pre-Assembled, factory test-fired. 


New color choice . . . Gray Metalescent or Gleaming White 


AlRefrigeration Waterless Cooling— 


@ No floor space installations 





Lo-Boy Heating : @ No costly sewer or water connections 
with Duct Evaporator Cooling . ara 
@ Internally factory wired, easily installed. 
@ 2, 3, 4, 5 or 7% ton size models 


@ Console and suspended models where desired. 


Prefabricated Duct Pipe & Fittings—For Heating and Cooling 


@ Die Cut, prefabricated, each fitting interchangeable with others 

@ Fittings shipped packed per house plan 

@ Tailor-made look, designed to fit within the joists 

@ Designed for minimum air resistance—maximum air flow efficiency. 





Counterflow Heating and Cooling 









See our 12-page 


catalog insert 
in SWEET’S —_F}Yeuround Alendiioning Goong Equipment 
1956 Light [1] Hesting Equipment =] Duet, Pipe and Fittings 
e Construction Files. ar ae A rg “ 














Suspended Horizontal Cooling 
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line of rust-resistant Stormguard nails. It 
also tells how to select the right type and 
quantity of threaded or plain shank nails 


Co., Dept. HH, 3617 S. May St., Chicago 
9, Ill. 4 pp. 


Complete instructions on mixing paint, 


for exteri ications. ope ; 
erior applications brush and spray applications, etc. A list 


of Luminall pastel colors and their light 


AIA File No. 25-B-21, 25-B-29. reflection factors. 


Maas & Waldstein Co., Dept. HH, Newark 
4, N.Y. 4 pp. 


Plextone bulletin describes the properties 
of this color-flecked, textured enamel. Us- 
ing it, you can spray a surface with two 
or more colors simultaneously in a single 
spray coat, since the colors exist separately 
within the Plextone finish. 


. the best way 522. 
to make a light weight 
Structural concrete 


524. How to install ceramic wall and 
floor tile. Midcontinent Adhesive Co., 
Dept. HH, 70 Sunshine Drive, Grove City, 
Ohio. Folder. 


Roltite ceramic tile adhesive is the hero 
of this little essay on tile installation. It 
has excellent adhesion, is resistant to water 
and heat, etc. Installation instructions are 
thorough. 





523. Painting Acoustical Surfaces. Lumi- 
nall Paints Div., Nat'l. Chemical & Mfg. 

















I 
I PRODUCTS AND PUBLICATIONS COUPON 
I 
| For more information on new products and publications in this August issue 
I check key numbers below and mail to: 
I 
I 
I ouse :mome 
I 
I 9 Rockefeller Plaza, New York 20, N.Y. 
I 
I 
Elastizell-type light weight insulating concrete is I NEW PRODUCTS TECHNICAL PUBLICATIONS 
here used as an integral pour for both beam and 
topping in a Soffit tile concrete masonry roof. This A. Armstrong Cushion-Eze ...........ssseseecees Oo 494 Rot ge porto Met ete tt es oes Oo 
. . : B. Armstrong vinyl! roll flooring ................ C 495. ougias Fir DesigM 1d@AS ....cceeeeeeeeeees CL) 
roof is over steam curing kilns in a concrete ee ee Perri eet ee oO 496. Western Pine Fence Folio ..............+.. CT) 
block plant. ee ene ee eee en CT 197. NIBCO catalogue 1 m1 
Sie a ee a ee eee a 498. Perma-Line booklet 1 
d. Lindemann & Hoverson oven ............... Ct 199 La ge ~w rod a oe Ee Se SE & 
le rrr TD 500 rywa rim EN Scab p's scabs osc s © 
ADVANTAGES: f. Kelvinator electronic range .................. QO 501. Carey Thermo-Bord and Careystone ........ mM 
RS Saree pcr CO 502. Airplaco equipment book ................... By 
e less heat loss through roof, thus reduced block Se eee aS a ae eee a ee aoe rm 
curing cost ee ce ee a ee eer ree coer 7 504. Calcinator home disposal unit .............. | 
8 j.' Coleaive gas air comditioner ..........cccseces oO 505. Continental Electric catalogue ............. & 
¢ k. Lewyt wall air conditioner .................. e 506. Kelvinator publicity Kit .......cccccscceces mM 
@ less moisture penetration, thus longer roof life 1, I CU cas pds o-sin's: asa Heb ows ie BOT, DUeeee INE INGE ong co cc cence vecccce mM 
i. I IONS goes ddd oan os eyed eres in 508 yer es Co. ssoenene <P tee 
Te . . 5 I I SN a Se aiarnse Wniere dace sores SOU. Fe ioe hei trg ors vce oeceease ts 
@ greatly reduced initial kiln installation cost, due 7. ee... ee f{ 510. Vulcan ‘Redliator but 4° 2200200200200 n 
j Sh, * A So ios ielsia es wiepd bebe bhcele Wigie 80’ a 511. Western-Holly Preview a Er 
to far less complex roof construction . TR OIE in bse U a wile ns Kdswccvechecss M7 512. Watson window brochure .................. mM 
‘ , P r. Arcadia sliding door hardware ............. iB BiG, Tre I aig hoc cet eens cmbu cases m 
@ uniform flow around steel, without vibration, for le, eT on Se rere FT; BEA. PE OE 0 oo ns 0 os ons un ccomtesiee oss 2. 
continuous bond t.. JPOGGOe  IRRD GOOTS ok occ ecco sceccens M1 515. Dodge maintenance booklet ................ mM 
u. Adams-Rite sliding door lock ................ MN 516. Congoleum-Nairn catalogue .............++:: mM 
; vy.. Aluminum Products DorWal .........56...+6: nM 517. Andersen Corp. bulletin 558 .............4.- mM 
@ reduced maintenance cost ge ek A er oe Ser) ener eer ae Tol: BEG, I Bi iie ss cece veg wery cee beees mn 
x. Fouray hydraulic gravel clam ................ MN 520. Louvercraft ee eS ort Sees L. 
y. Binks medium portable air compressor.......™7 521. Stormguard hondbook ..........cccccccccees 
e reduced dead load z. Karp Sightmaster fuses ..................... - 522. Maas & Waldstein bulletins ................ n 
aa. Kneedler-Fauchere vinyl wall covering ....... mM 523. Luminall Paints brochure ..............-++- mM 
bb. Wood Conversion acoustical tile .............. mM 524. Midcontinent Adhesive folder ............-. oO 
cc Handley Brown water heater ................. MN —_—__——~ 
dd. Hall-Mack electric towel rack................ mM *For information about unlisted Technical 
A a Me Publications see below. 


ee. Jetglas heater .......... 









































AMONG OTHER USES OF ELASTIZELL-TYPE OCCUPATION _—— TITLE 
CONCRETE: dry, seif-insulating slab-on-grade . . . 
i : FIRM é 

light weight, easy-to-handle floor fills in multi- 

Storied construction . . . light weight structural STREET 

members . . . insulation for underground pipe ae 3 

lines . . . precast slabs and panels. CITY ee tae ek le ee 
IMPORTANT: 


House & Home's servicing of this coupon expires October 31, 1956 
* Any inquiries with money or check enclosures must be addressed directly to the manufacturer. 
In addressing direct inquiries, please mention 
House & Home 
and the issue in which you saw the product or publication. 


] year, $6 O 2 years, $8 C1) 


US and possessions and Canada only 


ELASTIZELL corporation oF AMERICA 
815 WEST MILLER STREET © ALPENA, MICHIGAN 
"PHONE 1080 


I wish to enter a subscription to House & Home for 






CT] Renewal 
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Record Breaker 
in the low-cost field 


STARFIRE DESIGN 


FIRST... Quietly introduced just before the turn of 


the year... for test purposes. 


THEN...A history making demand from all who saw 


it. 


NOW ... Available for prompt shipment in all stand- 
ard finishes... and with 5” backsets and decorative 


trim plates, 


LOCKWOOD HARDWARE MFG. COMPANY 
Fitchburg, Massachusetts 











Over 1,000,000 
installations 

in a matter of 
months! 


THUNDERBIRD DESIGN 


New LOCKWOOD 





“R” SERIES 
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LIFE does the groundwork for you... by pre-selling many of your best 
prospects on particular household products and materials. 

Just one average issue of LIFE reaches 32.7% of all people living in 
homes in the $5,000-a-year-and-over income group. In the course of 13 
issues, LIFE reaches 3 out of 5 households in the average community. 





This is local impact, working for you in your neighborhood. By fea- 
turing LIFE-advertised products in the homes you build, you appeal 
directly to this pre-sold audience . . . build greater confidence in the 
house, greatly increase the chances of a ready sale. 








Sources: for income, A Study of Four 


Media; for LIFE’s audience, A Study 

of the Household Accumulative Audience 9 Rockefeller Plaza, New York 20, N.Y. 
of LIFE. 
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“Our hunch paid off... helped us sell 


200 Lp Homes 


*‘We used the ‘Suburban’ as our first built-in,” says William Lyon, ‘‘and we 
had excellent reception from our first 200 home purchasers in the Orange 








County area.” 


rma oe SUIUIFOOR 


America's Finest Built-In Range 


260 


Gas 


Jack Rosenberg, Secretary-Treas- 
urer of Luxury Homes, Inc., is just 
as enthusiastic. “We needed a 
built-in with plenty of eye appeal 
and lots of Wife-Saver features. 
That’s why it had to be Suburban.” 
300 Luxury Homes are currently 


or Electric— 


® One size cabinet opening fits both gas and electric ovens Name. _ pideks 

® Extra broiler with electric Suburbans 

® Closed door broiling with gas Suburbans Address _ Pa Nae Ss 

® Most flexible cook-top line in the industry 

® Quick, safe installation City ae State 
®@ More than 40 Wife-Saver features in all! 


Best Deal Yet For Builders! 


Whether your prospects prefer Electric or Gas, 


Suburban is the best deal for you. 


being built in Garden Grove. 200 
more are in the mill for Anaheim, 
California. All are in the $11,000 to 
$13,000 price range. The majority, 
according to Mr. Rosenberg, will 
have Suburban Built-In Ranges. 


William Lyon, Vice President, 
Luxury Homes, Inc., Los An- 
geles, builders of 350 to 500 
homes annually. 


Jack Rosenberg, Secretary-Treas- 
urer, Luxury Homes, Inc. 








SEND FOR FULL DETAILS TODAY! 


Dept. HH46, Samuel Stamping & Enameling Co., Chattanooga, Tenn. 
At no obligation to me, please send complete information on 
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GASO ELECTRICO) Suburban Built-In Ranges. 7 
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How to put sales appeal in a second bath 


Eljer’s formula: Attract attention with glamorous 

decorating ideas. Push the practicality of an 

extra bath for everyday living and guest occasions. 
, = Promote the modern design, fashion colors and 

broad selection of a quality line of bathroom 

fixtures and fittings. 





The same formula adds extra sales appeal to the 
houses you build, when your bathrooms feature 
Eljer products. Smartly styled, rigorously tested, 
quality built, they are being pre-sold to your 

best prospects in America’s top magazines. See 

DIVISION OF THE FT TT) tTLW'@ CORPORATION OF AMERICA your plumbing contractor or write: Eljer Division 
of The Murray Corporation of 
PoC vUs America, Three Gateway Center, 
sy Pittsburgh 22, Pennsylvania. 


o 
$2745 aoveansio WS 





ra 


SIX lovely colors to choose from 


Nee” 


@ — 


IE ELUER- the only name you need to know in plumbing fixtures 








You get more 
building, selling and 
profit-making advantages 


with National Homes 


| ae NATIONAL HOMES BUILDER-DEALER, regardless of his size 
or location, enjoys tremendous competitive advantages. With 
National Homes techniques, the builder-dealer is sure of his costs 
and can operate with less invested capital. He can build to his 
market in a wide range of designs and prices. . . offering far more 
in exterior styling, interior features, and full-time-living conven- 
ience. By actual comparison, the National Homes builder-dealer 
can offer more house for the money—anywhere! ‘These are only a 
few of the many advantages helping National Homes builder- 


dealers win an ever-increasing share of the market. 





SOME OF THE OTHER IMPORTANT ADVANTAGES 


Trained Organization to assist with land acquisition, site pl 
ning, and the dealer’s entire building program. 

House Package that represents two-thirds of the building job. 
is delivered to the site on schedule for the most economical us 
local labor. There is no need for warehousing or inventory. 
Faster Completion Time that means a more rapid turnove 
capital and higher dollar volume of profit. 

Favorable Financing of VA or FHA-Approved Mortgages 
the National Homes Acceptance Corporation and more than 
leading financial institutions. 

Advertising and Sales Promotion, on national and local ke 


/ 


of our brand-name National homes. | 
AIA, 


Professionally Designed by Charles M. Goodman, 
color-styled by Beatrice West, both foremost authorities in 
home field. 

Dozens of Floor Plans and hundreds of exterior variation 
suit every need and desire. 

Homes Produced Better and more economically . . . b) 
assembly-line methods of modern manufacturing . . . which meq 
a lower selling price. 

Mass Purchasing of brand-name materials results in higher ¢ 
ity and in important savings that are passed on to the home-bu' 
All the Advantages of a 25,000-house-a-year builder rega 
of the size or location of his community. 


For more details on how you may join the most succes 
home-building team in the country with a National Ho 
builder-dealer franchise, contact me personally. Jame > 
Price, President, National Homes Corporation, Lafav 
Indiana. 


ONE OUT OF EVERY 48 HOMES BEING BUILT IN AMERICA TODAY IS PRODUCED BY... 





